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Designer Eye, Lip and Nail Fashion
Colour your luscious lips with the revolutionary Lip Rock from Rock Beauty London 
this summer.

With their selection of metallic lip foils in Red, Bronze, Pink and Holographic Gold, your 
lips will be the talk of the town and the life of the party.

Complete the look with Rock Beauty London’s range of stylish nail wraps, eye tattoo 
and designer liners. The Nail Rock collection ranging in colours of Metallic Gold, Silver 
and Bronze, Snakeskin, Denim and Animal Prints and Eye Rock made with Swarovski 
elements in a selection of Twilight, Glisten, Glimmer Topaz, Glimmer AB, Sparkle and 
Glimmer Jet Black will give you the choice of wide, full and under eye designs in jet black, 
topaz and aurora borealis crystals that will get you noticed on the dance floor every 
time.

So go on and be daring! 

Make it a Rock Beauty London party!

www.rockbeautylondon.com

ROCK BEAUTY LONDON

http://www.rockbeautylondon.com


A
s seasons come and seasons go, and the leaves gradually turn into autumn 
hues of brown and yellow, we cannot deny that winter is only moments away 
with its frosty blankets of snow. For if it wasn’t for the ever-changing seasons, 
we may just lose track of time and perish the thought that we’d miss one of 
our favourite dates in the fashion calendar – London Fashion Week. Once 

again, we witness absolutely fantastic collections from both established and up-and-coming 
designers that continue to take our breath away season af§ter season. Read our catwalk 
report on which designers are seriously setting the runway on fire. 

In this issue, we try and find out what is happening in the Carter camp as speculation after 
speculation seem to trail after them – it is true that they’re breaking up or is it all just hearsay? 
And what were Solange’s reasons for attacking Jay Z? We also celebrate being overly ‘happy’ 
with music man of the moment, Pharrell whose good-feel song touched the lives of so many 
people around the world. The singer was so overwhelmed by the response that he shed a 
few tears on Oprah’s talk show – bless him! Campari gets us seeing a lot of gorgeous red 
with the unveiling of the starlet for their 2015 Calendar – read our pages to find out who she 
is and how she stole the show in the absolutely amazing images. For those into sexy and 
gorgeous high calibre cars, we give you our thoughts on the Bond in Motion exhibition 
that’s happening in London’s Covent Garden. 

For our book reviews, we look at the sensational Dior and his glamorous romantic dresses 
in Dior: The Legendary Images in an era where fashion photography was at its height. We 

finally find out the secret behind MAC’s make-up successes in images and commentary in Miles of MAC. This is a very intriguing 
book with amazing pictures by Miles Aldridge and words from contributors who have worked with the brand. As we get nearer 
to the festive season, we look at what luxury department store Harrods has in store with their ‘Land of Make Believe’ theme. 
Check out their numerous hampers that will have you spoilt for choice. The Whisky Shop also reveals their top whiskies for the 
Christmas season – why not put a smile on a loved one’s face or fill up the whisky cabinet? 

We get totally blown away by the Bugatti Legends as they celebrate the six heroes who have made them one of the most 
respected and desired car brands in the world. Imagine going from 0-60mph in only 2.6 seconds – now that is amazing! Whilst 
we concentrate mainly on Rembrandt Bugatti, artist, sculptor and brother of Bugatti founder, Ettore, we also look at the other 
tributary models and their individual characteristics. Ford celebrates 50 
years of the Mustang, the revolutionary car that put them firmly on the map 
in 1964. They make history by producing right-hand drives as they delve 
into the international market in the UK and Japan. 

As usual, we bring you our review on top-notch restaurants including 
French patisserie brand PAUL’s very first restaurant in Covent Garden; 
Italian restaurant La Tagliata, a stone’s throw from Liverpool Street and 
one of the top Turkish restaurants in the UK, Tad Restaurant where 
we enjoyed a very fine feast. Read about our endeavours at each of these 
restaurants. 

So, with this being our last issue for this year, we look forward to seeing you 
all again next year!

Have a fantastic Christmas and brilliant Happy New Year!

Natasha Yexley
Editor at large
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of their 2015 Calendar
While Campari unveils the starlet of their 2015 
Calendar as Eva Green, Jada Brookes finds out the 
story behind the theme of Mythology Mixology and 
Eva’s acting career.

Campari

RevealsStarlet
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C
ampari takes us on yet another 
timeless journey of discovery 
with their 2015 Calendar.   
Entitled ‘Mythology Mixology’, 

this year’s iconic Calendar stars the beautiful 
French-born actress Eva Green and marks 
the 16th edition in the collection which 
celebrates Campari’s unique and intriguing 
history as well as intrinsic stories linked to 
twelve of its best-loved classic cocktails. 
With its dreamlike imagery, the Calendar 
depicts the beautiful and little-known 
anecdotes, tales and curiosities behind each 
iconic recipe such as the classic Negroni 
cocktail created by Count Camillo Negroni 
himself in 1919 and the modern Campari 

biteactorspotlight
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Orange Passion; a contemporary spin on 
the classic Campari Orange. Each image 
explores and celebrates the recipes that 
have stood the test of time and are still 
adorned in today’s modern world. Other 
stories behind the cocktails include the 
creation of the Americano in 1933, said 
to have been named after Primo Carnera, 
the first Italian to win the heavyweight 
boxing title in New York, and Campari & 
Seltz, the most popular drink in the Bar 
Camparino, opened by founder Davide 
Campari himself. 

Next year also marks the 100th birthday 
of Bar Camparino, where the simple yet 
sumptuous Campari & Seltz cocktail is 

still popular now as it was 
when the bar first opened 
a century ago. The Calendar 
featuring the dazzling 
heroine Eva Green sees the 
actress personify the iconic, 
classic and stylish nature 
of Campari in a series of 
stunning outfits created by 
leading designers including 
Vivienne Westwood, 
Versace, Alaia and Christian 
Louboutin. On starring in 

the 2015 Campari Calendar campaign, 
the actress commented, “For me, this 
project was about much more than simply 
producing a Calendar.  It was about telling a 
series of stories in an imaginative, creative 
and beautiful way – and that’s exactly what 
we’ve achieved. This year, those stories are 
closer to the heart of Campari than ever 
before and I personally feel very honoured 
to have been a part of that. The 2015 
Calendar is a real testament to Campari 
as a brand and seeing all of the stories 
together in one collection just proves 
that no matter how old these recipes may 
get, there will always be a firm place for 
Campari within our contemporary world.”

For their 2015 Calendar, Campari 
commissioned worldwide acclaimed and 
exhibited fine art photographer Julia 
Fullerton-Batten to capture the magic of 
the brand in all its glory. The first woman 
to get behind the lens of the Calendar 
campaign, Julia’s signature style made use 
of highly creative settings and cinematic 
lighting that helped to visually tell the 
stories and capture a sense of timelessness 
which was central to the theme. Using 
a combination of her insightful vision 
and distinctive approach, Julia brought 

to life each and every special story 
behind Campari’s classic cocktails, in a 
contemporary and artistic way. Julia gave 
her comments on working on the project, 
“I was delighted to have the opportunity 
to shoot the 2015 Campari Calendar with 
Eva Green as the star. What I loved most 
about this year’s theme was the flexibility it 
gave me as a photographer. My own work 
is all about telling stories so shooting the 
Calendar felt very close to my heart. With 
a twist of history, we also made it very 
contemporary, showing the timelessness 
of Campari as a brand. I hope others love 
it as much as I do.”

CEO of Gruppo Campari, Bob Kunze-
Concewitz, explained the reasoning 
behind the theme for the 2015 Calendar, 
“We have a very personal connection 
to this year’s Campari Calendar as it is 
designed to celebrate the brand itself. 
The theme, Mythology Mixology, is really 
about exploring the whole personality of 
the Campari brand – past, present and 
future. It leads Campari fans on an exciting 
and intriguing journey where we look 
not only at our history, but also projects 
the brand into the future and together,   
imagine where our fascinating adventure 
will lead us next. Eva Green encapsulated 
all the passion of the brand on this year’s 
shoot, striking a perfect balance between 
classic beauty but with a very modern 
and contemporary attitude that reflects 
the versatility of the brand itself.” The 
Calendar of which 9,999 copies will be 
printed will not go on sale but will instead 
be internationally distributed to friends 
of Campari around the world. Fans of the 
brand can also get involved with the action 
as all the imagery will be available to view 
across the Campari social media feeds, 
including Facebook, Twitter, Instagram 
and Pinterest. By using the hashtag 
#CampariCalendar, fans will be guided by 
Eva through a virtual world of discovery as 
she explores each of the cocktails featured 
in the 2015 Campari Calendar. 

With the enriched colour of red most 
dominant, the designs worn by Eva Green 
in the images for the 2015 Campari 
Calendar immediately captures and 
holds your attention. For example, the 
cover image sees Eva wearing a gorgeous 
heart-shaped strapless dress with thigh 
split matched with Le Silla open toe Red 
Crystal Pump with 13cm of covered 
stiletto heel and Swarovski Begin Necklace 
and Amber Pierced Earrings, while holding 
a glass of Campari on the rocks. The image 
for January captures the actress wearing 
a sexy Vivienne Westwood Long Gala 
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Dress made with Silk Faille, pictured with 
the cocktail Negroni while June has a 
1920s theme which sees the actress don a 
Versace Red Silk Cocktail Mini Dress with 
rhinestone and metal fringe embroidery, 
accessorised with a Swarovski Best 
Bracelet and Bonus Bracelet, and Helene 
Zubeldia Crystal Chandelier Earrings, 
about to indulge in a Boulevardier cocktail. 
One of the most interesting images for July 

has Eva sitting at a table on a planet with 
a glass of Sputnik cocktail and wearing a 
custom made space outfit complete with 
Christian Louboutin Snakilta Booty in 
Corazon Nappa Leather and Tone on 
Tone Spike that is clearly fitting for this 
particular theme. And for the finale for 
the month of December, we are given a 
bird eye’s view of Eva in a fairy tale custom 
made ball gown being swirled by a dancing 
partner and holding a Campari Shaken 
cocktail in her hand. 

As one of the world’s most successful 
actresses on the silver screen, Eva Green 
has enjoyed a long and fruitful career. Born 
in Paris to Swedish/French parentage, 
she began her journey into acting at the 
Webber Douglas School in London after 
completing her education at the American 
School in Paris. This then led to a two year 
drama course at the Eva St. Paul School in 
Paris. Her first acting role was on stage in 
2001, when she starred in Tucaret directed 
by Gerard Deshartes and Jalousie En Trois Fax 
directed by Didier Long, for which she was 
nominated for Les Molieres (2002), in the 
category ‘Revelation Theatrale Feminine’. 
Not long after, Eva made her screen debut 
as the female lead in Bernardo Bertolucci’s 
critically acclaimed The Dreamers, shot on 
location in Paris and set in the context of 
the 1968 student riots. Following its highly 

acclaimed reception at the 2003 Venice 
Film Festival, Eva was immediately received 
as a young actress to watch, especially 
when Bernardo Bertolucci described her 
as being “so beautiful that it is indecent.” 
She then won the ingénue lead in Jean-Paul 
Salomé’s blockbuster Arsène Lupin in which 
she played ‘Clarice’ opposite Romain Duris 
in the film of the classic French tale which 
also starred Kristin Scott Thomas. During 
filming, Eva also auditioned for the female 
lead in Ridley Scott’s epic Kingdom of 
Heaven and won the role of Sybilla against 
all of Hollywood’s competition. Starring 
opposite Orlando Bloom,  Jeremy Irons 
and Liam Neeson; the 2005 Twentieth 
Century Fox film was released with a huge 
world premiere in London’s Leicester 
Square.

The following year, Hollywood’s golden 
girl became a Bond girl, playing the role 
of Vesper Lynd opposite blonde Bond, 
Daniel Craig in Casino Royale. Described 
as a mysterious blend of vulnerability 
and strength, Vesper is deemed the only 
woman that James Bond ever truly loved. 
Eva received huge critical acclaim for her 
role and was hailed by the press as ‘the 
best Bond girl ever’ although the role was 
far from the stereotype of a ‘Bond Girl’. 
Later that year the film was premiered in 
the presence of Her Majesty the Queen 

https://www.youtube.com/watch?v=d2BQwVUMzL0
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in London’s Leicester Square where all 
the cinemas were taken over by the film, 
making it the biggest world premiere in 
history. The film was then nominated for 
nine BAFTAs in February 2007 with Eva 
winning The BAFTA Rising Star Award, 
voted for by the public. Her other film 
credits include New Line’s epic The  
Golden Compass (2007) opposite Nicole 
Kidman and Daniel Craig; Gerald 
McMorrow’s sci-fi thriller Franklyn (2008) 
with Sam Riley and Ryan Phillipe; Jordan 
Scott’s Cracks (2009); Benedick Fliegauf’s 
Womb (2010) which also starred former  
Dr Who Matt Smith; TV mini-series 
Arthurian drama Camelot (2011) with 
Kevin McKidd, Claire Forlani and Joseph 
Fiennes; David Mackenzie’s feature film 
Perfect Sense (2011) opposite Ewan 
McGregor and Tim Burton’s Dark Shadows 
(2012) as well as 300: Rise of an Empire 
(2014) and Sin City: A Dame to Kill For 
(2014). 

www.campari.com

http://www.campari.com


M y  B U R B E R RYDisheveled Elegance
Dawn Hunt delves into the world of My Burberry, 
and discovers the secret behind Burberry’s new 
timeless fragrance for women.

Something sweet has been lingering in the air lately, co-
quettishly tantalising and seducing those who catch the 
subtle scent. This delicate, yet powerfully captivating 

aroma comes by way of Burberry’s latest timeless fragrance 
for women, My Burberry. Inspired by a London garden after 
it rains and their heritage trench coats’ iconic design, this 
perfume captures everything that is ‘personal’ about the 
luxury brand in a beautiful bottle topped with a bow. 

bitefragrance
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The refreshing scent of sweet peas and 
bergamot mixed with a geranium leaf, 
golden quince and freesia completed 
with a base of patchouli and rain-tipped 
damask and centifolia rose makes up this 
appealing scent’s notes. Burberry enlisted 
the renowned French-Armenian olfactory 
guru Francis Kurkdjian to create something 
that would reflect the brand’s “disheveled 
elegance,” as Burberry’s Chief Creative 
and Chief Executive Officer Christopher 
Bailey describes the feel of their clothing 
collections. “Because My Burberry is 
the first and only fragrance to draw its 
inspiration so directly from the Burberry 
trench, it has to be the true embodiment 
of our brand - in scent, in design and in 
attitude.” 

Thus, with his instructions and 
guidelines given from Burberry, 
Mr. Kurkdjian set forth to  
create the new fragrance. 
He told Vogue, “The flowery 
aspect of the perfume comes 
from that idea of the garden 
after the rain. You have the lush 
wetness. You have the soil. You 
have the earthiness. All of these  
feelings!” Kurkdjian stated.  
“[The inspiration is] London, 
an urban garden. You have 
the vibrancy of the city, so it 
is something contemporary. 
You have the garden. You have 
the flowers… and the art 
of gardening, which is very 
important for the British.” 
As for his choice of specific 
scents to include, he said he 
wanted to evoke, “the feeling 
of the light of London: clouds, 
wetness, rain, flowers.” He said 
the main flowers are roses 
and freesia, “which is a little bit 
spicy and adds brightness. Then 
geranium leaves, which give an 
herbal, almost minty, vibrancy 
to the perfume. Then from the 
back note, there are patchouli 
leaves and quince – a fruit that is 
between a pear and an apple. Very British. 
It is not fruity, fruity. It is fruity floral. Then 
on top you have linen and bergamot.” And, 
well, this combination proved to be spot 
on, for the fragrance is just that, earthy, 
yet deliciously fresh and sweet without 
being over-powering. It’s light, feminine, 
and slightly flirty, just like the “disheveled 
elegance,” Mr. Bailey and the brand’s iconic 
trench coat imply. 

The ability to personalise the very carefully 
designed bottle and packaging also calls 
upon the brand’s British roots and the 
affectionate way people refer to their 
beloved Burberry trench coats. Senior 
vice-president of Burberry Beauty sector, 
Simona Cattaneo stated the following, 
“The Burberry trench is something 
very personal. You can wear it in several  
different ways, in different places 
and occasions. There is an emotional 
connection with a trench, and we wanted 
to transfer it to the new fragrance.” As 
such, customers will be able to monogram 
their own bottles with (up to three of) 
their initials, truly making it a signature 
fragrance for themselves. (This bespoke 
service is available online at Burberry.com, 

in select Burberry and wholesale stores.) 

The bottles themselves are lovely;  
featuring a squared glass falcon with a 
honey, slightly rose-golden liquid inside, 
which takes its colour cue from the fabric 
used on the brand’s traditional khaki 
trench coat.  The bottle is topped with 
a cap covered in faux-horn, which was 
inspired by the buttons on the coats, and 

everything is tied off neatly with a bow 
in English-woven gabardine, the same 
fabric that is used to line the inside of 
the trenches. Overall, it will make a fine 
addition to display on top of anyone’s 
vanity. 

Aside from employing a great design team 
and creating a wonderful new fragrance 
that they hope will become the signature 
scent of the brand; they also knew that 
in order to sell the scent they need a 
beautiful ad for this beautiful product.  
And for that, they enlisted two world-
famous beauties for their brilliant, 
understated marketing campaign: Kate 
Moss and Cara Delevingne to be shot by 
the talented Mario Testino wearing their 

Burberry Sandringham Heritage 
trench coats. The ad is simple, 
sexy, and elegant. The girls chat 
and flirt with one another and 
spray the perfume into the air, 
which makes “it rain” down 
upon them. (Witty take on the 
rain in the garden, and purpose 
of the trench coat, no?). All the 
while, the ever-catchy lyrics of 
Jay Hawkins, “I put a spell on you, 
because you’re mine,” play over. 
It all comes together to form 
an utterly perfect cohesiveness 
summarisation of this gorgeous 
perfume. 

Christian Dior once said, “A 
woman’s perfume tells you 
more about her than her 
handwriting,” and that ladies and 
gentleman is exactly Burberry’s 
wish. By being able to take and 
make each bottle personal to 
the individual customer is a 
huge step in the right direction 
for customisable beauty that 
doesn’t necessarily involve a trip 
to the perfumery. Well done, 
Burberry. Well done. 

My Burberry is available in 30, 
50, 90 and 900ml Eau de Parfum 

bottles, accompanied with perfumed body 
care products (240ml shower oil, 100ml 
body mist, 100ml deodorant and three 
soap set).

www.burberry.com
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IWC Schaffhausen

A
 Sparkle to the W

rist

IWC celebrates the launch of their 2014 Portofino 
watch collection with exclusive imagery by celebrated 
photographer Peter Lindbergh. Jada Brookes finds out 
the story behind the collection.

Since the late 19th century, Swiss watch 
manufacturer IWC Schaffhausen has been 
creating masterpieces of haute horlogerie 

that combine precision engineering with exclusive 
design. Their passion for innovation and technical 
inventiveness has afforded them an international 
presence that extends far across the globe. IWC 
which is the acronym for International Watch 
Company was established in 1868, thanks to an 
American engineer and watchmaker, Florentine 
Ariosto Jones, who at the age of 27 was the deputy 
director and manager of the E. Howard Watch 
and Clock Company in Boston. Florentine decided 
to travel east across the Atlantic to Switzerland 
with the intention of combining the outstanding 

craftsmanship of the Swiss with modern engineering 
technology from overseas and his own pioneering 
spirit to manufacture high quality watches for the 
American market. His plans were immediately met 
with scepticism simply because the skilled workers 
in the Geneva region and the remote valleys of 
western Switzerland had been working from their 
homes or in tiny workshops since the 17th century. 
However, his journey to a country renowned for its 
prestigious watch-making skills was not totally in vain 
upon meeting Heinrich Moser, an industrialist from 
Schaffhausen. In 1875, the current headquarters of 
IWC was built on the banks of the River Rhine and 
ten years later, the first watches with a digital hours 
and minutes display were created.

bitewatches
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Some of IWC’s early timepiece 
creations include an 1899 

wristwatch that contained a small 
64-calibre ladies’ pocket watch 
movement housed in a dainty 
case and fitted with lugs for the 
wristband; two newly developed 
calibres, the 75 (without seconds) 
and the 76 (with small seconds), the 
first movements designed by IWC 
specifically for wristwatches in 
1915, and their first ‘Special Pilot’s 
Watch’ which featured a rotating bezel 
with an arrowhead index that could be 
used to register take-off times in 1936. 
In 1944, a new wristwatch developed for 
military use by the British Army had the 
letters W. W. W. engraved on the 
back of the case which stood for 
‘Watch. Wrist. Waterproof’, while 
the Aquatimer pronounced the 
beginning of a successful series of 
diver’s watches in 1967 and the 
Da Vinci wristwatch featured the 
Beta 21 quartz movement which 
marked a watch-making revolution 
in 1969. The year 1977 saw the 
unveiling of the 9721 calibre, the 
first pocket watch from IWC 
with a calendar and moon phase 
display, while co-operation with 
designer F. A. Porsche resulted in 
the first wristwatch with a built-
in compass the following year. 
The collaboration also produced 
the world’s first chronograph 
in a titanium case in 1980, and 
with its Novecento (Italian for 20th 
century) IWC Schaffhausen presented 
the first rectangular, water resistant 
and automatic watch with a perpetual 
calendar in 1987. 

In recent years, IWC introduced 
several new TOP GUN models 

in 2012, such as the Miramar line 
with its military style design which 
referenced the watch-making 
manufacturer’s longstanding 
tradition of deck watches; the 
Spitfire line which has a more 
luxurious look with new features 
including Perpetual Calendar 
Digital Date-Month; and the 
authentic cockpit-style designed 

Pilot’s Watch Worldtimer from 
the Classics collection that 
continues the success of the UTC 
Pilot’s Watches. Last year, the 
Ingenieur collection inspired by 
IWC’s new co-operation with the 
MERCEDES AMG PETRONAS 
Formula One Team included 
the Constant-Force Tourbillion 
which featured the patented 
mechanism responsible for its 
name and the Perpetual Calendar 
Digital Date-Month with its 

quick-action switch. The cases provided 
a choice of titanium aluminide, carbon, 
ceramic or titanium, inspired by the 
range of materials used in Formula One. 
This year sees a brand new collection 

from IWC to the Portofino line 
that has been an expression of 
understated and good taste for 30 
years. The new Midsize collection 
is created for those who prefer 
a slightly smaller timepiece and 
include the Portofino Midsize 
Automatic Moon Phrase and 
Midsize Automatic Day & Night. 
These two radiant 37-millimetre 
beauties are available in seven 
different versions designed to 
reflect the timeless elegance of 
the Italian coastal resort.

Georges Kern, CEO of IWC 
Schaffhausen explained the 

thinking behind the new 2014 
Portofino collection: “IWC has 
established itself as a global brand, 

and therefore keeps a close eye on what 
people are wearing when it comes to 
watches and jewellery, on what trends 
are developing. What we are currently 

observing is an increasing 
worldwide demand for watches 
set with diamonds.” He added, 
“With the Midsize collection, we 
are making this successful, classic 
watch line more interesting for 
customers with slimmer wrists. 
The diamond-set models will 
appeal to anyone with a preference 
for wristwatches that combine 
understated design with a touch 
of the exquisite.” Within the 2014 
Portofino collection, there are 
three new 37-millimetre models in 
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17 different versions: the Portofino 
Midsize Automatic Moon Phase,  
the Portofino Midsize Automatic 
Day & Night and the Portofino 
Midsize Automatic. In addition 
to this, IWC will be unveiling 
three new Portofino Automatic 
models featuring 40-millimetre 
cases. To mark the launch of the 
new 2014 collection, celebrated 
photographer Peter Lindbergh 
created an impressive exclusive 
series of black and white pictures, 
featuring well-known celebrities: 
Cate Blanchett, Emily Blunt, Zhou Xun, Ewan 
McGregor and Christoph Waltz, in 
the picturesque Italian harbour town 
of Portofino. Supermodels Karolina 
Kurkova and Adriana Lima also added 
a touch of allure to the event in 
some breath-taking fashion shots. The 
exclusive collection of photographs will 
travel the world this year as an exhibition 
entitled ‘Timeless Portofino’, making its 
first stops at the IWC events scheduled 
for the Zurich Film Festival, the  
Watches & Wonders watch fair in Hong 
Kong, the London Film Festival, Art  
Basel in Miami and an exclusion occasion 
in Dubai. 

The Portofino Midsize Automatic 
Moon Phase in white gold, with its 

dial, bezel and horns decorated in 174 
pure white diamonds is the flagship of 
the new Midsize collection. The jet-
black dial has several meticulously 
applied coats of lacquer and creates 
the perfect backdrop of truly bringing 
out the sparkle of the precious stones. 
For the first time in its history, the designers 
have depicted the entire moon phase display 
as a star-studded night sky, with 
the moon and stars appearing to 
float in infinite space. The dials in 
the red-gold and stainless versions 
feature flawless, gently shimmering 
mother-of-pearl in white and black 
while the bezels encrusted with 
66 sparkling diamonds creates a 
stunning picture. The Portofino 
Midsize Automatic Day & Night in 
red gold or stainless steel casing 
features the luxury of diamonds 
and mother-of-pearl, and is the 
perfect companion for people who 

do business globally, jet-setters 
and night owls. With its second 
time zone and 24-hour day/night 
display, the Portofino Midsize 
Automatic Day & Night will ensure 
that even those whose parties 
turn night into day will never lose 
track of the time. Meanwhile, the 
Portofino Midsize Automatic in a 
37-millimetre case comes in four 
red gold and six stainless steel 
versions, each one either with or 
without a diamond-set bezel. The 
purist three-hand watch with date 

display has a more opulent design with a slightly 
smaller case while the sun-pattern 
finish on the dial and the meticulously 
finished case gives this timepiece a 
real air of luxury and exclusivity. Lastly, 
the Portofino Automatic featuring a 
40-millimetre case and date display has 
three additional models in the new 
collection, each one featuring a bezel 
set with precious stones. The red gold 
model comes with a choice of a silver-
plated or slate-coloured dial while the 
white gold is available exclusively with a 
silver-plated dial. The Midsize Automatic 
Moon Phase and Midsize Automatic 
feature an exclusive Milanaise mesh 
bracelet, while the rest of the Portofino 
watches are available in a choice of fine 
alligator leather straps, stainless steel 
or 18-carat red gold Milanaise mesh 
bracelets.

As one of the world’s leading 
brands in the luxury watch 

segment, IWC Schaffhausen doesn’t 
just create prestigious timepieces but 

is also committed to sustainable production. 
They support institutions around the globe in 

their work with children and 
young people, and maintain 
partnerships with organisations 
dedicated to climate and 
environmental protection. 

www.iwc.com
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Cristina Lloyd delves into the world of RUN London designer Varun Sharma 
and discovers some interesting facts of the fashion industry as well as the 
thinking of a fashion designer. 

H   .  aving established his own 
womenswear label RUN 
London at the beginning 
of this year, designer Varun 

Sharma takes inspiration from the female 
form to create strong, bold yet feminine 
clothing aimed at women that are 
confident and individual. His stunningly 
beautiful and exquisitely crafted collection 
for AW14 takes its inspiration from the 
‘harsh climates of winter with the romance 
of snow filled months’ that is brought to 
life through the power and strength of 
the female figure. Using hand-made paper 
flowers as a backdrop in his shoots, the 
designer proves that his creative flare 
extends beyond the dimensions of clothing 
alone. Within his AW14 collection, you’ll 
discover a combination of light and flowing 
fabrics matched with structured shapes and 
tougher materials that echoes the multiple 
dimensions of the strong and powerful 
modern female. The bold red colour 
palette demands and holds your attention 
immediately, bringing strength and drama 
to RUN London’s debut collection as well 
as capturing the concept of power dressing. 

Varun began designing seven years ago 
but has been working on his own label 
for two years. He says, “I was a designer 
from the moment I began studying design. 
I never thought about anything else 

from that first moment.” The driven and 
determined individual studied Fashion 
Design at Middlesex University, and then 
interned for menswear designer Carolyn 
Massey. Giving us an insight into university 
life, he told us, “It’s become normality now 
to hear people downplay the importance 
of a degree but the learning process at 
university really began preparing me for 
the tough world of fashion: the deadlines, 
sleepless nights,  stress and the importance 
of having a genuine passion.” Among the 
important lessons that Varun took with 
him upon graduating were, “how to edit my 
creativity and to fully realise that fashion 
in the greater more global sense does not 
consist of just red carpet dresses, but our 
everyday wardrobes.” 

Working in the real world has also been a 
learning curve for Varun as he discovered 
very quickly that clothing labels wanting to 
strive can only succeed when “the designer 
comes to term with the fact that their final 
input will consist of 25% creativity and 75% 
business”. He added, “So many talented 
designers fail at this hurdle because it 
becomes overwhelming and too much to 
cope with. Interning and working in this 
industry has shown me my success will 
always depend on the help of many others 
and knowing when to give up and ask for 
help, as I won’t be able to do everything 

myself.” In his decision to study fashion 
design, Varun revealed it was actually his 
family who ‘nudged him into it’ thanks to his 
creative streak. He also admitted that the 
first year proved a bit of a struggle, because, 
“I was confused about what I wanted to do 
with my life. I neither loved nor hated the 
course during the first year.” Coming to the 
realisation he was failing miserably, Varun 
was determined not to give up and decided 
to put all of his energy into studying apparel 
construction books during his free time. 
“Where most of the other students were 
focused on design, I managed to gain an 
advantage on construction skills. By the end 
of my second year, I had managed to get a 
1st and that was when I began realising that 
clothing and design were an inspiration for 
me.”

In his professional opinion, clothing 
represents armour whilst fashion means 
identity and personality. Varun also sees 
clothing as ‘protective’ which he says is 
closely linked to our psyche without us 
even realising. Giving an interesting analysis 
on the concept of clothing, he told us, “We 
dress down when we want to be invisible, 
or wear our best to stand out. We send 
out signals to others about how we want 
to be perceived, approached, our interests 
or where we belong in society by how we 
choose to dress and it is an amazing tool 
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that shapes a large part of our lives.” As 
a fashion designer and creative individual, 
Varun believes having an opinion and 
a creative vision that he could share 
through his work with the outside world 
matters the most. His aim is to ensure 
that his clothes are seen as armour that 
will make women feel beautiful from the 
inside out and instil a sense of self-worth, 
esteem and confidence. As he stresses, 
“Feeling good about yourself encourages 
positivity in life.”

As one of the fashion capitals of the 
world, Varun sees London as “unique 
because of its political and immigrant 
migration society” but admits that it 
is hard to define exactly what exists 
here. Despite this, the designer still 
finds London ‘eclectic’ and say he’s not  
surprise that London is where the 
world comes to find creative new talent,  
because “here everything and anything 
goes.” Varun describes his design signature 
as ‘well-constructed and considered 
garments with a beautiful finishing’ and 
says, “it makes all the difference to know 
the importance of adding or subtracting 
even just a few millimetres from a seam to 
make a garment perfect, rather than just 
great.” When speaking with Varun, you 
can really see that he appreciates having 
his own label and loves what he does. “It 
sounds cliché but so many people I know 
had dreams of careers that never took 
place and it makes me appreciate that I 
am able to follow a creative career path 
that brings me a lot of fulfilment and self-
worth.” Although designing for his own 
label gives him all the freedom he craves, 
where he can do as he pleases and does 
not have to answer to anyone, Varun still 
has to exercise a lot of self-control to 
ensure the work is always completed and 
to the highest standards. “In many ways, 
the stress increases ten-fold because you 
can work longer and push harder,  but the 
cons are always outweighed when you 
see a collection finished or the positive 
reaction to your hard work.”

His first article of clothing was an evening 
dress that was hand-embroidered and 
took around 80-100 hours to make. 
Today, the time it takes to construct 
a piece of clothing depends on the 
complexity of the design but a single 
piece could take a few days from 
cutting patterns to production whilst 
a full collection can take months from 
conception to completion. The designer 
believes that having a strong vision, love 
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and care is essential into making quality 
clothing. “You can always feel the time and 
effort that has gone into the making of a 
garment when you wear it,  from the fabric 
choices, trimming, to the cut and choice  
of finishing.” In starting his own label 
alone, Varun admits it hasn’t been easy 
and every task always felt mountainous 
but thankfully with perseverance things 
began moving forward. In terms of 
achievement, it has outweighed everything 
else. He added, “It’s hard to explain that, 
as individuals and designers, we are not 
geared to focus on business, financial and 
factual aspect of a label. But overcoming 
and adapting to this aspect has been a real 
blessing. It has helped me to understand 
design as a process in its entirety.”

If he was to name a designer that 
inspired him, it would be Riccardo Tisci. 
“I absolutely love the work he does for 
Givenchy; his vision is always a cross 
between art, forward thinking creativity 
and attention to fine detail. He makes 
clothing you could look at for the tenth 
time and still find a detail you missed 
before. The design aesthetic he adheres 
to is exciting and aspirational.” On the 
flip side, when it comes to models, Varun 
admits he doesn’t really follow them but 
would make an exception for Chinese 
fashion model Liu Wen because “she 
always embodies her work perfectly 
and makes everything look effortless.” 
However, the celebrity he would most  
love to dress would be Rihanna.  Preparing 
for a fashion shoot or show can be a 
daunting task and Varun describes his 
preparation as “with blood, sweat and 
plenty of tears!” Despite this, he says 
it’s exciting to work towards a shoot 
because “you know your long journey of 
working on one collection for months 
is finally coming to an end.” Among the 
eagerness to see how it will all turn out, 
the designer says the days leading up 
to the day of shoot can also become a 
nightmare. There are sleepless nights and 
a multitude of stress chasing individuals 
to ensure deadlines are met, information 
is shared, and models, studios and MUAs 
are booked. There is also the finishing off 
of any remaining piece to consider. “In  
my experience, if something can go wrong 
at the last minute, then it will and all you 
can do is try to think on your feet and 
make sure you are rested enough to cope 
with the pressure.”

When it comes to sketching or 
constructing designs, the latter is Varun’s 

preference but also stresses, “Designing 
is essential because only I know what is 
in my head and only I can transfer it to 
paper.” He thinks visually, and constructs 
the designs and pieces in his head fully, so 
is able to visualise the technical aspects 
before the design is drawn. “It really 
helps when it comes to actually drawing 
up patterns because I have already done 
all the hard work and it is just a case of 
drawing out the puzzle pieces.” In his 
line of work, Varun believes that clothing 
and design are “a world of their own, 
sort of hidden from everyone.” He also 
stresses that most people don’t know 
how much work goes into designing and 
making clothing, but “it is a big business 
and everyone always want to know more. 
That is the best part of it all, being able 
to share your passion with others, either 
through your creative output or through 
your experience and being respected for 
doing something that you love.”

In the future, Varun would like 
to see RUN with its own line 
of accessories and shoes, and 
finally expand into menswear. His  
original plans were to start with 
menswear as “it has been an 
exciting time for men’s fashion all 
over the world” in the last few 
years but instead opted to start 
his journey with women’s clothing 
as it produced a large capacity 
for creativity. He also plans to 
collaborate with other designers 
and other design mediums. “I feel 
like I have all these ideas inside 
my head just waiting to burst 
out.” When working with colour,  
Varun prefers black because “it 
hides everything you want unseen 
and highlight all the right illusions.” 
However, he loves bright colours 
too but says he always struggles 
when choosing colour palettes 
for a collection. “It all boils down 
to following your gut instinct and 
choosing the right colours for 
the right collection. Varun says he 
loves working with sheer fabrics 
as they add another dimension 
to the design and tries to avoid 
chiffon as a rule but admits he 
ends up using it in large quantities 
every time. “It poses so many 
issues as seamstresses and 
manufacturers are wary of using 
it, because it is so hard to handle 
and time consuming. It really has a 
life of its own and never wants to 

work with you but the results are always 
beautiful too.”

Finally, for aspiring designers, Varun 
has this sound advice: “Be strong,  
independent and learn to trust your 
instincts. Also be prepared to work hard, 
give up a large portion of your social life 
and accept sleepless nights as part of the 
job description. There is no replacement 
for learning your craft well, so study 
vehemently and be the best you can.” He 
adds, “Those designers who work with 
a goal to make an impact, give up a lot 
to make their dreams come true. From 
my own experience, having a support 
structure is priceless, friends and family 
are like gold dust, at some point you will 
lean on everyone you trust for moral 
support or for help.  Also, take everything 
with a pinch of salt and make time to 
enjoy your successes!”

www.irunyou.com
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Hannibal Laguna
Presenting his AW14 ‘One Hundred’ collection at 
Mercedes-Benz Fashion Week in Madrid earlier 
this year, Jada Brookes delves into the world of 
Hannibal Laguna and finds out what makes him 
hot on the list of celebrities. 

It has been 28 years since Hannibal Laguna 
presented his first collection ‘Concorde’ 
at the young age of 19. The half Valencian 

and half Andalusian designer who was born 
in Caracas in Venezuela, grew up watching his 
parents work for one of the country’s leading 
children’s wear companies in the 1970s. Upon 
turning 15, he decided to move to Europe and 
three years later studied tailoring in Milan. The 
risk of going it alone in 1987 immediately paid 
off when his first collection won the Air France 
award and was selected by Paco Rabanne to 
represent Spain at the international salon 
‘Europe in USA’. Since then, Hannibal has been 
instrumental in researching and developing new 
ways of interpreting classic couture and placing 
his unmistakable signature on unique creations 
acclaimed as exquisite treasures. Since 1995, 

his couture collections have become 
a leading light in the fashion world 
with his name linked to the finest 
luxury and femininity. To date, he has 
more than a dozen lines and licenses 
to his name and regularly presents 
his collections at Mercedes-Benz 
Fashion Week in Madrid. 

In 1998, Hannibal opened his 
Flagship Atelier on Madrid’s  
‘Golden Mile’, and today his 
couture and jewellery collections 
are exported to major European 
capitals and cities such as Miami, 
Chicago, Los Angeles, Caracas, 
Mexico, Dubai, Kuwait and Abu 
Dhabi. With a passion for film, 
theatre and dance, the designer 
has dressed endless figures from 
the stage world in his inimitable 
style and in productions such as 
El Crimen Ferpecto (The Perfect 
Crime) by Alex de la Iglesia and La 
Divina Comedia (Divine Comedy) 
by La Fura Dels Baus. His 
designs also reflect the beauty of 
Hollywood red carpet evening 
wear. As a favourite among 
actresses and celebrities, his 
distinctive style shines through 
the unmistakeable feminine 
silhouettes that he creates and 
is also known for his work 
on Spanish films The Ugliest 
Woman in the World (1999), 
Los Goya 25 años (2011) and 
XVI Premio Cinematográfico 
José María Forqué (2011). In 
2009, Hannibal was chosen as 

One Hundred Collection
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one of the best designers by the prestigious Red 
Carpet Fashion Awards and a year later, won the ‘T 

for TELVA’ Award for Best Spanish Fashion Designer. 
He said, “I want women to feel unique at special 

occasions. I admire beauty, over and above all 
trends and fashions.”

Apart from designing exquisite 
dresses, the designer has collaborated 
on numerous charity development 
projects such as the Theodora 
Foundation, the Aladina Foundation, 
the Sandra Ibarra Foundation and the 
Spanish Association Against Cancer 
(AECC). In 2010, he designed the 
emblematic T-shirt, ‘I’m A Real Spanish 
Fashion Fan’ in collaboration with Elle 
Magazine and Mango, a project in aid of 
the Haiti Project run by the NGO Plan. 
His creative endeavour ‘Tras El Espejo’ 
(Behind the Mirror) has been presented 
at many venues including the Reina Sofia 
Museum, the Ethnographic Museum of 
St. Petersburg, Museo del Traje, Casa de 
la Obra Pía in Havana and the Saragossa 
Museum. The exhibition entitled ‘Veinte 
Trajes Para Europa’ (Twenty Dresses 
for Europe) organised by the Cervantes 
Institute has been presented in Brussels, 
Madrid, Moscow and Budapest. 

This season, with 99 collections to date, 
Hannibal Laguna presented his ‘One 

Hundred’ collection earlier this year at 
Mercedes-Benz Fashion Week in Madrid. 

The AW14 collection links the essence of 
aesthetic values that has characterised the brand 

since its origins and maintains the meaning and 
expression of classical couture. One Hundred tells a 
contemporary story inspired by the cinematographic 
icons of elegance from the 1930s, with the most 
stand-out features being the rounded lines and 
stylisation of shapes which gives way to sculptured 
silhouettes found in the pleats and subtle, simple 
transparencies of a handcrafted art. Within ‘One 
Hundred’,  you’ll find legendary bias cuts that deliver 
an enchanting touch to the collection, with 
circular pieces made from the flares and 
inverted corolla tulip skirts. The designs 
also feature sculptured silhouettes, based 
folds and pleats as well as sumptuous 
fabrics including silk, organza and tulle 
in gorgeous evening-wear dresses 
adorned with functional pockets, satin 
gold nuggets and beading details in pink, 
lilac, olive green and porcelain blue hues. 
One Hundred also reveals a collection 

that embraces the protagonists of a long journey 
of experiences and important memories as well 
as evoking the hallmarks that define a style. As the 
designer says, “The main idea that has inspired me is 
the theme of duality that has guided me through time 
itself; a strange obsession with combining femininity 
and romanticism, seeking a delicate result and yet 
full of energy.”

Touching on beauty in a totally different way, 
Hannibal Laguna has collaborated with Atache 
Laboratories to create Ultra Lift, an exquisite lifting 
serum with smoothing, antioxidant and moisturising 
properties. Its long-lasting effect is thanks to the high 
concentration of Siberian Ginseng which reduces 
wrinkles, lines of expression and leaves the face 
free from any signs of fatigue and stress. By using 
this product, the skin regains its radiant, relaxed 
appearance. Perfect for applying before make-
up, Ultra Lift is ideal for special occasions or as a 
week-long treatment programme before important 
events. Simply cleanse and tone the face using one 
of Atache’s most suitable products, depending on 
skin type and then scrub the skin to eliminate dead 
cells. Before applying Ultra Lift, it is recommended to 
use the most suitable C Vital treatment, especially in  
the case of dry skin and leave on for two minutes. 
Finally apply Ultra Lift evenly, with a gentle tapping 
action, on the face, neck and décolletage, upwards 
from the centre of the face and spreading outwards. 
Wait until the product is dry before making face 
expressions as the product will create a fine film that 
stretches out the skin, making it smooth, radiant and 
wrinkle-free for hours. When using Ultra Lift as a 
week-long treatment, ensure you apply the product 
on alternative days. 

www.hannibal-laguna.com
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Knight
RoundtableThe Bite Magazine takes a distorted Amish 

influenced headwear combined with a touch of 
modern and street style looks to create some of 
the more colourful blends of the designers’ work 
representing the modern day women warriors.

Photographer: Tony Wellington  
Videographer: Lilla Nyeki
Models: Laura E & Hannah T @ First Model Management                                                                                                                    
Make-Up: Giovanna Zac  

Model: Laura                                                                                                                                         
Orange Rope Neckpiece by Ashley Isham
Black Leather Jacket by Napsvgar
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Model: Laura                                                                                                                                         
Head Pieces by Francesca Marotta
Blue Satin Trouser Pants with White Leather Pockets 
by Jamie Wei Huang
Blue and White Bag by Jamie Wei Huang
Shoes by Finsk
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Model: Hannah
Head Piece by Francesca Marotta
Black Leather Jacket by Napsvgar
Yellow Neoprene Trousers by Luca Michele
Shoes by Finsk
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Model: Hannah  
Head Piece by Francesca Marotta
Turquoise Leather Jacket by Luca Michele
Azteckno Leggings by Shara Hayz
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Model: Laura
Head Piece by Francesca Marotta
Black Quilted Sleeveless Dress by Sofia French
Black and Blue Bag by Luca Michele
Shoes by Finsk

bitefashion



Model: Hannah
Head Piece by Francesca Marotta
Dark Denim Bodysuit by Shara Hayz
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Model: Laura
Head Piece by Francesca Marotta
Bleach Denim Bodysuit by Shara Hayz
Shoes by Finsk
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Model: Hannah                                                                                                                                        
Head Piece by Francesca Marotta
Letter Badge Bomber Jacket by Shara Hayz
Leather Panel Skirt by Shara Hayz 
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Model: Laura
Head Piece by Francesca Marotta
Black Corset by Sorapol
Yellow Neoprene Skirt by Luca Michele
Shoes by Finsk
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Luca Michele: www.lucamichele.com

Shara Hayz: www.sharahayz.com

Napsvgar: www.napsvgar.com

Sorapol: www.sorapol.co.uk

Ashley Isham: www.ashleyisham.co.uk

Francesca Marotta: www.francescamarotta.com

First Model Management: www.firstmodelmanagement.co.uk

Stonehills Hair Salon: www.stonehillshair.co.uk

Finsk Shoes: www.finsk.com
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https://vimeo.com/112418901

http://www.lucamichele.com
http://www.sharahayz.com
http://www.napsvgar.com
http://www.sorapol.co.uk
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Florian London
The Colour Tan
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WITH CLASSIC AND CHIC DESIGNS AND CELEBRITY FANS 
INCLUDING FEARNE COTTON AND UNA FODEN FROM THE 
SATURDAYS, FIONA JAMES FALLS IN LOVE WITH FLORIAN 
LONDON’S COLOURFUL LEATHER BAGS. 
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It is true to say that lifestyle brand 
Florian London prides itself on British 

sophistication, class and elegance as 
well as the ability to create quality 
leather products that are unmatched 
in design, style and heritage. In their 
pursuit of excellence, the brand’s fine 
craftsmanship is strongly defined in 
their beautifully crafted handbags and 
accessories. The lifestyle brand proudly 
embraces their English heritage and 
uses the finest materials from carefully 
chosen and exquisite natural leather that 
enables them to create quality luxurious 
leather products. They also ensure that 

their customers get a lifetime worth 
out of their leather goods whilst at 
the same time being respectful to the 
environment. The brand’s aim is to 
provide exquisite and quality products 
that are not only functional but also 
improve over time and with use. The 
leather goods are created to look, smell 
and feel absolutely beautiful through 
the use of premium calfskin leather and 
made to stand the test of time. Through 
the work of their craftsmen and women, 
only the finest quality leathers are used 
with conscientious attention to detail 
and very strict quality control to ensure 

the highest standards throughout the 
production process. 

This autumn/winter 2014, Florian 
London has created a beautiful selection 
of ladies bags that ooze confidence 
and pure quality. The Vienna Medium 
Leather Tote crafted in luxurious 
calfskin and available in red, white 
and black has ladylike elegance with a 
sleek and perfectly structured look. 
Whether you carry your bag by the top 
handle for an elegant poise or with the 
shoulder strap when travelling through 
the city, you will always look stylish 

Images courtesy of MLPR



bitebags

wherever you go. Features include a 
top handle, detachable shoulder strap, 
Florian London signature lock fastening, 
back zipped pocket and internal zipped 
and slot pockets. The Mini Vienna 
Crossbody in black, red and white is 
the easiest choice of wardrobe addition 
you could make this season. Its gold-
tone hardware punctuates the compact 
silhouette and is crafted in luxurious 
leather in this season’s must-have 
shades. When the flap top is opened, 
it reveals a lined PU leather interior 
that is spacious enough for all of your 
essentials. Features include detachable 
shoulder strap, Florian London signature 
lock fastening, PU leather lining and 
internal zipped and slot pockets. 

For evenings out, the Cayla Clutch in 
white, red and black will sit neatly under 
your arm. The clutch bag crafted from 
luxurious leather with a structured and 
simplicity focus will give your ensemble 
an instant update. It has a gold-toned 
turn lock on the fold over top of the 
clutch that is completed with a contrast 
paint finish. This minimalistic luxury 
bag also has a detachable shoulder 
strap, Florian London signature lock 
fastening, PU leather lining and internal 
zipped and slot pockets. Eleanor 
Doctor Tote in tan/black, white and 
black has a contemporary feel with a 

timeless shape and exquisite details. 
Perfect as an elegant accessory for your 
most important appointments, it has 
impeccable craftsmanship with tradition 
techniques used to create this bag. Its 
leather and gold tone lock secures the 
bag and there are two rolled leather 
carry handles at the top as well as an 
inner zipped pocket with a selection of 
functional compartments to organise all 
your essentials. Meanwhile, the Peyton 
Two Tone Leather Tote in black, red and 
tan with contrasting sides is another 
elegant leather bag that would look 
fantastic on your arm. With a structured 
and ladylike look, this luxurious bag 
oozes sophistication, classic chic and 
practicality.  The fold over top opens 
to a spacious PU leather interior with 
room for everything a woman would 
need on a daily basis and has specific 
pockets for all your essentials. The 
Leather Tote can either be carried by 
the two top handles or by using the 
detachable adjustable shoulder strap. 

For a smart, everyday bag, the luxurious 
and endlessly chic Chelsea Leather Tote 
in black, red and tan is the perfect fit. 
The gold-tone turn locks on the fold 
over the top opening, contributes to the 
understated design of the bag as well as 
its exceptional leather craftsmanship. 
With its clean lines and impeccable 

finish, this undeniably sophisticated 
bag will prove a versatile and timeless 
addition to your collection. The PU 
leather lined interior has enough room 
to fit your cosmetics case and a tablet, 
and has several organisational pockets 
for smaller items. And if you were 
considering doing something ultimately 
unique with any of your Florian London 
purchases, you’ll be pleased to know 
that the brand offers a monogramming 
service on most of their products. Just 
add your initials of up to four letters to 
create a truly unique product that you 
can cherish for years to come. 

As well as the bags mentioned above, 
Florian London’s accessories include 
leather shoulder bags, evening bags, 
clutches, silk scarves, card holders, 
coin purses, zip wallets, leather cuffs 
and metal bangles. Florian London was 
recognised as the winner of the 2014 
Independent Handbag Designer Awards 
this year.

www.florianlondon.com

http://www.florianlondon.com
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Beyoncé 
Elevator fights, rumoured divorce proceedings 
and a possible split after the ‘On the Run’ tour, 
Samantha Morgan tries to decipher what is 
happening in the Carter camp, whilst reflecting 
on Beyoncé’s music career.



PRETTY HURTS
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It seems lately that Beyoncé’s 
private life is accumulating more 
hits than her music. For instance, 

there was the infamous ‘elevator’ 
episode in May where it emerged 
that her sister, Solange viciously 
assaulted her husband Jay Z. The 
incident caught on surveillance 
camera took place at the Standard 
Hotel in Manhattan, New York 
and was leaked online by gossip 
website TMZ, sending the media 
into a frenzy of speculation. 
Some claimed that the attack 
occurred because Solange was 
drunk and had displayed erratic 
behaviour while others believe 
it was because Jay Z had been 
getting a bit too close to designer 
Rachel Roy at the Met Gala Ball 
and wanted to continue partying 
at Rihanna’s after tour party… 
alone. The ‘Pretty Hurts’ singer 
was then reportedly seeking 
a divorce on the grounds of 
infidelity, yet at the same time was 
uploading ‘happy family’ pictures 
of herself, Jay Z and daughter Blue 
Ivy on Instagram. Confused? So 
were we. So what really is going 
on between music’s number one 
power couple?
 
Among the stories covering their 
imminent split were reports of 
Beyoncé looking for an apartment 
alone, not wearing her wedding 
ring and all three parties involved 
declaring they had “moved 
forward as a united family”. There 
were also claims in US Weekly  
that Gwyneth Paltrow was 
advising Beyoncé to ‘consciously 
uncouple’ from Jay Z instead 
of divorcing, following her own 
method of splitting from husband 
Chris Martin in March. We were 
also told by Beyoncé’s mum, 
Tina that “everything is perfect” 
between the two and declared 
“haters going to be haters and 
there is nothing we can do about 
that.” But then more fuel was 
added to the fire when Mathew 

Knowles, the two sisters’ father 
and Beyoncé‘s former manager 
claimed that the whole thing was 
staged to boost sales of Beyoncé 
and Jay Z’s ‘On the Run’ tour 
and Solange’s record sales. He 
reportedly said on a US radio 
station, “I know, because we’ve 
done this. From experience 
there’s a tour going on, you have 
to sometimes ignite that tour. It’s 
called a Jedi mind trick. The Jedi 
mind trick fools you.” If this was 
indeed true, does this mean that 
Beyoncé and Jay Z did not have 
confidence in getting the sales 
they desired for the tour?
 
This is not the first time that 
Beyoncé has found herself 
surrounded by controversy. In 
2011 following her pregnancy 
announcement at the MTV Video 
Music Awards, the singer sparked 
rumours of a fake baby bump 
when her stomach appeared to 
collapse as she sat down during 
a live TV appearance in Australia. 
During her recent ‘On the Run’ 
date in Cincinnati, Ohio with Jay 
Z, it was noted that some of the 
lyrics to her 2006 infidelity-ode 
‘Resentment’ had been changed 
which may suggest that she 
was throwing fiery daggers at 
her husband for his rumoured 
‘unfaithfulness’. The original line, 
‘Been ridin’ with you for six years’ 
was replaced with ‘Been ridin’ 
with you for the past 12 years’ 
and on ‘Crazy in Love’ she added 
the lyrics, ‘She ain’t even half of 
me. The bitch will never be me’, 
possibly an attack on an unknown 
mistress. But who knows? On 
her third album in 2008, Beyoncé 
introduced the world to her alter-
ego Sasha Fierce which showed 
a sexier and darker persona 
but didn’t sit quite well with 
some people who suggested the 
symbols in some of her images 
linked her to an occult. In the early 
parts of last year, Beyoncé used 



her marital name, Mrs Carter as the title 
of her tour which saw the singer emulate 
different queens through her fashion with 
collaborations with numerous designers 
and fashion houses. Then, at the end of last 
year, Sasha Fierce was replaced with a new 
alter-ego called Yoncé and featured in a 
seemingly provocative video, with models 
Jourdan Dunn and Joan Smalls.
 
Beyoncé is unarguably the most successful 
of the three Destiny’s Child singers. 
Whilst her 2002 single ‘Work It Out’ 
from the Austin Powers in Goldmember 
soundtrack didn’t fare well in the charts, 
she enjoyed huge success with her 2003 
debut album, Dangerously in Love. The 
album featuring number one singles 
‘Crazy in Love’ and ‘Baby Boy’ sold 11 
million copies and earned the singer five 
Grammy Awards. Her video for ‘Crazy in 
Love’ which featured Jay Z for the first 
time saw the chemistry between the two 
and sparked rumours of a relationship. 
Her second solo album, B’Day released 
after the disbandment of Destiny’s Child 
in 2005 contained hits such as ‘Déjà Vu’, 
‘Irreplaceable’ and ‘Beautiful Liar’. The 

following year, the singer ventured into 
acting, starring opposite Jennifer Hudson 
and Jamie Foxx in Dreamgirls, Steve Martin 
in The Pink Panther, Idris Elba in Obsessed 
and Adrien Brody in Cadillac Records. 
Her alter-ego titled 2008 album, I Am… 
Sasha Fierce earned her a record-setting 
six Grammy Awards in 2010 and cited 
influence from her marriage to Jay Z and 
her role as Etta James in Cadillac Records.
 
The dynamic singer is well known 
for exercising female sexuality and 
empowerment through songs such as 
‘Irreplaceable’, ‘Single Ladies (Put a Ring 
on It)’ and ‘Run the World’. Thanks to 
her dynamic, highly choreographed 
performances, Beyoncé is praised as one 
of the best performers in contemporary 
popular music. To date, she has won 17 
Grammy Awards and sold over 75 million 
records as a solo artist and 60 million 
with Destiny’s Child. With ‘Pretty Hurts’, 
the fourth single taken from her fifth 
studio album, Beyoncé, the singer delivers 
a self-empowerment song that highlights 
society’s perception of beauty standards 
and analyses the female body image. The 

music video focuses on the negative 
effect of beauty pageants which the 
singer described as, “the most humiliating, 
judgemental place you can be as a woman.” 
She added, “I feel like sometimes the world 
is a big contest, we’re all being judged. I 
wanted to capture how humiliating and 
insecure that makes you feel.” The song 
written by Australian singer/songwriter Sia 
Furler was previously offered to Katy Perry 
and Rihanna but was quickly snapped up by 
Beyoncé as soon as the opportunity arose. 
She said, “The second I heard the song, I’m 
like, ‘I have to sing this song, I don’t care 
how hard I have to fight for this song, this 
is my song!’”
 
With Jay Z honouring his wife with a 
memorabilia video in celebration of her 
33rd birthday, amidst rumours of the 
couple splitting at the end of the ‘On the 
Run’ tour and reports of Beyoncé’s second 
pregnancy, we’ll just have to wait and see 
what happens in the months to come.
 
www.beyonce.com
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New Single Releases
Jada Brookes looks at some of the recently released singles covering  
       various genres of music.

When listening to 18+’s track ‘All the Time’ for the first time, it 
could easily be described as both sexy and enchanting or as 

DazedDigital puts it, “Gothic R&B made with a sparse post-internet 
aesthetic.” The male and female duo hail from LA and New York and 
have been together since 2011. They were previously known only 
as Boy and Sis but have recently revealed their real names as Justin 
and Samia. Their sound is said to have evolved through several media 
formats of music, performance and visuals and graphically explores 
identity, gender, sex and morality. Signed to the Houndstooth label 
housed at Fabric earlier this year, 18+ have now released their debut 
album Trust, which saw them perform two dates on 7th November 
at Birthdays and 13th November at Rough Trade In-store in London. 

18+’s distinctive sound is known to bewitch its audience with sonics 
that are at once over-bearing yet subtle with the delicate voice of 
Samia spitting sweet nothings over messed-up beats which seems to 
seep into your subconscious and remains there. Until recently, their 
mixtapes had only existed in the dark underbelly of the Internet but 
this all changed when their debut single ‘Crow’ sold out of physical 
copies in unbelievable time.  Already hunted by Prada to soundtrack 
one of their campaign videos, 18+ have been performing shows in art 
galleries across the globe and are set to do select shows in the last 
quarter of 2014.

18+’s debut album Trust is available on vinyl, CD and download now. 

www.eighteenpl.us

https://youtu.be/uBVqikwUCwg

All the Time
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Australian female rap artist Iggy Azalea has really come through the ranks since 
her debut single ‘Work’ early last year and gets better and better with each track 

released. Admittedly, on a personal level, I didn’t think much of her sound when she  
first walked ‘a mile in these Louboutins’ but that immediately changed when she 
released ‘Fancy’ with Charli XCX and ‘Black Widow’ with darling of the pop world, 
Rita Ora. Now with a new album entitled Reclassified and new single ‘Beg for It’ 
featuring Danish sensation MØ being released on 24th November, I’m looking  
forward to hearing more from the international rap siren. Her second studio album 
will include seven tracks from her debut album The New Classics as well as five brand 
new tracks featuring vocal collaborations with US superstar Jennifer Hudson, global 
pop-sensation Ellie Goulding and new Danish buzz artist of the moment MØ, all  
produced by song-writing and music production trio The Invisible Men.

At this year’s American Music Awards, Iggy is up for six nominations including 
‘Artist of the Year’, ‘New Artist of the Year’ and ‘Single of the Year’ ahead of  
artists such as Beyoncé, Katy Perry and Pharrell. Following Iggy and Rita Ora’s 
flawless performances at the MTV VMA and on hit US TV show Ellen Degeneres, 
‘Black Widow’ dominated the airwaves for weeks. The track has sold in excess of 
2 million copies worldwide, reaching the top five in both the US and the UK for 
two consecutive weeks as well as sitting at No.1 on Pop Radio in the US. Her 
summer smash hit single ‘Fancy’ featuring Charli XCX has sold over 7 million 
copies across the globe and has become the most streamed track ever on US 
Spotify. Iggy now boasts the longest ever run at Billboard #1 by a female 
rapper eclipsing Lil’ Kim’s five week run in 2001 with ‘Lady Marmalade’. 

www.iggyazalea.com

https://www.youtube.com/watch?v=9j5vmAH9VeE

 Iggy   
AzAleA

Beg For It
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Following on from her monstrous No.1 hit 
‘Bang Bang’ with Adriana Grande and Nicki 

Minaj, international superstar and UK pop 
phenomenon Jessie J has enlisted one of the 
hottest names in hip hop 2 Chainz for her latest 
single ‘Burnin’ Up’. Taken from her forthcoming 
and much anticipated new album Sweet Talker, 
Jessie J’s signature vocals shines through over 
the high octane, stripped back beat before it 
erupts into an epic chorus. Featured artist 2 
Chainz adds his own unique twist to the single 
written by Jessie J and produced by prolific 
Swedish producer Max Martin before she 
breaks it down as the tracks comes to a finale. 

Fans of the singer will find Sweet Talker a powerful, 
grown-up album full of slick production and kick-
ass attitude, showcasing Jessie J’s phenomenal 
vocal range and her divisibility as a power-player 
on the global music scene.

www.jessiejofficial.com

https://youtu.be/H7iLIAD27Pk

J e s s i e  J 
Burnin’ Up
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Sitting at the back of a bus on the top deck donning a clerical 
collar (apparently she was ordained a priest), sleek leather 

trousers and boots, Irish singer-songwriter Sinead O’Connor 
sings ‘bout the bullet and the red light’ as she watches the 
happenings going on in front of her. From school girls giggling 
and then helping a fellow passenger when her shopping falls out 
of her bag to a man constantly watching a young girl who has 
just got on the bus, who returns his stare with suspicion, you 
can’t help but think that something is amiss here. But as the girl 
glances at him for the last time before getting off the bus and 
finally smiles and he returns the smile, perhaps we were too 
hasty in our thinking. In the video for her new single, ‘8 Good 
Reasons’, taken from her 10th studio album I’m Not Bossy, I’m The 
Boss and shot in her home town in Dublin, Sinead sings about 
being ‘not from this place / I’m from a different time, different 
space’ but yet has eight good reasons to stick around or perhaps 
nine but doesn’t exactly reveal what those eight or nine good 
reasons are. 

She does however appear to be talking about her experience 
in the music industry as she declares, ‘You know I love to make 
music / But my head got wrecked by the business / Everybody 
wanting something from me / They rarely ever wanna just know 
me’. This may explain her long absence from music that saw  
her at her most prominent in the ‘90s.  A very interesting video 
that keeps you engaged and gets you thinking,  ‘8 Good Reasons’ 
has a nice easy beat with Sinead’s Irish sound shining through and 
her signature shaved head that brings to mind the video to her 
much-remembered signature smash hit ‘Nothing Compares To 
You’. It is indeed an emotive and beautiful song that represents 
the very best of Sinead’s song-writing, with her ever-powerful and 
moving vocals set to a gorgeous and uplifting chorus produced 
by long-term collaborator John Reynolds.

www.sineadoconnor.comSi
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GUN
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Cheap Hotel, the third album from 
Mamas Gun released earlier this 
year, promises a trigger happy 

undercurrent of equally stable grooves. 
Mirroring the creative talents of Julian 
Simmons (Ed Sheeran, Guillemots), 
founding member Andy Platts also 
produced their debut album, Routes to 
Riches. Bang on with their sound and 
harmonies that resonates a signature tone 
to this group of five lads from the capital. I 
met with them at London’s Royal Festival 
Hall during a sound check in support of 
‘90s soul songstress Lisa Stansfield.

Singer-songwriter Andy Platts (AP) shared 
his views on releasing two critically 
acclaimed albums, and touring with the 
likes of De La Soul, Raphael Saadiq and 
Beverley Knight.  So let’s speak music.

AP: In a nutshell, we found each other 
online and just met up and it worked. Right 
now, with three albums in, we’re about 
to release our third album, Cheap Hotel.  
We’ve been independent pretty much 
all the way, which means we’ve had full 
creative control, knowing that we could 
pick and choose where we wanted to go 

in the world and expose ourselves. Oooh, 
that didn’t sound right, did it? But you get 
what I mean. 

BM: So was that a clear move being 
independent? Was that something that 
you had your sights on? 

AP: I think creatively is always attractive! 
We made the first album with major label 
money, which bailed out on us before we 
even signed a contract.

BM: Who was that with? 

M
A
M
A
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Dayle Best talks to three of the five band 
members of Mamas Gun about their music, 
their experiences and their emphasis on the 
music industry.

bitemusic

AP: Decca, which was back in ‘07 but the 
deal fell through and they had already 
spent the money. So we got the masters 
back but the guy working with us at the 
time had left the company so with no one 
wanting to pick up where he left off, we 
moved on.

BM: So how long were you established 
before the brief stint with Decca? 

AP: Not long really, say a year tops. You 
know, we had just gotten together and 
started recording pretty quickly. We had 

most of the album done as an entity, but 
they had offered to employ a known mixer 
and put the extra gold dust on it, as with 
string sections and such.

BM: Was the plan from the beginning to 
front a band of your own? 

AP: Being a front man, I never aspired to 
being a front man. Not even to sing, I kind 
of fell into it as I couldn’t find anyone else 
to sing the songs the way that I wanted 
to hear them. That’s how I got into singing. 
I was into music, but more so from a 

producing and writing perspective.

Cheap Hotel is a landmark album release 
that will surely take Mamas Gun to a whole 
new level, setting a benchmark in popular 
music, pleasant, and equally rewarding with 
its lyrical content clear and non-dismissive. 
I asked Jack Pollitt (Drums) and Terry 
Lewis (Guitar), the following question:

BM: Is being a session musician an 
equivalent of being a member of a 
band?

Filling in the Blanks



JP: Well, we’ve all done sessions 
including Andy, but equally I 
started playing in a band with my 
mates at school, so the notion of 
being in a band was kind of hard 
wired into me. But if you want 
to make a living in music, seeing 
as 99% of bands don’t, you’re 
probably more likely to earn 
a living from playing for other 
people. That’s what happens and 
I think that’s true of everyone. 
But at the same time if you’re 
creatively inclined, when the 
opportunity comes round as with Andy, 
with great songs, great voice, it was like 
‘yeah’, why not take a punt and see what 
happens. I think one of the main things 
with Mamas Gun, besides the music is that 
we’ve kind of had international success 
pretty much off our own backs, and as a 
band we have achieved that, and in random 
countries.

TL: With sessions, there is an obvious 
divide but if I’m honest I enjoy doing both. 
I love playing different kinds of music, and 
it’s great to go and play with other artists 
and adapt to whatever is thrown at you. 

As with tonight, I’m playing with Lisa 
Stanfield’s band and it’s cool, I really enjoy 
both things. When you’re part of a band 
it’s your thing, your music, you’re very 
much a part of the process and nothing 
can equal that. We work really hard, 
we tour and travel not knowing if we’re 
gonna make any money from it and that’s 
the difference. You’re willing to take the  
gamble on it, on pushing the band on. 
The sessions, if somebody says I’m not 
necessary going to pay you if we don’t do 
well on the tour, it doesn’t quite rub the 
same way. If you’re working for someone, 
you’re working for someone, you want to 
get paid.

The pop world’s mid-drift will 
be awakened to a shift, not 
necessarily shaken but stirred 
with a consensus that equally 
radiates from the band. 

AP: This time round we really 
took our time, to try to examine 
every riff, every melody scrap, 
every chord change and indeed 
every song that any member may 
have put on the table.

BM: How would you define 
pop music today?

AP: Pop music today, when you say pop 
music, are you speaking about mainstream 
pop music?

BM: Is there a difference? 

AP: Well, if you’re going to compare stuff 
that’s in the charts today with say, thirty 
years ago, there’s a big difference in the 
song craft aspect. I mean obviously we’ve 
had the great benefits of the evolution 
of technology which has been the great 
leveler in many ways, and out of that you 
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get music that moves its focus off the 
music.  And I guess I’m old school like that, 
it’s that music that appeals to me before I 
start to make it sound good, or add that 
magic.

Cheap Hotel respectfully paints a picture, 
paving and equally paying homage to some 
distinctive ‘80s traits, with brushstrokes 
from Lou Reed, Peter Gabriel, Talking 
Heads, and Isley Brothers. Yet, it’s a self-
founded salvation and very palatable, 
refreshing in its creative pull never failing 
to reach the listener.

BM: Pop sensibilities what are they, and 
is it relative when speaking music? 

AP: Pop sensibility to me means, it’s 
concise, accessible, a lot of the times 
immediate, and within that you get a clear 
identify of the individual or the artist. It has 
to have a journey as with a good book, a 
beginning, middle and end. An amalgam of 
all those things, really!

JP: It’s always about the songs, some 
lending more to certain styles. Today’s 
music seems to be more random, but I 
believe good songs will always remain the 
industry true currency.

BM: As a band, a collective, do you 
think that’s something that you should 

be conscious of with today’s trends in 
music, or just go by what feels right for 
the band?

TL: I think a band should do what they 
feel. I think the case for us is that we 
appreciate pop sensibilities,  so that’s why 
they emerge in the music coming from 
what we enjoy, like hooks and conciseness 
in songs.

Mamas Gun’s debut album, Routes to Riches 
picked up support from the likes of the 
Sunday Times Culture, The Guardian and 
Billboard as well as BBC Radio 2. It was the 
band’s unexpected impact in Japan that 
really made the world sit up and take note. 
Mamas Gun were heralded as the most 
played international act in the country that 
year, beating Madonna to the No.1 airplay 
slot, and also achieving the No.3 sales slot 
on the Japanese Billboard charts.

The second album, The Life & Soul produced 
by Grammy Award winning production 
team Martin Terefe and Andreas noted for 
success with artists such as Jason Mraz, 
Train, James Morrison, Jamie Cullum, and 
KT Tunstall, categorically cemented the 
band’s reach and reputation both in the 
UK and internationally.

www.mamasgun.co.uk
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Marilyn
        Monroe

When recording artist and record producer 
Pharrell Williams released his single 
‘Happy’ at the end of last year, he couldn’t 

have imagined the massive response he would receive 
from his ‘feel good’ anthem. But following the release 
of its accompanying music video, a montage of people 
from all over the world started uploading their own 
version of the song. During his interview with Oprah 
Winfrey on her ‘Oprah Prime’ show, Pharrell was 
reduced to tears when shown the fan-made videos. 
He told the chat queen: “In the beginning the song 
got zero airplay… and then we put out the video 
on November 21 and all of a sudden… boom. We  
were like, ‘What’s happening?’ People were putting 
up their own videos… it was like no longer my 
song.” The singer originally wrote and produced 
the catchy song for animated film Despicable Me 
2’, but thanks to the popularity of the music video, 
Capital Xtra (formerly Choice FM) and other radio 
stations playing the track continuously, it eventually 
served as lead single on his second solo studio album,  
G I R L. The frequently played track also coincided 
with the DVD release of the film and the launch of 
the 24HoursofHappy.com site, a 24-hour long video 
for the song. ‘Happy’ touched so many lives that it 
sold over 650,000 copies in the UK and was played 
more than 5,500 times a week on British radio during 
peak time. 

Samantha Morgan discovers 
the phenomenal success behind 
Pharrell William’s catchy single 
‘Happy’ and looks at his many 
creative endeavours.

Pharrell
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Pharrell’s musical genius in producing hit 
records gained prominence as one half 
of record production duo The Neptunes. 
Along with Chad Hugo, whom he met at 
a seven-grade summer camp in Virginia 
Beach, The Neptunes has contributed the 
sound to many of the most successful 
hip hop, R&B and pop artists of the late 
1990s and 2000s. Tracks such as N.O.R.E’s 
‘Superthug’, Jay-Z’s ‘I Just Wanna Love U 
(Give It 2 Me), Mystikal’s ‘Shake Ya Ass’ and 
Usher’s ‘U Don’t Have To Call’ are among 
their many successes. The Neptunes were 
also instrumental in launching artists such 
as Kelis, Clipse, Vanessa Marquez and Justin 
Timberlake and helped re-launch the 
careers of Snoop Dogg, Robin Thicke and 
Mystikal. Britney Spears’ ‘I’m A Slave 4 U’ 
and Nelly’s ‘Hot in Herre’ awarded them 
worldwide hits which helped secure their 
position as one of the 

Top 10 producers in the industry. Pharrell is 
also the lead vocalist and drummer of rock, 
funk and hip hop band N.E.R.D, with Chad 
Hugo covering the production and Shay 
Haley supplying back-up vocals. As part 
of The Neptunes, Pharrell has produced 
hit singles for artists such as SWV, All  
Saints, Mase, Blackstreet, Angie Stone, 
Beenie Man and Ludacris, and has 
personally earned five Grammy Awards and 
two for The Neptunes.  As a solo artist, the  
singer has collaborated on Daft Punk’s 
‘Get Lucky’ and ‘Lose Yourself to Dance’, 
and Robin Thicke’s ‘Blurred Lines’ along 
with T.I., as well as contributing to Azealia 
Bank’s debut studio album Broke with 
Expensive Taste and drummer sessions on 
the soundtrack of Man of Steel. 

Besides making and producing ground-
breaking hits, Pharrell is an innovative and 

creative entrepreneur. He currently 
owns a media venture that covers 

entertainment, music, fashion and 
art under an initiative called 
‘i am OTHER’. This multi-
media creative collective and 
record label umbrella includes 
Billionaire Boys Club and Ice 
Cream, Billionaire Girls Club 
and Bionic Yarn. Billionaire 
Boys Club and Ice Cream are 
two clothing lines created by 
Pharrell and Japanese fashion 
icon Nigo in 2005 that 
consists of a cool collection 
of t-shirts, polos, sweatshirts, 
denim, suits and shirts, hats, 
sneakers and accessories. 

Billionaire Girls Club 
launched in 2011 

features fun t-shirts and sweaters with 
the BGC logo and the ‘Space Girl’ head 
designed by Japanese graphic artist 
SK8THING for the ladies, while Bionic 
Yarn is an eco-friendly textile company that 
earlier this year sealed a deal with Adidas to 
produce an eco-friendly clothing collection 
made from recycled bottles. Pharrell said: 
“Working with an iconic brand like Adidas 
is such an incredible opportunity. From the 
classic tracksuit, to growing up in Virginia 
wearing Stan Smiths, Adidas has been a 
staple in my life. Their pieces are timeless. 
This is an exciting partnership for both 
me and for Bionic Yard.” The artist has also 
produced a collection for high street brand 
Uniqlo and has previously collaborated with 
labels such as G-Star, Comme des Garçons, 
Moncler and Louis Vuitton on limited-
edition products.

In January of this year, Pharrell caught 
our attention when he wore a Vivienne 
Westwood Buffalo hat to the Grammys. 
The response to the oversized hat from 
the designer’s 1982-83 collection was 
phenomenal: the image went viral and 
even acquired its own Twitter account 
called ‘Pharrell’s Hat’. In a recent US radio 
interview, the singer told the host that he 
wasn’t deliberately trying to create a buzz 
when he first wore it to the Grammys. “I 
was just wearing a hat. Some people like 
it and some people are like ‘what is that?’ 
At the end of the day, I feel good if I’m 
expressing myself.” Pharrell who purchased 
the hat at Vivienne Westwood’s World 
End store in 2009, has other versions of 
the famous Buffalo hat and can be seen 
wearing a maroon, bold red and beige hat 
in the video for his single ‘Marilyn Monroe’. 
Recently, the famous brown Buffalo hat 
was auctioned and bought by fast food 
restaurant chain Arby’s with the proceeds 
going to educational charity ‘From One 
Hand to Another’ and will be on display at 
the Newseum in Washington. The hat was 
first seen at Westwood’s Paris show and 
was also wore by former manager of the 
Sex Pistols, Malcolm McLaren in the video 
for hip hop group The World’s Famous 
Supreme Team’s single ‘Buffalo Girls’ in 
1982. 

Last year, many hearts were broken when 
Pharrell finally tied the knot with long-
term girlfriend, Ethiopian model and 
designer Helen Lasichanh. The wedding, 
a far cry from your traditional affair 
saw the bride wear a voluminous dark 
blue and green coat with a white gown 
underneath, while her husband-to-be 
opted for a red and green tartan tuxedo. 
The couple posed for pictures in a lavish 
tartan-filled reception aboard a yacht 
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called ‘Never Say Never’ in Miami, Florida 
and then married later that evening at 
the Kampong National Tropical Botanical 
Gardens in Coconut Grove, with guests 
including Busta Rhymes, Justin Timberlake, 
Usher and Robin Thicke. Pharrell, who 
refers to his wife as his ‘bestie’ told New 
York’s Hot 97 radio station last April, 
“I’m no relationship expert, but I just 
recommend that you get with your bestie, 
because y’all agree on everything.” The 
couple have a five-year-old son named 
Rocket together. 

‘Marilyn Monroe’, the second song 
taken from Pharrell’s second solo album  
G I R L speaks about ‘helpless romantics and 
the perfect lady’ with a chorus that makes 
reference to three female historical figures: 
Marilyn Monroe, Cleopatra and Joan of Arc. 
The video for the song opens with a dream-
like visage of the singer running toward 
an attractive blonde woman, perhaps 
modelled on movie icon Marilyn Monroe. 
When she motions for him to come closer, 
she suddenly disappears into thin air as 
he grabs her and the singer wakes up in 
bed saying ‘different’. We then see Pharrell 
riding a bike to a gym full of female dancers, 
and as he dances and moves among them, 
the singer expresses that Marilyn Monroe, 
Cleopatra and Joan of Arc means absolutely 
nothing to him and he just wants a different 
girl. The video directed by Luis Cerveró has 
so far amassed over 25 million views. 

His third single, ‘Come Get it Bae’ released 
in May features sex siren Miley Cyrus 

and discusses sex through the metaphor 
of a motorcycle. Earlier this year, it was 
announced that Pharrell would be the new 
coach joining The Voice for its seventh 
season, replacing singer CeeLo 
Green.

www.pharrellwilliams.com

https://youtu.be/nXXVMcyy_Ag
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Dayle Best catches up with girl and boy band ‘Dirty Little Blondes’ 
whose folk music is taking them across the world.

Far from your typical girl next door 
or boy riding on a waxed surfboard, 
Dirty Little Blondes is a boy and girl 

band that hails from sunny San Francisco. 
Until recently, they were operating on a 
shoestring but have now found themselves 
outside of the box, playing a mini tour 
around Asia. This entertaining duo de-
scribe themselves as ‘quirky and filled with 
love’ and ‘create experiences that creates 
smiles’ while their music lies somewhere 
between Of Monsters and Men and The 
Juno Soundtrack. Their YouTube vignettes 
are unique, comical and somehow inform-
ative while their theatrical and lighthearted 
live performances 
prove that the only 
thing that this mul-
ti-gender duo takes 
seriously is creat-
ing from a place of 
love. Living just half 
a block from one 
another, on San 
Francisco's Lower 
Heights, Kendra 
Moriah (KM) and 
Mark Sandusky 
(MS) bumped into 
each other at an 
open mic ‘session’ 
in a local bar and 

felt an instant chemistry. From this chance 
meeting, a duo was formed. 

MS: We eventually got together and played 
some music after chatting only briefly, and 
we were neighbours, how crazy is that? 
Over a couple of weeks, we shared salad 
bowls and got a few songs together. The 
following week, we went back to the open 
mic session and performed the songs to-
gether. We must have gone down well as 
the hosts asked us to be the feature act 
following a couple weeks. So what was 
only a fun project had to get its act togeth-
er quickly, quite literally.

BM: Were you 
taken seriously 
when people first 
heard you?

MS: Well, we got 
a little clever and 
cute with the 
name, as every-
one would always 
comment on how 
Californian and 
blonde we looked. 
Technically, we're 
dirty blondes, but 
yeah we gelled and 

had a sound. 

BM: So was forming a duo something 
you’ve always wanted to do?

MS:  In hindsight it may have been, duos 
with the opposite sex have always ap-
pealed to me. I think it throws another 
dynamic into the mix, with its energy and 
phasing. We really dig anything folky, and 
just love the likes of Bob Dylan, Simon & 
Garfunkel, and song writing is our appeal. I 
felt that dynamic on meeting Kendra. 

BM: How is it being on the road?

KM:  We both enjoy being on the road and 
it equally brings its creative edge towards 
song writing. Our most recent outing was 
a trip to Thailand. We took what change 
we had, and made it over here. Why Thai-
land? We thought it would be inspirational 
and an affordable place to get some writ-
ing done, play shows and explore.

BM: So has folk music always been your 
thing? 

KM:  Well, I grew up around it as did Mark. 
Growing up in the ‘90s but listening to mu-
sic from the ‘60s.

Dirty Little Blondes
Coming Clean
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BM: So living in San Francisco, does it 
equally have its influences?  

KM:  There’s a great folk scene in San Fran-
cisco being led by a friend of ours who 
actually introduced us. It’s run by Aaron 
Glass (aka Papa Bear). It's a small city and 
he is focusing on building a community out 
of local musicians and we are excited to be 
a part of that.

BM: Do you find yourselves hard placed 
by today’s standards?  

MS: Not entirely, I think music takes its 
time in getting to its audience. As far as 
today’s sound in pop, we feel like we fit 
into the Edward Sharpe, Monsters and 
Men, and Lumineers crowd. I think believ-
ing in one’s ability is important, diving into 
song writing sessions keeps us constant, 
we seem to be on a quite a roll.

BM: Will this be your first duo Kendra? 
And is it as you expected? 

KM: It’s good to counter balance your 
weaknesses. Mark is a much better guitar-
ist than I am, and I have a stronger back-

ground in vocals so it works out nicely. 
Song writing too, it has been equally inspir-
ing writing with him. Sometimes we will 
come to each other with most of a con-
cept for a song already formed and then 
we flush it out together, or one will have 
the lyrics and the other the melody. How-
ever, recently we have been sitting down 
and writing together and I have really been 
enjoying that. It's hard to find someone you 
feel comfortable enough with to let go of 
your inhibitions and open up your creative 
wavelengths but yes, Dirty Little Blondes is 
my first official duo. I think exploring Thai-
land and having more free time than usual 
has not only brought us closer as creative 
collaborators, but has also allowed us to 
reach a new level of song writing.

This sweet looking combo may have 
turned a few heads on getting it on, sleep-
ing in the back of loaned campervans, sofa 
surfing, but it could only add to the de-
termination of this dynamic duo, and one 
that has proven its weight in gold in doing 
it alone.

BM: With live performances, is there a 
preparation? 

MS:  Our live shows are quite theatri-
cal and super lighthearted, so yes a little 
preparation is required. We sometimes in-
teract with our future selves. Pre-record-
ed, we wear different costumes, tell funny 
stories and chat with the crowd. We think 
simply getting up there and playing music 
isn't enough. We want to create an entire 
experience. Everything is theatre. In Sep-
tember we played at The Convent in San 
Francisco. It's called Divine Acoustics and 
was held at the old chapel with two other 
bands. Then we had a show at the Mini San 
Francisco dealership on 18th September, 
they fixed Kendra's window and bought us 
a brand new guitar after her car was bro-
ken into. They saw this silly video we made 
and hooked us up! Thank you so much 
Mini of San Francisco. 

www.dirtylittleblondes.com

https://youtu.be/mAPZtgmLCbo
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The Legendary Images

Jada Brookes reviews the 
photographic exhibition book 
that captures the magic of  
Christian Dior’s haute couture 
fashion through the golden age 
of  photography.
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The Legendary Images
It’s shuddering to think that 

had Christian Dior’s legendary 
haute couture dresses remained 

sketched-out lines pencilled in 
private, they would not have 
become the treasured artistic 
photographic images that we can 
truly admire. Dior: The Legendary 
Images edited by Florence Müller, 
an art and fashion historian as 
well as a professor at the Institut 
Français de la Mode, celebrates the 
intersection between the history 
of Christian Dior and the golden 
age of fashion photography. The 
book published to accompany 
an exhibition of the same name 
at the Musée Christian Dior in 
Granville, France from 3rd May to 
21st September 2014 presents a 
wealth of photographs that brings 
the couturier’s dresses to life with 
each photographer interpreting 
them in his or her unique style. 
This coffee-table book divided 
into five sections, truly gives an 
insight into Christian Dior and his 
work from the perspective of the 
photographers and through the 
eyes of their individual lens. 

In the Preface and Introduction, 
Jean-Paul Claverie, President of 

the Présence de Christian Dior 
Association and curator Florence 
Müller give their individual 
perspective of how fashion 
photography has contributed 
to Dior’s worldwide success 
from the moment his fashion 
house was founded. For example, 
American photographer Pat 
English documented his first 
collection presented in the 
salons of 30 Avenue Montaigne 
in 1947. The pictures published 
in Life magazine, believed to be 
the only ones in existence of the 
collection, showed the world that 
a ‘flower woman’ had bloomed in 
Paris, born from the couturier’s 
visionary genius: clinched-in waist, 
rounded shoulders, an elegant 
silhouette with voluminous fabric. 
It was during this era that the press 
was in its golden age and the ‘New 
Look’ was gaining momentum, 
inspiring the words of journalists 
everywhere. 

In this amazing book, with 90 black 
and white and colour imagery, we 
discover the unique ways in which 
Dior’s outfits were photographed 
by the likes of Richard Avedon, 
Irving Penn, Henry Clarke and 
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Erwin Blumenfeld. Historic shots include 
Irving Penn’s portray of the Illusionniste 
coat from the Autumn-Winter 1950 
Oblique line with its huge collar and 
broad sleeves, accentuated by the 
photographer’s use of daylight and the 
subtlety of the studio to capture these 
dramatic images. While black and white 
photographs abstract the clothing to 
the essentials in terms of structure 
and geometry rather than colour and 
material, other photographers captured 
the mood of the times with authentic 
settings in the City of Light, focusing on 
the couturier’s intrinsically Parisian flair. 
Clifford Coffin’s shot of a backlit pose 
in profile highlighted the bustle of the 
Cocotte dress while the vertical lines of 
the window and the slant of the broom 
accentuate the garment’s geometry. 

Henry Clarke’s photograph of a hat, 
a glass of champagne, a mirror and 
the model Dovima, was combined 
to epitomise chic at the restaurant 
Lapérouse, while the romantic and 
theatrical vision of Dior’s evening 
and ball gowns were captured by the 
likes of Willy Maywald, Louise Dahl-
Wolfe and Norman Parkinson.

In ‘Portraits of Christian Dior’, we 
get an insight into the couturier’s 
character and pose. Having lost 
his childhood home in the 1930s, 
following the Wall Street crash of 
1929, Christian Dior was known to 
attain a certain pose in photographs 
as if to demonstrate his success and 
convey his values. His portraits by 
Brassaï and Cecil Beaton were often 
taken in the setting of his homes 
such as the apartment on rue Royale 
or the town house on boulevard 

Jules-Sandeau, where the décor revealed 
key aspects of the man and his tastes 
including his love of art. Dior is said to 
have portrayed an image of a simple 
man, where his intentionally casual pose 
of smoking a cigar and sporting a blazer, 
sitting on a low wall or playing cards in his 
garden at cocktail time was captured by 
Lord Snowdon and Louise Dahl-Wolfe. 
However, there is one portrait by Yousuf 
Karsh that reveals his dual personality 
or the “other himself” as he describes it, 
where the photographer playing on his 
signature use of contrasting shadow and 
light, presents two men: the couturier 
playing a role in the limelight and the shy 
man hiding in the shadows who does not 
like to be exposed, “incapable of playing 
that role.”

The following pages reveals the artistic 
ways in which the great photographers of 
the day saw Dior through their lenses and 
how their photographic work harmonised 
with the distinguishing characteristics 
of the fashion house. Using Dior’s 
desire of a nostalgic eighteenth-century 
atmosphere as the perfect backdrop of 
subtle elegance for his dresses, Serge 
Balkin captured the famous New Look 
collection for the first story that Vogue 
devoted to the new couturier. Since 
then, photographers from Louise Dahl-
Wolfe to Patrick Demarchelier have 
used this couture house ‘photo studio’ 
to compose images with dual messages, 
superimposing day-to-day couture life 
over the presentation of new fashion. 
While Louise Dahl-Wolfe offset the 
slender silhouette of a Dior model 
against the stalwart line of saleswomen 
waiting for buyers, Willy Maywald and 
Patrick Demarchelier revealed what goes 
on behind the scenes is as important as 
what occurs at the front of the fashion 
house and Loomis Dean illustrated the 
never-ending work of fashion in tirelessly 
launching new designs by placing the 
models around a ladder. 

We then move from fashion into beauty 
for a moment where we learn in 1960 
the House of Dior’s advertisement 
for lipstick marked their first use of 
photography. The alluring black and white 
print by Studio Harcourt, the renowned 
celebrity portrait studio, portrayed a 
woman’s face hidden in the shadow of 
an elegant dark hat. All that could be 
seen is the oval hat and her sensuous 
lips, which began a revolution in lipstick 
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photography. Make-up artist Serge Lutens 
incorporated the Explosion de Couleurs 
advertising campaign which broke away 
from the tradition of cosmetic brands and 
also sparked a revolution. The campaign 
captured by Guy Bourdin and inspired 
by a magazine photo about the Nigerian 
civil war, showed a model with make-up of 
multi-coloured stripes across her face like a 
mask. Following Lutens’ departure in 1979, 
Tyen took over the position a year later 
and has created the make-up at Christian 
Dior ever since. His use of light as a three 
dimensional effect in his photography 
campaigns with Italian photographer 
Paolo Roversi echoed the Dior Haute 
Couture collections and opened the 
way for other photographers to bring 
new moods and new styles of femininity. 
These included Nick Knight’s work for the 
Manga campaign in spring 2002 which was 
shot with explosive energy, David Sims’ 
photography of the very 1960s, doe-eyed 

Kate Moss for Dior Addict lipstick in 2010 
and Natalie Portman in shining glory for 
the Diorshow New Look mascara by Mert 
Alas & Marcus Piggott in 2012. 

The last section, ‘Sovereign Style’ reveals 
how in the old days photographers exert 
power and photo sessions were organised 
to suit their desires, including selecting the 
décor, hair and make-up artists that they 
wanted. Florence Müller writes, ‘Their 
gentlemanly stature went well with their 
dominant position in the fashion press. 
Lord Snowdon, Sir Cecil Beaton, and 
Norman Parkinson were worldly men 
with natural presence. Richard Avedon, 
Guy Bourdin, and Helmut Newton had 
the power to exert total control over 
their publications in magazines.’ The 
photographers’ set preferences are also 
revealed such as Irving Penn’s insistence 
on using the Studio Astre on rue Saint-
Dominique over Vogue’s in-house location. 

We also learn how from the 1960s, Paris 
was no longer the foremost setting for 
exterior shots but with the expansion 
of foreign travel, many photographers 
ventured in new territories: for example 
Henry Clarke teamed with Vogue editor 
Susan Train in North Africa and Asia while 
David Bailey took Penelope Tree to Hawaii 
and South America. 

A very interesting and informative book 
that provides a better understanding of 
fashion photography and the success 
behind the Christian Dior haute couture 
collections admired the world over, Dior: 
The Legendary Images is published by 
Rizzoli New York. 

www.rizzoliusa.com

© Dior: The Legendary Images, Rizzoli 
New York, 2014
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Jada Brookes reviews the colour explosive Miles of 
M•A•C, the collaborative art of MAC Cosmetics and 
fashion photographer Miles Aldridge.
their two imaginary worlds collide, the 
author’s aim is to “share a side of this 
collaborative effort that perhaps people 
haven’t seen” and the hope that the book 
“serves as an inspiration for art directors, 
make-up artists, set designers, hairstylists 
and anyone with an interest  in image-
making.”

This beautifully close knit working 
relationship between the two men is 
captured in a short note from Miles to 
James. It reads, ‘Looking back over these 
pictures, seeing again all this beauty and 
weirdness is like being on a rollercoaster 
rushing backwards as it loops thru 
make-up rooms and photo studios from 
London to New York and back again. In 
these laboratories of GLAMOUR we 
plotted together, encouraged each other 
to go further… more BEAUTIFUL, more 
COLOURFUL, more CHIC… more MAC! 
Looking forward to more experiments 
together and what strange beauties we 
will find there.’ Legendary make-up artist 
Val Garland reveals her experience of 

‘making magic with James and Miles’ while 
curator and author Valerie Steele takes a 
close look at the work of MAC and Miles 
Aldridge. Excited at working with James 
and MAC for the first time, Val recalls, 
“There was no real storyboard, which was 
totally unheard of in those days. It was as 
if James was testing my mettle – like he 
was saying, ‘Go on Val, I know you’re into 
spontaneity and being of the moment… 
let’s see how creative you are.’ He handed 
me 16 eye shadow colours and said, ‘Do 
your thing.’” In her account, curator Valerie 
Steele compares Miles and James to image 
pioneers such as Richard Avedon, whose 
1950s photographs evoke scenes from 
a glamorous life, or stills from a film. She 
writes, “If we look at the images created 
by Miles Aldridge and James Gager for 
MAC Cosmetics, we find a similar focus 
on storytelling, although the narrative is 
usually more oblique.” 

Over the following pages, we find amazing 
and colourful imagery that magnifies the 
extent of MAC’s creativity in make-up with 
titles such as ‘Tickled in Pink’, ‘All That Is 
Gold! And Not Glitter’ and ‘When I Dare 
To Wear This – It’s Red Alert’, each one 
telling an amazing story. For example, one 
of the MAC campaigns shows a young 
woman with a halo of dark hair, blue eye 
shadow and red lips, driving in a car. As 
she clutches the red steering wheel tightly 
with both hands, she glances to the side, 
as if looking in her side mirror. Looking 
at the shot taken through the windscreen 
covered with drops of rain and the way 

The lips on the model are deliciously 
sensuous, full of radiant and glossy 
colour, and forms the covering 

picture of the book, Miles of M•A•C by 
James Gager. This inspirational, high 
fashion book celebrates the drama of the 
make-up artistry of MAC and features 
stunning pictures captured by iconic 
fashion photographer Miles Aldridge. 
James Gager, the group creative director  
of MAC informs us in his introduction, 
“Both Miles and I constantly create 
scenarios in our head. I know that my mind 
works in some very unconventional ways 
– coming up with little visual vignettes, 
making up stories from what is happening 
around me… Miles is a magical storyteller 
with his visual ideas, and often sketches 
out concepts in his drawing pad before we 
both sit down to embellish the scenarios – 
fleshing out the characters and situations 
until they start to feel real to us.” Out of 
the innumerable leading visual talents that 
James and MAC have worked with, one 
of the longest relationships is with Miles 
Aldridge. Together they have created an 
amazing body of work, some of which 
has already been seen, and much of which 
appears in the book for the first time.  
A book full of pictures depicting where 
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the woman is poised, you may ask these 
questions: Why is she driving at night in the 
rain? Is she escaping from someone? As 
Valerie observes, “The photograph looks 
like a film still and the mood is reminiscent 
of film noir.  This woman has the enchanting 
air of a femme fatale but also seems to be 
in danger. Something is happening here 
and the story compels our attention. As 
Gager tells me, the cosmetics used in this 
campaign are long-wearing products: ‘So if 
you’re caught in the rain, it’s OK.’”

Throughout the book, you’ll find quotes 
by bold-face names such as John Demsey, 
Nicola Formichetti, Brooke Shields, Dame 
Edna, Daphne Guinness and Sharon 
Osbourne. Estée Lauder Group President 
John Demsey says, “Miles Aldridge is a 
modern-day fashion visionary. His iconic 
collaborations with James Gager and 
MAC Cosmetics became legendary for 
their visual impact and strong point of 
view,” while stylist Nicola Formichetti 
recalls, “Working with James and Miles is 
always fun. Ideas develop on set and we all 
let our imagination go wild! It’s all about 
expression with clothes, make-up and 
fantasy. I feel like I can always let myself 
go, that there are no limits. It’s a fabulous, 
innovative, wonderful world. MAC is such 
a creative force in fashion; it’s always  
about pushing the boundaries and being 
happy in yourself.” Dame Edna, always 
the comic, says: “’Mirrors, mirrors on the 
wall… who is the funniest of them all?’ 
It was wonderful to be photographed by 

Miles, who is my favourite photographer 
by miles. And thanks to MAC and Dame 
Nature, I’ve never looked lovelier.” Make-
up artist James Kaliardos makes this 
comment, “MAC does what no other 
company dares, supporting BEAUTY 
with unstoppable innovation and colour, 
FASHION with full backstage commitment 
and ARTISTS with a vision to push the 
boundaries and take beauty to another 
dimension. MAC has built a community 
of artists who dare to show women (and 
men) in an ever-changing, colourful light, 
while Miles Aldridge creates scenes from 
a futuristic, cinematic fairytale.” 

A book for avid MAC fans, Miles of M•A•C 
will open your eyes to the creative energy 
and visionary of the renowned cosmetics 
brand and as James Gager says in the book, 

serve “as an inspiration for art directors, 
make-up artists, set designers, hairstylists 
and anyone with an interest in image-
making.”

Miles of M•A•C is published by Rizzoli New 
York and available at
www.rizzoliusa.com

© Miles of M•A•C by James Gager, Make-Up 
Art Cosmetics, Inc./Rizzoli New York 2014. All 
photography © Miles Aldridge

bitebookreview

MAC
Miles

http://www.rizzoliusa.com


BOND
Jada Brookes visits the fascinating 
Bond in Motion exhibition at the 
London Film Museum and gives us 
an insight of what to expect.

in motion

Die-hard fans of Ian Fleming’s spy 
hero 007 and the Bond movies 
will be in their element when 

they visit the Bond in Motion exhibition 
at the London Film Museum in Covent 
Garden. This showcase of over 100 
individual original items from Dr. No in 
1962 down to Skyfall in 2012 is the official 
exhibition of James Bond vehicles as well 
as the largest display of its kind ever 
staged in London. There is no doubt that 
this exhibition will leave film enthusiasts 
and interested parties instantly intrigued 
and totally mesmerised by all that is 
available on display. Upon entering the 
museum, you will hear one of the theme 
songs from the Bond films playing as if 
letting you know that you have come 
to the right place. In the foyer, above 
the stairs going down is a huge green 
army helicopter hanging from the ceiling 
which greets you as you ascend up the 
stairs. To the left on the wall is a huge 
plasma screen sectioned into smaller 
screens showing selected scenes from 
the Bond films that will surely bring back 
some familiar memories. 

In the upper mezzanine, visitors are 
given an insight into how the films are 
developed via colourful storyboards and 
concept drawings. Inside a glass cabinet, 
you’ll see the actual clapper boards used 
for the filming of GoldenEye and The 
World Is Not Enough as well as samples 
of their storyboards. On one wall are 
several concept drawings such as the 
Drax Vehicle from Moonraker (1979) and 
Lotus Conversion to Submarine from 
The Spy Who Loved Me (1977), both by 
production designer Sir Ken Adam, who 
is widely acknowledged as a leader in his 
field. You’ll also get an insight into how 
the whole Bond filming process works; 
from the art department overseeing the 
transformation of ordinary vehicles into 
extraordinary James Bond machines 
via concept drawings to the director 
approving them. Then, working with 
the storyboard artists to develop the 
camera positions using the script as a 
guide and the art department finally 
creating technical drawings and in some 
cases, building models before bringing 
the final vehicles to life. The concept 
drawings and storyboards from the 

art department 
include the Car Spiral 
Sequence from The 
Man with the Golden 
Gun (1974), Tanker 
Sequence from 
License to Kill (1989), 
Car Balance on Cliff 
from For Your Eyes Only 
(1981) and Taxi Break 
from A View to a Kill 
(1985). There is also 
an amazing ‘Exterior 
M16 Building Model’ 
by Michael Lamont 
in a glass cabinet 
from The World Is Not 
Enough (1999). 

Downstairs, in the lower mezzanine is 
where the real action is. If you’re really 
into cars, then this amazing gathering 
of dynamic machines will definitely be 
your playground. Cars such as the Ford 
Mercury Cougar XR7 from On Her 
Majesty’s Secret Service (1969) and the 
Aston Martin DBS from Quantum of 
Solace (2008) all have a story to tell. In 
On Her Majesty’s Secret Service, the 
Mercury Cougar XR7 convertible driven 
by Tracy di Vicenzo (Diana Rigg) and the 
only Bond girl to marry him comes into 
its own when she rescues Bond (George 
Lazenby) and takes an unlikely detour 
through an ice rink stock-car race. Three 
Cougars are known to have survived 
filming and the vehicle on display retains 
the original body damage. In The Spy Who 
Loved Me (1977), the Lotus Esprit S1 
nick-named ‘Wet Nellie’ made its iconic 
debut when 007 (Roger Moore) drove off 
a pier in Sardinia to escape the villainous 
Karl Stromberg’s hencemen and his car 
transformed into a submersible laden 
with gadgets, including a mine launcher 
and periscope. There was only one fully 
functioning road vehicle supplied for the 
production. However, when they needed 
a second machine, the Lotus chairman 
lent his own car to the crew.

The Aston Martin DBS used in the two 
Bond films starring Daniel Craig both 
suffered substantial damages. In Casino 
Royale (2006), as Bond gives chase 
to bad guy Le Chiffre, he swerves to 
avoid the prone figure of Vesper Lynd 
(Eva Green) and spins the car before it 
smashes to a standstill. Stunt-driving ace 
Adam Kirley flipped the Aston Martin 
DBS through seven-and-three-quarter-
turns during filming, a Guinness World 
Record and this is the record-breaking 
car seen on display, with its battered 
bodywork. In Quantum of Solace (2008), 
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as the opening sequence at Lake Garda 
in Italy nears its climax, the Aston Martin 
DBS swings into the Carrara marble 
quarry minus its driver’s door. By the time 
it exits, an action-packed minute later, its 
bodywork and wheels are riddled with 
bullet-holes and layered in dust.  Visitors 
to the exhibition will have the opportunity 
to see one of the surviving vehicles on 
display, featuring the damage sustained in 
the quarry. Interestedly, in Skyfall (2012), 
the art department used 3D printing for 
the first time in the production of this film 
and created a selection of Aston Martin 
DB5 replicas. The one-third scale model 
on display in a glass cabinet used in the 
attack on Bond’s family estate shows the 
magnitude of this fantastic technology. 
In Goldfinger (1964), Bond is first seen 
driving the Aston Martin DB5, but it is in 
GoldenEye (1995) that we see the secret 
agent reunited with this stunning gold 
number for the first time in 30 years. 
The thrilling opening sequence of the film 
captures Bond racing the Ferrari Spider 
F355 GTS belonging to bad-girl Xenia 
Onatopp (Famke Janssen) down twisting 
mountain roads in the South of France. 

One of the most intriguing and fascinating 
vehicles to see at the exhibition has to 
be the Rolls-Royce Phantom III from 
Goldfinger (1964) and the Rolls-Royce 
Silver Cloud II from A View to a Kill (1985). 
These stunning and prestigious cars are in 
my opinion, a sight for sore eyes and their 
beauty effortlessly shines through. In the 
1964 Bond film, Goldfinger’s magnificent 
Rolls-Royce appears at the golf course 
where Bond places a homing device 
aboard. He tracks the car across the 
Alps into Switzerland where it is stripped 
down to reveal a horde of smuggled 
gold. The 1937 vehicle is thought to have 
been custom-built for the Rt. Hon. Lord 
Fairhaven of Anglesey Abbey. In A View to 
a Kill, the Rolls-Royce Silver Cloud II is 
driven by Sir Godfrey Tibbett (Patrick 
Macnee) who masquerades as Bond’s 
chauffeur as he drives 007 to the French 
chateau of the villainous Max Zorin. The 
assassin May Day (Grace Jones) strikes 
en-route and Bond only escaped a watery 
grave by breathing air from the tyres. The 
car belonged to James Bond producer,  
Cubby Broccoli, who lent it for the 
production. Another vehicle that 
caught my eye was the gorgeous 
Aston Martin V12 Vanquish labelled 
‘the Vanish’ by Q in Die Another  
Day (2002) with Pierce Brosnan simply 
because it could disappear on cue. For this 
vehicle, the stunt team heavily modified 
four examples of the 6.0-litre original 

Vanquish for Bond’s battle with the 
villainous Zao’s Jaguar XKR on the frozen 
lake. With four-wheel-drive systems and 
smaller 300bhp V8 engines fitted to the 
body shell, it took three months to build 
and two were destroyed during the shoot 
at Jökulsárlón in Iceland. The Vanquish 
on display is the only car to house a full 
complement of weapons.

But it isn’t just the cars alone that make 
the Bond in Motion such a brilliant and 
worthwhile exhibition to visit. Among the 
props and memorabilia from the films, 
you’ll find machines such as the Acrostar 
BD-5J Jet and Crocodile Submarine from 
Octopussy (1983), Q Boat from The World Is 
Not Enough (1999), WetBike (a forerunner 
of the ski-jet) and Spear Gun Sled from The 
Spy Who Loved Me (1977) and Underwater 
Tow Sled from Never Say Never Again 
(1983). You’ll even be privy to the passports 
carried by Bond’s Pierce Brosnan and 
Daniel Craig, his evaluation reports, 
Omega watches, wallets and weaponry.  
As a keepsake, there is a brochure covering 
the exhibition priced at £12.00 as well as a 
café where you can sit down and rest your 
legs while having a cup of tea or coffee. 
Or if you’re feeling energetic, you could 
try your hand at manoeuvring a Bond car 
along a racing track or play the GoldenEye 
slot machine. The gift shop has everything 
Bond from posters, key-rings, pens and 
badges to DVDs, books, aftershave and 
Casino Royale games. 

Bond in Motion at the London Film 
Museum, 45 Wellington Street, London 
WC2E 7BN is running until March 2015 so 
prepare to get shaken not stirred as soon 
as you can.

www.londonfilmmuseum.com
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Shara Hayz

Fiona James delves into the colourful and exciting 
world of designer Shara Hayz who creates fashion for 
the style conscious.

When you think Shara Hayz, an explosion of colour 
seems to light up the night sky, with the radiance 
of sci-fi imagery, pop art and ‘80s electronic  

music illuminating the stage. The east London-based fashion 
designer could in our opinion be likened to the Banksy of 
alternative art or the Antonio Lopez of illustrations (in terms 
of colourful pop art), for her bold digital prints and use of  
LED electronics integrated into her outfits. Or even the modern 
colourful interpretation of fashion pioneers Zandra Rhodes  
and Vivienne Westwood when punk was at its prominent 
height. Shara’s influences cover a wide spectrum and include 
1950s sci-fi comics and films, ancient civilizations and their  
gods, sun worshippers, pop art, alternative cultures, symbolism 
and superheroes. Early on, she captured the attention of stylists, 
celebs and photographers including David Sims who shot  
her work and has appeared in magazines such as WAD, Vogue 
Online, Kurv, Fiasco, Noise and 125magazine. Her designs have 
been worn by the likes of Lara Stone for Hot Chip’s video ‘Night 
and Day’, Scissor Sisters’ Ana Matronic on the cover of Beige 
Magazine and A*M*E for her ‘Heartless’ pop video and single 
cover. 

It may seem only yesterday that Shara Hayz appeared on 
the fashion scene, but the designer has been working in the 
industry for nearly ten years. “I was lucky to gain a job designing 
straight after graduating for a good street wear label. I have 
worked my way up in the industry, gaining a lot of experience 
with designers like Betty Jackson and Katherine Hamnett, and 
making contacts along the way, leading me to create my own 
label in 2012.” Completing both a BA Hons and more recently 
an MA at London College of Fashion, Shara found both courses 
valuable experiences that set you up for working in the fashion 
industry. However, she adds, “Though the reality of working  
in fashion is very different to university and nothing can compare 
to working in fashion than actually getting a job in the industry.” 



Her natural choice of fashion design as 
her career derives from being surrounded 
by her mother’s sewing skills from a young 
age, allowing her to make and customise 
clothes. “When I was a teenager, I 
discovered ID and Dazed magazines and 
remembered all I wanted to do was move 
to London and create clothes like the 
designers in these magazines.”

To Shara, fashion is a form of expression, 
a creative outlet and an extension of 
our personalities. “You can easily make 
a statement with clothing without saying 
a word. I love seeing individuals create  
their own identity using different fashion 
styles and new ideas.” Now based in 
London, the designer sees her new home 
as having “an eclectic mix of styles.” She 
adds, “It is seen as a mecca for creative 
styling and people from all over the world 
look to London for individuality and 
originality. I love how London street style 
has a real impact on designer collections 
all around the world and vice versa.” In 
terms of what matters most to her as 
a fashion designer, Shara told us: “good 
design which has an individual aesthetic, 
something that is unique is so appealing 
to me. Unfortunately,  the fashion world is 
full of copy cats, which means you always 
have to stay one step ahead. Also, good 
craftsmanship is a must, how a garment 
is put together is always the keys to the 
ultimate good design in the end.” But 
the best perks are being able to design 
what you want. “It is a great outlet for 
my own creative ideas. You can also work 
your own hours, though this does usually 
means you work through the evenings to 
meet deadlines but at least I’m able to 
have a late start if I wanted. I have always 
believed an office 9-5 is not healthy for 
the creative!”

With a design signature that screams bold 
and bright, Shara likes to create something 
that is visually interesting, whether it’s 
through an exaggerated shape or bold 
prints.  “I also love the designs to shine,  
so I usually incorporate metallic fabrics 
as well as heavy embellishment including 
crystals and metal stud work. The designs 
are not for the faint hearted!” With 
colour already evident in her designs from 
a very young age when she designed a 
multi coloured tracksuit to today creating 
collections that are bold, colourful and 
exciting, the time it takes to construct a 
piece depends on the complexity of the 

design. It is also down to “how much work 
is needed, including how many fittings 
to how much embellishing is involved. 
Though I would say it can be between one 
week and one month for some intricately 
embellish work.” Even before creating 
her own label, the work she has done 
for other companies including designing 
a label that once was the fastest selling 
product in Top Shop counts as one of 
her many accomplishments as a designer. 
Under her own label, Shara has had the 
opportunity to dress different celebrities 
for magazines and promo shoots as well as 
loaning out pieces for stage performances. 
“This year in July, Vogue UK featured my 
work on supermodel Kate Upton, shot by 
Mario Testino. David Simms has also shot 
my work and Lara Stone has worn my 
design in a pop video for Hot Chip. I have 
also appeared on Sky TV, presenting my 
first collection to Rihanna on her reality 
TV show Styled to Rock.” 

The fashion designers that Shara are 
inspired by reads like a who’s who and 
include KTZ, Ashish, Pam Hogg, Jeremy 
Scott, Cassette Playa, Henry Holland,  
Nazir Mazhar and Manish Arora. “All 
of these designers have a strong design 
aesthetic as well as having a fun quality 
within their collections. Most recently, 
the Moschino shows have been blowing 
me away.” Her favourite models are 
Ani Alitalo and Lucy Cates as they have 
“strong individual looks” while Charlotte 
Free has “a great look that is dominating 
a lot of campaigns at the moment. I 
also love anti-agency, which promotes 
diversity and individual looking models.” 
Celebrity-wise, Shara would like to add 
Björk, Brooke Candy, Yolandi from Die 
Antwoord and FKA Twigs to her list of 
celebrities that she has not dressed yet 
and says, “I would also love to dress 
Madonna although she is a little older 
now but she is still a queen in the game.”

As we all know and can appreciate, 
preparing for a shoot or show can take 
a lot of time to organise, especially when 
“they both involve a good team and great 
communication of the final image you’re 
trying to convey.” Giving us a breakdown 
of her preparation, Shara adds, “First 
comes the mood board of ideas,  I love this 
part. It’s where I get to be most creative 
and come up with a mix of ideas to create 
the look I want. Then it’s all about creating 
your team and finding people fit where 

Motorbike - Photography: Karoline Amberville. MUA & Hair: Magdalena Skoczylas. Stylist: Rubina 
Marchiori. Accessories: Ocular LST & Berstock Spiers. Models Lucy Cates@MOT & Alexa Taylor.
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you want. From hair stylists, MUAs, models, 
location and the list goes on. So far, I have 
been lucky to have some great teams work 
with me in the past. People who genuinely 
love what I do and are really good at what 
they do, making the final images amazing 
in the end!”

Due to many of her previous jobs in the 
industry involving a lot of CAD work, 
Shara is used to creating designs on 
computer. “When I created my own label, 
it was all about working straight from 
the pattern to toiling. Sketching on CAD 
can really help with working out colour 
combination and styling details, but I’ve 
generally fallen back in love with creating 
on the stand and will be looking to do it 
a lot more for future collections.” With 
advances in technology as well as infinite 
possibilities where ideas can be pushed to 
another level, these two factors form the 
reasons Shara enjoys designing clothes so 
much.  As a self-confessed true creative, 
this is also something that the designer 
has realised over the years, where ideas 
are constantly flowing through her mind. 
“I really wish I was instantly able to make 
all the ideas that develop in my head on 
a daily basis. I really enjoy image building, 
creating the look and something individual. 
Individuality seems to be easy for me. 
I’m always striving to create something 
a little different.” Currently, Shara Hayz’s 
designs are available online at Not Just A 
Label – www.notjustalabel.com and she is 
also working on commissioned bespoke 
outfits for artistes’ shows. Her fashion 
goals include being able to become fully 
established and perhaps 
designing and creating 
outfits for music tours. 

But her ultimate goal would be to have her 
own concessions in a department store as 
well as taking part in either London or 
Paris Fashion Week.

As a colourful designer, purple is deemed 
Shara’s long-term favourite but she also 
loves other colours.  “I’m not afraid of  
using colour in my collection and I think 
this is one reason certain people are 
drawn to my designs. I also love working 
with gold, and black can be very striking 
with a strong aesthetic. One of my next 
commissions will be an all-in-one white 
outfit. I guess I’m really into extreme colour 
schemes.” Leather and PU fabrics which 
can be seen throughout her collection 
are two of her favourite fabrics to work 
with. “I also love working with Lycra 
jersey type material because it works well 
with the body and gives great contours; 
anything shiny or glowing is always a plus. 
I have always thought the idea of an outfit 
containing both these components look 
good and always compliment a strong 
sexy woman with a hint of attitude! I also 
collect materials from all over the world 
including the embellishments that comes 
from countries like Turkey, China and Sri 
Lanka.”

Finally, for aspiring fashion designers, Shara 
Hayz has lots of good advice that will  
make anyone wishing to venture into the 
fashion industry really think long and hard 
before making their final decision. 
“Fashion is one of the hardest 
industries to be 
successful in. 

There are so many stages to creating and 
then selling, then to finally making money 
which should be the ultimate goal. If  
you’re in it for the glamour don’t bother! 
The reality is not glamorous at all, the 
reality is hard graft. It is not a 9-5 job! 
You will more than likely have more than 
one job to be able to pay your way at the 
start. You will be thinking and creating 
constantly, be ready to sacrifice parts 
of your life if you really want to make it 
happen, and be aware you will never make 
any money for the first few years of setting 
up as a designer. Go and get as much 
experience working with other designers, 
brands, labels etc. Work your way up 
in the industry, making fashion friends 
and contacts along the way. I personally 
wouldn’t try and set up straight after 
college as you still have so much more to 
learn about this industry. The internet has 
changed the way designers are popularised, 
and if you promote yourself in the right 
way then you are able to get known very 
quickly these days. Because of this, I’m 
seeing a lot more graduates trying to set 
up on their own, straight away. Get good 
contacts and stay friends with everyone in 
the industry, this is key!!!” Definitely told 
like a true expert!

www.sharahayz.com
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Nichole de Carle
An innovative British luxury lingerie brand that exudes couture design 
in intimates, Cristina Lloyd admires the designs of Nichole de Carle 
London that was Beyoncé’s performing costume of choice at this year’s 
Grammy Awards.

It was through her time spent at 
Alexander McQueen as well as 
his creativity and enthusiasm for 
couture design that helped motivate 

lingerie designer Nichole de Carle 
to amalgamate this into her own 
brand. Nichole who specialises 
in body contour and fit within 
lingerie, swimwear, corsetry and 
bridal wear graduated with a 
First Class Honours Degree 
from the world-renowned 
Contour Design course at 
De Montfort University. The 
skills gained from this course 
helped secure her positions at 
Alexander McQueen, Donna 
Karan and Pleasure State. 
Her designs are inspired by 
the world of art, literature 
and iconic architecture and 
embody the pinnacle of fine 
craftsmanship, whilst using the 
finest fabrics available with 
exquisite attention to detail. 
Each lingerie piece evokes 
the brand’s passion for the 
craft by delivering intimates 
that exude feminine strength, 
beauty, seductiveness, wit and 
sophistication. 

Established in 2009, Nichole 
de Carle London started 
out as a British, handcrafted 
and bespoke lingerie 
service for private clients 
throughout the world. 
Today, in addition to this, 
the brand now caters for 

a much wider audience 
of lingerie enthusiasts who 

require that added touch of 
comfort and perfect fit. During 
the patriotic celebration of the 

Olympic Games coming to the UK, 
Nichole lent her support by putting 

together an exclusive calendar for 
2012 in aid of the charity ‘Wellbeing 

of Women’ that featured some of the 
female athletes representing Britain 
in the 2012 Olympics. When admiring 

her collection, you simply cannot deny 
that there is something special about 

Nichole de Carle London! Not only do they 
have unique garment styles, outstanding 
quality and level of craftsmanship, authentic 
structural design aesthetics, shaping and 
contouring advantages, bespoke and made-
to-measure services, but also sustainable 
production and manufacturing processes.

The Nichole de Carle London AW14 haute 
lingerie collections include Black Label 
Onyx; a highly structured and engineered 
design aesthetic with a functional focus on fit 
and superior quality. This amazing collection 
is inspired by the linear symmetry and 
complex basket-weave design of the iconic 
Chrysler building, enhanced by the bespoke 
crafted expertise of the designer herself.  
As a trendsetter for bodywear rather than 
a follower of fashion, the composition of 
this range presents a new concept of luxury 
lingerie in stylish ready-to-wear items that 
are worn to be seen. Soiree meanwhile 
has a softer, feminine design aesthetic that 
maintains a stylistic brand signature in 
the fine detailing of the designs. Inspired 
by the world of art and her rich artisanal 
heritage, the sensuous and sophisticated 
collection has a focus on exquisite fabrics 
and luxurious hand finishing, and celebrates 
the individual beauty of the female shape 
in its elegant creations. Inspiration for the 
Signature collection is taken from a journey 
of historic architectural masterpieces. It 
has a strong design aesthetic and presents 
some of the most iconic styles of Nichole 
de Carle London. This collection is available 
in a stylish palette of seasonal colours 
and elevates the craft of contouring to an 
exceptional level.  

Nichole de Carle London offers a host of 
wonderful, sexy and exciting designs to 
choose from for AW14. These include the 
Black Label Onyx Body which perfectly 
combines stylish, fashion-forward design 
with a flattering fit. Made with beautifully 
contrasting stretch silk and soft powernet 
panels strengthened by boning allows the 
Body to be worn as a support garment. 
The cut out detail on the side and smooth 
finishing in rich seasonal colours means it 
can be worn as a fashionable ready-to-wear 
piece. The Black Label Onyx Basque Bra, 
inspired by the intricacy of couture fashion 
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is flattering, with an uplifting shape and a fashionable 
basque extension.  With exquisite cross-strap detailing 
and a ring at the front, the style is both innovative 
and sophisticated.  The stretch silk and powernet 
also ensures a comfortable and luxurious feel against 
the skin. A favourite among celebrities, the Black 
Label Onyx Tuxedo is a multifunctional piece crafted 
to complement the shape of the wearer. It features 
stretch powermesh and an invisible zip fastening at 
the front to facilitate ease of movement while the silk 
collar provides a clean, tailored finish. Other styles 
in this collection include Plunge Bra, Thong, High  
Waisted Brief and Knickers, Shirt, Jacket, Onesie, 
Trousers and Dress, all available in Black & Black  
Lace and Nude & Black.

The Soiree Underwired Bra combines the feminine 
textures of silk and lace with a strap detailing that 
provides a subtle take on Nichole de Carle London’s 
signature style. Its plunge shape defines the cleavage 
beautifully while the underwired style creates a 
flattering cup shape without the need for padding. 
With a ring detailing at the front and fully adjustable 
shoulder straps, the underwired bra presents a great 
choice of statement lingerie. With its stylish design,  
the Soiree Brief made with stretch silk and a 
combination of soft lace and powernet contours 
the body to allow movement and a comfortable fit, 
while combining a flattering shape with a contrasting 
elastic panel. For something elegant, with comfort and 
supportive fit in mind, the flattering Soiree Balconette 
Bra is designed with shaped cups lined with silk 
for a luxurious feel against the skin. The straps are 
adjustable and fully removable, and ideal to wear with 
a strapless dress. The structure of the Soiree Body 
created using a combination of silk, lace and powernet, 
allows for a fitted but flattering look. The garment is 
highly functional with exceptional vertical panels and 
can easily be worn as a ready-to-wear garment. Other 
styles include the Plunge Bra, Babydoll, Camisole, 
Trousers, Long Night Gown, Dressing Gown and 
Shorts, all available in a choice of Black & Black Lace 
or Liquid, Black & Black Lace.

There’s nothing like having something signature in  
your brand! This special collection includes the 
Signature Balconette Bra with contrasting panels of 
stretch silk, powernet and smooth adjustable elastics 
to create a luxurious finish and comfortable fit. The 
ring detailing and cross-strap structure on the back 

emphasise the strong design aesthetics while the 
Signature Underwired Bra has a flattering fit and a 
distinctive cut out detail on the sides.  With beautifully 
shaped underwired cups, this bra is lined with silk 
to provide support. The statement Signature String 
is crafted in delicate silk with soft elastic detail 
feature, a beautiful structured design and comfortable 
contouring fit while the Signature Brief with Braces 
signifies the value of artisanal craft and skill. The 
cut out design of the brief highlights the exquisite 
structure of the pleated diamond-shaped detail on 
the braces which can be detached. The styles in this 
collection are available in Black and Liquid & Nude. 
Other collections for AW14 include Bridal with a 
selection of Balconette Bras, Long Line Bras, Basques, 
Camisoles, Trousers, Long Night Gowns, Babydolls, 
Dressing Gowns and Shorts in Ivory & Ivory Lace,  
and Everyday with a selection of Balconette Bras, 
Plunge Bras and Bodies in Black or Nude & Black and 
T-Shirts in Black or Ivory. 

Earlier this year, it was an extremely proud moment 
for Nichole de Carle London as Beyoncé chose to 
wear their Onyx Tuxedo in Black for her dynamic 
performance at this year’s Grammy Awards. The 
singer who performed her hit single ‘Drunk in Love’ 
with hubby, Jay Z looked sensational in the stylish 
design from the latest AW14 collection, and joins  
the list of Nichole de Carle London’s celebrity 
followers including Paloma Faith, Nicole Scherzinger 
and Jessie J. “It is a match made in heaven,” Brand 
Director/Designer Nichole de Carle commented. 
“Talented, beautiful and strong, Beyoncé is the true 
embodiment of the Nichole de Carle London woman.” 

Besides offering a bespoke service for clients around 
the world, Nichole de Carle London are committed 
to providing a ready-to-wear service, an e-boutique 
to make it easier for online shopping experiences and 
developing retail concessions within selected luxury 
departments stores with a view to own their own 
flagship store in London in the near future. 

A lifestyle brand that embraces innovation, luxury, 
optimum service and attention to detail in all of its 
development is what a Nichole de Carle London 
woman is all about.

www.nicholedecarlelondon.com

London AW14
Lingerie
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It’s somewhat of a contradiction how our 
population of larger built ladies are seldom 

catered for in the world of silks, lace and 
luxury, when it comes to lingerie. The Bite 
Magazine recently visited a show at the 
Tabernacle Arts Centre, a stone’s throw 
from Maida Vale in north-west London, 
where a come friendly designer and crowd 
hosted a spectacular evening with all its frills 
and spills. Sitting in the bellows and enjoying 
the heartfelt fury and passion of one’s undies 
was both fantastic and compelling, in bringing 
to light this company’s humble beginnings.

Kiss Me Deadly is a small independent 
lingerie brand operating out of London 
providing daring and feisty events whilst in 
Sheffield, the orders are packed. The brand 
was established in 2006 when founder 
Catherine became thoroughly fed up of 
searching for a good set of suspender belt 
and decided to start her own collection of 
vintage inspired, retro lingerie for femme 
fatales that are glamorous, intelligent and 
sensual with a hint of danger. 

At these catwalk shows, you won’t find the 
typical model wearing their sexy numbers 
but instead ten of the biggest Kiss Me 
Deadly fans, many of whom are her friends. 

The brand has proved to be a huge success 
with a seductive collection of six strap 
suspender belts with metal clips, girdles, 
cinchers, corselettes, basques and even a 
retro swimwear collection that’ll have you 
back to the heydays in no time. 

Speaking to one of their customers, Ethel 
Fletcher told us: “When you wear nice 
lingerie, you always get that little perk of 
knowing what you are wearing underneath 
is exciting. It gives you that extra confidence 
when interacting with people. So what is 
it about wearing KMD lingerie that differs 
from any other brand? For a start they do 
big knickers.”

It is so true that not too many brands do 
big knickers, or even stock sizes above 14, so  
we say ‘drum rolls please for a brand that 
serves as well as being communal to what 
women want to see’. With surveys often 
carried out in the streets with regular 
updates and competitions, consumers even 
get to vote on next season’s styles before 
they go into production. Excellent!

A strong product that shows diversity, 
tongue ‘n cheek cabaret and spectacular 
burlesque performances, the brand proves 
it’s very modest, talkative and very KMD. 

Winners of The Lingerie Awards, UK’s British 
Designer in 2012, finalist for UK’s Lingerie 
Brand in 2013.

Kiss Me Deadly is an independent lingerie 
brand based in England. Born from a mission 
to create the perfect retro suspender belt, 
Kiss Me Deadly now designs vintage-inspired 
lingerie for femme fatales; glamorous, sensual 
and intelligent women with just a hint of 
danger.
 
www.kissmedeadly.co.uk

With a showcase of big figures 
and incy wincey pieces, you do the 
maths! Reported by Dayle Best.

http://www.kissmedeadly.co.uk
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With two films currently in the pipeline, Jada Brookes gets into 
the mind of London-based director Pascal Bergamin and looks 
at his career in films. 

bitedirectorprofile

His first film Nice Guy featured a cast of relevantly well-
known British drama actors and touched on what could 
happen when an unemployed stay-at-home dad starts 

venturing out at night and gets befriended by a group of petty 
criminals and strippers. A story written by and starring Cavan 
Clerkin from Pulling and The Inbetweeners fame, director Pascal 
Bergamin took us on a compelling journey of someone who gets 
implicated in a murder,  finds himself indebted to a psychotic 
gangster and then drawn into a world of violence that threatens 
both his life and his family’s safety. After studying film at the 
University of Arts in Zurich, Switzerland from 2001 to 2005, the 
director moved to London where he now works as a freelance 
writer and director.  His interest in films stems from the age of 13 
when he began experimenting with a film camera given to his dad 
by his workplace. “At the time, I didn’t have any editing facilities, 
so everything had to be done by camera. If a scene didn’t work 
out the way I wanted it to, I had to rewind the tape and shoot it 
again. I made a few short films, mainly casting friends and family.”

Growing up in the small town of Davos in Switzerland, Pascal had 
no access to professional filmmakers or media companies but one 
thing it did have was an amazing cinema. “I watched everything 
I could. From Hollywood to obscure foreign art house films. I 

clearly remember watching the first Dogma film The Celebration 
thinking: If these guys can make such powerful films without lights 
on a small video camera, relying on whatever is available then 
nothing can stop you from making films. It was refreshing to see 
that great films could be made with semi-professional equipment 
and still end up on a big screen. The Dogma movement certainly 
inspired me to make more films in my teens.” Pascal tells us 
that he is influenced by everything he has ever watched from  
Baywatch to Bergman and adds, “Inspiration can come from 
anywhere, but I tend to find it’s almost always found in something 
unexpected.” When asked what makes a cutting edge and 
successful director, he gave us a very light-hearted answer: “If I 
knew, I would write a book called ‘How to become a cutting edge 
and successful director’. Make millions from selling it and invest 
the money in my next film.” 

In his experience, one of the most enjoyable and rewarding 
moments in making a film is the screening of a film. “There’s 
nothing more enjoyable or sometimes painful than showing your 
film. For me it’s the moment where I can finally let go of a film, 
celebrate the hard work and move onto the next project. If the  
film gets a mixed or bad reception, I treat it more like a funeral 
where everyone gathers to say goodbye, grieve and honour 

BergaminPascal



the deceased, moving on with my work. 
Either way it’s an important and mostly 
rewarding moment.” On the flipside, the 
worst experience is “standing helplessly 
in the torrential rain as your film set is 
washed away before you, whilst at the 
same time taking a call from the film 
lab who have called to tell you that the 
negative from the day before has been 
damaged and has become unusable.” 
Talking from experience, this unfortunate 
event happened to Pascal while filming his 
short film At the Gallows in 2008.

When not making films, Pascal relaxes by 
cooking and watching movies, and says his 
favourite film is A Clockwork Orange which 
he first saw at the age of 18. “Even though 
I didn’t fully understand it at the time, I was 
very intrigued and fascinated by it. Since 
then, I’ve had a lot of favourite films but I 
always come back to A Clockwork Orange.” 
The director says he is moved by films that 
are thought provoking and have the ability 
to stimulate his brain whilst challenging him 
to reflect on himself and others around him. 
We also wanted to know if there were any 
films made by another director that Pascal 
wished he had made. The list was quite 
extensive and included Speed (with Sandra 
Bullock and Keanu Reeves), The Silence 
(Bergman), To Be or Not to Be (Lubitsch), 
Twin Peaks, Engrenages (French TV series), 
Nobody Knows (Hirokazu Koreeda) and 
Oldboy. Pascal admits he doesn’t have any 
particular favourite actors or actresses 
but admires performances of certain 

actors in certain films or TV shows such 
as American HBO drama In Treatment with 
Gabriel Byrne which he says had “stand 
out performances all the way through.”

His take on the film industry today  
centres around how much easier it is to 
make films but stresses it is increasingly 

more difficult to distribute them. “I think 
film distribution is undergoing huge 
changes at the moment. It’s no good making 
a film that no one can or will watch it. Self-
distribution models and platforms have 
become a more important way of getting 
your films seen but now the question has 
become - with so many films being made 
each year - how do I get my film seen?” 
For aspiring filmmakers, Pascal says, “Just 
do it! You have everything you need to 
make a film.  You can shoot and edit a film 
on your mobile phone if necessary. A lot 
of young filmmakers still spend too much 
time, energy and money attempting to 
hire big cameras and lights because they 
think that is the only real way of making 
a film that will earn them respect. Don’t! 

No one will screen your film because it 
was shot in 5K with the latest gear or best 
camera available. I’ve made this mistake 
myself. Spend the little money you have on 
the right crew and talent.  These are the 
people who together with your ideas and 
creativity will make a film worth seeing.”

Currently, Pascal has two feature films in 
development but couldn’t give away too 
much detail but was able to give us a general 
feel of the themes: “Both films have a family 
at the core of the story.  They aim to look 
at how we as sons, daughters and parents 
cope with outward pressures (social and 
economical) and inward tensions (desire 
for individuality, need for acceptance and 
belonging). Both movies deal with those 
sometimes dramatic or existential conflicts 
with a loving lightheartedness.” With his 
filmography including D’Gisela (2001), 
Sennentuntschis Tod/Sennentuntschis Death 
(2004), Am Galgen/At The Gallows (2008), 
Ehre dem Stein/The Glory of Stone (2010) 
and Earth System Science (2010), as well 
as his winning accolades in the Upcoming 
Filmmakers category at the Lucerne Film 
Award, Best Short in the Nomination 
Swiss Film Prize and Young Artist Award  
at the Canton of Graubünden in 
Switzerland, we look forward to seeing 
more of Pascal Bergamin’s work.

www.pascalbergamin.com

https://www.youtube.com/watch?v=RgAv4oRhLKE

Bergamin
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New Film Releases
Amanda Blake gives an account of some of the latest films on the big screen.

If you go down to the woods today…there’s definitely a surprise in store. 
Instead of a teddy bear’s picnic, this is a new and modern interpretation 
of the fairy tale genre. Director Rob Marshall takes elements of the 

traditional fairytale stories including Jack and the Beanstalk, Cinderella, 
Rapunzel and Little Red Riding Hood. He combines them with a modern 
original story that follows a baker (James Corden) and his wife (Emily 
Blunt) who has both been placed under a curse by a witch (the ever 
brilliant Meryl Streep). 

While this may be based on traditional stories of witches and fairy tales, 
it’s a modern reworking of these ideas and themes. Here you have Johnny 
Depp as the Wolf, with this film version based on the original Broadway 
production and includes songs by composer Stephen Sondheim. Sadly the 
role of the Narrator is one that doesn’t make the journey from stage to 
screen, and rumoured candidates for the role included John Cleese and 

James Earl Jones. Into the Woods takes the classic 
tales of the Brothers Grimm and brings them right 
up to date.

Released Date: 25th December 2014

http://movies.disney.com/into-the-woods
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https://youtu.be/aIVPfnYXrYY
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Following on from the events in Catching Fire,  Jennifer Lawrence returns as Katniss in the first of the two 
Mockingjay films. Katniss may have survived the dangerous Hunger Games twice but with the threat 
of a revolution, she must save Peeta (Josh Hutcherson) while playing a key role in an uncertain future. 

In what sadly turned out to be one of his final film roles, Philip Seymour Hoffman returns alongside Lawrence 
as Plutarch Heavensbee in a memorable performance. Together with British actor Toby Jones (Claudius 
Templesmith) and acting legend Donald Sutherland (President Snow), a strong cast shows that the Hunger 
Games films have lost none of their impact in this third instalment.

With the film being the first of a two-part release, director Francis Lawrence leaves fans hungry for more. 
However they’ll have to wait until 2015 to find out the answers about what happens to Katniss and Peeta 
when the second part of Mockingjay in released. 

Released Date: 20th November 2014

www.thehungergamesexplorer.com

https://youtu.be/C_Tsj_wTJkQ

Mockingjay
The  hunger gaMes: 

http://www.thehungergamesexplorer.com
https://youtu.be/C_Tsj_wTJkQ
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The Hobbit:
The Battle of the Five Armies



Following title changes and a long wait, the final part of The 
Hobbit trilogy is almost here. After Smaug left Bilbo’s world 
devastated, the small hobbit with big ambitions looks set to 

face off against Benedict Cumberbatch’s dragon and prevent Smaug 
from incinerating the whole of Middle Earth….if he can. 

Originally to be titled There and Back Again, director Peter 
Jackson felt that this was inappropriate, following the events of The 
Desolation of Smaug. Instead it focuses on the climactic battle of the 
film, which sees Bilbo and his friends taking on an army of vicious 
Orcs in a struggle to survive. The film reunites the characters from 
previous films including Martin Freeman as Bilbo, Richard Armitage 
(Oakenshield), Evangeline Lilly (Tauriel) and Orlando Bloom’s 
Legolas. Having built up to this finale in the previous two instalments, 
Peter Jackson has definitely saved the best for last. This final battle 
may have been a long time coming, even more than Frodo’s search 
for the One Ring, but it’s one that’s definitely been worth waiting for. 

Released Date: 17 December 2014

www.thehobbit.com

https://youtu.be/ZSzeFFsKEt4

bitefilms
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Christian Bale leaves the memory of Batman far 
behind in this epic Biblical tale from director 
Ridley Scott. The man who directed Gladiator 

spares no expense or detail in this retelling of the 
story of Moses and his battle to save over half a 
million slaves from Egyptian Pharaoh Ramses.

Forget your average dusty swords and sandals story, 
this is a film of appropriately epic proportions, which 
takes a traditional story and gives it a contemporary 
edge. Scott’s retelling is one that follows the tradition 
of Biblical stories and uses vast sets to show the scale 
and spectacle of this Egyptian epic. 

Alongside Bale, the cast includes Breaking Bad’s 
Aaron Paul, Sigourney Weaver, Ben Kingsley and Joel 
Edgerton on villain duties as Ramses. This may be an 
ancient story but this is definitely a film that is right 
up to date.  

Released Date: 12th December 2014

www.exodusgodsandkings.com

Exodus: Gods and Kings

bitefilms
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There is such an irresistible air of romanticism 
that lies at the heart of international prêt-à-
couture brand Busardi’s collections, which is 

refined by incredible craftsmanship, experience and 
heritage. Busardi Muntarbhorn who inherited and 
designed at Thailand’s oldest surviving house under 
her mother’s name Yoswadee, co-founded the brand 
Busardi with her son Tuck in 2009.  Born in Bangkok in 
1959, Busardi grew up in an environment surrounded 
by sketches, mannequins and rolls of silk and chiffon. 
However, during her teenage years, she decided to 
pursue a career in architecture and landscape, and 
graduated with a Bachelor’s degree in architecture 
from Silpakorn University, Bangkok in 1983. She 
went onto complete a Master’s degree in landscape 
architecture from the University of Pennsylvania but 
it wasn’t long before her passion and fashion heritage 
called her to undertake a fashion design course at 
the Fashion Institute of Technology in New York 
before returning home to Thailand. 

While maintaining a career in landscape architecture, 
Busardi also helped her mother at her label and soon 
took on the business full time. The designer strongly 
believes that fashion and architecture are both 
defined by human proportions, not two separate 
worlds.  At  Yoswadee,  she gained integral experience 
in handcrafted couture, working closely alongside 
her mother as a designer. When her mother retired 
in 2000, Busardi became head designer and brand 
successor of the label, and succeeded in bringing 
together the refined art form of Thai and Western 
cultures into high fashion.  As a devotion of love and 
respect, Busardi designed 10 gowns inspired by her 
mother’s collections from the past, for the Yoswadee 
2011 Collection entitled ‘A Tribute To My Mother’ to 
honour the loss of her mother in 2010. When the 
Busardi brand was launched, the House of Yoswadee 
was renamed House of Yoswadee and Busardi. 

For their AW14 collection, Busardi brings a darker, 
more sinister mood to the romantic aesthetic 
that they have become renowned for. Using her 
fascination with gardens and flowers, the designer 
channels this inspiration into a sartorial narrative 
based around a recurring darkened rose motif. In 
season’s past, the Busardi woman was reserved and 
modest but this season she is defiled into a wicked 
world. As Busardi explains, “My girls are no longer 
prim and proper this season.  While holding onto  

the romantic essence of the brand, I decided 
to give this collection a subversive and wicked 
edge. For with the rose, comes the thorn…” 
Whilst the signature use of floral lace, three-
dimensional rose and petal appliqué and 
embroidery continue to run throughout the 
collection, the darker desires of a woman 
shine through in the provocative slits, 
shorter cuts, sheer panelling and bursts 
of weighty adornments. Also seen in this 
collection is profusion of sweeping skirts, 
high necks and delicate detailing. For 
instance, an aqua waterfall dress offers 
a rare source of purity, highlighting the 
start of life and the replenishment 
of plants and gardens while the use 
of rose printed silk zibeline on a 
standout jacket and dress allow 
the evil rose motif to blossom 
beyond the appliqué and spill onto 
the fabric. 

While it may take on a new mood, 
the classic dresses and separates 
brings the collection back to the 
traditional Busardi, where sumptuous 
rich creations are bedecked with layers of 
lace and oodles of tulle. The lavish abundance 
of embroidery and rich colour palette such as 
royal purple, navy, electric blue, crimson and 
magenta in fabrics of lace, organza, taffeta, rose 
printed silk mikado and Thai silk would make 
the perfect evening wear for private parties, 
opening nights and celebrity events. Also, with 
the introduction of sharply tailored jackets, 
peplum shapes and a trend-led micro-cape, this 
will ensure that the Busardi woman remains 
current both on and off the red carpet, while 
the uncorseted style of dress offers the wearer 
the freedom of movement needed to reflect her 
modern style. 

Busardi is based in Bangkok, where they also 
own an eponymous boutique and the collections 
are designed, produced and manufactured in the 
heart of Thailand.

www.busardi.com

Cristina Lloyd discovers the story behind international couture 
brand Busardi and what makes their collections so red carpet 
divine.

BusardiThe Rose and Thorn

bitefashion
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Meadham Kirchhoff
Dawn Hunt goes behind the curtain of the Meadham Kirchhoff Fashion in 
Motion show at the V&A Museum in London.

What does one get when you 
combine futuristic whimsy, 
vivid splashes of colour and 

texture with regal influences from bygone 
courts? Something utterly magical, that’s 
what!! Anglo-French designers, Edward 
Meadham and Benjamin Kirchhoff 
delivered what could possibly be the 
finest representation of true Bohemian 
style that has ever graced a runway with 
choices from their seasons-spanning 
collection at the V&A’s Fashion in Motion 
last December. 

Having been awarded the ‘Emerging Talent-
Ready-to-Wear’ title at the British Fashion 
Awards in 2010, the pair has come a 
long way from when they met at Central 
Saint Martins, where Meadham studied 
womenswear and Kirchhoff menswear. In 
2002, they established the London based 
Meadham Kirchhoff label and the rest is 
fashion history, as the brand has become 
internationally known for presenting 
incredibly intricate and meticulously 
detailed pieces that may be a bit over 
the top to some,  but presented in often  

surreal settings. Their shows are like 
watching a beautifully choreographed 
dance set upon a fantastically designed 
stage - seriously, all one can do is gasp and 
swoon when these stunning clothes walk 
past. 

Many have asked the designers where 
(and how) they’re able to come up with 
such unique ideas, at which they state that 
their inspiration is drawn from a variety 
of sources - everything from Chanel, The 
Riot Grrrl, Courtney Love and traditional 

bitefashion
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portraiture. When Meadham and Kirchhoff 
were approached by V&A to participate in 
December’s Fashion in Motion event, they 
choose pieces from previous collections, 
such as Suddenly, Last Summer (SS11) and 
A Rebours (AW10), which featured gothic 
dresses overlaid with floral painted biker 
jackets and veils in colorful shades. “We 
are very pleased to be involved with the 
V&A’s Fashion in Motion series. When 
approaching every collection or garment 
we secretly hope to make something 
worthy of being seen in a museum, so 
for us, it is an honour to present a show 
comprised of hand-picked pieces from our 
favourite collections,” they shared. 

That being said, its little wonder why, 
Oriole Cullen, Fashion in Motion curator, 
chose them to be featured. She said, 
“Meadham Kirchhoff is known for creating 
a fantasy world in their collections through 
their beautifully crafted garments and 
focus on fine detail. Their shows always 
contain an element of surprise and wonder, 
often with a hint of darkness, and we are 
delighted to have the opportunity to bring 
this experience to V&A audience.” 

This open-to-the-public presentation 
was an ideal situation for the design duo 
to showcase their talents to a possibly 
unaware mass audience, which thus 
exposed people to find and pull their 
own style inspiration from the combined 
collection. It’s nearly impossible not to  
look at these stunning ensembles and 

not be motivated in some way. The 
collaborative pulling and mingling from 
their various shows flowed seamlessly as 
one could see how they blended peasant-
like looks with royally inspired designs - 
complete with milkmaid dresses and fine 
jewels and tiaras. However, one could also 
see a very retro, rock and roll vibe clearly 
clashing against upper class prep as well. 
Seeing their work will have a profound 
effect on the viewer as it’s all wonderful, 
all beautiful, and all utterly glamorous, 
and that’s exactly what these designers 
want you to come away with - a sense of 
coquettish feminine mystery concealed 
within gorgeous garments. 

Overall Feeling: I cannot express my 
love for these two geniuses! Their ability 
to work with such a range of styles, eras, 
fabrics, detailing, etc. is insanely cool! I 
would love to try on any of these pieces, 
or style a film or theatre production where 
these items could be seen by millions! 
While each look can definitely be seen as a 
bit funky or even crazy, one can pull them 
apart for absolutely wearable pieces to add 
to a personal wardrobe. 

Favourite Looks: What I have named 
“The Pink Veiled Gypsy Princess” is beyond 
amazing! The details in this look are insane! 
Also, the black sequin gown and the white 
Marie Antoinette Pannier Skirt, loving it! 

www.vam.ac.uk

bitefashion
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There’s something unexplainably 
awesome that happens to a person 
when they enter a museum like 

London’s Victoria & Albert. Something 
about architecturally gorgeous spaces that 
house thousands of incredible pieces of art 
and welcomes thousands of people passing 
through it every day - an act that could be 
considered performance art in itself - that 
makes one feel warm and fuzzy. Now, yes, 
that’s a pretty grand statement, however, 
when one adds beyond-amazing haute 
couture fashion into this mix of the already 
truly beautiful, well, let’s just say jaws drop, 
eyes sparkle and hearts swoon.

This October, British couturiers Ralph 
& Russo were the subject of the V&A’s 
autumn 2014 Fashion in Motion, where 
four free catwalk shows were presented 
to the public. The V&A’s Fashion in Motion 
series brings catwalk shows by leading 
international designers to the museum.  

bitefashion

Ralph
Russoand

Dawn Hunt literally melts over the romantic 
designs of Ralph and Russo who were the 
V&A’s Fashion in Motion subject this autumn.
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http://vimeo.com/110886860

The obvious aim of these events is to show 
fashion as it is meant to be seen, a model 
in motion. Previous high-end designers 
featured in the series include Ozwald 
Boateng, Giles Deacon, Erdem, Jean 
Paul Gaultier, Roksanda Ilincic, Christian 
Lacroix, Alexander McQueen, Meadham 
Kirchhoff, Missoni, Jenny Packham, Gareth 
Pugh, Vivienne Westwood and Yohji 
Yamamoto.

That being said, it was a clear choice for 
Oriole Cullen, V&A’s Fashion in Motion 
curator, to present creative director 
Tamara Ralph and CEO Michael Russo 
to the series. Known for creating opulent 
handcrafted garments, Ralph and Russo 
are experts at putting on utterly fabulous 
runway shows. Last year, they received  
an exclusive invitation from France’s 
Chambre Syndicale de la Haute Couture 
to show at the official Paris Haute Couture 
Week, making them the only British label 
to walk. 

Ralph & Russo’s collections are what 
most women dream of wearing. Stunning, 
Cinderella-like gowns ideal for royal 
balls, black-tie events and red carpet 
appearances, and wedding dresses so 
insanely perfect if you don’t cry at the mere 
sight of them, you’re made of stone. The 
designers state that they draw inspiration 
from interior photographer, Massimo 
Listri and the glory days of couture during 
the 1940s and 1950s. For the show, they 
selected some of their favourite pieces 
to grace the runway, which of course was 

finished with a spectacular wedding dress 
fit for a princess, complementing the V&A 
exhibition; Wedding Dresses 1775-2014. 

"It’s a pleasure to be featured as part of 
the V&A’s Fashion in Motion series. The 
museum’s collection features the finest 
examples of artisanal craft and design, and 
these are essential elements of our work. 
We are looking forward to presenting 
the pieces to the public,” stated Ralph 
and Russo. Oriole Cullen furthered this 
sentiment by stating, "It is always thrilling 
to see the work of haute couture designers 
up close, so we are delighted to welcome 
Ralph & Russo to our Fashion in Motion 
program. Their garments represent the 
height of sartorial craftsmanship and I’m 
sure the V&A audience will enjoy the 
opportunity to see these dramatic pieces 
first hand in the Museum galleries." 

Beauty may be skin deep, but what you 
wear on top of that skin, can only further 
its appeal, no? Ralph and Russo take their 
desire to make exquisite garments, and 
make the wearer feel completely beautiful, 
to a new level of perfection. Nothing 
critical will ever, ever be said about these 
pieces of walking art. 

Overall Feeling: (Sigh) I’m such in love 
right now, I can’t even begin to describe it, 
save for the fact that I wish I had places and 
events to wear each of these STUNNING 
pieces to. To me, this is the ultimate in 
feminine dressing! 

Favourite Looks: EACH AND EVERY 
ONE! I mean, in the words of Rachel 
Zoe, “I die!” The wedding dress alone will 
haunt me with visions of what I should 
have worn on my wedding day… perhaps 
I’ll plan a vow renewal ceremony next 
year and pull out all the stops with this 
heavenly vision of silk tulle, crystals and 
lace. C’est l’amour! 

www.vam.ac.uk
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Umbrellas In Flight
Orla Kiely

Taking its inspiration from the musical The Umbrellas of Cherbourg, 
Irish fashion designer Orla Kiely presents a collection of coats 
befitting the era of the ‘60s and ‘70s as Dawn Hunt discovers.

bitefashion
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Orla Kiely has done it again. This lovely lady’s brand 
is known for its fun, whimsical prints, effortlessly 
girly silhouettes, and functional yet fashionable 

accessories and home goods. Her latest autumn/winter 
2014 collection proves that she still knows how to deliver 
clever and cheeky designs to the masses. However, what 
may make this season especially special is the collaboration 
with Clarks shoes from their launch in her earlier spring/
summer 2014 collection. 

Drawing inspiration from ‘60s and ‘70s silhouettes and 
shapes,  Kiely’s new collection is inspired by the musical, 
The Umbrellas of Cherbourg and 1960's British singers, Petula 
Clark, Cilla Black and Sandie Shaw. One can see these 
influences in her playful interpretation of the musical’s 
costumes and the fashions of that time. Think Peter Pan 
collars, slightly flared A-line skirts and spiffy shift dresses 
with large buttons and ladylike detailing. Perfect for the girl 
with a preppy, yet playful, whimsically polished style. 

Kiely’s collection features designs with added posh 
elements like beautifully textured fabrics in velvet and 
devoré and graphic dog and cat prints to make these 
simple frocks, tops and more take on a humorous 
air making them delightful to wear. The new patterns: 
Ditzy Cat, Big Cat, Giant Snowdrop, and Flower Power 
Jacquard will be sure to thrill devoted followers and new 
customers with cute and unique pieces to add to their 
print collections. However, let’s not forget the shoes! The 
six new shoe designs are all showcased within a capsule 
collection, each one identified by Kiely and Clarks as key 
pieces for this season. Featuring several new styles, the 
collection includes the following: The Dora, a low-heeled 
slipper loafer; The Dotty, a T-bar mid-heel platform; the 
Dorothy, a mid-heeled Mary-Jane, alongside the Daphne, 
the Dilly and the Dixie which are more everyday styles 
with a fashionable edge. Their stacked heels make them 
extremely wearable, yet the fun and funky play on mixed 
fabrics and materials is what makes them stand out from 
the casual, basic shoe choices. 

This AW14 collection features mainly monochromic 
pieces with pops of lemon, mandarin and sky blue here 
and there to add detail and interest. The outerwear and 
dresses are particularly adorable, as are the graphic print 
sweaters, which are sure to be on many a holiday wish 
list, or better yet, make an appearance at several holiday 
events and parties. The collection as a whole speaks to a 
wide demographic with items suitable from young ladies 
to mature women. Be sure to also peruse the collection’s 
accessories, as what better way of making a fun statement 
than with the precious Tabitha or Tilda Bag, or feeling  
warm and cozy with one of the Mohair scarves. The 
collection is polished off with the exclusive AW14 Clarks 
Orla Kiely collaboration. 

With the temperatures dropping and the festive holiday 
season coming soon, Orla Kiely has one covered for every 
style situation: from chilly walks in rain and snow to jolly 
parties and events, you’ll never be out of step. 

www.orlakiely.com/uk
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LOSTWinter Storm

It thunders and a beautiful young girl is caught up and lost 
in winter’s wake. Looking good is always the best way to 
brighten up the unpredictable gloom of the coming of winter.

Photographer:  Tony Wellington
Videographer: Lilla Nyeki
Model:  Egle @ First Model Management
Make-Up: Giovanna Zac

Hot Pink Neoprene Skater Dress by Philip Armstrong                                                                                            
Shoes by Finsk 

LOST
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Gold Metallic Aertex Zip Front Sleeveless Top
Multi-paneled Tennis Skirt by Philip Armstrong                                                                                              
Shoes by Finsk 
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Hot Pink Neoprene Cap Sleeve Tennis Dress by Philip Armstrong
Shoes by Finsk
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Leather Dress by Napsvgar
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Blue Zip Up Dress by Napsvgar
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Napsvgar: www.napsvgar.com

Philip Armstrong: www.philiparmstrong.com

First Model Management: 

www.firstmodelmanagement.co.uk

Finsk Shoes: www.finsk.com

http://www.napsvgar.com
http://www.philiparmstrong.com
http://www.firstmodelmanagement.co.uk
http://www.finsk.com


MMG

Natural Fur

Get ready this winter with MMG’s deluxe and overly warm 
collection of nature fur coats that’ll make you feel like you’re 
back in the summer months as Fiona James finds out.

Im
ages courtesy of Blow

 PR
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Formerly known as MyMink, the 
natural fur brand founded by London-
based Russian designer Maria 

Wijngaard, now under the new name of 
MMG continues to adhere to standards 
of luxury, while offering cutting edge 
and versatile fur garments. Their AW14 
collection consists of fitted and figure 
flattering silhouettes that would most 
definitely keep the modern, outgoing and 
confident women warm, especially for 
winter. With an emphasis on glamour and 
sophistication, MMG also offers short 
jackets and cropped gilets for that casual, 
contemporary and stylish look. With this 
season’s palette all about natural colours 
with white, grey, black and golden tones, 
the new AW14 collection includes a 
variety of the most desired furs including 
Mink, Sable, Swakara and Silver Fox as well 
as Rex and Python Skin. To complete their 
autumn/winter collection, MMG also has 
a selection of fur accessories and hats to 
perfect a unique winter style. 

With a passion for style, MMG uses 
natural fur as material and is inspired by 
London’s multi-cultural scene, to create 
sophisticated and modern fur outerwear 
and accessories. Their collections of 
exquisite fur garments aimed at stylish 
and quality-savvy customers are designed 
in London and manufactured in the EU, 
while their ideas come from a fusion of 
traditional and contemporary look and 
feel, with an aim to create pieces that are 
made to last and remain timeless wardrobe 
favourites. MMG follow strict Origins 
Assured Fur Procurement Policy, ensuring 
that the materials used are coming from 
countries with tough regulations over fur 
production. They are also committed to 
the environment and ensure their furs 
are sustainably sourced, as well as offering 

durable, high quality and 100% natural 
products. MMG productions are based 
inside the European Union to achieve the 
highest standards and are also connected 
to the British Fur Trade.  

MMG offers some gorgeous and warm-
welcoming fur coats that would have you 
reaching for one right now to keep out 
the wiles of the cold weather. The Black 
Swakara Coat is a classic take on the 
trench coat and its vogue exaggerated 
silhouette exudes style and confidence to 
accentuate your femininity. Perfect for the 
busy city life style, this exquisite coat can 
be worn with or without the soft leather 
belt. Indulge yourself in the Chinchilla & 
Python Vest, which will allow you to exude 
luxury during the warmer transition 
months and beyond. This outfit will look 
great with boyfriend denim and a simple 
knit. Or enter winter decadence in the 
textured and richly beautifully designed 
Mink and Silver Fox Coat. Crafted from 
fashion’s most desired materials, it most 
definitely exudes impeccable style and 
an understated chick. The White Mink 
Coat meanwhile will have you matching 
the wintery snow on the ground with its 
elegant cut and lush pearl-hued colour 
that will ensure that this coat works for 
you night or day. 

MMG also has a playful and more casual 
line for the younger, fashion conscious fur 
lovers with instantly wearable, relaxed and 
accessible designs. Keep your ears warm 
this winter with the Black Fox Ear Muffs 
that are cute and cosy and has a playful 
luxe twist. The Pearl Rex Rabbit Bomber 
Gilet has a sporty yet feminine look which 
is perfect to wear with slouchy pants or 
skinny jeans. For those seasonal festive 
parties, the White Fox Natural Bolero is 
both feminine and lush and will leave you 
particularly glamorous and wonderfully 
warm. For the little ones, the cute outfits 
will have your child looking like an angel 
with styles such as the Pink Sheared Mink 
Girl’s Coat (also in Navy Blue), White Mink 
Girl Vest, Grey Mink Unisex Hooded Vest 
and Pink Rabbit Fur Scarf. The men may 
not have the fur coats but they can also 
wear the MMG brand with a selection of 
hats and scarfs such as the Aviator Hat in 
Rich Brown Mink, Rich Brown Sheared 
Mink Scarf (available in long and medium), 
Black and Grey Swakara Scarf, and Red 
Fox Aviator Hat. 

MMG coats and accessories are available 
at their showroom located downstairs at 
Leggera Nell’Aria in London’s King’s Road 
as well as Virginia Lee in Stockport; Ellu 
Amour in East Molesley, Woodstock in 

Oxfordshire; Muse, The Merchand, Rous 
Iland and Westfield in London.

www.my-mink.com
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French luxury leather goods brand Longchamp 
Paris introduces their desirable new city bags 
that pay homage to the legendary Le Pliage. 
Dawn Hunt tells us more.

Le Pliage

  Héritage
       Collection

bitebags



There are several things internationally 
iconic with French fashion and design 

- the beret, the classic black and white 
striped shirt, high heels, anything Chanel, 
and of course, Longchamp’s Le Pliage tote 
bags. However, the French luxury leather 
goods brand’s new interpretation of the 
timeless design may surpass that of its 
already extremely popular predecessors. 
So welcome the new Le Pliage Héritage 
collection to your wardrobe - you won’t 
be disappointed. 

With 65 years of savoir-faire excellence 
to support this new launch, the Héritage 
Collection maintains its signature design 
influences of Japanese origami just like the 
original Le Pliage Nylon, Néo and Cuir 
bags. The trapezoidal shape and slightly 
curved trompe l’oeil flap and structured 
top handles make these bags instantly 
recognisable and coveted. Showcasing the 
brand’s expertise with leather - like that of 
their Le Pliage Cuir soft leather collection 

- the new Héritage bags feature firm,  
finely grained cowhide, which makes the 
shape instantly more graphic and modern. 
The refined detailing, like the contrast 
edging and subtle Longchamp signature in 
pale gold on the flap and logoed hardware 
also highlights the understated beauty 
of these bags, making them a definite 
contender for becoming the brand’s next 
it-bag. 

However, don’t let these posh features 
scare you away from thinking these 
gorgeous carry-alls aren’t appropriate for 
everyday use. The removable strap, iconic 
top handle and trompe-l’oeil flap, which 
covers the bag-length top zipper, makes 
them extremely durable and wearable in 
a variety of ways for an array of occasions 
that span the style spectrum. These bags 
also come in five lavishly rich and saturated 
shades of Black,  Amber, Carmine, Bilberry 
and Ecru that are sure to compliment any 
taste and personal style requirements. 

But what if your tastes are a bit more 
glamorous and extravagant? Never fear, 
just seek out the Le Pliage Héritage Luxe 
micro-collection featuring printed baby 
calf hair with a panther motif in Carmel, 
Carmine, Mint and Iron, as well as an 
ombré print in shades of grey and beige. 

The Le Pliage Héritage line bears witness 
to Longchamp's designer skills with 
leather. Each subtle detail reflects the  
sophistication and timeless elegance of 
the overall design elevating these totes 
from the simple grab-and-go everyday 
bag to something a bit more special and 
distinctive. With that, these beautiful, 
functional totes are sure to be everything 
the modern woman on-the-go desires; 
sleek, elegant and chic, perfect for any 
occasion. 

www.longchamp.com

Images courtesy of BPCM

http://www.longchamp.com
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U N I T E D   N U D E

Dawn Hunt looks at United 
Nude’s AW14 architectural 
shoe collection for women 
while Jada Brookes looks at 
their achievements beyond 
shoes.

The Collection
Looking for something new and fresh to walk out in this 

season? Well, United Nude has delivered again with their 
latest collection that will have both you and your lucky, lucky 
feet jumping for joy! Featuring a line that adds a new chapter 
to the brand’s story, these new designs showcase gorgeous 
architectural heels like the Sera Bootie and the Sera Pump, 
while still offering more casual shoes with an architectural 
twist. 

United Nude strives to produce shoes that combine both art 
and fashion, to create the perfect balance between concept, 
style and comfort. Working with their own materials of 
geometrically printed, woven and quilted fabrics, as well as 
riveted leather pieces (so rock star!) Nude hopes to create 
another line that will inspire their wearers to not only walk a 
little taller, but with utter style confidence. 

This season’s collection aims at providing more casual pieces 
that will add just the right amount of punch to your everyday 
looks, without stealing too much focus. Try pairing the Eros 
Teddy with black ponte leggings, an oversized wool jumper, 
and luxurious faux fur coat for a seriously stylish winter 
ensemble to wear while drinking hot toddies this season at 
the lodge. Or, pair the striking Eamz Alexa pump with a long 
pencil skirt and silk blouse to take a boring office look to the 
next level. This will cause for gossip at the water cooler for 
sure! 

United Nude’s story may have begun with a shattered heart, 
but it has been mended the world over, providing the masses 
with truly unique, interesting footwear that grabs people’s 
attention. The brand also features a collection of men’s 
innovative architecture shoes. 
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Not just blessed with the namesake 
of his older uncle, the world famous 
Danish architect, Koolhaas junior 
himself is an architect who trained 
at the Technical University of Delft 
in Holland. With an architectural 
outlook on shoe design, the Möbius 
shoe cemented the birth of United 
Nude in 2003 and soon became the 
world’s expert in technically advanced 
and architectural ladies’ footwear 
under Rem’s creative leadership. With 
highlights including nine consecutive 
Haute Couture runway shoes with 
Iris Van Herpen, Lady Gaga’s Fame 
shoes and the Nova Shoe by Zaha 
Hadid, United Nude has truly made 
its mark in elegant yet architectural 
art. Galahad, having worked his 
summers learning the family trade on 
production lines in Northampton and 
Italy brought such expertise to the 
United Nude brand. 

Their latest collaboration with 
designer Iris Van Herpen saw not one 
but two designs grace the runway for 
the very first time. The Biopiracy Boot 
and Biopiracy peeptoe ankle Bootie 
has a staggering 7-inch tall platform 
cantilevered heels – try walking down 
Oxford Street in these without falling 
over! At the runway show, Belgian 
artist Lawrence Malstaff created 

The Brand and Design
United Nude started with creative director and co-founder 

Rem D Koolhaas’ attempt at getting back the girl by 
downsizing architecture to that of a woman’s foot. Galahad 
Clark, seventh generation of the quintessentially British shoe-
making empire, Clarks joined the partnership when he saw 
Rem’s ‘Möbius’ shoe model and was immediately sold.



art installations that gave the illusion of the models being 
weightless and breathless. Rem D Koolhaas said: “Working 
with Iris Van Herpen each time is a big challenge for us 
as she pushes boundaries with ideas for things that have 
never been done before. Collaboration partners like Iris Van 
Herpen and Zaha Hadid give us way for our continuation 
in re-inventing shoes. United Nude was originally founded 
on this principle with our sculptured sandals just over ten 
years ago; breaking the rules of conventional ladies shoe-
making, not for the sake of breaking them, but simply by not 
knowing them.”

United Nude’s collaboration with world-renowned 
architect Zaha Hadid last year produced the Nova shoe, 
a combination of innovative materialisation and ergonomic 
considerations and most recently, the Cora shoe which was 
specially designed for Vogue Fashion Dubai Experience at 
Level Shoe District by Rem and his United Nude team. The 
shoe inspired by sea corals consists of a 3D printed wedge 
with sculptural holes in its side, a small 3D printed buckle 
and a textile ribbon to attach to the foot. The upper can be 
made with any kind of textile ribbon, in any colour and in 
endless typing variation. They have also collaborated with 
Mattijs van Bergen, Antoine Peters, K-Swiss, 223, 5PRCITY, 
Calligraffiti and Masha Ma. United Nude does not just limit 
their designs to shoes; they also venture into other forms 
of architectural endeavours. After the launch of the Lo 
Res shoe and chair, they produced the Lo Res car, using 
the revolutionary virtues of a 3D scanner to lower the 3D 
resolution of a Lamborghini Countach. Their life size Lo Res 
car has been exhibited at the Gwangju Design Biennale in 
Korea and another is on permanent display at their New 
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York flagship store. With no doors or mirrors, the entire 
body rises electronically for people to enter and is based 
on top of a golf cart chassis, creating a 50km/h moving 
sculpture. 

The Stealth Hat created in 2011 was inspired by the straight 
lines of the Stealth F117 fighter plane. Unlikely to fly under 
the radar like the aircraft, the wool felt hat which is also 
available in paper straw, is noticed immediately for its 
remarkable and unique design. Available in hues of black, 
white, white and black, beige, pink, red, purple, mustard and 
navy, the Stealth Hat has been sported by United Nude 
celebrity fans Jay Van Sharp, Kwasi Gyasi, Renée Neufville, 
Egberth Thomas and Afaina de Jong. Back to shoes, the 
United Nude Fold, like the physical concept of the Möbius 
shoe, is about the fluent movement of a single strip of 
material. The strip folds around the foot front-to-back-
to-front like a scarf and owes its success to the perfect 
combination of style and comfort. The uppers are made 
with custom designed elastics and the shoes are lined with 
luxurious high-quality leather. 

United Nude has flagship stores in Amsterdam, London, 
New York, Vienna, Tel Aviv, Seoul and Tokyo.

www.unitednude.com

http://www.unitednude.com


Thomas SaboA Bit of Glam & Soul

With model Georgia May Jagger the face of Thomas 
Sabo’s Glam & Soul watches and jewellery, Fiona James 
discovers the new AW14 collection of beauties.

The qualities that make Thomas Sabo 
such a global-leading international 
lifestyle brand is their love of 

fashion and creation of innovative, 
highly-expressive accessories such as 
jewellery, watches and beauty products. 
With extraordinary attention to detail, 
trend-oriented, classically elegant and 
extravagant designs on the menu, these 
key elements make up some of the 
characteristics of Thomas Sabo. Examples 
of their expressive and iconic designs from 
the ladies’ and men’s collections include 

love knot, the skulls, leather bracelets and 
feminine rings which have acquired cult 
status and are highly regarded across five 
different continents. The lifestyle brand 
was founded by its namesake in 1984 in 
Lauf an der Pegnitz/southern Germany 
and became known for its Sterling Silver 
Collection in the 1990s. It wasn’t long 
before their first stand-alone shop was 
opened in Frankfurt, Germany with others 
following soon after.   With the introduction 
of the Thomas Sabo Charm Club in 2006, 

sterling silver collections such as Rebel at 
Heart for men, Glam & Soul for women 
and Karma Beads, a unisex collection 
introduced this year have widened their 
audience of jewellery enthusiasts. In 2009, 
Thomas Sabo expanded their portfolio 
with the launch of the Watches Collection 
which they say “perfectly reflects the 
DNA of Thomas Sabo and their existing 

Images courtesy of Thomas Sabo
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jewellery collections”. 

For AW14, the lifestyle brand has created 
a collection of exquisite Glam & Soul 
watches for the ladies that ooze sporty 
elegance in an en-vogue two-tone look 
with silver and rose accents. Its dazzling 
number on the bezel and dial as well as the 

playful details of the rotating sun on the 
small hand gives the timepieces a certain 
‘je ne sais quoi’, while the top-quality 
leather straps and polished stainless steel 
underlines the exquisite look of the new 
watch collection. In this eye-catching Glam 
& Soul collection, you’ll find such beauties 
as the WA0202 rose gold chronograph 
watch encased in a 40mm rose gold-
coloured stainless steel case with white 
zirconia stones. Its features include a 
rose gold-coloured dial with white crystal 
stones in the counters at 6 and 12 and 
luminous hands with the usual functions 
of hour, minute, small-second, date display, 
60-minute and 12-hour displays. The glass 
case is hardened, with a non-reflecting 
mineral glass and sapphire coating while 
the bracelet is in rose gold-coloured 
stainless steel with rose gold-coloured 
stainless steel butterfly clasp. The WA0204 
chronograph watch is similar in design but 
has a rotatable bezel and black shiny dial 
with black crystal stones in the counters 
at 6 and 12 with luminous hands. The strap 
is finished in black alligator-print leather 
with rose gold-coloured stainless steel pin 
buckle. With its exciting two-tone accents, 
this piece simply stands out. 

For those who prefer a brilliant silver 
number, the WA0205 chronograph ladies 
watch is encased in a 40mm stainless 
steel case with rotatable bezel and white 
shiny dial with rotating sun representing 
the small-second luminous hands. The 
case glass is non-reflecting mineral with 
sapphire coating and has stainless steel 
bracelet with stainless steel butterfly clasp. 
This elegant watch with its clear design 
and sporty look would suit any outfit and 
is the perfect accessory for any occasion. 
The WA0207 is also similar in design 
but has a white alligator-print leather 
strap with stainless steel pin buckle and 
a clean chic look, making it a fashionable 

companion for all occasions. For a darker 
mood or change of colour, the WA0181 
black chronograph watch described as 
‘Black Beauty’ will leave all eyes on you. 
Its features include a 40mm black ceramic 
case with black zirconia stones and black 
shiny dial with black crystal stones in 
the counters at 6 and 12, with luminous 

hands. The case is protected with a 5-layer 
non-reflecting sapphire glass and has a 
black ceramic bracelet with stainless steel 
butterfly clasp. The WA0183 is similar 
in design as well but has a black ceramic 
bracelet with black zirconia stones on 
black, ion-plated stainless steel inlays and 
stainless steel butterfly clasp. The sparkling 
black zirconia stones on the bezel and 
bracelet makes this glamorous watch a 
sparking masterpiece.

Thomas Sabo celebrates the diversity 
of rings with their AW14 collection of 
jewellery. Using the legendary elegance 
of the great Hollywood goddesses 
along with the modern woman and her 
personal Karma as muses, the collection 
has extraordinary ring designs, radiant 
colours and exquisite Art Deco elements. 
The ‘Wheel of Karma’ ring is deemed 
the absolute masterpiece of the season, 
in which Thomas Sabo celebrates life. 
The ring available in XL format as well 
as four expressive colours of cabochon-
cut mother-of-pearl, imitation turquoise, 
rose quartz and onyx is said to be the 
embodiment of the wearer’s personal 
Karma statement. In colours ranging from 
pink, sapphire blue all the way to emerald 
green, are the elegant ‘The Eternity of  
Love’, ‘The Purity of Lotos’ and ‘The Secret 
of Cosmo’ series of rings. With filigree 
details and delicate lines of pavé stones 
in 925 sterling silver and embellished with  
18k rose or yellow gold plating, these 
precious designs are perfect to wear 
with a cocktail dress or combined 
with various colours from a line. For  
something romantic and playful, the ‘Fairy 
Twines’ rings crafted from 925 sterling 
silver or adorned with 18k rose gold  
plating is reminiscent of pavé zirconia-
embellished tendrils. There are also 
matching leaf-design necklaces to complete 
the look. 

The ‘So Black’ range comprise of artfully-
embellished earrings, pendants, bracelets 
and cocktail rings in mystical, deep-black 
onyx combined with blackened 925 
sterling silver. The black stones ooze 
self-confidence while the dazzling black 
zirconia stones create a sense of glamour 

and homage to the elegance of the golden 
age of Hollywood. If you looking for 
something classic, the ‘Crushed Pavé’ and 
‘Cool Ceramics’ collection of rings has it 
all. The round ring shape combined with 
modern sophistication and irregularly-set 
pavé zirconia gives the exquisite ‘Crushed 
Pavé’ rings an extraordinary radiance in 
white, black and champagne. Meanwhile, 
the ‘Cool Ceramics’ stands out with 
its timeless combination of exquisite 
ceramic with classically-dazzling pave 
zirconia, creating a clear,  graphic look. The  
oversized ‘OWL’ and ‘KOI’ pendants 
help set the trend of figurative jewellery 
decisively shaped by Thomas Sabo. With its 
three-dimensional statement, these items 
of jewellery certainly mesmerise with their 
dazzling pave embellishment and filigree 
details. The protecting symbols of ‘Fatima’s 
Hand’ and ‘Nazar Eye’ is showcased 
through the ‘Fatima’ range of oversized 
pendants that radiates with glorious 
navette-cut zirconia stones surrounding 
a mystical checkerboard-look haematite. 
Finally, the elegance of Hollywood is 
reflected in the ‘Karma Beads’ range 
which has been expanded to include 36 
new filigree in addition to the 72 existing 
beads from the spring/summer 2014 
collection. With colour-intensive designs 
and for the first time, 12 unique ‘Karma 
Beads Pendants’, these beautiful pieces will 
accentuate any Karma Beads creation and 
can be worn on special earrings, bracelets 
and necklaces. 

Thomas Sabo is considered one of the 
globally-leading jewellery, watches and 
beauty companies and operates 240 of 
its own shops across five continents. 
The brand also collaborates globally with 
approximately 2,600 jewellers as well as 
leading airlines and airport destinations. 

www.thomassabo.com
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Tomasz Donocik
Igniting the Stars

bitejewellery

Last year proved that jewellery designer 
Tomasz Donocik, already renowned 
for his avant-garde and edgy jewellery, 
didn’t have to work the slot machines 
in order to hit the jackpot in Las Vegas. 

The London-based jewellery designer, who was 
born in Poland and grew up in Austria, scooped two  
prestigious awards at the international Couture 
Jewellery Show in the casino capital of the world, 
taking top prize in both the ‘Diamond Jewellery over 
$20,000’ and ‘Debut’ categories for his ‘Courtship 
of the Hornbill’ ring. The winning piece featured two 
hornbills intertwined, encrusted in 5.9 carat of black and 
white diamonds, with ruby eyes and beaks carved from 
mammoth tusk. The second of its kind, the original ring 
was encrusted in yellow and black diamonds and created 
for auction to raise money for ‘Eco Art International’.

The Couture Jewellery Show is one of the leading annual 
international jewellery shows that attract new and 
established jewellers from over the world every year. 
Donocik exhibiting at the show for the first time was 
made possible thanks to an initiative between the British 
Fashion Council (BFC) and internationally–renowned 
jeweller Stephen Webster, for whom he worked with 
after graduating from Central Saint Martins and Royal 
College of Art. The designer’s appearance at the show 
followed the success of Rock Vault as part of London 
Fashion Show while his double award win joined his 
accolade for ‘Jewellery Designer of the Year’ at the UK 
Jewellery Awards in 2011. Donocik who celebrated  
with Stephen Webster at the Wynn Hotel after the 
ceremony said, “I’m incredibly happy to have won two 
awards. It means a lot to be recognised and appreciated 
at such a prestigious show and I’m looking forward to 
the new opportunities this has given me.”

Having designed for some of the world’s most respected 
jewellers, including Stephen Webster and Garrard, 
Tomasz Donocik has built a unique mythology around 
the jewellery he creates. He draws influence from a 
wide range of subjects such as old-world Soviet militia, 
legends and classical literature, which allows him to  
build an abstract narrative around each collection. 
Russian Aristocrat, Rising Star and Elements are among 
his most successful collections and are continually 
revisited and enriched each season with new pieces.  
His first fine couture piece ‘The Courtship of 
the Hornbill’ was born in the summer of 2010 in 
collaboration with the Eco Art Foundation and a year 
later saw the birth of his first fine jewellery collection 
for women entitled ‘The Garden of Good and Evil’, 
featuring delicate diamond coated snowbells juxtapose 
with Tsavorite and black diamond  Venus fly traps. 

Donocik also creates one-off pieces that illustrate 
his design flair and craftsmanship; examples of these 
artistic pieces include the Dragonfly Ring, Palladium Red  
Carpet Earrings, the Bullring and the Crocodile ring. 
Other collaborations include bejewelled leather gloves 
created in partnership with Parisian glove designer 
Thomasine Barnekow which combines silk, lizard 
skin and smooth black leather to create a luxurious 
and bold accessory, and scarf designer Emma Shipley 
who incorporates her illustrations on silk and chiffon 
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Cristina Lloyd discovers how jewellery 
designer Tomasz Donocik’s fusion 
of leather with precious stones and 
metals sets his work apart from other 
brands and pushes the boundaries of 
jewellery design. 

Tomasz Donocik
Igniting the Stars

bitejewellery
with silver ‘knots’ details. Donocik’s fine cocktail ring 
collection ‘The Four Elements’ contains exquisite pieces 
centred round the symbolic creatures representing the 
four elements: Earth, Fire, Water and Air. Within this 
collection, you’ll find pieces such as the Phoenix Bird set 
with specitite garnet, yellow diamonds and rubies, and 
the Snake Medusa ring encrusted with brown diamonds, 
18 carat rose gold, rubies and green tourmaline. 

The bespoke collection feature the signature ‘Courtship 
of the Hornbill’ as well as the Bull Ring in rose gold 
and brown diamonds and the Chandelier Earrings in 
Palladium emeralds and white diamonds. For the men, 
Donocik has created eye-catching pieces such as the 
Crocodile Cuffinks and Croco Ring, both in rose gold, 
emeralds and rubies; Grouse Cufflinks in rose and white 
gold, rubies, star diopside, agate and brown diamonds; 
and the Tuxedo Set in yellow gold, rose cut black 
diamonds and brilliant cut black diamonds. His Black 
Diamond Star collection harmoniously combines black 
diamond stars, brilliant white diamonds and 18 carat 
rose gold. Amazing pieces include the Black Diamond 
Star Bracelet in 18 carat rose gold with a black diamond 
star and white diamond pave; Star Ring in 18 carat rose 
gold and white diamond pave; and Black Diamond Cigar 
Ring in 18 carat rose gold, black diamond star, Mongol 
rose cut brown diamonds and white diamonds. 

Finally, the Fine Leather Star Collection contains a 
selection of amazing decorative wrap bracelets. The 
Noir Leather Wrap Bracelet comes available in three 
wrap 18 carat rose gold, black diamond pave and white 
diamond set rose with gold stars, and also, three wrap 
white gold, white diamond pave and white diamond set 
with white gold stars. The Pagoda Blue Leather Bracelet 
is radiant in turquoise with three wrap 18 carat yellow 
gold, white diamond pave and white diamond set with 
yellow gold stars while the Fine Leather Wrap Bracelet 
comes in a rainbow variety of Mint, Lavender and Peach. 
Mint is available in three wrap 18 carat yellow gold, 
emerald pave and yellow gold stars; Lavender in three 
wrap 18 carat black ruthenium plated gold, sapphire 
pave and ruthenium plated gold stars; and Peach in 
three wrap 18 carat rose gold, ruby pave and rose gold 
stars. The collection wouldn’t be complete without the 
‘Diamond Story’, with a choice of bracelets available in 
single wrap 18 carat white gold, white diamond pave 
and white diamond set with white gold stars; single 
wrap 18 carat white gold, white diamond pave and black 
diamond set with ruthenium plated gold stars;  and single  
wrap rose gold, black diamond pave and white diamond 
set with white gold stars. 

All of the leather bracelets within the collection are 
hand-crafted in Tomasz Donocik’s workshop in the 
heart of Shoreditch, fashion district of east London. 
His designs can be found in selective boutiques and 
department stores such as Fortnum & Mason, La Maison 
Couture and Wolf & Badger in the UK, Animism in Hong 
Kong, Opening Ceremony in the US, Due Collection in 
Japan, and Luisa via Roma in Italy. 

www.tomaszdonocik.com

http://www.tomaszdonocik.com


Cristina Lloyd discovers the ethos behind jewellery brand 
Gemporia’s use of authentic gemstones and looks at their latest 
jewellery collections.

Gemporia
J ewellery brand Gemporia 

strongly believes that 
beautiful jewellery shouldn’t 

cost the earth but should instead 
be left as a legacy for those who 
wear it and those who help to 
make it. This being the ethos 
behind their brand has enabled 
them to offer the very best in 
stylish, affordable and responsibly 
made jewellery, by using genuine 
gemstones and precious stones in 
their collections. They also work 
closely with the Equal World 
Foundation to aid communities 
where gemstones are found, 

through education and support. 
The brand founded by husband 
and wife team Steve and Sarah 
Bennett fused their background 
in geology and fashion to create 
a company that thrives on being 
original, inspiring and ethical. 
Steve’s extensive knowledge of 
gemstones and his passion for 
exploration has led to discoveries 
of stunning gems featured in the 
collections while Sarah’s creative 
career in fashion has allowed her 
influence in architecture, fashion, 
landscape and people to form the 
collections.

Leaving A Legacy

bitejewellery



It comes as no surprise that Gemporia has 
featured in many publications such as Vogue, 
Marie Claire, Sunday Times Style and Harper’s 
Bazaar Online. Vogue seemingly agree with 
Gemporia that “every woman should own 
a classic tennis bracelet” by featuring their 
Cullinan Topaz Bracelet in Sterling Silver 
while Sunday Times Style singled out their 
Luna Tanzanite and Diamond 9k Gold Ring 
as the “perfect way to treat yourself”.  
The diamond pieces from the Legacy 
collection ranges from earrings, engagement 
rings, eternity rings to diamond rings, 
necklaces and pendant, and diamond 
bracelets. Diamond earrings, whether 
seen as refined and elegant or overstated 
and extravagant, are said to be the perfect 
finishing touch for any outfit. The brand offer 
a carefully selected mix of classic diamond 
stud earrings, intricate diamond drop 
earrings and stylish art deco style diamond 
studs available with a choice of white gold, 
gold or sterling silver and blue diamond. 

Whilst diamonds are deemed by Marilyn 
Monroe as “a girl’s best friend”, the eternity 
ring should be deemed as something 
precious to be cherished forever.  The 
exquisite pieces in this collection include 
eternity rings in white diamond with white 
gold, gold or sterling silver. Necklaces and 
pendants should be the star of any evening 
out as well as the beauty of the wearer when 
they walk into a room. These eye-catching 
beauties include necklaces and pendants in 
both diamonds and white diamonds with 
sterling silver, gold plated sterling silver, 
black diamond, gold, white gold and platinum. 
Finally, diamond rings should be the glitz 
and glam of any beautifully manicured hand. 
Stunning creations in this collection include 
rings in diamonds with gold, white gold, 
platinum and sterling silver. 

As a brand that deals with exclusively chosen 
gems, Gemporia uses a kaleidoscopic of 
gemstones such as tanzanite, topaz, sapphire, 
garnet and kunzite from all over the world, 
ranging from vibrant colours like red, yellow, 
pink and purple, to brown, orange and 
multi-colour. Besides the Legacy collection, 
Gemporia also has amazing pieces in the 
Classics, Neha and Copa collections. The 
Classics is a stunning collection of affordable 
gemstone jewellery that brings together 
vintage styling and 1950s opulence with the 
modern vibe of candy coloured gemstones; 
Neha is highly styled and inspired by North 
India, featuring traditional rose cut stones in 
luxurious yellow gold; and Copa is inspired 
by the carnival culture and bright colours of 
Rio de Janeiro, bring a taste of the exotic. 

With the latest collections from Gemporia 
entitled Ametrine Shards, Bonbon and 
Flora, customers and clients of the brand 
will certainly not be disappointed. Ametrine 
Shards, a bold collection of rings and earrings 
that plays on contrasts, has a graphic, clean 
feeling to it, driven by the beautiful contrast of 
yellow and purple in the citrine and amethyst 
within each stone. The oversized gemstones 
are supported by minimal gold metal that 
gives the wearer a sense of empowerment 
and confidence. Sarah Bennett says, “This 
collection is about contrast and combination. 
Stark, geometric shapes are balanced with 
soft, luxurious gold and the bright hues of 
yellow are balanced by regal purple. It’s a 
sophisticated way to wear colour and offers 
a versatile option for day or night.” 

Bonbon is described as a fun and playful 
collection of rare and vibrant gemstones in 
statement cluster rings. Its burst of delicious 
candy colours and compelling shapes set in 
sterling silver include mystic green topaz and 
rhodolite garnet. With inspiration taken from 
the visual delights of a traditional sweet shop, 
the collection is mouth-wateringly covetable 
with the added bonus of being sugar free. 
Sarah says, “Bonbon is a real showcase of 
some of the finest natural gemstones in 
all their bright and beautiful glory. If you’re 
looking for a way to liven up your look, 
Bonbon is an easy and stylish way to wear 
colour – every woman should indulge, 
guilt-free!” Finally, Flora is a soft, feminine 
collection of enchantingly beautiful rings, 
necklaces and earrings. Set in warm rose gold, 
with hues reminiscent of English country 
gardens in bloom and stylish morganite and 
classic amethyst sitting alongside the fresh 
ocean tones of aquamarine and topaz, this 
collection is said to create the perfect pastel 
palette. Sarah says, “With rose gold having 
such a moment right now, I wanted to create 
a collection that complemented it beautifully. 
Flora incorporates delicate cuts of some of 
my favourite gemstones and is a perfectly 
elegant, feminine collection.”

The brand also has a live jewellery auction 
channel which offer viewers the most 
beautiful gemstone jewellery at unbelievably 
low price. With information on every aspect 
of diamonds and gemstones, you’ll be sure to 
make the right decision with Gemporia. 

www.gemporia.com   
  
Images courtesy of Trace Publicity
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Catwalk Report: Dawn Hunt
Photographers: Tony Wellington & Lilla Nyeki

bitecatwalk

London Fashion Week 

Once again London fashion enthusiasts and media buyers took over 
the capital as they attended London Fashion Week for AW14, hosted 
by Somerset House and it’s surounding venues. Dawn Hunt reports 
straight from the catwalk on the trends and collections.
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London Fashion Week 

Autumn/Winter 2014
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DAVID KOMA
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https://www.youtube.com/watch?v=VVjpbs4JNZM

David Koma’s collection was filled with 
modern, even futuristic, structural  
pieces that utterly screamed with sex 

appeal and decadence. Using the German 
Renaissance painter, Lucas Cranach the Elder’s 
work as his muse, Koma’s collection draws on 
the artist’s portraits of people in high collars, 
tight corsets and fine accessories. He translates 
this extreme structure into his line by presenting 
beautifully crafted, corseted A-line skirts 
and dresses that highlight the feminine form, 
while also showing streamline silhouettes that 
elongate and hug a woman in all the right places. 
His subtle peek-a-boo cutouts and symmetrical 
patterns add to this look of svelteness. 

Loved Looks: #6 - the dress; #10 and #20 - both 
ensembles 
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J.JS LEE



Whoever says simple and minimal clothing creates a boring and dull 
look needs to watch J.JS’s AW14 collection saunter down the 
runway. Her sleek, elegant, yet completely relaxed pieces beg to 

be worn by women who know that style and comfort can play hand in hand 
without looking frumpy or dated. Taking inspiration from camping, tents and 
looking at nature, her sporty line invokes the sense of cool, crisp freshness, a 
feeling much needed for the coming cooler weather season when most will be 
bundled in overly patterned, textured and detailed pieces. Easy breezy and oh 
so pretty is the overall theme of this charming collection. 

Loved Looks: #1 - perfect black and white look; #13 - emerald green coat; 
#22 – dress

bitecatwalk

J.JS LEE https://www.youtube.com/watch?v=aD7MwaImtoE

LFW
2014

CATWALK COLLECTIONS

Autumn/Winter Collections

https://www.youtube.com/watch?v=aD7MwaImtoE


It proved to be a very happy 120th 
birthday for DAKS London this 
season, as the heritage house 

presented some of its finest work to 
date down the runway. Iconic busby 
hats bobbed along the catwalk topping 
truly elegant,  yet sublimely sexy pieces 
that combined retro silhouettes and 
militant-turned-chic tailoring details. 
The classic check was recreated and 
used in everything from tights to 
piping, not to mention an incredibly 
gorgeous sheer floor length dress 
over leather pants. Pops of metallic 
leather pieces, luxurious faux fur and 
fine knitwear, also aided in taking the 
fashion house from its traditional past 
into its promising modern day, present 
and future.    

Loved Looks: Loved them all, but #4 - 
the red leather trench; #6 - solid black 
never looked so hot! #18 - Camel, I 
live for this colour! #23 - another 
amazing trench; #29 and #36 - men 
looking truly polished

https://www.youtube.com/watch?v=wxsu5mTOxYg
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BORA AKSU 



Dear Bora

You’ve done well! 

The collection based on the letters and drawings your mother wrote 
and drew while in boarding school as a teenager are truly captivating. 
You were able to embody her emotions on conformity into a clothing 
line that morphs pretty school-girl silhouettes with mature, ladylike 
pieces that have a slight rebellious rock n’ roll edge and create looks 
that are utterly wearable and modern. Complete with touches of leather, 
metallic, peek-a-boo cropped tops, Peter Pan collars and sheer layers, this 
collection will serve as a brilliant keepsake to those innocent memories. 

Loved Looks: #9 - the dress; #23 - the skirt

https://www.youtube.com/watch?v=wglCnuUY4Xc
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https://www.youtube.com/watch?v=FW-n5EXmbao

Taking inspiration as he did in his 
previous winter collection, Jean-
Pierre continues his theme of 

using vintage art as his muse. This season 
was inspired by Artemisia Gentileschi’s 
Baroque paintings, which played with light, 
shadow and muted opulence. This most 
recent series invokes a sense of fierceness 
with a beautifully moody and saturated 
palette of plums, navies and charcoals to 
create looks that will leave the wearer 
with a sense of femme-fatal confidence 
- those added touches of coquettish 
flourishes really spice things up, as in  
those long leather gloves! The 
craftsmanship also displays just the right 
amount of modern shaping and draping for 
such provocative pieces.  

Loved Looks: #2 - the coat; #25 - that skirt 
must make its way into my life! 
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A true fashion veteran, John Rocha knows how to design a show that 
will make his audience swoon. A true master and artist of fabric 
manipulation, his gathered,  ruffled and layered silk-chiffon headpieces, 

skirts and dresses create looks that many of us only dream of wearing. While 
some ensembles are a bit over the top with their dramatic rosette-inspired 
collars and caplets, the collection as a whole, was completely translatable 
to the everyday wardrobe. However, the laser cut black dress and lacy 
crocheted skirts with silk velvet panels were the show-stoppers that only 
left the viewer wanting more and more. 

Loved Looks: #10 - that black dress is everything! #13 - the pants; #14 - the 
dress; #16 - the coat; #24 - the skirt

https://www.youtube.com/watch?v=ojneJtzPnwU
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Two of the graduates at LFW CSM Show, Michael Power 
and Ondrej Adamek collected awards at Central St Martins 
MA graduate show, jointly scooping the evening’s L’Oreal 

Professional Creative Award, judged by star alumni Christopher Kane.

Michael Power with his black and colourfully beaded tunics and 
dresses that hung purposefully heavy over shorts and wader-style 
beneath; and Adamek’s 3D dresses in shades of blue that sat like land 
of the giants petals encapsulating the body.  There were 11 students 
showing their collection on the night and the show clearly showed 
individual defined ideas from each student.  Teruhiro Hasegawa 
brought us Maleficent-style gowns that were very elegant.

Loved Looks: #1 Teruhiro collection - beautiful gowns in red and 
black

CENTRAL ST MARTINS MA LFW
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Eudon Choi

Born and raised in Korea, Eudon 
Choi after accepting a place on 
London’s Royal College of Art’s 

prestigious MA course has really 
developed his style and gone from 
strength to strength.

Eudon’s AW14 collection is entitled 
‘Hysteria’ and plunders the musical 
archives of the sixties. With his great 
collection including shaggy coats, 
voluminous pea coats and oversized 
blazers, he was the winner of the BFC 
Elle Talent Launch Pad and is becoming 
a favourite to watch at London Fashion 
Week.

LFW
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Autumn/Winter Collections

Loved Look: #2 White collar, pin stripe 
coat and trousers with blue dress



https://www.youtube.com/watch?v=9zPX7n21Zpw

Christopher Raeburn’s latest 
women’s collection ‘Aurora’ is 
ideal for those wishing to do 

a little outdoor exploring this season. 
Drawing inspiration from the beauty 
of Icelandic photographer, Ragnar  
Axelsson’s ‘Last Days of the Arctic’ 
exhibition,  he created easy to wear pieces 
with prints, textures, and colours based 
on the frigid, yet beautiful landscape. The 
collection walked like a creative line-up 
of very well-tailored Girl Scouts ready 
for an urban hike - always prepared, 
they looked flawlessly ready to take on 
any chilly challenge. Simple silhouettes 
constructed with faux fur, Merino wool, 
waxed cottons and sustainable leathers 
make this a very accessible collection.

Loved Looks: #10 - the coat; #13 - the 
coat and muff;  #18 - the Polar bear is 
too cute!

bitecatwalk
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Lucas Nascimento knows how to 
make a woman look hot in cool 
temperatures.  Inspired by German 

model, Veruschka von Lehndorff and 
her 1971 camouflage Playboy photo 
shoot where she was covered in body 
paint, and ‘70s/’80s fashion, this AW14 
collection plays with the idea of animal 
prints and illusions. One could see the 
prints subtly appear here and there in 
his luxurious knits and leather pieces 
as they wafted down the runway in 
the line like a prowling lioness. The 
modern tailoring really added an up-
to-date edge and wearability to the 
vintage colour palette that made for 
some truly eye-catching pieces. 

Loved Looks: #1, #8, and #24 - all 
gorgeous and wearable

bitecatwalk

https://www.youtube.com/watch?v=Wra1iCbvRLg
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https://www.youtube.com/watch?v=VGOfUCDsbsE

Sumptuous velvets in romantic hues 
of reds, plums and sapphire were 
gathered in ladylike ruffles and pleats 

to create a delicate and truly feminine 
AW14 collection for Emilio de la Morena. 
His addition of seductive leather and 
geometrically designed pieces helped 
accent this quixotic line with just the 
right amount of modern edge to take 
these ultra feminine silhouettes to the 
next level of glam. Complete with capes, 
cropped jackets and skirts in various 
shapes and volumes, this collection will 
undoubtedly speak to a wide variety of 
woman looking to make a bold and stylish 
fashion impression this season.  

Loved Looks: #3 - the black jacket; #6 - 
the metallic skirt; #18 - the entire look; 
#23 - “Hello, holiday parties!” 

https://www.youtube.com/watch?v=VGOfUCDsbsE
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https://www.youtube.com/watch?v=d1UdG_S_cz0

The woman on the go will utterly adore Holly Fulton’s 
AW14 collection. Designed for the fashion-minded  
businesswoman, Fulton produced pieces that aren’t only 

completely jump-off-the-runway-ready, but timeless and chic 
for all ages as well. Playing with Art Deco patterns and designs, 
exclamation points and her own hands as inspiration, Fulton 
presented looks that are serious and professional, but also slightly 
humorous and playful. The subtle muted pastel and neutral palette 
of the line was accented with carefully placed floral details and 
embellished flourishes that added just the right amount of whimsy 
to the otherwise precisely tailored collection. 

Loved Looks: #5, #11, #12, #18 and #19 - the entire looks
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FoM
Rachel Moore test-drives several FoM 
products and delivers her predict as well 
as some advice.

FoM may sound like the kind of 
Internet slang you would find 
in urban dictionary at first but 

it’s actually the snappy acronym 
of West London skincare brand 
‘Freshness of the Morning’.  
The name hints at the brand’s 
100% natural approach to 
skincare and anti-ageing. Their 
USP (unique selling point) is 
that they research, develop, and 
produce all of their products 
from their West London 
base and freshness of their 
all-natural essential oils and 
extracts is key. This ensures 
that all the regenerative and 
antioxidant properties of the 
ingredients are captured. The 
list of ingredients is impressive 
as well, with over 30 key 
natural extracts, ranging from 
papaya extract to avocado oil. 
For many of us, the idea of 
completely natural products 
is great, but ultimately what 
we really want is performance, 

particularly when it comes to fighting 
the signs of ageing. FoM has cleverly 
devised a three-pronged approach 
to tackling ageing, but remain 
true to their brand philosophy. 
Step 1: revitalise the skin’s natural 
collagen with their signature phyto 
complexes. Step 2: protect the skin 
from antioxidants with ingredients 
such as carrot and green tea extract. 
Finally, step 3 is to nourish with 
vitamins, minerals and essential fatty 
acids like linseed oil and vitamin B5. 
Brand founder Zaga Colovic knows 
from experience what our natural 
desires are: “We women want it 
all - the most effective ingredients 
that give results such as Harley 
Street doctors’ injections and 
botox, in highly natural formulas 
with silky textures and non-greasy 
feeling, divine scents that are also 
luxurious and eco-friendly.” Sounds 
about right! So, sold on the brand 
philosophy, the only thing left to do 
is test-drive some of the products. 

In the spirit of a good skincare routine, 
I start with a cleanser: Orange 
Blossom Facial Cleanser. Based 
on the name I’m expecting it to be 
delicious, and it doesn’t disappoint. The 
aroma of orange blossom water hits 
you immediately, and it’s also possible 
to detect the extract of rosehip. It’s a 
creamy cleanser, but I notice straight 
away that it’s not a heavy rich cream 
that you often find, but a lovely light 

lotion.  This product is designed to 
moisturise and cleanse at the same 
time, so there’s no synthetic foaming 
agents, which can strip the skin. It also 
removes make-up, so there’s no need 
to do this separately.  As someone that 
unfortunately suffers from rosacea, 
I appreciate it contains honeybush 
leaves which help to reduce redness 
and inflammation.  

Brand Spotlight:  
bitebeauty



After cleansing, I’m ready to apply 
Intense Repair Cream. This versatile 
cream can be applied day or night (I love a 
multitasking product!). It’s a great product 
if you’re concerned about ageing and fine 
lines; whether used infrequently or in the 
short term, it tackles these lines, but with 
consistent long-term use it can repair 
deep-set wrinkles. Antioxidant rose oil 
fights free radicals, and olive oil extract 
delivers a moisture hit and plumps skin 
up to create a smooth texture. If you find 
you suffer from dry skin, this product is 
great for everyday use, but also works 
perfectly as an instant moisture hit after 
a gym workout, sauna session, or (dare I 
say) hangover that can leave you feeling a 
bit dehydrated. The good news is that if 
you use it in the morning, it also provides a 
great base for applying make-up.  

If you like to give your skin a real treat 
before bed, then Overnight Rose 
Repair Serum is the product for you. 
This fantastic blend of essential oils is 
literally packed with active ingredients 
such as jojoba oil, avocado oil, passionfruit 
oil, marula oil, and sea buckthorn to name 
just a few. These oils give thirsty skin a 
fantastic drink whilst you’re getting your 
beauty sleep. They’re also packed with 
antioxidants, so your skin feels nicely 
plumped out in the morning, and you’ve got 
some built-in protection from pollutants 
and free radicals on the journey to work. 
My favourite thing about this product 
though is the marula oil. This creates a 
protective barrier on the skin that helps 
prevent water loss, and can help to reduce 
redness and irritation.  

Finally, as a regular user of the blow 
dryer and hair straighteners, I decided 
to try Revitalising Hair Serum. 
Rosehip oil and buritti oil gives the hair 
a fantastic moisture hit, while jojoba oil 
helps to relieve dry irritated scalps. Now 
for the unique bit! Passionflower oil and 
m anketti oil both encourage hair growth 
and regeneration, meaning these oils is 
fantastic if you are worried about thinning 
hair, or have hair that grows very slowly. 
The handy eyedropper also means you  
can use it sparingly as well, which is great  
if you have fine hair like me.  

The good news is there are tons more products to try, and even a range of 
men’s skincare. An investment in these products is not only great for your 
skin, but a great investment in homegrown natural skincare.  

www.fomcosmetics.co.uk
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Beauty editor Giovanna Zac reveals the latest trends and looks for 
autumn/winter 2014 as seen at London Fashion Weekend in September.

Vodafone London Fashion Weekend was one of the best events in London 
this autumn. Hosted in the fabulous Somerset House, from 18th to 21st of 
September, proved a real treat for fashion and beauty lovers alike. Whilst 

London Fashion Week showed collections for spring/summer 2015, London 
Fashion Weekend was based on the actual autumn/winter 2014 trends. This made 
it possible for shopaholics and fashion lovers to get closer to the show designers 
whilst discovering the latest trends, the amazing shopping experience, catwalks 
and beauty tips. LFWEND is always a ‘must-go’ event, and I know as a fact, that 
it is impossible to ignore or resist, simply because it is a very pleasant and truly 
enjoyable event, with lots of creativity, innovations and inspirations year after year. 
For me,  it is a delightful way to play and experiment with the latest products, thanks 
to the much loved brands of Maybelline, Label.m, Essie and St. Tropez, that keeps us 
looking so fabulous and ready to glow all year round. 

            Here is what we found and loved for AW14: 

Beauty 
  Trends

bitebeauty
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aybelline

This year’s official make-up 
sponsor for London Fashion 
Week and London Fashion 

Weekend, Maybelline’s innovative 
trendy and super fashionable looks 
made it perfect for the shows. Visiting 
the ever so cool Maybelline make-
up room during LFWEND gave us 
the opportunity to see some of the 
best and most used key tools for this  
AW14 season trends.

Maybelline New Color Drama 
Intense Velvet Lip Pencil
Launched in August, this lip pencil 
was the star at the show and event. 
This cool lip liner is both a pencil and 
a lipstick. Very easy to use, it can be 
applied to the lip area for that creamy 
and semi-matte and intense colour. 
Available in 10 hot shades, the most 
popular at the event was Fuchsia 
Desire together with its matching 
Colour Sensational Lipstick in Pink 
Punch. The creamy feel of this lipstick, 
enriched with honey nectar, leaves 
the lips totally hydrated and intensely 
stunning with vibrant colours, and 24 
shades to pick from.

The Maybelline fashion look would not 
be complete without their signature 
eye icons.

Eye Studio Lasting Drama Gel 
Eyeliner in Blackest Black   
The intense colour of this easy-to-
apply gel liner, together with its oil-
free and 24-hour smudge-proof and 
waterproof formula creates one of 
the best eyeliner gels in the industry. 
The intensity of the colour is great for 
any defined and dramatic eye look and 
makes that flick go on easily without 
any bleeding on the skin. It is also 
available in three other long lasting 
shades: Brown, Charcoal and Eggplant. 
The eye look is completed with the 
unique and latest Maybelline Mascara 
creation: Big Eye Mascara. This 
priceless backstage must-have mascara 
is the final touch for any big, ultra-sexy 
lashes. The double action mascara 
wand creates a push-up and intense 
volume effect, while the sculpting mini-
brush reaches the tiniest of lashes, 
especially on the lower lashes, for a 
fuller magnified look that’d turn heads 
on or off the catwalks! 
www.maybelline.co.uk

http://www.maybelline.co.uk
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September 2014 was a special year for Toni&Guy as 
they celebrated 21 seasons as a backstage session 
favourite at the shows. Exclusively stocked at the 

Vodafone London Fashion Weekend, their Label.m  
range was back by popular demand and available at 
their onsite Toni&Guy salon. Very much appreciated by  
virtually everybody backstage, it is the brand of brands that 
is hard not to love. Their range of Label.m products is huge 
and caters for all types of hair and styling, making it very 
easy to find a product that will suit any hairstyling needs.  
At the Toni&Guy salon and the Label.m Makeover Bar, we 
discovered the most used products at the shows and the 
most popular for AW14.

Label.m Volume Mousse
It is by far the most popular product to use backstage at 
London Fashion Week because it creates amazing volume 
and a great lift from the roots,  allowing it to mould your 
hair and creates big up-dos with easy styling. Ideal for 
quick transformations, thanks to its edge-driven texture, 
it is also easy to use on damp hair.  Just work through 
with fingertips or blow dry for a more intense volume and 
lift. This product also washes out easily without damage 
to the hair. If the volume is not big enough, try Label.m 

Sea Salt Spray, which is 
ideal to create those tousled, 
out-of-the-beach style, giving 
an extra edgy, matte finish 
look to the hair. Spray onto 
damp or dry hair, followed 
by blow drying for a thicker 
matt effect or leave to dry 
naturally for a more natural, 
wavy effect.

Sleek Blow Out Cream
Famously used to recreate the sleekest of hairstyles, 
as seen at the Amanda Wakeley and Nicholas Oakwell 
catwalk shows, Label.m Sleek Blow Out Cream is 
a lightweight, nourishing cream that not only protects 
against heat and UV rays, but makes the hair glossy and 
smooth, leaving it frizz-free, soft and super shiny. With 
ingredients of avocado oil, fruit extract and acerola 
fruit extract, it also nourishes the hair and restores lost 
moisture, leaving hair feeling healthier and smoother.  
For best results, apply a small amount evenly through damp 
or dry hair before blow drying.
www.labelm.com/uk

Toni&Guy

St Tropez
St Tropez was a true revelation this year at 

LFWEND. The super busy salon proved that 
St Tropez is the tan to sport this season. The 

brand has gone from strength to strength over 
the past few years, with their latest innovation a 
must-have at the catwalks, thanks to their super-
fast tan development. It gives a beautiful tan 
finish in no time, and time is priceless backstage! 
Talking to their St Tropez tan salon at LFWEND, 
we discovered the latest trends and most wanted 
products from their collection.
 
St Tropez Self Tan Express Advance 
Bronzing Mousse
This mousse is like magic, it makes you decide 
how light or dark you want your tan to be by 
choosing when to shower! How does it work? 
After application, the tan develops in just one 

hour, for the lightest effect, but if that is not 
enough, you can choose to let it develop much 
longer on your skin before showering. By keeping 
the tan on for two hours, this will give you a 
medium tan, while a three-hour development 
will give you a really dark tone. Amazing!  
Another of their favourite was the Self Tan Luxe 
Dry Oil. Thanks to the presence of essential 
oils, this tan is ideal for that ultimate, natural 
looking golden glow, giving the skin a nice tone, 
no matter your type. The non-greasy formula 
moisturises for up to seven days leaving the skin 
feeling soft and gently fragranced, free from any 
self-tan odour. For best results and to maintain 
any tan, moisturise and exfoliate regularly and re-
apply as needed.
www.st-tropez.com

Launched in 1981 by Essie Weingarten, 
Essie Cosmetics are synonymous of 
vibrant, trendy and fun nail varnish in 

super cute size bottles; like a candy shop I 
want them all! The ever so busy nail bar really 
showed the love for this brand. Among the 
array of colours available, two were the main 
choice for this season.
  
Dress To Kilt Collection
This autumn 2014 collection is a combination 
of classic and chic shades inspired by 
espionage and the thrill of the chase, like 
a movie. Available in six delicious warm  

autumn shades, the most popular is Dress 
To Kilt, a dark ruby red, almost dangerous 
to wear, and The Perfect Cover Up, a chic, 
intriguing grey with teal undertones, that is 
easy to wear with almost anything, day or 
night.

Quick-E Drying Drops  
This is a super-fast way to set your manicure 
in just 60 seconds! Perfect for when you’re 
in a rush, not just for catwalk-ready! Applying 
over the top coat will seal any polish with 
intense shine.
www.essie.comE
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http://www.labelm.com/uk
http://www.st-tropez.com
http://www.essie.com
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BEAUTY WITH THE ICONIC PAM HOGG COUTURE HATS

Photographer: Tony Wellington 
Videographer: Lilla Nyeki
Model: Petra Horvath
Make-Up: Giovanna Zac
Hairstylist: Gennaro Constabile

 & PEACE

The MiliTary
Moisturiser: MAC Strobe Cream Hydrant
Primer: Illamasqua Primer in Satin
Foundation: Illamasqua Rich Liquid Foundation in White
Eyes: Illamasqua Pure Pigment in Breathe, MAC Eye Shadow in Print
Lips: MAC Paint Stick in Pure White and Black Black

FUTURE         PAST
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The Magpies
Eyes: MAC Eye Shadow in Nylon and Whim
Lips: MAC Paint Stick in Pure White and
Illamasqua Sheer Lipgloss in Tantrum 
Blush: Illamasqua Cream Blusher in Laid
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The Love Birds
Design: MAC Chromaline in Black 
Lips: MAC Lip Pencil in Beelicious, MAC Paint Stick in Primary Yellow, 
MAC Lipmix in Yellow and MAC Tinted Lipglass in Bright Side
Blush: MAC Powder Blush in Fleur Power

Credits:
All the images include Pam Hogg Archive Beaded Shoulder Cape: www.pamhogg.com

https://vimeo.com/112121053

http://www.pamhogg.com
https://vimeo.com/112121053
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Natural beauty brand LeafLight combines the finest and highest quality 
organic ingredients imbued with healing properties, with an aim to 
promote abundant life and restore energies as Dawn Egan finds out.

Naturally

bitebeauty



Close your eyes, breathe deep and 
relax as your body absorbs the 
lovely scent and luxuriously smooth 

creams from the new LeafLight Purely 
Natural Skincare collection. This all-organic 
beauty collection created by Barbarah 
Haynes is based on her holistic approach 
to wellness and care for the body using all 
natural, organic ingredients. Key products 
include the Rose Blush Imbued Moisturising 
Cream, Oceana Blue Lavender and Bluebell 
Moisturising Lotion and Springtime Bluebell 
Moisturising Lotion. 

Haynes states that from an early age, she 
had an avid interest in alternative/holistic 
approaches to health, and credits her 
upbringing in the Caribbean for providing 
her with an inspiring environment where 
natural health and well-being were being 
promoted through the use of indigenous 
Caribbean Island plants and herbs. From 
these influences and the knowledge about 
the power of natural remedies, she began 
to create the platform for her skincare line 
using all natural and organic ingredients. 
Based on this understanding of holistic 
remedies, Haynes became a practitioner of 
Reiki and Quantum healing – techniques 
of relieving stress and promoting wellness 
and harmony in the body via touch and 
believes, “All things are energy vibrations 
or frequencies – and that, as energy is the 
basis of all that exists – understanding how 
energy frequencies work and the effects 
they have on the body is vital to the body’s 
well-being and balance.”

Haynes’ background therefore provides for 
an interesting (and rather new to the mass 
market) take on treating the body from the 
outside with lotions and creams that are 
aimed at helping to restore and maintain 
this internal balance and energy. The acts 
are similar in many ways to meditation 
therapy but aided by applying a lotion. 
Her collection of creams and lotions are 
packaged in vibrantly coloured, sustainable 
glass jars and pots that keep the product 
safe from impermeable gaseous substances 
like oxygen and water vapor, while also 
eliminating health concerns. It also helps 
the essential oils from seeping and diffusing 
into packaging. The glass is also totally 
recyclable, which further continues Haynes’ 
interest in keeping within the harmony of 
nature by the act of constant renewal and 
regeneration. So, not only will these bright 
jars add a stylish pop of vibrancy to any 
vanity, they’re also eco-friendly.

The real treasure, however, is what lies 
within these jewel-toned beauties, as one 
will find the highest quality, all natural and 
organic ingredients, which will supply the 

skin with nutrients and energy it needs 
to stay healthy and balanced. The cold 
pressed, organic essential oils and other 
whole ingredients will not only tantalise 
your senses, but leave your skin silky, soft 
and smooth. Haynes began developing her 
line after a family member became ill, and 
after doing extensive research, discovered 
that by not only changing one’s diet, but 
what one uses on their entire body, fully 
and drastically affects one’s overall health. “I 
was inspired when a member of the family 
was affected by a serious health condition. 
This led to having to research a complete 
change in the habits that we had adopted as 
a family;  this included our diet as well as the 
products that we use on our skin, hair and 
around our home. The months of research 
that was carried out opened our eyes to 
what we were putting into our bodies – 
toxins, preservatives etc. all of which were 
having a profound effect on our bodies, 
and we were doing it because we did not 
know that there was another way, and how 
damaging our lifestyle was to our health 
and well-being. So, we made a change. This 
change led to us asking whether we could 
create the products that we regularly used.  
In discovering there were others who 
were similarly affected by their lifestyle – I 
decided to create products for the family 
at first,  and then to produce for others to 
also benefit,” she stated.

Using the knowledge from her gathered 
research, Haynes began developing 
LeafLight’s products. “Simple ingredients 
that people are familiar with so far as 
possible. Keeping it as simple as possible 
without parabens, phthalates, propylene 
Glycol, PABA, petrolatum, paraffin, DEA 
and animal ingredients,” is Haynes’ main 
concern. The lotions themselves were 
designed for all skin types and for every 
lifestyle and personal location (be it in a 
city or the country) these products don’t 
segregate themselves.

Haynes’ mission was clear. Create a 
product that will aid others in being as 
healthy as possible. Restore bodies to their 
most natural state and create a lifestyle 
change that will promote a healthier, more 
beautiful being. Not a simple undertaking, 
but one she has definitely taken on with 
great spirit and energy. “It means well-being 
to me. Beauty is not only skin deep, it is the 
maintenance of the whole body system. For 
us beauty has to be holistic.”

Choose LeafLight - luxury at its most 
natural. 

www.leaflightltd.co.uk

Naturally
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TRANSEASONAL   BEAUTY
Rachel Moore reviews several products that 
are perfect throughout the year, no matter the 
weather.

The last few years have seen a seismic 
shift in fashion; previously it was all 
about spring/summer or autumn/winter. 

With increased global travel, and our ever-
changing climate, many designers are investing 
more and more importance into their pre-fall 
and resort collections. It’s no longer about the 
heaviest, cosiest winter coat, or the lightest  
slip of a summer dress, but about that perfect 
middle weight that can carry you through from 
spring to summer, autumn and onwards. So 
with this being the hottest ticket in fashion, 
what about beauty and skincare? Now that 
our warm summery weather has made way to 
colder, rainier days, I thought now is the perfect 
time to try and seek out those ideal all-weather 
products.  

I don’t think I need to spend too much time 
elaborating on the unpredictability of the 

British weather, it’s cold when it’s meant to be 
the height of summer, it rains when it’s supposed 
to be the driest month of the year. Nowadays, 
we all expect the unexpected. So after several 
occasions being caught short when a scorching 
sun suddenly emerges from a blanket of grey 
GPSYHW�� -�ORI[� -�RIIHIH� XS�½RH�E�TVSHYGX� XLEX�
offered some protection without being too 
heavy (in case the sun didn’t put his hat on). 
Enter Ren Satin Perfection BB Cream; 
this silicone-free lightweight cream offers SPF 15 
UVB and UVA protection. It’s packed with active 
ingredients from antioxidant cranberry seed oil, 
to radiance boosting vitamin C. Oh yes, and it’s 
a tinted moisturiser as well, offering just enough 
coverage to even out skin tone, but not too much 
that if it starts getting hot you feel like you’re 
melting. This product has taken me through 
[IHHMRKW��¾MKLXW��IEVP]�QSVRMRK�QIIXMRKW�ERH�-´Q�
still wearing it now. The weather is turning, but 
with SPF 15, I have the perfect level of protection 
for early sunny mornings and rainy afternoons.  

If you like having some SPF protection, but  
would rather have a separate foundation product, 
I’d also recommend Algenist Lightweight 

UV Defense Fluid SPF 50. I’d imagine 
for many of you, SPF 50 is conjuring up images 
of thick white emulsion like cream that never 
quite rubs in. I don’t blame you! However, this 
product is the antithesis of those gloopy thick 
white creams. Super lightweight, it glides on 
easily, and provides a great base for make-up. 
Packed with antioxidants, it also helps in the 
½KLX�EKEMRWX�½RI�PMRIW�ERH�[VMROPIW��8LMW�TVSHYGX�
is especially good if you travel a lot.  I found it 
an absolute lifesaver during fashion week when 
I was going from rainy then sunny London to 
NYWX�WYRR]�1MPER�XS�WXM¾MRK�LYQMHMX]�MR�4EVMW��-�JIPX�
GSR½HIRX�XLEX�IZIR�[MXL�XLI�FPE^MRK�WYR�SR�Q]�
face, I was protected from sun damage, and an 
embarrassing red face!

;LEX�MJ�WYQQIV�LEW�½REPP]�HMWETTIEVIH#�=SY´ZI�
spent the hotter months of the year make-up 
free, gorgeously tanned from your summer 
holiday and have ignored your usual skincare 
routine. Suddenly you have one of those scary 
up-close mirror moments where you realise the 
tan is starting to fade, a few tough weeks back at 
work is starting to show, and the texture of your 
skin reminds you of the lunar surface. I  am also 

A Product For All Seasons
bitebeauty



unfortunately blessed with visible pores 
on my cheeks and chin, so I was extra keen 
to try Algenist Multi-Perfecting 

Pore Corrector Concentrate. This 
product tightens and minimises pores, 
whilst also reducing redness and increasing 
skin brightness. If all this sounds too good 
to be true, it’s time for a little background 
on Algenist. Hailing from San Francisco, 
the home of groundbreaking technology 
and good invention, this fabulous skincare 
range was born during the search for 
new sources of green energy. Whilst 
studying Microalgae, Algenist scientists 
discovered it secreted Alguronic acid, 
E� GSQTSYRH� GETEFPI� SJ� EQE^MRK� GIPP�
regeneration. Applied to the skin, these 
EQE^MRK�VIKIRIVEXMZI�TVSTIVXMIW�LEZI�LEH�
E� TVSJSYRH� IJJIGX� SR� VIHYGMRK� ½RI� PMRIW�
and improving skin texture.   

So, with a great selection of products to 
try during the day, how about when the 
sun goes down? Firstly after any day, work 
or play, rain or shine, a good cleanse is in 
order. Whether you’ve been relaxing by 
XLI� TSSP�[MXL� E� GSGOXEMP� SV� ½KLXMRK� ]SYV�
way home from work on a crowded train, 
Nude Skincare’s Perfect Cleansing 

Oil is really fantastic at washing the day 
away. Removing dirt, impurities, and make-
up (including eye make-up), this is a great 
go-to product if you loathe 

ER�IPEFSVEXI�IZIRMRK�WOMRGEVI�VIKMQI��=SYV�
skin feels super clean, soft, moisturised and 
will not  strip. This is possible thanks to its 
unique omega 6 and omega 9 oils, which 
LIPTW� ½KLX� HIL]HVEXMSR�� ERH� TVSXIGXW�
against environmental stressors. Nude 
TVSHYGXW� LEZI� XLI� HYEP� FIRI½X� SJ� FIMRK�
packed with natural essential oils, with no 
parabens, sulphates or silicones.  

So now that you’re thoroughly cleansed, 
what’s next? During warmer weather, a night  
cream might feel too rich and heavy, and 
a little suffocating, but this does not have 
to be so. Ren V-Cense Revitalizing 

Night Cream is a great lightweight, 
easily absorbed lotion that’s packed with 
antioxidants, so it’s fabulous if you’ve 
had a day of sun exposure. It contains 
frankincense and Boswellic acid which 
helps to relax facial muscles and reduce 
½RI� PMRIW�� RS� QEXXIV� XLI� [IEXLIV�� 8LMW�
product is also great, especially if you don’t 
normally use night creams. It soaks in right 
away, and doesn’t leave your skin feeling 
coated or sticky.  

In the true spirit of my article, let me 
introduce you to a product that is 
good for both day and night: Nude 

Advanced Renewal Serum. Apply 
after cleansing either in the day or at 

night, or even both. This 
multi-purpose product 

offers the perfect base for make-up or 
moisturiser depending on how the day or 
the mood takes you. Formulated with a 
unique polypeptide complex, this product 
enhances the skin’s natural regeneration 
system, encouraging cell renewal, and 
LIPTMRK� XS� ½KLX� XLI� WMKRW� SJ� EKIMRK��8LMW�
product is the perfect add-in to any 
skincare regime: it can be used prior to a 
moisturiser during the winter if your skin 
is feeling dry, or just simply apply, then 
follow with or without make-up when you 
want an easy summer skincare regime.  

So with all this talk of weather and 
sunshine, I might have you daydreaming 
wistfully of your summer holidays. Today it  
QMKLX�FI�KPSSQ]��VEMR]�SV�JVII^MRK�GSPH��-J�
that’s the case, here is my top tip for an 
instant mood boost: Acqua Di Parma 

Arancia Di Capri Eau De Toilette; 
also known as the essence of holidays. 
A delicious blend of Sicilian oranges, 
tangerines, Sorrento lemons and grapefruit, 
need I go on?  Ok I will; it also has base 
notes of caramel, which adds warmth and 
leaves it lingering on the skin. Abandon the 
notion that this is a summer fragrance, and 
KMZI� MX� E� KIRIVSYW� WTVMX^� MR�(IGIQFIV�� MX�
will transport you back to those glorious 
summer days, and leave you smiling all day!  

bitebeauty

Ren Skincare  
www.renskincare.com
Algenist   
www.algenist.com
Nude Skincare  
www.nudeskincare.com
Acqua Di Parma 
products.acquadiparma.com

http://www.renskincare.com
http://www.algenist.com
http://www.nudeskincare.com
Tony Wellington
Text
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A touch of class…



MAC

MAC is the make-up brand 
extraordinaire at Fashion Week, not 

only in London but also in other fashion 
capital cities across the globe. To have a 
better understanding of the amount of 
work and preparation needed during the 
shows, here are some facts: 

MAC will support 208 backstage shows 
in major fashion week cities. For these  
shows, here are some of the tools they will 
need: 

1,233 Eye Liners and Eye Pencils ordered 
for make-up artists’ kits. 
576 Permanent Lipsticks, Lipglasses, 
Lipmixes, Lip Erase and Conditioners 
ordered for make-up artists’ kits. 

3,776 Mascara Wands and Tubes ordered 
for make-up artists’ kits. 
844 Lashes ordered for make-up artists’ 
kits.

Their success is based not only on the 
quality of their products, but also on the 
capability to listen, elaborate, create and 
provide make-up artists all over the world 
with tools and products that without it 
would make these nearly impossible to 
produce avant-garde looks, be creative and 
express inner artistry to the max. MAC’s 
philosophy really helps to understand 
how important it is to experiment and 
look at products from different angles and 
embrace creativity without any worries, 
which is vital for any make-up artist, 

including myself, hence there is so much 
appreciation and love for the brand. Most 
important of all is to understand what tools 
are available beforehand to achieve the look 
required, which allows them to prepare in 
advance for the shows. During the fashion 
weeks the pressure backstage is high and 
there is very little time for error. With  
this in mind, The Bite Magazine asked MAC 
make-up artist Pablo Rodriguez to explain 
what fashion week means for an artist and 
how to prepare for battle starting from 
one of the most important part of make-
up artistry: your make-up kit.

PABLO RODRIGUEZ, MAC SENIOR ARTIST

Originally from Argentina, Pablo has always been interested in fashion and make-up from an early age but started his career 
in sculpting and oil painting. At university he studied graphic design but ended up with a degree in fashion design, when 

a friend invited him to do make-up for a fashion show. It was here that he found his fulfilment. Pablo says: “I’ve never stopped 
experimenting with make-up and alternative materials, from sequins covered with latex to egg shells painted with nail  
varnish.” In 1999 he started as a make-up artist and four years later, joined MAC in the UK as a residence trainer. Now, as a 
senior artist he travels between London and the rest of Europe working from TV shows to music videos and runways. Influenced 
by street and urban culture, the icons that have shaped his aesthetic include film stars such as Darryl Hannah in Blade Runner,  
Annie Lennox, artist Mark Ryden, for the amazing way he plays with light and colours.

It is finally safe to say that Pablo creates his characters with passion and attention to detail. Whether he’s creating a dramatic or 
theatrical look there is always an element of beauty, somehow connected to his love for fashion.

FASHION WEEK KIT QUESTIONS 
 
BM:  What are your tips for packing a kit? 

PB: 1. Clean up and clear out. Get rid of anything broken, empty or dried up. List out what needs to be replaced. 2. Scour the MAC 
website. Make a second list of everything that I’m missing and need. 3. Create a separate bag for all the new products I’m testing for 
next season. 4. Contain your potential messes! Keep glitter and pigments in stackable pots, which then go into plastic bags. Safety first! 
 
BM: How long does it take to pack your kit? 

PB:  When I pack my kit properly, it takes all day. Cleaning palettes, decanting and labelling products – it all takes time and precision. This 
makes it so my kit lasts throughout the whole month of shows. 
 
BM: Do you pack anything in your kit besides make-up? 

PB: Extra towels, straws for models wearing bold lips, and Scotch tape to pick up unwanted glitter on a model’s skin. 
 
BM: Name one product in your kit that works for every model, no matter their skin tone or type. 

PB: Pro Longwear Paint Pot in Groundwork. It’s great for contouring fair skin and highlighting dark skin. Everyone wins. 
 
BM:  What’s the one product you lose every season? 

PB: Sharpeners! Where do they go!? Sometimes, my kit feels like the Bermuda Triangle. 
 
BM: If you could only take five items with you to fashion week, what would they be? 

PB: Select Cover Up, Fluidline in Blacktrack, Eye Brows in Lingering, Ruby Woo Lipstick and Blot Powder. 

bitebeauty

Fashion Capitals
Our Beauty Editor Giovanna Zac takes us behind the scenes and reveals 
the preparations MAC make to ensure that all runs smoothly during the 
fashion weeks in the four major fashion capitals of the world.



MACSS15 TREND FORECAST PALETTES

From the fashion weeks around the 
world, MAC brings us the latest make-

up trends in the format of eyes, cheeks 
and lips palettes. The new modern 
sophisticated, classic colours choice were 
based on natural pastel wash to stained, 
delicate smoke effect on the eyes, to ‘90s 
inspired neutrals and chic blue-toned 
red on the lips. The collection came in 

three delicious, limited edition palettes 
for eyes, lips and cheeks, and for those 
that could not get their hands on them, 
the colour scheme will be there for the 
next spring/summer season around next 
year. In the meantime, here are a selection 
of MAC face charts and images by 
some of the most talented artists in the 
fashion industry, created and showcased 

at the catwalks around the world and 
the tools and products used which will 
give us not only a chance to get closer 
to our favourite designers but also to  
experiment and recreate those awesome 
looks for the next season to come or 
whenever we wish to be a little bit more 
‘avant-garde’.  

PFW 30TH SEPTEMBER
EMANUEL UNGARO make-up by LUCIA PIERONI: 
“Inspired by Jerry Hall”
To achieve this sultry, sexy eye look, Lucia applied Pro-Longwear Paint 
Pot in Clearwater around the lash line, on the top and bottom, followed 
by MAC Pro Hi-Def in Cyan and Pro Pure White Pigments, blending well 
all around the eyes to create a sultry smokey effect. Haute and Naughty 
Too Black Lash Mascara finishes the look. Lips are created by applying 
Relentlessly Red followed by Lady Danger Lipstick for a full-on red impact.

MFW 18TH SEPTEMBER 
DSQUARED2 make-up by GORDON ESPINET: “Geek girls 
dressing Glam”
This glam look was created by applying Power Player to stain the outer 
upper eyelid followed by Lightly Tauped Eye Gloss, both from MAC Trend 
Forecast Spring 15/Eyes. Build the mascara up by using Black In Extreme 
Dimension Lash throughout for a full, intense glammed-up finish.  For 
natural but defying lips, simply apply a touch of Soar Lip Pencil over 
natural pale lips. 

LFW 15TH SEPTEMBER
PETER PILOTTO make-up by LUCIA PICA: “Effortless raw 
beauty with a matte porcelain veil”
To create this eye look, Lucia used Pro-Longwear Paint Pot in Painterly 
over the eyelids and blended into the brow area, followed by Clear 
Brow Set Gel over the eyebrows to set and groom the hair. Omega and 
Copperplate Eye Shadows were then blended together with Prep+Prime, 
and applied on top of the set gel to create definition and perfectly shaped 
brows, with plenty of mascara to finish off the look. The lips were kept 
super natural with Lip Conditioner patted all over the lips. 

NYFW 8TH SEPTEMBER 
THOM BROWNE make-up by SIL BRUINSMA: “60’s 
Twiggy Style Look with lashes, lashes lashes…” 
This eye make-up was created by drawing a line with Ebony Eye Pencil 
through the upper lash line and extending it to the edge of the eye corners 
and then tracing over the eye crease for that famous ‘60s look. Rapid 
Black Penultimate Eye Liner was then applied over the eye pencil lining for 
definition and blended gently for a smokey, slept-in effect. Chromagraphic 
Pencil applied inside the waterline opens the eyes, creating a lovely 
contrast. The eye look could not be finished off without Lash in 36 and 
7 applied over the upper lash-line and Lash in 3 over the lower lash-line, 
followed by MAC Charged Black Mineralize Multi Effect Mascara. The lips 
were created with Crème D’Nude Lipstick followed with C-Thru Lipglass 
for a glossy, shiny finish.
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Face Lace

If you combine fine art and make-up artistry, 
you’ll be a lot closer to describing the distinctive 
creations of Phyllis Cohen. Famous for her 

intricate designs and bold creations, Cohen’s beauty 
brand Face Lace is no different, and has caused quite 
a stir. Face Lace perfectly fuses make-up and art, 
using fun and sophisticated facial embellishments 
that can be applied within seconds. The ready-to-
wear designs made from lace are both dramatic and 
beautiful.  The collection which consists of a range 
of masks, appliqués for eyelids, a playsheets range 
and a line of mehndoodles can be worn on any part 
of the face. Intricate, delicate and detailed, these 
intriguing designs are reminiscent of masquerade 
balls.

Intricate designs, bold 
statements and flawless 
finishes, Buky Olufemi 
discovers the talent behind 
Face Lace.

Masquerade 
 Your Face
Masquerade 
 Your Face

Im
ages courtesy of M

LPR



The Canadian-born artist first studied Fashion 
Illustration at Art Centre College of Design in 
California, before moving to London where she 
trained at Goldsmiths College earning a BA in Fine 
Art in 1995 and then an MA in the same subject in 
1997.  It was through her love of art that inspired 
Cohen to create Face Lace. She says, “I have always 
loved very intricate paintings. I worked as a fashion 
illustrator before I became a make-up artist. Most 
of the illustrations I’ve painted were done with tiny 
brushes and full of minute details. I carried this love of 
elaborate detail into my make-up work.”
 
The fashion world instantly embraced Cohen for 
her unique ability to combine painting and make-up. 
Before long she had amassed an impressive portfolio, 
creating advertising campaigns for brands such as 
Revlon, Clinique, MAC and the Body Shop and became 
the go-to make-up artist for the likes of David Bowie, 
Boy George, Annie Lennox and Tina Turner amongst 
others. Her designs have featured in publications such 
as Vogue, Elle, Glamour, Tatler and Vanity Fair, and it was 
through her passion for faces, portraiture and make-
up that drove Cohen to seek new ways to combine 
her interests. When she saw a market for creating 
facial embellishments she set to work immediately, 
adding, “I was always searching for ways to adorn 
faces in intricate details quickly.”

It was after receiving compliments on her work that 
she envisioned ways to take it even further. “One day 
someone commented on how beautiful my stencils 
were. This set my imaginative wheels in motion to use 
the machinery I had to create designs that could be 
stuck directly onto skin as decorations themselves.” 
Soon after thinking of ways to transform her stencils 
into stick-on designs, she started noticing other  
make-up artists doing similar things. “I knew it was 
the right time to start developing the idea into a 
commercial venture.”

Cohen strives on creating unique designs, which work 
to essentiate the eyes and face. Her ready-to-wear 
collection transforms your look, adds drama and 
enables anyone to achieve a flawless professional look 
in just a matter of seconds. Having had her designs 
paraded on fashion shows and sported by stars such 
as Lady Gaga, you can expect to see some of these 
elaborate masterpieces at a festival near you soon.

Phyllis Cohen’s collection of beautiful designs can be 
found in stores around the world including Harvey 
Nichols, V&A, Topshop and Selfridges in the UK,  
Suite7 Beauty, Hard Candy and Salon Voché in the  
US, Le Visage in Belgium, Brigade Mondaine and 
Oiseaux de Nuit Lyon in France, and Alt East and 
Beautik in Japan.

www.face-lace.com
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There in the forest she wandered
      like a phantom of delight,     
 
 her skin aglow like a silken gown of white
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Darkness Begins
Wearing the woods like nature’s cape
  
  She is the spirit of our rural landscape 

body and Face base: 
kryolan airstreaM Make-UP in ice

contoUring on Face and body:
illaMasqUa liqUid Metal eye shadow in solstice

Mac creaM color base in iMProPer coPPer (Frost)

body coverage:
kryolan glitter sPray in gold



Innocence
Glittering bright like the ocean sky. 

 She overlooks nature with a maternal sigh

eyelashes:
PaPerselF english rose

eye shadow:
illaMasqUa creaM PigMent in dab

illaMasqUa liqUid Metal eye shadow in solstice

eyeliner: 
sisley Phyto khol star glitter eyeliner in black diaMond

lord and berry eyeliner in nUde

eyebrows: 
blended Maybelline brow draMa scUlPting brow Mascara in 
MediUM brown with illaMasqUa liqUid Metal eye shadow in 
solstice

Mascara:
Maybelline great lash Mascara in blackest black

stargazer Mascara in white
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Dreams ofYouth
Protecting her pride with grace,
  
   When she is done she leaves little trace.

blUsher:
MAC Powder blUsh in Pink swoon and 
Frankly scarlet



 Light Overcomes

liPsticks:
MAC Matte liPstick in glaM

hoUrglass extreMe sheen liPgloss in siren

MAC satin liPstick in rebel

Just the pure spirit of love that echoes through
       her woodland brood

    And like the sun and the moon she is renewed
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Meet Matthew David…
Filled with dread and anticipation prior to their visit, Rachel Moore and 
Anthony Quin both find their experience at bespoke hair salon Matthew 
David quite a pleasant one.

If I were to say to you ‘Mayfair 
hairdresser’, I could imagine many 
of you thinking, ‘not for me, too 

expensive, too swanky.’ I would have 
agreed with you before paying a visit to 
Matthew David on Duke Street. Let’s 
rewind a minute. I’m one of those girls 
that always start my haircuts or colour 
with an apology, ‘sorry I’ve left it too 
long again. I know I’m meant to come 
back every six weeks, but sorry I’ve 
blinked and it’s turned into six months, 
and there’s split ends and roots a go 
go!’  So with this in mind, I quite often 
change hairdressers so that they don’t 
know of my lackadaisical approach to 
hair maintenance until at least a few 
visits. So when my editor mentioned a 
Mayfair hairdresser, I was immediately 
anxious, imagining the perfectly polished 
marble interior, mirrored surfaces and 
backhanded comments about who last 
did my hair.
 
Well imagine my surprise when I arrived 
at Matthew David and was greeted by 
Rosa, chatting away, asking me how my 
day was, where I’d come from and about 
the last episode of TOWIE vs Made in 
Chelsea! I was immediately relaxed. But 

wait a minute; I still had to meet Matthew 
himself. I was in the chair, feeling nervous, 
anticipating the arrival of the hairstylist 
himself. With a virtual lifetime experience 
working alongside London’s elite celebrity 
stylists, I was expecting to meet a perfectly 
manicured, slightly aloof, embodiment of a 
top Mayfair stylist. Once again I couldn’t 
have been more wrong. The first thing  
you’ll notice about Matthew is how 
engaging he is. It’s like you’re in his front 
room, which I guess in some ways you are, 
as his salon and his team really feels like 
a family. Born and raised in Derbyshire, 
Matthew cut his teeth in his local salon 
at a very young age. Deciding to head to 
London at the age of 17 on a wing and 
prayer he hasn’t looked back since. After 
15 years in a top salon, he decided it 
was time to go solo, building up his top 
team with people that followed him, or 
supporting others through the transition 
from their home towns to the bright 
lights of London. So back to the haircut; 
Matthew starts off with getting a bit of 
history (no mention of the split ends and 
roots luckily), how I normally wear my hair, 
what I’m looking for, followed by some of 
his own suggestions, and what he think 
would worked best.  

 
I explained I’m a bit of a hair traditionalist, 
repeatedly going for the same style over 
and over again, afraid to deviate in any 
way. Taking all this on board, he decided 
to keep me in my comfort zone, well 
mostly. Sticking to a similar style of 
cut, but adding more layers at the back 
to add volume and the swoosh factor 
(think Salon Selectives) I was happy to 
go with this. I didn’t notice time ticking 
away, or the hair dropping away as we 
chatted about everything from where 
we were off to later that evening, celeb 
spots around the salon, and his new 
range of products due to launch within 
this year. Born out of necessity, Matthew 
has developed his capsule collection of 
essential products with function not 
form in mind. For example, a shampoo 
that doesn’t necessarily give lots of 
lovely fluffy foam (the foaming agent 
has been removed and replaced with 
a natural derivative) but leaves hair 
lovely and clean without stripping or 
coating. So haircut done, its time for a 
blow dry! This part often fills me with 
dread. There are rollers involved, and I 
leave feeling like a Barbie doll with stiff 
sprayed in curls that are the opposite of 
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Meet Matthew David…

normal style. So as the rollers start to 
go in, I’m thinking here we go again. But 
miraculously this time, the rollers add 
the lightest touch of curls, but with loads 
of lift and volume. I’ve got a bit of swish 
factor going on, but it’s natural, easy, and 
not all completely spoilt as soon as one 
hair falls out of place. It’s basically my hair, 
but at its absolute best and dressed to 
kill.
 
So what’s the catch I hear you all 
thinking! It’s Mayfair, so it’s going to be 
mega expensive right?  Ok, wrong again. 
The prices are extremely reasonable, 
especially when you take the postcode 
into account. Feeling very chuffed with 
myself, I decided to do a bit of exploring 
of the rest of the salon. Downstairs 
there’s a special men’s grooming area 
(more to come on this) and an area 
that’s set up like a nail bar. Is it a nail bar 
I ask? “Well, potentially in the future,” 
Matthew replies, “but for now I just keep 
it as an area for my clients to chill out, 
do their nails if they’re going out later, or 
have a bit of time to kill before lunch.” 
It’s this approach to business, as well as 
Matthew’s amazing natural instinct with 
hair that sets him apart from the rest. 

Matthew’s Twitter page says ‘not boastful, 
just professional’. Not just a catchy phrase, 
this really sums up the character of this 
Mayfair salon. As I’m leaving, Matthew 
says “pop in when you’re next in the area, 
doesn’t have to be for a haircut, just for a 
cup of tea if you’re at a loose end.” This 
may all sound a bit corny, and too good 
to be true, but I can tell he really means it.  
 
Men’s Grooming at Matthew 
David by Anthony Quin
 
So, you were promised some more on 
the men’s lounge, well here it is! This 
man friendly den (think bat cave meets 
gentleman’s club) in the basement of 
Matthew David offers everything from 
a cut, traditional hot towel shave to 
moustache trimming. To start off with, I 
hate trips to the hairdressers or barbers. 
The memories of lots of butchered side 
burns, weird fringes, and where are you 
going on holiday chat fill me with dread. 
So…first impressions are pretty good, 
the setting is ideal for me. Set away 
from the hustle and bustle of the city, an 
oasis of calm, intimate low lighting, and a  
decanter of whiskey on the side, and I’m 

already feeling more relaxed after a 
stressful day at the office. Believe it or 
not, us men can be even more loyal 
(stuck in our ways) than the ladies when 
it comes to our hair. Fear of change can 
drive us to long journeys revisiting our 
home town salon for the same short 
back and sides we’ve been getting since 
we were 16. I meet Grace, the barber. 
She’s cool, calm and collected, but you 
immediately get the sense she runs this 
room. Her many years of experience are 
evident as she silently sets to work. She’s 
tight lipped about her list of exclusive 
clients, but some of the memorabilia 
allude to the loyalty of her celebrity 
following (think first editions of some 
well-known novels). I’m kicking back, 
feeling relaxed, and all of a sudden I’m 
done, and I’m happy. That’s really the 
biggest compliment I can pay. It was 
efficient, great and to the point.  As I settle 
up, I have to pinch myself and remember 
I’m in Mayfair, one of London’s most 
exclusive, expensive neighborhoods.
 
www.matthewdavid.co.uk
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Through their combined years of experience 
working as freelance hair and make-up artists, 
founders Serena Loos, Micky Kastly and Remy 

Morris created Face Addict Hair Junkie. The hair and 
make-up collective’s ethos is “we are all beautiful, unique 
and individual” and when you look at how passionate 
they are for all things hair and make-up, you can clearly 
see the energetic, creative and fun way in which they 
approach their chosen art. Their passion, drive and 
experience capture your attention and you can’t help 
but admire their achievements and enthusiasm. For 
such a young company, they already have an impressive 
list of clients and sponsorship from major brands such 
TIGI, Ellis Faas and MAC which reflects their unique, 
eccentric style and attitude.

To mark the official launch of their company, FAHJ 
held an event at the King’s Head in east 

London, in an elegant, moody room 
with a lion’s head protruding from 

the wall while cute coconut 
cupcakes with red lips 

greeted guests of 
the press 

event. 

As we explored the venue, we could feel the wild 
creative elements of the event start to overcome us 
with hanging chandeliers, large polar bear and retro-
red velvet drinking booths.  A set of stairs led us into 
an intimate setting and as we waited in anticipation, a 
chimpanzee with a machine gun was an indication of 
what was to come on stage that night.  The performance 
started with a sophisticated act, which soon switched 
into an outlandish wild striptease that caught the 
audience by surprise.  After the first performance ended, 
chilling sounds were played by a DJ cave-woman during 
the interval so we decided to go for a little wander.  
At every corner we turned, there seemed to be quirkier 
animal heads.

We entered the hair and make-up room where models 
were being styled by the FAHJ ladies in preparation for 
the next performance. The theme of the autumn/winter 
presentation was ‘Torrential Rain/Hell Fire’ which led 
into an Electric Runway show.  With a ‘Pop-Up’ studio 
on location, this was the place for quick hair and make-
up fixes or FAHJing as it is now known.  To close the 
show, the Pink Candy Floss ladies so sophisticatedly 
flexible, caressed each other with gold glitter, with 
some sexual and sensual slow stretches. We were 

certainly seduced by this performance; the make-up 
was amazing at an inspiring launch of 

a well organised team of 
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businesswomen. 

Serena Loos 

“You are never defined by what you do. You create your 
life, your journey.” 

From a very young age Serena had a fascination for 
all things fashion, hair and make-up. Growing up  
on a council estate in Chelsea in the ‘80s was 
the start of her learning.  The big round clock, 
Number 11 buses and punks sparked the curious 
nature of this engaging care-free young girl. When 
experimenting with her mother’s make-up at the 
age of five, this led to her very first haircut. Taking 
scissors to her long hair, she cut it into a not so 
straight bob and happily asked her mum and dad, 
“Do you like my new hair?” Her mum was mortified!

Not interested in the traditional academic route to 
work, Serena struggled to conform and had teachers 
calling her a daydreamer.  After leaving school, she 
won a placement with Vidal Sassoon, but her training 
was interrupted when she became pregnant. Having 
two children at a young age, she was constantly 
told that her life would be limited to her dreams. 
However, she refused to listen and through pushing 
herself, Selena created and expressed herself 
through words and art. She began writing and singing 
but despite being signed to a record label, she felt 
that something was missing and knew she needed to 
develop her artistic vision through hair and make-up.

Selena first trained as a make-up artist at Delamar 
and then progressed into hairdressing. Her tutor, 
Trevor Proud, told her that she was naturally gifted 
and since landing her first design job for the Dirty 
Old Ann’s Turn Me On (Freemasons Remix) music 
video, Selena has not looked back.

Micky Kastly

“To be able to creatively express, whether its happiness, 
excitement or sadness with my brushes, colours and 
emotions, feels like second nature. Dreaming about 
colours and designs, I just know that it is part of my 
being.” 

Micky’s love and vision for hair, make-up, beauty, 
art, style and ethics routes back to her childhood 

of playing with her pretty ‘Barbie’ 
dolls and her brother’s ‘Action 

Man’. She would take all of 
her Barbie’s clothes off, shave 
their heads and then paint 
real lipstick on them from 

her mother’s make-up 
bag. Another rebellious 
young lady through 
her adolescence, she 

refused to play by 
the rules but yet 
still managed to 
become a grade 
A  s t u d e n t . 

However, she decided the only exams 
she wanted to show up for were Art, 
Graphic Art and Design Technology. 

The age of eighteen marked the beginning 
of her path into hairstyling; she was already 
shampooing hair of celebrities like Sophie 
Anderton, Lady Victoria Hervey and Pixie 
Lott. She was an assistant hairdresser at Hari’s 
celebrity salon in Chelsea, where the first 
and only words from Hari 
after finishing her first ever 
‘Micky Blow Dry’ were, “If 
you don’t do hairdressing for 
the rest of your life, you are 
well and truly an idiot.” Micky 
then knew at that moment that 
hair expression was the path 
she had to take. She then moved 
to Sanrizz in Knightsbridge 
where she began basic training 
in cut and colour and entered 
her first award, winning ‘Best 
Newcomer Award 2009’ with 
her over bouncy, backcombed, 
over board, overdone and ever so 
perfect ‘Micky Blow Out’. 

Micky improved her technique in 
asymmetric advanced cut and colour 
at the Aveda Academy and achieved 
her ‘Aveda Pure Image Awards 2010’ 
and make-up for ‘The Eco Aveda Awards 
2010’. Whilst cutting at Gina Conway 
Aveda Salon & Spa, she realised her true 
passion was session work, travelling with 
hair and working with eccentric creative. 
She had the opportunity to work as head 
hair stylist and director for Yves Saint 
Laurent, Press Fashion Show and other 
photo shoots and publications including 
hair stylist at London Fashion Week, 
Pepe Jeans Campaign, ASOS Campaign, 
Keungzai, Jam London, Selfridges and 
several publications including Vogue 
magazine.

She is one of the founding influences in developing 
the Face Addict Hair Junkie London’s now 
established hair and make-up collective which 
came together with partners in face and hair.  
Micky, Serena Loos & Remy Morris artistically fuelled 
together with a vision to give self confidence and 
promote self love in the eye of one’s beauty and 
build a collective of hair and make-up artists and 
directors that currently create and share their 
industry knowvledge.

Remy Morris

Remy always had a passion for hair and 
make-up. Whilst still at school, she began 
to follow in her father’s footsteps and 
started a career in hairdressing,  starting her 
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training with the prestigious Toni&Guy. 
After winning junior competitions 
specifically in hair colour, Remy continued 
her career as head colour technician at MJM 

Hair Design. Always experimenting 
with colour, Remy started to learn 
basic skills in make-up, looking at 
her favourite fashion magazines for 
inspiration and creating different 
techniques on herself before 
testing out on her sisters. Realising 
her new passion, she enrolled onto 
London’s famous make-up school 
Greasepaint and graduated in 
2004.

Remy has done a number of 
different projects working 
with legendary photographers 
such as Marc Le Bon for 
GQ magazine, on TV shows 
such as Who Wants to be A 
Millionaire and This Morning, 
and designing hair and make-
up for music videos directed 
by award-winning Stuart 

Birchall. Remy has also worked for 
a number of cosmetic brands such 
as Laura Mercier,  Ellis Faas, Chanel 
and Benefit cosmetics, learning 
management skills as well as creative 
ones. 

Remy’s passion for make-up also recently 
paved the way for her to teach teenagers 
that had been excluded from school. She 
has helped them achieve their NVQ in hair 

and beauty, so that they are able to 
get into college and get a good start 
in their chosen careers. The birth 
of Face Addict Hair Junkie has been 
one of her most exciting projects yet, 
taking her on an incredible journey 
of learning new skills and meeting 
fantastic, talented people of whom she 
gets inspiration from every day.

Her passion is sharing knowledge 
of make-up, but making it simple for 
others to learn and her vision for Face 
Addict Hair junkie is that they will run 
their own successful hair and make-up 
academy. 

Face Addict Hair Junkie 
Concepts and Ethos

FAHJ regularly create their own concepts 
and their ethos is based on promoting 
self-confidence and replacing negative 
conceptions with positivity. Their widely 
popular Masterclasses consist of a four-
hour tuition on creating their signature 
make-up look ‘The Smokey Eye’ and hair 

‘The Sex Blowout’, with expert tips and 
tricks for magazine photo shoots, film and 
TV sets. With live DJs spinning the latest 
sounds, a complimentary cocktail on  
arrival and a professional image provided 
at the end, this class would make a perfect 
gift or great for spending your Saturday 
afternoon doing something different and 
fun. 

The Pop-Up Studio offers on demand 
hair and make-up fixes, whether it’s at a 
festival, party or corporate event. Clients 
can choose from one of FAHJ’s six bespoke  
hair and make-up looks that are used 
regularly in editorials. Their recent 
collaborations with TIGI Bed Head at 
Parklife Festival consisted of running the 
backstage make-up, front of house to 
festival goers as well as London Fashion 
Week and large corporate events. The 
Pop-Up can also be found at various 
locations including Far Rock Away, TIGI 
at BoxPark or The King’s Head members 
club in Shoreditch and also on the white 
isle of Ibiza, at the exclusive Sanctuary.  
Top hair and make-up products with TIGI, 
their affiliated hair sponsor and make-
up brands such as Ellis Faas and MAC.  
What a magical experience!

www.faceaddicthairjunkie.com/collective
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Magdalena 
visits Stonehills 
in Muswell Hill to 
get a creative 
hairstyle look for 
an upcoming 
glamorous 
ladies evening 
event.

Step 1 
Ornela gives Magdalena a 
consultation and decides to go for 
a classic glamorous look, which is 
a perfect choice for this occasion. 
Magdalena's hair is long and dark 
blonde. She arrives at the salon with 
her hair already washed and ready 
for styling.

Step 2 
As the model's hair is very fine, 
Ornela starts with blow-drying the 
top section to create smoothness 

and to add some volume, she then 
adds rollers in the same section. 
When all the rollers are in place, it 
is set with Sky Scraper Fudge strong 
hold hairspray.

Step 3 
The rollers are taken out, and all 
sections are backcombed from the 
roots to mid-beneath. The hair is 
then smoothed out with a dressing 
brush, creating a sleek look. The 
bottom sections are neatly rolled 
under at the neck length to create 
a vintage curve. The hair is then 
sprayed with Fudge Hairspray to 
make sure it holds the style for the 
whole evening.  The bottom sections 
on both sides are sleeked back to 
the point behind the back of the 
ears.

Step 4
Last area of focus is the top 
T-section part of the hair. This is all 
backcombed to create a root lift, as 
the texture of the hair is very difficult 
to work with. To complement the 
glam vintage theme, the hair is 
sleekly swiped over to the right 
with the ends creating a barrel curl 
to create the same style as the back 
of the hairstyle. 

bitehair
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Before
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Step 2

Step 3

Step 4 The finished 
hairstyle look 
is an iconic, 
glamorous 
statement 
inspired by the 
1940s with a 
modern twist.

www.stonehillshair.co.uk

http://www.stonehillshair.co.uk


Photographer: Tony Wellington
Hairstylist: Michael Yangouli @ Stonehills Hair
Models: Petra Hovarth & Ramona Kaire
Make-Up: Giovanna Zac
Jewellery: Liami Fotini @ FL Private Collection

The hairstyles are developed from old barrel curl styles.
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The look on Petra has 
that old style barrel 
treatment, from the top 
of the head with   big 
curls on the top of the 
crown forming an intricate 
styling edge to the 
renowned old style.
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Ramona has a high 
barrel to the front 
of the head with 
inverted curls 
mostly placed at 
the centre of the 
head with added 
well placed loose 
curls falling of 
the creative style.
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Ramona has blonde 
hairpieces added to 
create more volume and 
to bring the blonde 
colour curls into the 
dark hair look.
The pieces also help to 
create more depth and 
emphasis on volume in 
specific areas. 



Petra has a good length of 
hair, so was easy to use the 
natural hair to create the 
look, keeping the theme of the 
old barrel technique in mind. 
It also helps add more volume to 
create an edgy hairstyle finish.
These looks help give the 
models more edge to their 
looks while incorporating 
an old hairstyling 
technique.

Jewellery Designs:
FL Private Collection:  www.flprivatecollection.gr
Michael @ Stonehills Hair Salon
Stonehills Hair Salon:  www.stonehillshair.co.uk

bitehair
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STONEHILLS HAIR 
DRESSING
27 STONEHILLS
WELWYN GARDENS CITY
AL8 6NA
01707 390 390
 

STONEHILLS HAIR 
DRESSING
310 MUSWELL HILL 
BROADWAY
N10 2QS
020 8883 8887

www.stonehillshair.co.uk

Image credits: Photography: Tony Wellington • Make-Up: Bridget Yankson Model: Viera • Neck Piece: Patrick Ian Hartley
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Deep within the subconscious mind
There is a place we roam to find

Sometimes things we thought were left
behind, has gone ahead, things that

were left unsaid

Pursuing the thoughts within our head
Messages and titles usually left for dead

Being played out as we drift into
To expanse of an empty canvas

Waiting to be filled with colour
Not knowing what one will discover

We are also at liberty in the places we go
Any chapter will do

Maybe false or maybe true.

While effectively at rest in an empty
space of endless nothingness

Far beyond the realms of reality
Private scenes of love, passion, terror

Successes and Errors

Surreal and mysterious adventures
Journeying to places never to be discovered in life

Or ever mentioned
Wondering what the trip meant

Was it just a dream or heaven sent?

Poem by Margaret Smith
Model: Magdalena K       

Photo: Tony Wellington

Beauty in  Sleep
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Cristina Lloyd discovers Italy’s very first pen manufacturer 
and their dynamic and exquisite collections of themed and 
regular line pens.

MONTEGRAPPA  ITALIA

Artistry
Writingof

the

Whenever we put pen to paper, 
we rarely think beyond the 
craftsmanship of the writing 
instrument we’re using, but there 

is so much more to simply holding a pen in our 
hand and writing with it.  The process of creating a 
quality pen is a lengthy and detailed one with many 
attributes that includes ‘die-casting’, an ancient 
technique dating back to the 5th century that 
begins with a three-dimensional sculpture realised 
by hand, ‘fretwork design’, a technique invented 
to create pleasant colour contrasts between the 
background material (usually resin and celluloid) 
and precious metal covering, and ‘hand-etching’, 
where the artist’s design is transferred onto 
tracing paper and fixed onto the smooth body of 
the pen. 

Montegrappa (originally Elmo & Montegrappa) 
is Italy’s very first pen manufacturer and today, 
a luxury goods company of writing instruments, 
watches, cufflinks, small leather goods and 
fragrances. Since 1912, Montegrappa has been 
manufacturing writing implements in the same 
historic building on the bank of the River Brenta, 
where the river wind gently blows through the 
historic town of Bassano del Grappa, in the north-
eastern part of Italy. Founded as a manufacturer 
of gold nibs and fountain pens, Montegrappa was 
born during a turbulent period in Italy’s history 
and at a time of transition from the 19th to the 
20th century that saw them benefit from a pool of 
local talents, a workforce that was able to produce 
finely crafted objects, with style, with panache and 
a drive to achieve excellence. 

Not long after its establishment, the Bassano 
factory found itself in a key position toward the end 
of the First World War.  Among the many soldiers 
who used Elmo pens to write letters home, there 
were two celebrated American writers, Ernest 
Hemingway and John Dos Passos, who were 
acting as war correspondents as well as volunteer 
ambulance drivers at the front. The eloquent and 
evocative communiqués they sent from the front 
were recorded with the finely produced writing 
equipment manufactured in Bassano. During the 
1930s, with the use of the fountain pen having 

replaced dipping pens, the designs became more 
sober yet graceful, enhanced and personalised 
through the variety of their colours and materials. 
Montegrappa were among the first to use celluloid 
and galalith, which allowed the company’s skilled  
craftsmen to perfect the manufacturing process 
with original and precise technical solutions that 
served as the platform for the artistry of the pen’s 
designers. 

Montegrappa pens have also played a huge part 
in history, having been used to sign documents 
during key moments in the 20th century by famed 
Italian leaders such as Victor Emmanuel III and 
Benito Mussolini. On 2nd January 2000, Russian 
leader Boris Yeltsin gave his Dragon pen to 
Vladimir Putin, and with this pen, he symbolically 
handed over his power to him whilst Russia’s 
Prime Minister Dmitry Medvedev is said to sign 
all official documents with the Montegrappa Extra 
1930. Other proud owners of Montegrappa pens 
(past and present) include Nicolas Sarkozy, Silvio 
Berlusconi, Pope John Paul II, and King Hussein 
of Jordan,  Antonio Banderas, Al Pacino, Michael 
Jackson, Michael Schumacher and Paul Coelho.

As a premier manufacturer of luxury pens, 
Montegrappa have produced a continuous flow of 
limited editions, commemorating events, locales 
and individuals. The latest collections include 
the Brain Pen, an extensive collaboration with 
Dr Richard Restak, M.D., an expert on cerebral 
matters and author of more than 20 books on the 
subject. Drawing inspiration from the complexities 
of the brain, Montegrappa designers illustrated 
the direct intellectual and physical connection 
between the brain and pen with the act and art 
of writing serving as an extension of man’s ability 
to express himself, while exercising the brain 
itself. This artistry is presented by the pen’s most 
basic structural elements where the top part of 
the pen is rich and elaborated, while the body 
is simple, acting as a parallel to a man’s body, 
where all his riches are in the brain. At the top 
of the cap, you’ll find a cross-section of the brain, 
based on an ancient illustration, which features an 
overlay made up of neurons, with the pocket clip 
representing the spinal cord. 
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The clip has a spring-loaded 
mechanism and its tip is lacquered in red 
or black, to differentiate the  fountain  
pen from the roller ball. The nib with an 
image of a sea-horse etched into it refers 
to the hippocampus which is a major 
component of the brain in humans and 
other vertebrates. This belongs to the 
limbic system and plays an important 
role in the consolidation of information 
from short-term memory to long-term 
memory and spatial navigation. The limited 
edition Brain Pen consists of 1012 silver 
fountain pens, representing the number 
of neurons in the human brain; 900 
silver roller ball pens, representing the 
number of neurotransmitter (messenger) 
molecules released by a single synaptic 
vesicle; 50 solid 18 carat gold fountain 
pens which represents the diameter of 
a synaptic vesicle of 50 nanometres; 50 
solid 18 carat gold roller ball pens, also 
representing the diameter of a synaptic 
vesicle of 50 nanometres; 12 solid 18 
carat gold fountain pens with diamonds, 
representing the 12 cranial nerves and 6 
solid 18 carat gold roller ball pens with 
diamonds, representing the 6 cortical 
layers. 

The theme and design of Sylvester 
Stallone’s signature ‘Chaos’ Pen came 
from the actor’s blockbuster film, 
The Expendables. To help express his 
representation of chaos, the brand 
ambassador for Montegrappa turned to 
the classical work of 16th century artists 
such as Battisa Franco, Albrecht Dürer, 
Hans Sebald Beham and Antonio Pollaiolo. 
He explained, “My idea of Chaos is a sense 
of the Renaissance, when things were  
more simplified and perhaps more noble, 
placed against our current technological 
society.” Fashioned from precious 
materials, the body of the pen is made 
of black pearlised celluloid with overlays 
in sterling silver or solid 18 carat gold. 
The overlays are finished by hand by 
Montegrappa’s skilled craftsman and 
feature an antiqued finished with accents 
in translucent enamel, in reds and yellows, 
subsequently the colours of fire. The 
design characterised by juxtaposition of 
life and death represents the early forms 
of life on Earth: reptiles such as snakes 
and lizards, and the latter by the skull, 
with the defining detail of both a fist and 
a skull and a clip in the form of a sword. 
The first from the ‘Cult’ collection, the 
Chaos pen is available as a limited edition 
of 1,000 foundation pens and 912 roller 
balls in sterling silver, which represents 
Montegrappa’s 1912 date of establishment. 
Additionally, there are 100 fountain pens 
and 100 rollers balls in solid 18 carat gold 
and 10 fountain pens and 10 roller balls in 
solid 18 carat gold with precious stones 
available for enthusiasts of both the screen 
legend and Montegrappa. 

Before his sad departure from this 
world in December last year, Montegrappa 
was given the rights to produce collections 

of pens, watches and cufflinks using 
the Nelson Mandela name. In honour 
of the world-renowned South African 
anti-apartheid activist, humanitarian 
and statesman, Montegrappa created a 
collection of customised NeroUno pens, 
watches and cufflinks that bore a motif 
of triangles in a tribal pattern in rose gold 
plated trim on the pen cap’s band, the 
surround of the cufflinks and the watch’s 
case. The top of the pen’s cap is engraved 
with the map of South Africa, while the side 
of the cap features a metal plaque engraved 
with Mandela signature. His signature also 
appears on the watch dial and the cufflinks 
while the clip boasts a diamond mined in 
South Africa as an indelible link to Nelson 
Mandela’s homeland. The limited edition 
collection contains 500 sets including pen, 
watch and cufflinks, the number of 500 
representing the number of clinics that 
were upgraded or constructed during 
Nelson Mandela’s presidency of South 
Africa. Interestingly, whilst researching 
his life, Montegrappa also discovered in a 
letter written by Nelson Mandela to his  

daughter Zindzi 
on the 10th of February 
1980, while he was imprisoned 
on Robben Island, that he eloquently 
echoed the ethos behind Montegrappa’s 
writing instruments: “A good pen can also 
remind us of the happiest moments in our 
lives, bring noble ideas in our dens, our 
blood and our souls. It can turn tragedy 
into hope and victory.”

Other themed pen collections include 
Elvis Presley, Salvador Dali, Quincy Jones, 
Rigoletto and Horse 2014, representing the 
Year of the Horse according to the Chinese 
Zodiac. Montegrappa also produce regular 
lines of exquisite pens such as NeroUna, 
Parola, Fortuna, Espressione, Ducale, 
Piccola and Micra, a consortium of modern, 

stylish, contemporary, sober, colourful 
and bling-bling pens to suit everybody’s 
taste in the Resin Collection; Extra 1930, 
a classy and distinctive pen that consists 
of old time material combined with the 
preciousness of sterling silver under the 
Celluloid Collection, and Memoria, a  
re-styled working of a nineties inspired 
design that’s nothing short of a classy 
choice under the Precious Metal 
Collection. 

Montegrappa pens are available from 
authorised dealers located in Africa (Egypt 
& South Africa), the Americas (Caribbean 
& South America), Asia, Europe, Middle 
East and Oceania.

www.montegrappa.com
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SUPERDRY IMPRESSED THE 
CROWD WITH THEIR AW14 
COLLECTION AT LONDON 
COLLECTIONS: MEN’S FIRST BI-
ANNUAL EVENT OF THE YEAR. 
CRISTINA LLOYD FINDS OUT 
HOW IT WENT.

Once upon a time, when we entered a new 
year in the UK, we would have to wait 
until February to view the next season’s 
horde of fashion collections at London 

Fashion Week. Thankfully, this is no longer the case! 
As menswear became more prominent in the fashion 
world, and so they should, we can now look forward 
to London Collections: Men in January as the first 
fashion event on our calendar, highlighting and 
showcasing the crème de la crème of men’s couture. 

Since its establishment two years ago London 
Collections: Men have succeeded in promoting both 

SUPERDRY

AT LONDON COLLECTIONS
AW14MEN
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the creative and commercial importance of British brands 
as well as emerging talent to a worldwide platform. This 
January saw Superdry reveal their most diverse collection to 
date, reflecting their status as a global lifestyle brand and a 
favourite among celebrities and style influencers. The AW14 
collection presented at the British Fashion Council’s show 
space at The Old Sorting Office in central London consisted 
of both men’s and women’s attire shown together for the 
first time with Superdry style tribes flooding the catwalk 
with key looks ranging from leather and print to military 
classics with bold twists. 

Celebrity guests spotted on the FROW (front row) 
included Samuel L Jackson, Nick Grimshaw, Luke Evans, 
Oliver Cheshire, George Craig, Lilah Parsons, Oliver 
Proudlock, Hugo Taylor and Amy Molyneaux. Without a 
doubt, they all seemed more than impressed by this label 
that has combined vintage Americana styling with Japanese 
inspired graphics and has quietly and quite cleverly (with 
little or no publicity) moved up the ranks in becoming one 
of the top British international branded clothing companies. 

James Holder, Superdry’s co-founder, said:  “As a British 
brand, we are extremely proud to be part of London 
Collections: Men. The sheer scale and diversity of the 
collections surprised everyone at The Event, while the 
show’s energy and impact reflected the passion that runs 
deeply through the Superdry brand.” 

Before the models took to the catwalk, guests were 
treated to rum mojitos and lychee & blackberry martinis 
created by the mixologists, while they grazed on crab sushi 
rolls and slider burgers at the pre-show cocktail reception. 
And after the show, a party celebration hosted by DJ and 
British Fashion Council Menswear Ambassador Nick 
Grimshaw ensured that the buzz created by the AW14 
collection continued well into the night. 
www.superdry.com     
 

http://www.superdry.com


WeSC

Jazz Mountain
With an autumn/winter collection entitled ‘Jazz Mountain’ and colour 
hues taken from the deep forests of Sweden; Fiona James looks at WeSC 
men’s footwear collection.

bitemens

Born on the streets of Stockholm, Swedish 
clothing and accessories brand WeSC focus their  
attention on fit, material and detail this autumn/

winter, creating a wearable, comfortable yet stylish 
collection with Scandinavian heritage. The brand duly 
informs us when living in Sweden, “you don’t have to 
move far from the streets until you’re deep in the 
woods and from the ever-present forests of Sweden” 
and takes the colour palettes of deep green, chestnut, 
dark blue and the occasional muted red from this 
element. Key pieces include Rodolfo and Deepak 
jackets which highlights the brand’s new focus on cut 
and attention to detail while new shirt styles: Tito, 
Fidel and Kirby are designed in hand-picked premium 
materials and classic colours. This season’s collection 
also has a strong denim line with old and new cuts 
as well as old favourites spanning from Raw Selvage 
to muted autumn washes and classic chinos. Keeping 
with the denim theme, the staple Hook Denim jacket 
comes with a plié lining for cooler temperatures and 
includes some subtle prints with the monochrome 
printed Maccoy shirt. 

Following the success of their men’s footwear 
collection, in particular the Bo Brogue shoe, WeSC 
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has recently introduced the Bo 
Brogue boot in rich caramel leather 
to complement the colours of the 
collection.  As with the Bo Brogue shoe, 
the 100% mid-top leather brogue boot 
feature an EVA custom outsole, micro 
midsole, custom insole, leather welt, 
round waxed cotton laces and a WeSC 
debossed logo on the tongue. Edmond, 
one of the all-time favourites, gets an 
upgrade to heavy-duty Ballistic Nylon 
with a seasonal camo inner sole. This 
unisex low-top with custom cupsole, 
custom gel heel insole, waxed cotton 
laces, alternative laces and WeSC  
woven tongue label is available in a 
multitude of colours including black, 
port, raw selvage denim and white. 
The new low-top runner Gunder 
with custom insole, polyester laces, 
alternative laces, heel tab icon print and 
WeSC woven tongue label also comes in 
a variety of colours in walnut, concrete, 
jazz blue, Congo blue and bright rose, 
including a camo version. Lawrence, a 
mid-top boot in black, dark chocolate 
and walnut has an EVA custom outsole, 
custom insole, waxed cotton, alternative 
laces and debossed WeSC logo on the 
tongue. Other styles include shoes in 
Bo, Clive, Delford and Fitzroy.

More than just a clothing and  
accessories brand, WeSC has 
collaborated with the likes of Stereo 
to bring us an all-over print collection 
of jackets, long-sleeved shirts, chinos 
and printed t-shirts by Clint Peterson; 

Superblast with their collection of 
hooded sweatshirts, t-shirts, ski 
masks and even an iPhone case; Super 
Sunglasses in matte black, tortoise, puma 
and blue flash electric; Chambers by RZA 
street headphones in white/red, black/
red and black/blue and iPhone cases in 
bright white and deep black, and stylish 
print design retro headphones in white 
by British fashion and design company 
Eley Kishimoto. Founded in 1999, WeSC 
(We are the Superlative Conspiracy) 
garnered attention by sponsoring 
Swedish underground artists, musicians 
and skateboarders. ‘WeActivists’ are 
described by the brand as ‘someone 
that is extremely good at what they 
do, world famous or totally unknown. 
Someone that has streetwise mentality, 
that chooses his or her own path with 
humble persona.” Worldwide members 
are made up of photographers, actors, 
models, musicians, artists, skaters, 
snowboarders, film makers, dancers and 
choreographers. 

WeSC stores and stockists can be 
found across the globe in countries 
such as Australia, Denmark, Hong 
Kong, Luxembourg, Russia, Sweden and 
Uruguay, including 71 stores in the UK. 

www.wesc.com

http://www.wesc.com


Jada Brookes looks back at the Ford Mustang when it 
was first introduced to the car market in 1964 to how 
it has evolved into the latest model fifty 
years later.

MustangFord

The year of 1964 did not only see Tops of the 
Pops first aired on BBC, the construction of 
the Channel Tunnel agreed between Britain 

and France, and The Beatles’ first film,  A Hard Day’s 
Night released, but also the introduction of a new 
American automotive concept: the Ford Mustang. 
Ford described their new ‘pony car’ as a compact 
design combined with eight engine and transmission 
choices, spacious two-plus-two bucket seats and 
an interior that combined family practicality with 
sports appeal.  Available in hardtop and convertible, 
the Ford Mustang was given three personalities: 
economical, high-performance and high style 
luxury that would make it ‘truly unlike any other 
production car ever to come off an American 
assembly line’. With low initial cost, coupled with 
high-style, easy and precise handling, excellent 
ride, a host of options and a choice between high-
performance and compact-car economy, this ‘sports 
car like coupé’ was designed to ‘span several major 
segments of the new car market’. It also rivalled 
the likes of the Chevrolet Camaro, Pontiac Firebird, 
Chrysler’s revamped Plymouth Barracuda and the 
first generation Dodge Challenger, and became an 
inspiration to the designs of coupés such as the 
Toyota Celica and Ford Capri.

bitecars

Smoke them if you can
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https://youtu.be/Gtiq26o1HcU
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The Ford Mustang was estimated to sell 
less than 100,000 units for the first year 
but actually sold well over three times 
this figure. Its front view presented a 
honeycomb-type grille in gunmetal grey 
with the Mustang emblem of a galloping 
pony ‘floating’ in a rectangle at the centre. 
The grille extended the sweep of the hood 
ahead of the single-mounted, seven inch 
headlamps and small scoop lines in the 
sheet metal fairing that emphasised the 
forward thrust. With a look of extreme 
performance, the Mustang’s new low 
centre of gravity presented a low profile 
view with sports car proportions, while 
the long thrusting hood and extremely 
compact rear deck, both with short 
overhang suggested a sports car design. The 
two-plus-two seating featured front bucket 
seats with foam-padded cushions and a 
back bench, sculptured to provide good 
body support for greater seating security 
and comfort. The popularity of the Ford 
Mustang at that time was probably thanks 
to its varied choices in engine capacity. 
Drivers could choose between standard 
power, the ‘170’ Six with three-speed 
manual transmission that provided low 
initial cost, maximum operating economy 
and good performance or three optional 
V8 engines: the ‘260’ with 164 horsepower, 
the ‘289’ with 210 horsepower or the’289’ 
High-Performance with 271 horsepower. 

Since 1964, the Ford Mustang has evolved 
through five generations to present the 
sixth generation 2015 Ford Mustang this 
year. The second generation (1974-1978) 
based on the Ford Pinto was available in 
coupé and hatchback versions but was 
much smaller than the original model,  

whilst the third generation (1979-1993) 
modelled on the longer Fox platform 
and available in coupé, hatchback and 
convertible was restyled to accommodate 
four people in comfort despite a smaller 
rear seat. The fourth generation (1994-
2004) underwent its first major redesign 
in fifteen years and featured an updated 
version of the rear-wheel drive Fox 
platform called Fox-4. The ‘new edge’ 
style had sharper contours, larger wheel 
arches and creases in its bodywork but 
maintained the same basic proportions, 
interior design and chassis as the previous 
model. The redesigned fifth generation 
model (2005-2014) introduced at the 
2004 North American International 
Auto Show was based on the new D2C 
platform and echoed the fastback Mustang 
models of the late 1960s. However, it is the 
sixth generation model available in both  
fastback and convertible that highlights  
the pinnacle of Ford’s history as they 
celebrate 50 years of the Ford Mustang. 

Driving Capacity
Described as “definitely more than just 

a car” and “the heart and soul of Ford” 
by Raj Nair, Ford group vice president 
for Global Product Development, the 
all-new 2015 Ford Mustang enhances 
its performance with three choices of 
engine power. Drivers can choose from 
the more powerful 5.0-litre V8 equipped 
with new cylinder heads, valve train and 
intake manifold that will ensure that the 
engine breathes freely from idle all the 
way to 7,000 rpm, whilst generating 420 
horsepower and 390 lb.-ft. of torque. Or 
the standard 3.7-litre V6 that provides 
precise timing and control of the engine’s 
air and fuel intake and helps enhance peak 
power and low-speed torque in driving 
situations such as passing and merging, 
whilst producing 300 horsepower and 280 
lb.-ft. of torque. Or even the all-new fuel 
efficient 2.3-litre EcoBoost engine that 
provides the performance that Mustang 
enthusiasts are more accustomed to, 
plus the ability to deliver projected best-
in-class fuel economy, with a capacity 
of 305 horsepower and more than 300 
lb.-ft. of torque. The new model is also 
around 200 pounds lighter than its former 
contender and more aerodynamic, thanks 

https://youtu.be/Gtiq26o1HcU


to its aluminum hood and front fenders, so 
hitting those speeds on the open road will 
guarantee the driver more of a thrill and 
the ultimate driving experience.

Interior
Inside this aviation-inspired cockpit is 
all the information and controls that an 
active driver would ever need, making 
the all-new Ford Mustang “smarter than 
your average pony”. It features significant 
innovative technologies that provide the 
driver with enhanced information, control 
and connectivity such as Intelligent  Access 
with push-button start, SYNC, MyKey, Track 
Apps, MyColor gauges and a new Shaker 
Pro audio system. You’ll also find improved 
shoulder and hip room for passengers, 
thanks to added width and a new rear 
suspension as well as a very useful shaped 
trunk that would accommodate two golf 
bags. Whether it’s on a twisty back road 
or a weekend track day, the driver has 
complete control of how the car behaves. 
The toggle switches on the console quickly 
adjust steering effort, engine response, 
and transmission and electronic stability 
control settings at the touch of a button 
through available Selectable Drive Modes. 
Drivers will be completely at ease with 
advanced driver-assist features such as 
Blind Spot Information System, with cross-
traffic alert and adaptive cruise control to 
help ease the load, while SYNC AppLink 
allows the driver to control their 
smartphone apps to listen 
to their favourite 

form of entertainment. Also, inside every 
2015 model is a badge on the instrument 
panel symbolising the 50th anniversary 
milestone of the original Ford Mustang 
which includes the galloping pony logo and 
the words ‘Mustang – Since 1964’.

Exterior
With the return of the classic fastback 
amidst the all-new enhanced shape, 
the 2015 model is still unmistakably 
Mustang. The clean-sheet design in both 
the fastback and convertible brings the 
essential character of the brand whilst 
retaining key design elements such as 
the long sculptured hood and short rear 
deck. Included in the new design is a lower, 
wider stance with a reduction in roof 
height and wider rear fenders and tracks, a 
sleeker profile in the fastback with a more 
steeply sloped windshield and rear glass, a 
three-dimensional, tri-bar tail lamps with 
sequential turn signals and contemporary 
execution of the signature shark-bite front 
fascia and trapezoidal grille. 

Verdict
With 2014 marking the 50th anniversary 
of the ‘galloping pony’, Ford is celebrating 
this monumental milestone by expanding 
into the right-hand drive market in 
countries such as England, Japan and 
Australia. For the first time England and 
Australia will have a say in the design of 

the new generation muscle car and testing 
has already started on the UK version. Of 
the three engine types, only two will be 
available in the UK, thus offering customers 
the choice of opting for the all-new 
305bhp 2.3-litre EcoBoost or the more 
traditional 420bhp 5.0-litre V8 engine. In 
the past, only a handful of Mustang models 
have made their way out of the USA, but 
Ford said they are optimistic that they 
will receive significant worldwide interest.  
And it seems that the American marque 
may just get what they wished for, as it was 
recently reported that the first 500 models 
destined for Europe were literally gone in 
30 seconds. It certainly beat the timing of 
the 2000 film Gone in 60 Seconds. Roelant 
de Waard, Ford’s vice president in Europe 
for Marketing, Sales and Service said, “We 
knew there was huge excitement building 
for the new Ford Mustang coming to 
Europe, but the response during the UCL 
Final was overwhelming.” Interestedly, 
on the subject of films, the all-new Ford 
Mustang made its movie debut in the 2014 
action film Need for Speed earlier this year. 

The all-new 2015 Ford Mustang will be 
available later this year in the USA and early 
part of next year in the UK. The pricing 
for the UK has not yet been confirmed 
but the Ford Mustang is expected to start 
from around £30,000. 

www.ford.com/cars/mustang

Images courtesy of Ford

http://www.ford.com/cars/mustang


Bosideng would like 
to proudly announce 
that for the first time 
ever they have recently 
launched a women’s 
line of outerwear!



Bosideng London
Calling All 

Distinguished 
Gentlemen

As Bosideng London crafts clothes for the individual, Dawn Hunt 
discovers their eloquent AW14 collection suitable for the likes of 
James Bond.

It isn’t a well-kept secret that London boasts some 
of the world’s finest menswear designers and stores 
such as John Lobb, Lock & Co., Henry Poole, Turnbull 

& Asser and Burberry to name a few; they all call this 
thriving metropolis home. Britain has been leading the 
way with creative male fashion for centuries, producing 
such iconic pieces as the Wellington boot, the trench 
coat, the Bowler hat, the three-piece suit and even the 
concept of shirt and tie was spawned here. Yes, much is 
owed in the way of menswear to these leading tailors 
and men of the tweed and tartan, for without them, 
who knows what modern-day menswear would be 
like? Disco inspired neon pink moo-moos drift to mind, 
followed quickly by a sudden shudder, as the horror 
would be too great!

Given that London is perhaps the birthplace of all things 
refined and rugged living in seamless coexistence - a jolly 
romp of fox hunting in the morning followed by a royal 
ball, makes it easy to understand why one of China’s 
leading menswear fashion and sportswear brands would 
want to establish its first out-of-the-country flagship 
store here. Bosideng features beautifully constructed 
collections that blend British style aesthetics and 
luxurious elements to create premium everyday casual 
to formal wear for the polished, modern man.

bitemenswear



 
Bosideng’s truly inspiring history 
begins in 1972, when founder, 
Gao Dekang graduated from high 
school and began his career as a 
tailor.  In 1976, at the age of 24, he 
established his apparel business 
and would travel the 200km 
round trip distance from his 
home in the Southern Chinese 
village of Shanjing to Shanghai to 
find new customers and clients. 
His reputation of being able to 
sew a pair of trousers together in 
17 minutes and deliver them back 
to the city the next day (what 
service!) earned him a dedicated 
following early on, and was what 
supported him in expanding his 
business further later on. 

During the next 15 years, Gao 
registered the company and 
established it as an official business 
in his village providing the locals 
with insurance and housing. In 
1984, he began producing his 
now infamous down coats when 

he discovered there was a great 
demand for warm clothing. Later, 
he officially registered the brand 
and cleverly renamed it ‘Bosideng’, 
which literally translated means 
Boston, after the American city 
in Massachusetts. His down coats 
proved so insanely popular that 
the company sold nearly 500,000, 
which catapulted it to being the 
local market leader, making it 
the number one seller in China 
that year. From this success, Gao 
took on his next challenges of 
climbing Mount Everest with 
the Chinese mountaineering 
team, an excursion to the North 
Pole with the Chinese Arctic 
Expedition team, and in 1999, 
Wave Division Teng honoured 
Gao by crowning Bosideng as the 
only clothing brand to complete 
the tri-polar world. These massive 
accomplishments helped make 
and prove that the brand truly 
knows how to produce clothing 
that can handle extremely cold 
weather conditions.  

From here, Bosideng goes on to be 
used as the official Chinese 2006 
Winter Olympics team apparel 
and winning the coveted “Grand 
Achievement Award” in 2008 
from China’s National Garment 
Association. By 2011, over 11,000 
stores had been established in 
China! With such outstanding 
growth, the brand made the 
decision to open its first (and thus 
far, only) flagship store outside of 
the PRC in London on July 26th 
2012. Since then, the store has 
become a go-to in men’s fashion 
for the sophisticated and stylish 
urban male. The London store, 
which was largely inspired after 
New York City’s Flat Iron design, 
took over a year to construct and 
tastefully blends local architectural 
elements with Bosideng’s Chinese 
heritage. This location in London’s 
posh and bustling West End, acts 



as headquarters for the brand’s 
European expansion division and 
three-floored storefront. But 
what lies within this gorgeous 
building on those three floors is 
what draws these ever-dapper 
men in like a moth to a flame. 

The clothing choices at Bosideng 
are what you’d expect to find at 
a high-end luxury store - simple, 
yet incredibly well-made pieces 
that not only look amazing on 
the hanger, but, once tried on, 
look even better! “Bosideng 
approaches the casual elements 
of the men’s wardrobe as if they 
were the finest luxury goods, 
selecting only the best fabrics 
and obsessing over details. The 
inspiration comes from explorers, 
but the setting is the city,” states 
the brand’s lookbook. “Layered 
underneath [their down coats] 
are shirts in Italian Oxford cloth 
or brushed flannel or baby cord. 
And knitwear crafted from 
cashmere, merino or lambswool, 
and trimmed with tweed.” 
However, as mentioned earlier, 
the brand’s superior down piece 
is what it is known for. Featuring 
quilted jackets and coats filled 
with 90% down, Bosideng makes 
outerwear that is exceptionally 
warm, soft and perfect for those 
in need of a fashionable autumn/
winter coat. 

As such, one can see that 
Bosideng doesn’t cut corners 
when it comes to quality on 
their range of clothing options. 
Beyond their outerwear, their 
collections include formal 
suits and accessories, which 
are traditionally inspired and 
crafted with Saville Row cutting 
techniques to insure the garment’s 

structure and refinement, to 
refined casual, everyday pieces like 
wool and cashmere sweaters and 
jackets, and even denim. However, 
what the brand wishes to instil in 
its clients and customers is the 
freedom to mix and match these 
two options to create looks that 
would otherwise be in opposition 
to one another, but somehow look 
amazing when worn together. 

The current aim of the label is 
designed to interest the well-
to-do contemporary male, one 
who travels the world, is tech 
savvy yet values heritage styling 
and durability, making him a 
rugged urban voyager. (Imagine 
if James Bond took a day off 
from espionage and his tuxedos, 
and was seen walking down the 
street, this is the style of clothing 
he would wear about town - 
simple clean lines against casual 
shapes.) Thus, given London’s 
glorious history in men’s fashion, 
it makes perfect sense that 
Bosideng would choose this 
metropolis to premiere its 
first international location. 
Now, men, go forth and 
shop, for Bosideng is calling! 

Size Ranges: 
Shirts, Tops and Outer-
wear: S-XXL
Denim: 30 to 36 in Regular 
and Long for jeans

Best Seller: 
The Gillet (the perfect 
insulated vest for layering 
over a long sleeved thermal, 
button-down and sweater 
or worn under a jacket/
coat)

**HUGE NEWS** Bosideng 
would like to proudly announce 
that for the first time ever they 
have recently launched a women’s 
line of outerwear! Be sure to 
check out their gorgeous quilted 
puffer jackets and utterly chic 
fur trimmed long belted down 
coats. Can we say perfect for the 
ski lodge patio rendezvous for 
cocktails and conversation? Mais 
Oui! 

bitemenswear

Address: 
28 South Molton St,
London W1K 5RF
Tel: 020 7290 3170
Email:
londonstore@bosidenguk.com

OPENING HOURS
Monday – Saturday
11:00am – 8:00pm
Sunday
11:30am – 6:00pm

www.bosidengmenswear.com

mailto:londonstore@bosidenguk.com
http://www.bosidengmenswear.com
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DERMALOGICA:
THE INTERNATIONAL DERMA 
INSTITUTE
Launched in 1986, in Los Angeles by founder Jane 
Wurwand, Dermalogica’s vision is to produce a skin 
care range free from common irritants and ingredients, 
including lanolin, artificial colours, SD alcohol and 
fragrances. The aim of the products is to improve skin 
quality and health, supplied by knowledgeable, educated 
and qualified Dermalogica therapists from their 
International Dermal Institute.  
Today as it was then, Dermalogica does not strive 
on luxurious packaging but rather in the belief that 
ingredients, their functionality and well-being count. The 
products are delivered directly from the hands of real 
qualified therapists rather than beauty counters and 
offers a face and body skin care range for both men and 
women. 
Dermalogica 3-Step Shaving Regime
Created to minimise damage caused by shaving, such as 
cuts, nicks, redness and ingrowing hairs, the three-step 
pre-shave, shave and post-shave regime is ideal for a 
very close shave, keeping your skin refreshed, healthy, 
balanced and smooth.
Daily Clean Scrub

This dual-action cleanser helps the skin to eliminate 
any impurities, oil and dulling 

skin cells and the presence 
of micro-fine Silica beads 
helps to lift the beard for a 

closer, cleaner shave.
Soothing Shave Cream

Ideal for all skin types, 
especially sensitive or dry, this 

hydrating cream allows for a 
very close shave without the 
burning sensation. Soothing and 
calming ingredients such as Aloe 
Vera, Allantoin and Comfrey 
Extract helps the skin quickly 
recover from shaving damages, 
while antioxidants helps reduce 
skin-ageing. 
Post-Shave Balm
This multi-functional after-shave 
balm not only prevents ingrowing 
hairs and bumps, but the herbal 
extracts of calming Licorice Root, 
Saw Palmetto and Horse Chestnut 

helps reduce redness, burning and discomfort after 
shaving. It also controls oily shine so the skin will not feel 
greasy or blotched. 
Available at Dermalogica Centres nationwide and at 
www.dermalogica.co.uk

SUKIN NATURAL SKINCARE
Launched in 2007, Sunkin is an Australian Natural  
Skincare with a collection of over 50 products covering 
skin, hair and body. Made with botanical, essential oils 
and natural ingredients, Sukin is 100% certified carbon 
neutral brand as well as recyclable friendly. The brand 
is against animal testing or animal derivatives, and is 
free from synthetic fragrances, detergents, parabens 
or sulphates, making this brand a favourite among men 
and women.  All products are biodegradable and their 
formulations are grey water safe, guaranteed 
they won’t damage rivers, animal or plants once 
washed down the drain.
Sukin Foaming Facial Cleanser
The face foam gently removes impurities without 
drying out the skin. The natural ingredients of 
German Chamomile, Aloe Vera, Witch Hazel, Green 
Tea with Macadamia and Evening Primrose Oil 
helps to purify and balance out any skin type, and is 
recommended for combination skin prone to acne. 
For best results, use once or twice a 
day as a daily routine followed by 
Sukin Facial Moisturizer.
Sukin Facial Moisturizer
This natural, light moisturiser is 
ideal to soothe and rejuvenate the 
skin thanks to its special infusion 
of Aloe Vera, Horsetail, Nettle 
and Burdock, while Rosehip 
Oil repairs the skin from 
every day sun and pollution 
damages. Wheat Germ,  
Jojoba and Avocado also 
stimulate healthy skin, renew 
and minimise signs of ageing. 
The very lightly scented Sukin 
Facial Moisturizer is suitable 
for all skin types and available 
in pump action or flip top cap 
dispenser.
Sukin is available at 
www.cressuk.com 
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After a long hot, beautiful summer, we find ourselves back in autumn once again with winter close on its heels, 
leaving us to prepare for a colder and wetter climate. These are the two seasons, especially winter, where our skin 

has to fight back the damage factors of central heating, seasonal colds and even outside freezing-low temperatures. 
Translate that into the need of a new seasonal skin care regime and we get a whole new range of botanical skin 
goodies created to guarantee the most exquisite skin solutions, whilst benefitting from the power of nature thanks 
to their natural extracts and essential oils. 

The Bite Magazine has selected some of the most natural brands that deliver incredible products that are able to look 
after your skin throughout the new season. Because they are so good, they are also great to use all year around and 
believe it or not, some of them are great for the ladies too!

http://www.dermalogica.co.uk
http://www.cressuk.com


PRETTY ATHLETIC SPORT RANGE 
SKINCARE
The new English skincare brand has been formulated to improve 
health and replenishment of the skin before and after exercise. It 
does not replace the effects of a workout, but instead encourages 
quicker healing of the skin after any sport activity. It helps the 
skin to return to its original radiance and hydration for well-being 
benefits and balance the mind and body using 98% ingredients of 
natural origin. The delicacy of Pretty Athletic range is great for any 
sport enthusiast, whether man or woman.
Refreshing Facial Cleanser
This light, gel cleanser cools and soothes any skin type after 
working out. The special blend of Cucumber, Camomile and  
Aloe Vera have a very cooling effect on the skin, helping to get rid 
of any excess redness caused by exercising. Lavender and Green 
Tea infusion helps to purify the skin, gently removing any excess 
sweat oils and impurities. 
Exfoliating Shower Gel
Rich and refreshing, this Exfoliating Shower Gel is ideal for 
revitalising your body after sport. Menthol Oil, Rose Water and 
Lemon are a powerful combination to help soothe and tone 
the skin, while Jojoba Microspheres gently exfoliates the skin, 
infusing your body with very delicate but uplifting scents oils of 
Sandalwood, Orange and Lemon Peel.
Pretty Athletic is free from parabens, silicones, dyes or PEGs and 
available at www.prettyathletic.com

NEAL’S YARD REMEDIES ORGANIC
Since 1981, Neal’s Yard Remedies has been a pioneer in organic 
beauty, well-being and the first in UK to be organic certified healthy 

and beauty company and retailer of certified organic 
oils. Renowned worldwide, their philosophy is 
the use of wild, organic and natural ingredients 
that nature can give, avoiding toxic or harmful 
substances to human and nature itself.  Their huge 

range varies from skin, body, hair, 
make-up, supplements and 
essential oils, making Neal’s 
Yard Remedies winner of 
many well deserved awards 
over the years.
NYR MEN ORGANIC 
GROOMING SET
This new men’s range 
has been formulated with 
organic herbs, and zesty 
aroma to suit the needs of 
men’s skin. Naturally oilier 
and thicker than women’s 
skin, it is also more prone to 
rushes and damages caused 
by shaving and exposures to 
the polluted environment. The 
travel size kit is ideal to take 
with you to any destination 
but also for the newbies to 
this amazing brand. The kit 
contains:
Purifying Face Wash
This gentle deep cleanser is 
energising and refreshing. Not 
only will it help to remove all 
sort of impurities from the skin, 

but it will also firm and detox thanks to its organic ingredients 
rich in vitamins and antioxidants such as Rooibos Leaf Extract, 
Geraniol and Limonene oils.  
Close Shave Cream
This thick brushless lather helps to soften skin prior to shaving. 
With purifying Red Clay, 
the skin is replenished 
and protected from 
antioxidants for a less 
burning sensation. Rinse 
face with cool water after 
shaving.
Men’s Rejuvenating 
Moisturiser
Packed with botanical 
extracts, this moisturiser 
helps to reduce the 
appearance of fine lines. 
Firming extracts of Jojoba 
Oil, Green Coffee, Shea 
Butter and Aloe Vera Oil 
will also refresh the skin, 
acting as an invigorating 
and antioxidant function. 
For best results, apply 
after cleansing with a 
gentle circular upwards 
movement all over the skin.
Neal’s Yard Remedies 
is available in outlet 
nationwide and at 
www.nyrorganic.com

ZENVIE LONDON
Zenvie London founded by Robyn Opie from Melbourne,  
Australia is a pioneer in hands and feet skincare. For 13 years 
their unique formulas have been home to one of the best salon 
in London, the Chelsea Nail Studio, followed by Footopia in 
2003, London SW3,  offering  wide range of services not just 
on skincare but also consultation for podiatry and chiropody at   
www.footopia-london.com. While developing those treatments, 
Robyn soon realised that there was a gap in the market for men’s 
skincare, and they wasn’t getting enough attention and dedicated 
products for their needs, so after an extensive research she 
created ZV2.
ZV2 AUTOMIZED SERUM
Launched in June 2014, ZV2 (ZV squared) is a unique, natural 
skin care product for men. Consisting of two serums, one for 
day - white coded and one for the night - black coded bottles, 
these are easy to apply: just one spritz is enough to cover the 
whole face. The special blend of multi-vitamins, amino acids, 
probiotics and marine active ingredients, together with a special 
DermCom, an enhancing cell to cell communication formula, 
makes both serums the ideal treatment for all men’s skin types, 
especially those prone to oily, sensitive or dryness. The special 
formula, very light in texture, has been created to boost,  repair 
and enhance production of collagen and elastin while reducing the 
signs of ageing. Its fresh and natural ingredients act like an anti-
inflammatory, producing and restoring radiance and healthy look, 
and decreasing unwanted under-eye dark circles and puffiness. 
ZV2 works magic on the skin, and its ever so light fragrance is 
simply delightful, just like a very healthy after shave. 
Available at www.zv2.co.uk and major department stores.

The Best of Nature for Men
bitemen
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Unisex clothing brand Religion is devoted to 
the pursuit of individual style, with lyrical 
quotes, musical muses and British heritage 

a key influence behind their collections. Inspired by 
London’s east and international street culture, this 
influence has been integral in shaping the brand’s 
much loved signature. Since its establishment in 
the early 1990s, Religion has firmly rooted itself 
to early club couture when music was chemically 
inspired and beliefs were publicly expressed on 
statement t-shirts. Initially starting out as a niche 
t-shirt range, Religion’s blend of anarchic graphics 
and commercial attributes has pushed the brand 
to the forefront of the fashion and media spotlight. 
With a ‘no fear’ policy, Religion is dedicated to 
experimenting with design techniques, washes and 
trends that has given the brand its diverse appeal 
and distressed garments with a rock star edge. 
Their innovative design strategy has gained them 
a huge and diverse celebrity following including 
Agyness Deyn, Rihanna, Rita Ora, Matt Bellamy, 
Labrinth and Michael Fassbender. Over the last 
five years, Religion has expanded their collections 

to include fragrances, bags, jewellery, sunglasses 
and footwear. 

This season, Religion’s autumn/winter collection 
takes its inspiration from cult ‘70s film A Clockwork 
Orange. Its dark signature aesthetic is interpreted 
by the film’s iconic use of shadow to give the 
collection an industrial, contemporary feel. The 
colour palette is mostly monochromatic with 
autumn hues of dark, rich shades of Avocado, 
Blood Red and Majolica Blue and injections of 
Paradise Pink and Hot Coral.  As usual, prints play 
a dominant role in complementing the collection’s 
sleek lines, highlighting designs such as the 
seasoned classic ‘Decay’ print that mixes pretty 
jewel-toned hues with grey, a dirtied lilac Whistles 
Heron and Bossa Nova in salmon pink. Key pieces 
in the collection include the stylish and slim fit Dip 
Dye Crew Jumper in black/cream with a striking 
dip dyed design and seam stitching details; Into 
Black Men’s T-Shirt in grey with short sleeves 
and crew neck with large graphic photo print on 
the front, distressed wash effect and contrasting +

bitemen



seam stitching and Edinburgh Men’s Padded Jacket in black 
with detachable hood and press stud closure, faux leather 
panelling to the sides and sleeves, twin front pockets, zip 
pocket to the sleeve and zip fastening. 

Signature prints include the Chains Tartan T-shirt with all 
over graphic print, crew neckline, side zip detailing and 
ribbed trim; Emblem Men’s Reversible Jacket in a stylish 
bomber style with reversible design, contrasting graphic 
print to one side and colour block design to the other, 
ribbed collar and embroidered branded patch above 
the hemline; Multi Photo Men’s T-shirt with crew neck, 
short sleeves, all over black and white photograph print, 
contrasting stitching to the back and embroidered logo 
branding above the hemline; and No Cry Men’s T-shirt 
with scooped neckline, short sleeves, embroidered 
branding, large graphic print and contrasting dyed effect 
to the back. With footwear also an intricate addition to 
the collection, rubber boat shoes are set against a palette 
of cardinal/white, black, grey and navy/white, styled with a 
lace fastening front and Religion branding to the side and 
finished with a ventilated foot bed and a slim sole with lace 
detail to the sides. The snake runner trainer has a chunky 
rubber sole and thick grip tread, lace fastening to the front 
and features snake skin panelling, signature branding to 
the tongue and heel, and mesh panelling to the tongue for 
added breathability while the leopard print runner trainer 
is constructed with a classic runner style and chunky grip 
sole with a cushioned inner for comfort, panelled upper 
with textured animal print, lace fastening to the front with 
a mesh tongue and Religion signature branding embossed 
to the back. 

The brand has also included womenswear within their 
AW14 collection with aspiring and eye-catching styles in 
dark hues with injects of winter white, camel wool, red, 
blue and prints. Logo and slogan-printed jerseys takes 
Religion back to its ‘90s roots, with its boxy shape cut, 
while coats feature slimmer lines than previous seasons 
with the addition of a cigarette pant. Denim styles such as 
Palatine provide high waisted ultra-skinny jeans which sit 
just below the natural waist and feature classic five pocket 
detailing and a fly zip while Wilde, another high waisted 
jean features non-sketch denim and tapered legs. This 
style also has five pocket detailing and fly zip and comes in 
different washes. For that boyfriend fit, the Patience jeans 
has a relaxed, casual look in non-stretch denim and sits 
below the waist with five pocket detailing and zip detail. 
This style also comes in different washes and colours. If 
you want something that portrays jeans but has that sexy 
leggings look, the Survivor is the one. A skinny legging in 
comfortable stretch fabric with a high-rise fit, this style 
features no pockets, a zip fastening at the side and zips 
at the cuffs for an ultra-clean look and comes in different 
prints such as the serpent print

Religion has three standalone stores in Shoreditch, 
Portobello Road and Spitalfields, as well as nationwide 
concessions in Selfridges and international outlets in Bali, 
Hong Kong, Ibiza, Korea, South Africa and Australia. Key 
online stockists include ASOS, Choice, Diffusion, Pilot by 
Netclothing and Richmond Classics. 

www.religionclothing.com

Images courtesy of Religion

bitemen

http://www.religionclothing.com


A Celebration of Heroes
Legendary French car brand Bugatti celebrates its company heroes 
with a six-part edition series. Jada Brookes delves into the story 
behind the Rembrandt Bugatti and the 
other five tributary 
models.

This year’s Geneva International Motor Show witnessed 
the unveiling of legendary French car marque Bugatti’s 
fourth ‘Legends’ model. With its two-toned colour 

scheme of brown and bronze, the Rembrandt Bugatti based 
on the Veyron 16.4 Grand Sport Vitesse pays tribute to its 
namesake, a sculptor and artist, and brother of company 
founder Ettore. Rembrandt Bugatti is viewed in the art 
world as one of the most important sculptors of the early 
20th century and renowned for his animal sculptures, most 
notably the dancing elephant that decorates the radiator of 
the Bugatti Type 41 Royale and became the brand’s symbol. 

Last year, Bugatti launched a six-part edition series ‘Les 
Légendes de Bugatti’ to honour important personalities from 
its company history. The former French car brand, revived 
by Volkswagen in 1998, presented the first three ‘Legends’ 
models in 2013 which celebrated Jean-Pierre Wimille, 
two-time Le Mans winner for Bugatti; Jean Bugatti, design 
genius and son of Ettore; and Meo Costantini, head of the  
Bugatti factory racing team.  All three ‘Legends’ models were 
strictly limited to three of each and sold immediately. The 
fourth ‘Legends’ model sold out just a few days after the 
Geneva International Motor Show started, to customers in 

bitecars
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the Middle East and the US.

As one of the most important figures in Bugatti company 
history, Dr Wolfgang Schreiber, then president of Bugatti 
Automobiles S.A.S described Rembrandt Bugatti as “…an 
exceptional sculptor.” He added: “He represents the strong 
artistic roots of the Bugatti family, as did his father, Carlo.  As 
vehicle developer and founder of the Bugatti brand, Ettore 
was also inspired by this artistic heritage. Art is of course 
one of our three brand values, namely ‘Art, Form, Technique’. 
This makes Bugatti unique in automotive history, and was 

the reason we dedicated this striking Legends model to 
Rembrandt Bugatti.” The renowned artist and sculptor who 
died at his own hand in 1916 at the age of 31 became famous 
through his animal sculptures and cast a large part of his 
work in bronze. His pieces can be found on display in several 
collections and museums across the world.  Dr Schreiber also 
said, “In the same way that Ettore saw automobile creation as 
an artistic process, Rembrandt Bugatti’s fame was based on 
his extraordinary artistic talent and his formidable manual 
abilities in manipulating surfaces.” 



driving CapaCity

The Rembrandt Bugatti has an eight-litre 
W16 engine that produces an unparalleled 
torque of 1,500 Nm from 1,200 PS at  
3,000-5,000 rpm. It accelerates from 0-60  
in a staggering 2.6 seconds and has 
a maximum speed of 254 mph with 
the roof down, making it the fastest 
production roadster ever built. In tribute 
to its namesake, Achim Anscheidt, head  
designer at Bugatti said: “Rembrandt 
Bugatti had a special talent for capturing 
the movement of animals at their most 
expressive moment. The patina, the soul 
and the crafted character of his bronze 
sculptures guided us to the colour and 
material choices in the Legend car that 
carries his name.” Using this influential 
figure as the landmark of this model, the 
Rembrandt Bugatti is described as “a super 
sports car that fuses beauty and elegance 
with great dynamics and sporting appeal.”

interior

Inside this amazing model, the Vitesse 
is completely upholstered with leather 
in light brown ‘Cognac’. The rear centre 
box between the seats bears Rembrandt 
Bugatti’s famous elephant sculpture which 
was cast in bronze with great technical 
skill, while the cover is made of bronze-
coloured clear-coated carbon, the artist’s 
favourite material. With braided leather in 
softly contrasting colours of ‘Cognac’ and 
‘Coffee’, the door trim of the Rembrandt 
Bugatti is another impressive feature. 

On the steering wheel, you’ll find the EB 
logo made of platinum and the insert of 
the bronze-coloured clear-coated carbon 
on the extended centre console has the 
lettering ‘Les Légendes de Bugatti’. The 
signature elephant and door sill plates 
display Rembrandt’s portrait and signature. 

exterior

A complete picture of beauty, the body 
of the Rembrandt Bugatti Legend Vitesse 
was designed in the ‘horizontal split’ and 
is composed mainly of bronze-coloured 
clear-coated carbon. Its lower half is 
painted in an elegant light brown called 
‘Noix’ while the famous Bugatti horseshoe 
gleams in platinum from the front grille, 
which is also seen in the EB logo at the 
rear of the vehicle. The wheels are painted 
in dark ‘Firefinch’ and light ‘Noix’ browns 
which are combined to complete the 
elegant appearance of this magnificent 
vehicle. Rembrandt’s signature can be 
found lasered onto the petrol and oil cap. 

the other Five 
Legends

Last year proved a very successful year 
for Bugatti, having sold more than 90 per 
cent of the 450 planned Veyrons. This year, 
they are equally confident that they will 
be as successful.  The first Legends model 
takes its inspiration from racing driver 
Jean-Pierre Wimille’s first win in the blue 
Bugatti 57G Tank he drove to victory at the 

24 Heures du Mans in 1937. To celebrate 
this edition, the Vitesse was designed in 
blue clear-coated carbon fibre and a light 
Wimille Bleu paintwork finish, which 
continues into the supercar’s interior. 
The second Legends model celebrates 
Gianoberto Carlo Rembrandt Ettore 
Bugatti, also known as Jean, the eldest son 
of Ettore Bugatti and the most gifted of 
his four children. The Jean Bugatti edition 
takes its inspiration from the Bugatti 57SC 
Atlantic, one of Jean’s most successfully 
designed models and the most exclusive 
and exceptional sport coupe ever built. 
It also ranks among the most expensive 
vintage cars in the world. The body is 
constructed entirely from jet-black, clear-
coated carbon fibre with the Bugatti 
horseshoe on the front grille and the EB 
logo on the rear in platinum for the first 
time. Its wheels feature black diamond-cut 
rims and Jean Bugatti’s signature is lasered 
onto the Artic Grey painted petrol and oil 
cap. Inside, the Vitesse is fully fitted out in 
leather and has the same beige and brown 
tones that were present in the original 
Type 57SC Atlantic.  

Representing the most successful era in 
Bugatti’s racing history;  the Meo Costantini 
Legend model embraces the light-weight 
construction and technical aesthetics of 
the 1920s, and reminiscent of the Bugatti 
Type 35. The body is primarily constructed 
in carbon fibre with some of the features 
rendered in hand-polished aluminium and 
coated in clear lacquer. Blue, once France’s 
classic motor sport colour, inspired a new 
paint colour ‘Bugatti Dark Blue Sport’ to 
be specially developed. Meo’s signature 
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can be found laser-engraved into the silver 
painted aluminium tank and oil caps. Inside, 
the Vitesse is completely upholstered 
in leather with some of the prominent 
features in ‘Gaucho’, a sophisticated cognac 
tone and ‘Lake Blue’, dark blue leather.  
The fifth Bugatti Legend, Black Bess (named 
after the English racehorse) is derived  
from the Type 18 designed in the early 20th 
century that went down in automotive 
history as the first ever street legal super 
sports car. It was considered ahead of its 
time, thanks to its four-cylinder in-line 
engine and five litre capacities that gave 
it a top speed of 100 mph, a feat deemed 
unbelievable. Black Bess is constructed 
entirely of carbon fibre and painted 
completely in black with accents such as 
the horseshoe and EB logo in 24-carat gold. 
Inside, the Vitesse is upholstered in the 
finest leather with some of the prominent 
features in a light Beige tone, Havana and 
red Crimson leather. 

The final and sixth Bugatti Legend is 
dedicated to the most important legend 
of them all - Ettore Bugatti. As Wolfgang 
Dürheimer, the newly appointed president 
of Bugatti Automobiles S.A.S proudly puts 
it, “Ettore Bugatti himself is a legend. It was 
clear from the start that we should dedicate 
the final Legends model to him personally.” 
An innovative designer who made super 
cars well ahead of its era, the Ettore Bugatti 
captures its namesake’s passion for the 
unusual in automotive construction. The 
design of the Ettore Bugatti is based on 
the 1932 Type 41 Royale, complete with a 
‘Yin-Yang’ colour split. The front and side 
panel is made of hand-polished aluminium 
and finished with a clear coating while the 
vehicle’s rear, sill panels and A-pillar trims 
are finished with dark-blue exposed carbon. 
Inside the Ettore Bugatti, for the first time, 
are two types of leather: traditional calf 
leather and natural cordovan leather. The 
most eye-catching feature in this vehicle is 
the platinum-coated dancing elephant inset 

in the cover of the rear centre box. Its 
wheels feature polished, diamond-cut rims 
specially developed for this vehicle and 
colour-coordinated with a dark-blue finish. 

From the Type 2 of the early 1900s, the 
modern EB 110 of the early 1990s, to the 
Veyron, Grand Sport, Super Sport and 
Vitesse of today, Bugatti has successfully 
honoured the five men who have played a 
crucial part in its history and has shown 
the world that a real legend will always live 
on.

WWW.BUGATTI.COM

https://youtu.be/5Pu-YjAmynA
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Futuristic 
Retro

Since 1972, Porsche Design 
has created iconic styles 
that pushes the boundaries of 
design. Jada Brookes looks at 
the key elements of their AW14 
collection. 
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Rather than go back in time to  
recapture the styles of the 1970s, 
Porsche Design decided to create 

a retro yet futuristic look for their 
AW14 collection that would work well 
with their modern design. The ready-to-
wear collection entitled ‘Chic Altitude’ 
is inspired by the jet-set lifestyle of 
visitors to luxurious Alpine ski resorts 
in the 1970s, combined with a futuristic 
retro look. Using bold, voluminous and 
protective shapes that swirl around the 
body, the AW14 collection maintains 
elegant, ergonomically shaped structures 
that are combined using the latest design 
techniques, such as bonding and seam 
sealing, trompe l’oeil texture effects and 
magnetic clasps. The materials used in 
the collection are of the highest quality, 
with exquisitely tanned, exclusive Italian 
lambskin, fine wool and double Georgette 
silk providing a luxurious feel. Whilst the 
collection is predominately black, there 
are injects of colour in the women’s 
collection such as June Bug (dark green) 
and Pomegranate (bordeaux) and the 
men’s collection such as Dark Green (olive 
green) and Potent Purple (violet). 

One of the most eye-catching pieces from  
the AW14 women’s collection is the 
successful reinterpretation of the 

Motocross Leather Jacket. Thanks to its 
artful details stamped on the shoulders 
using laser technology for a three-
dimensional effect, this striking staple 
piece strongly stands out this season. 
When worn with a midi skirt such as the 
A-Line Skirt, the lambskin jacket creates a 
modern and contemporary look. Other 
key pieces include the Formal Coat with 
its characteristic stand-up collar and the 
reversible Shearling Coat is a timeless and 
elegant classic that can be worn either with 
the side made from black smooth-finish 
leather or with the grey-haired lambskin 
side. For the men, the reinterpretation of 
the classic Bomber Jacket will certainly 
impress with its boxy, assertive shape, 
made from the finest shearling lambskin 
and a soft fur lining.  For those cold days, in 
keeping with the brand’s sporty look, the 
olive mixed-texture Sweater with a chunky 
knit pattern and the Down Vest made from 
weather-resistant nylon with a leather trim 
would make the ideal combination. The 
lambskin Peacoat Jacket meanwhile adds 
contrast with a distinctive asymmetrical 
front section and a striking breast pocket. 

Porsche Design was founded by Professor 
Ferdinand Alexander Porsche in 1972, and 
its aim is to focus on functional, timeless 
and purist design. When he was head 

of design at the Porsche car company, 
Professor Ferdinand designed the iconic 
sports car Porsche 911 and enjoyed a 
reputation as a functionalist. After leaving 
the car company to launch his luxury 
design brand, it wasn’t long before it 
created a revolution within the watch 
industry when the first-ever all black watch 
was introduced. Until then, timepieces 
were considered items of jewellery and 
were usually made out of silver or gold. 
For Porsche Design, the focus was purely 
on function and by choosing black for the 
timepiece dial this created the possibility 
of using white writing. It also helped to 
eliminate the problem with light reflections 
and guaranteed excellent readability  
under all light conditions. Since that time, 
Porsche Design has been instrumental 
in designing a large number of industrial 
products such as household appliances 
and consumer goods for internationally 
well-known clients. Today, the brand’s 
design studios in Zell am See, Austria is 
considered one of the most renowned 
design houses in Europe. 

The brand’s product portfolio features a 
minimalist fashion collection, technically 
inspired sportswear, luxurious handbags, 
functional luggage, fine leather accessories 
and fashionable men’s shoes. They also 
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design iconic sunglasses, exceptional 
writing tools, elegant watches and jewellery, 
and state-of-the-art smartphones. Porsche 
Design’s philosophy has always been to 
consider the function of the product 
first along with a recipe of clean lines, 
purity, elegance and an innovative idea 
to create timeless classics and products 
that enhance everyday life. For the first 
time, in August 2013, Porsche Design 
presented their first-ever runway 
show during New York Fashion Week, 
showcasing their spring/summer 
2014 collection. Entitled ‘New 
Digital Ambiguity’, the collection was 
inspired by the influence that digital 
culture has on design. Classic cuts 
were combined with innovative 
materials like neoprene and featured 
removable sleeves, oversized collars, 
skilfully positioned seams, magnets 
instead of buttons and welded 
seams. 

The Porsche Design sportswear 
collection is described as 
contemporary with a minimalist 
look, modern design and innovative 
materials. In 2006, Porsche Design 
collaborated with Adidas to create 
a men’s sportswear line that defined 
an entirely new and engineered 

luxury sportswear range. Seven years 

later, the collection was complimented 
by a women’s sportswear line. The motto 
for the sportswear spring/summer 2014 
collection being ‘exceptional function 
meets sporty design’ featured one of 
the key pieces in the collection, the ‘Easy 
Trainer’, a new, breathable women’s sports 
shoe perfect for working out or creating 
a sporty, casual look. Inspired by dance 
shoes, it was light and extremely flexible 
thanks to a breathable upper made from 
synthetics and textiles with excellent 
shock-absorption and cushioning, and 
a springy sole structure. For the men, 
the ‘Reversible Jacket’ was classed as an 
absolute innovative in sportswear design. 
When wearing the jacket silver-side out, 
it reflects 28% of the sun’s rays and UV 
radiation, creating a cooling effect. On the 
black reverse side, the jacket absorbs 98% 
of the sun’s rays and UV radiation, thus 
keeping the wearer warm. 

Porsche Design stores can be found in 
many cities around the world such as 
Berlin, New York, Hong Kong, London and 
Milan. The brand is also represented at 
airports and in world-famous department 
stores such as Harrods in London and 
KaDeWe in Berlin.

www.porsche-design.com 
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New Gadgets on the Go
Jada Brookes checks out some of the latest 
gadgets and developments on the tech market.

VERTU    FOR BENTLEY

You’ve heard of Breitling for 
Bentley, the sensational timepiece 
manufacturer that captures the 

essence of the Bentley brand in their 
watches, and now there’s Vertu for  
Bentley. The English manufacturer of  
luxury mobile phones has recently 
signed a five-year partnership deal with 
the legendary and luxurious British car 
manufacturer which will see them create 
five distinctive designs, with the first 
‘Vertu for Bentley’ phone planned for 
release in October 2014. Following the 
announcement of the partnership, Vertu’s 
Chief Executive Officer, Massimiliano 
Pogliani said: “Vertu is the contemporary 
embodiment of English craftsmanship. 
We are an understated, luxury brand  
and we wanted to work with an 
automotive partner that reflected our own 
positioning.” He added, “This partnership 
will allow Vertu to fully integrate with 

the Bentley brand; phones will be jointly 
designed by the Vertu and Bentley design 
teams, based on a relationship that goes 
far deeper than the utilisation of materials 
and cues on design. We’re confident that 
the Vertu for Bentley phones will appeal 
to our mutual customers’ desire for 
sophistication, craftsmanship and precision 
engineering.” 

Meanwhile, Wolfgang Dürheimer, 
chairman and CEO of Bentley Motors 
said:  “Bentley’s new partnership with 
Vertu brings together two world leading 
brands, defined by their commitment 
to performance, luxury and customer 
experience. The collaboration expands 
Bentley’s luxury range into the cutting-
edge world of mobile communications and 
offers customers a new way to experience 
the world of Bentley.” He added, “Exclusive 
Bentley content will appeal to drivers, 

travellers and brand enthusiasts, through 
a partnership that delivers on both 
technology and touch. Today, we see the 
marriage of two great brands with an 
international presence and quintessential 
British heritage and character.  The unique 
experience of luxury and performance 
inherent in every Bentley has now found 
further expression in the world’s most 
desirable mobile phone.” The very first 
‘Vertu for Bentley’ phone is planned 
to launch in October 2014 and will be 
followed by four further distinctive luxury 
smartphones, each of which will encompass 
authentic and iconic Bentley design 
elements and luxury lifestyle services. 
Bentley owners and enthusiasts will have 
the privilege of accessing exclusive Bentley 
experiences and the latest Bentley content 
via an on-device app.
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VERTU Signature Touch

Earlier this year, Vertu launched 
their innovative Signature Touch, 

a high performance smartphone that 
combines the finest luxury materials, 
leading technology and unique services. 
Its key features include sound tuned 
in collaboration with Bang & Olufsen, 
Dolby Digital Plus virtual surround 
sound for peerless mobile acoustics 
and Hasselblad certified camera with 
crystal clear imaging. It also has an  
extraordinary 5th generation solid 
sapphire crystal screen with full HD 
display technology and titanium casing 
that delivers both beauty and strength. 
The Signature Touch incorporates  
Vertu’s highly renowned full service 
offerings including Dedicated  
Concierge, Vertu LIFE and Vertu 
CERTAINTY. Vertu’s Chief Executive 
Officer, Massimiliano Pogliani said: 
“Signature Touch is our pinnacle 
smartphone, designed for a global 
consumer who appreciates and 
expects unique products and first class 
performance.” He added, “In Signature 
Touch we have created a phone that 

exceeds our customer’s expectations 
and that we believe will cement our 
position as leader of the luxury mobile 
category. Its bold design exhibits 
classic Vertu styling elements, such as 
the raised ceramic pillow and strong 
V forms; these flourishes immediately 
set the phone apart from mainstream 
manufacturers.” Vertu has ensured 
that their commitment to unique hand 
craftsmanship and perfectly selected 
materials is demonstrated through the 
beautifully stitched calf leather and 
skilfully polished and brushed titanium 
casing. 

The Signature Touch is much slimmer, 
cleaner and contemporary yet maintains 
a strong, masculine style thanks to the 
use of titanium casing. The 4.7-inch high 
definition screen is protected by a 118 
carat 5.1-inch solid sapphire crystal 
which is strong, highly scratch resistance 
and optically perfect as well as reducing 
reflection with a multi-layer coating. 
Vertu’s Creative Director, Ignacio 
Germade said: “The extraordinary 

nature of Signature Touch is reflected in 
its design, which has a classic elegance 
to it that is recognisably Vertu but with 
a modern and confident approach. 
It is consciously masculine, a style 
enhanced by the beautifully finished 
titanium and hand crafted leather. We 
have introduced an exquisite colour 
palette which includes Claret, Seaspray, 
Damson, Navy and Jet Black making the 
range even more attractive.” Signature 
Touch will be available in a range of five 
colours across eight product executions 
as well as a beautiful range of cases 
available in three different designs, in 
complementary materials and colours. 
Performance-wise, the Signature Touch 
is complemented by global Wi-Fi access 
supplied by iPass which will ensure that 
your Vertu smartphone is accessible 
wherever you are in the world. It also 
features wireless charging, NFC and 
the latest Google Android 4.4 (KitKat) 
software as well as anti-theft and anti-
virus protection by Kaspersky. 
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VERTU
Audio Collection

Vertu boutiques are located across the globe 
in countries such as Australia, China, Germany, 
Philippines, Vietnam and the UK. Their luxury 
products are also available through international 
stockists such as Mercat Del Diamant in Andorra, 
Lindroos in Finland, Abu Shakra in Jordan, Les 
Ambassadeurs in Switzerland and Kronometry 1999 
and Berrys in the UK. 

www.vertu.com

For the first time in its brand history, 
Vertu has launched its first audio 

collection consisting of state-of-the-
art high performance headphones and 
wireless speaker in collaboration with 
Bang & Olufsen.  The audio collection 
represents an unequalled combination of 
luxury materials such as British-sourced 
leather and aircraft-grade aluminium,  
craftsmanship and spectacular audio 
performance and is designed to  
complement the Vertu range of 
powerful, global smartphones. The 
V Headphones (HP-1V) are super 

lightweight and designed with a 
focus on extraordinary performance, 
luxury fit and optimum size to give 
customers a near perfect blend of 
attributes. It is custom designed to sit 
parallel to the ear, which combined 
with ported construction, enhances 
the quality of audio throughout the 
frequency range to produce a natural 
sound with crisp details, a deep bass 
extension and a wide sound stage. 
The around and over-ear design of the 
headphones features a ‘closed-back’ 
system, which delivers passive noise-

cancellation for superior sound staging 
and a more personal audio experience. 
The headphones are crafted from fine 
materials for beauty and functionality, 
and with the use of lightweight aircraft-
grade aluminium, the headphones are 
elegant yet extremely strong and durable. 
The detachable cushions formed from 
high quality memory foam and encased 
in hand-stitched, British-sourced lambs 
leather mould to the user’s contours 
for increased comfort and an enjoyable 
experience. 

The V Speaker (SP-1V) is a high performance audio and 
hands-free calling device that fills the room with powerful 

and fine-tuned sound with meticulous precision. It easily 
connects with Bluetooth devices and features instant ‘one-
tap’ pairing with Vertu Smartphones as well as other NFC 
enabled devices. Its custom designed Kevlar speakers delivers 
a perfect blend of powerful bass, an open sound stage and 
carefully balanced clarity and detail. Made from aircraft-grade 
aluminium, the V Speaker combines traditional  Vertu design 
cues with a fresh and contemporary twist using elegant dual-
diamond cut and brushed finish on the face of the speaker and 
debossed calf leather buttons. 

V Speaker (SP-1V)

V Headphones (HP-1V)

http://www.vertu.com


Apple iPad Air 2

       Apple iPhone 6  
                   & iPhone 6 Plus

It was the moment many of us had been 
waiting for when Apple finally unveiled 

their new iPhone 6 and iPhone 6 Plus. 
Since introducing the colourful iPhone 5c 
and forward thinking iPhone 5s together 
last year, Apple seems to be releasing  
new smartphones in sets of two. The sixth 
generation iPhones are said to be their 
biggest advancement in iPhone history and 
feature stunning 4.7-inch and 5.5-inch Retina 
HD displays, packed with as one would 
expect, innovative technologies in an all- 
new dramatically thin and seamless design. 
Inside these thinner and bigger models, you’ll 
find the Apple-designed A8 chip with second 
generation 64-bit desktop-class architecture 
that gives blazing fast performance and 
power efficiency. Also available is Apple 
Pay, a new payment app that provides a 
more secure way to pay for physical goods 
and services in stores or apps, working in 
much the same as a contactless card. To use 
this new feature, simply hold your phone 
near the contactless reader while keeping 
a finger on Touch ID; there is no need to 
unlock your iPhone or launch an app. 

Both models include iOS 8, Apple’s most 
advanced mobile OS, featuring a simple,  
faster and more intuitive user experience 
with new Messages and Photos features, 
Quick Type keyboard, a new Health app, 
Family Sharing and iCloud Drive. The 
iSight and Face Time HD cameras are 
more advanced with ultrafast wireless 
technologies while the new, powerful Apple-
designed image signal processor enables 
advanced camera and video features. The 
iSight camera is even better with a sensor 
featuring Focus Pixels for faster autofocus, 
making it easier to quickly capture any 
moment. For those hand shaking moments, 
the optical image stabilisation technology 
compensates for this in low light and works 
with iOS 8 to reduce subject motion. The 
iPhone’s high-definition video is further 
improved with faster frame rates of up to 
60fps for 1080p video and 240fps for slo-mo, 
as well as continuous autofocus, cinematic 
video stabilisation and time-lapse video. The 
Face Time HD camera now captures over 80 
percent more light with a new sensor, large 
f/2.2 aperture and advance new features 
including burst mode and HDR video.

The new iPhone 6 and iPhone 6 Plus are 
both available at Apple retail stores, select 
Apple Authorised Resellers and online at
www.apple.com
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In what has been deemed the thinnest and most powerful iPad ever, Apple has 
unveiled the new iPad Air 2. Now just 6.1mm thin and weighing less than a pound, 

the iPad Air 2 features an improved Retina display with anti-reflective coating for 
enhanced contrast and richer, more vibrant colours with a much better camera for 
taking stunning photos and videos. The new gadget is available in gold, silver and space 
grey,  and along with the iPad Mini 3 offers better security with Touch ID so that users 
can unlock their iPad with just the touch of a finger.  It also makes purchases easier 
and more secure using Apple Pay within apps, which is only available in the United 
States. “iPad is a magical piece of glass that runs more than 675,000 apps specifically 
designed for it, and is thin and light enough that you can comfortably hold it all day; the 
new iPad Air 2 is packed with amazing new innovations, weighs less than a pound and 
at just 6.1mm is the thinnest tablet in the world,” said Philip Schiller,  Apple’s senior 
vice president of Worldwide Marketing. 

Powered by the new Apple-designed A8X chip, this provides a 40 percent 
improvement in CPU performance and 2.5 times the graphic performance of iPad 
Air whilst still delivering up to 10-hour battery life. For gaming enthusiasts, Metal, 
the new graphics technology in iOS 8 effectively works with the A8X chip to unlock 
realistic visual effects that would put the most advanced gaming consoles to shame. 
iPad Air 2 also includes the M8 motion coprocessor that gathers motion data from 
the accelerometer, gyroscope, compass and an all-new barometer which senses air 
pressure to provide relative elevation. With innovations to the iSight and Face Time 
HD cameras, you’ll have better photos and videos at your fingertips, plus an 8MP 
sensor and advanced optics in the iSight camera that’ll help capture rich, detailed 
images. It also includes new features such as panoramic in Photos, time-lapse video, 
slo-mo and 1080p HD video, whilst the FaceTime HD camera captures over 80 
percent more light than its predecessor and features burst mode as well as HDR 
stills and video. 

With thousands of powerful apps available, you’ll be amazed to find that the iPad Air 
2 can be used to scan and annotate documents, help study the sky above and provide 
athletic performance analysis.  Another thing you will notice is that it delivers a faster 
connectivity of 2.8 times the Wi-Fi performance of iPad Air. Handoff is an amazing 
feature that lets you start an activity on one device and pass it to another, and when 
your iPhone is on the same Wi-Fi network, you can make and receive phone calls 
through your iPad. 

The new iPad Air 2 is available at Apple retail stores, select Apple Authorised 
Resellers and online at www.apple.com
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Amazon Fire Smartphone
It seems that Amazon is constantly 

proving that they are truly hot on the 
heels of all the major smartphone and 
tablet companies with new and interesting 
technologies. Since introducing Kindle 
several years ago, the reading tablet that 
revolutionised the way we read books, 
their products keeps on getting better 
and better. Now, they have introduced 
Fire, the very first smartphone designed 
by the electronics brand, available only on 
O2 Refresh. This particular smartphone is 
unlike any other and gives Fire customers a 
full year of Amazon Prime membership for 
a limited time until 31st December 2014 
as well as free unlimited cloud storage for 
photos taken on Fire and live video tech 
support with Mayday. It is also the only 
smartphone with Dynamic Perspective 
and Firefly, two new breakthrough 
technologies that allows you to see and 
interact with the world through a whole 
new lens. Dynamic Perspective uses a new 
sensor system to respond to the way you 
hold, view and move Fire which enables 
experiences that are not possible on 
other smartphones while Firefly quickly 
recognises things in the real world such as 
web and email addresses, phone numbers, 
QR and barcodes, text and translation, 
artwork, movies and music, allowing you 
to take action in seconds. 

With sophisticated technologies such as 
four ultra-low power specialised cameras 
and four infrared LEDS built into the front 
face of Fire, and a new high-performing 
and power-efficient graphics, Dynamic 
Perspective provides several very 
interesting features. Using one-handed 
gestures, the Fire smartphone allows 
users to auto-scroll, tilt, swivel and peek 
for quicker, easier navigation and provides 
a better media and entertainment 
experience. For example using auto-scroll, 
customers can read a long web page or a 
book in Kindle Reader without ever having 
to touch the screen. It also enables a new 
class of apps and games that are more 
immersive and makes it quicker and easier 
for the user to access information, such  
as the Met Office app which allows you to 
see the percentage chance of precipitation 
and UV information associated with the 
forecast. Carousel allows you to stay 
productive with real-time updates and take 
action right from the home screen such 
as triaging emails, finding recent photos, 
accessing most visited websites, returning 
missed calls and viewing appointments. 
If you happen to be a developer, you can 
customise the contents of your dynamic 

app and see how it responds to user 
actions.       

Firefly illuminates your world by combining 
Amazon’s deep catalogue of physical 
and digital content with multiple image, 
text and audio recognition technologies 
including artwork, movies, TV episodes, 
songs, products and product barcodes. By 
simply pressing and holding the dedicated 
Firefly button, users will discover helpful 
information and take action in seconds. 
With Mayday now available over 3G and 
4G, users of the Fire smartphone can use 
this feature to access an Amazon expert 
who will appear via live video to co-pilot 
you through any feature on the device. 
They’ll be able to draw on the screen,  
talk you through how to do a task, or 
simply do it for you. Mayday is available 
24/7, 365 days a year and is totally 
free. ASAP (Advanced Streaming and 
Prediction) cleverly predicts which movies 
and TV episodes you’ll want to watch 
and prepares them for instant playback  
before you even hit play while Second 
Screen lets you fling TV shows and movies 
from Fire phone to your TV. By turning 
your TV into the primary screen, this frees 
up your Fire phone to provide playback 
controls and a customised display for 
X-Ray without leaving the TV show or 
movie you’re watching. Second Screen is 
available for Fire TV and will be coming 
soon to PlayStation 3, PlayStation 4 and 
recent Samsung TVs. Users will also have 
free unlimited cloud storage of photos 

with Fire that automatically backs up 
wirelessly and is available across Amazon 
devices and Cloud Drive apps so you have 
access anywhere and anytime. 

The Fire smartphone is equipped with a 
quad-core Qualcomm Snapdragon 2.2 Ghz 
processor and 3GB RAM for excellent 
fluidity and image rendering; 4.7-inch HD 
display with an ambient light sensor and 
Dynamic Image Contrast that delivers 
better outdoor viewing; dual stereo 
speakers with Dolby Digital Plus for virtual 
surround sound experience and advanced 
imaging system with 13MP rear-facing 
camera with backside illumination, LED 
flash, Optical Image Stabilization (OIS) and 
high dynamic range (HDR) capabilities for 
beautiful crisp photos, even in low-light 
conditions. It also has a 2.1MP front-facing 
camera, with both front and rear-facing 
cameras featuring Best Shot that allows 
the user to pick the optimal photo from 
three options captured per shot, and 
records smooth 1080p HD videos.

Amazon Fire Phone is available now on 
32G or 64G exclusively on 02.

www.O2.co.uk/fire 
www.amazon.co.uk
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SUPERNOVA
A cosmic disaster when a star is dying to create the black hole.
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Creative Artists
Review
Dawn Hunt discovers the unique talents of four artistic individuals who have 
each made a contribution to the art world and shown their work at 13 The 
Gallery in Stoke Newington. 

Having shown their work at 13 The 
Gallery, a non-profit gallery that 

can be best defined as a fair-trade, 
community and internationalist, this 
organisation has helped Nick Jones, 
Loriana Scarnicchia, FAYAZ and Jennie 
Willson get noticed in the arts world. 
The objective of the gallery is to 
promote artistic creation and cultural 
heritage, to be an international art and 
intergenerational collective activity 
hub that would enhance integration 
and the well-being of the community. 
With a particular interest in creating 
opportunities to Latin American and 
Caribbean artists as well as others 
largely marginalised and disadvantaged 
because of their country of origin, 

the gallery is able to encourage local 
emerging artists to share their work 
with the public. 

In 2010, the gallery was realised in the 
Latin American and Caribbean Seven 
Sisters Indoor Market, also called 
Pueblito Paisa. 13 The Gallery first 
opened with this name in 2012 after a 
long and difficult refurbishment project 
by Alejandro Gortazar, an award-
winning visual artist and professional 
photographer, and the first Cuban-
owned art gallery in Europe. After 
several transformations, Newington 
Green is now home to the present 13 
The Gallery. 

Loriana Scarnicchia
Loriana is an Italian artist who 

specialises in felting and textile design. 
However, she didn’t begin creating  
pieces in this soft media, but rather made 
her start by working abroad as a make-
up artist for theatre, contemporary 
dance and pantomime. After this, she 
studied under the tutelage of Marcel 
Marceau and Lindsay Kemp whose 
teaching assisted in helping her open up 
to new avenues of creative expressions, 
like felt and textile media. 

Scarnicchia then went on to graduate 
from City of Guilds at the London 
Institute in Design and Craft, in 
Constructed Textile (felt making) in 
2008. In 2012 her collection, ‘The 
Mystical’ constructed from homemade 
felt and needling techniques was 
chosen by the Royal Academy of Art 
to participate in their 2012 Summer 

Exhibition. By this point, Scarnicchia had 
over 10 years of experience in felting 
and has thus created a very unique and 
highly difficult to duplicate technique 
which makes each piece exclusive and 
inimitable. This method of felting entails 
extremely long hours, or even days, to 
finish an individual work. 

Her pieces are quite moving. The soft 
media makes the images take on a very 
dream-like quality that gives them a 
warm, blurry appearance, which makes 
their impact all the more emotional. 
The colours and bold lines don’t clash 
with one another, but rather seamlessly 
combine to create very vivid, very 
realistic works that could be taken as 
filtered photo film or even smeared 
paint. 

www.feltrevolution.com
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Jenni Willson
Beauty is in the eye of the beholder, or so the saying goes, 

and Jenni Willson is a young woman who takes that 
phrase seriously. Working with forgotten and neglected 
items, and environments (like derelict buildings and spaces), 
Wilson creates multifaceted, modern and detailed works 
that repurposes these abandoned and ignored objects into 
something beautiful again. “My works aims to give these 
objects back an identity.” 

Having studied at an impressive list of art schools like 
Plymouth College of  Art and Design and Bath Spa University, 
Willson knows her stuff and has already successfully shown 
and published her pieces in galleries, at trade shows and 
online. However, what makes her work so popular and 
unique is how one can truly see how deep she goes into 
representing these neglected pieces. Her use of working with 
textures in old papers, silks, fabrics, etc. all allow her to really 
play with the interpretation of what the viewer sees. In the 
way she layers these various mediums, she creates interesting, 
almost three-dimensional works that really catches one’s 
eyes. Her use of bright pops and bursts of colour also create 
stimulating spaces in each piece that may otherwise be lost. 

All in all her system of using rather random supplies to 
repurpose forgotten places and things, all seamlessly fit and 
flow together. This mastery enables her to create images that 
will touch her viewers with something they might otherwise 
have overlooked as old, dingy or decaying.
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Anatomy never looked so cool! FAYAZ 
(aka Fayaz Adam Ibrahim) is a new 

artist turning heads in the art world with 
his brilliant take on anatomical sketches 
and paintings of mammals and birds. What 
looks like still-life of fossils or x-rays are 
actually quite detailed illustrations of 
the inner structural workings of these 
creatures. Although his work only show 
down-to-the-bones construction, the 
figures themselves convey strong emotions 
and intense sense of motion, as if these 
bones could spring to life and dance, or a 
bird take off in flight. 

Coming from Leicester, Fayaz says he’s had 
an interest in drawing people and animals 
from a young age when he discovered 
anatomy. “My first inspirations came from 
the drawings of Leonardo da Vinci and 
from there I started to sketch, paint and 
draw. Having completed a BTEC in Art & 
Design, I developed my drawing skills and 
became more comfortable in my lines.” He 
completed his undergraduate degree in 
Architecture, which helped furthered his 
development of drawing with sketch-like 
lines and strokes, like that of an architect. 

Fayaz states, "My work deals with 
the relationship between living 
organisms and their inner workings, and 
studying mammals’ and birds’ skeletal 
systems.  The main focus of my observations 
is to look at the many forms of anatomy, 
with the intention to explore the infinite 
amount of living bodies, inevitably in search 
of natural beauty.” From here, Fayaz wishes 
to continue working on his line drawing 
technique and further his knowledge 
of anatomy so he can accurately and 
beautifully, portray the inner workings of 
creatures in an aesthetically, pleasing style. 

www.fayazadamibrahim.webs.com
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Look out world, for here comes Nick Jones! 
Hailing from Liverpool, this artist has a unique 

yet very creative outlook on things. Having earned a 
BA Hons in Fine Arts and an MA in Art History and 
Theory, this talented young man creates deep-edged 
paintings on canvas that have been exhibited across 
the UK and sold to private collections around 
the world. His pieces feature whimsical, pop-art 
characters and critters that make bold statements, 
which at first glance look comical, but actually 
brazenly take on cultural events. Nick Jones states, 
“My art is about pop music, pop culture, cold wars, 
hot wars, space races and arms races. It's about the 
beauty of the natural world and the aesthetics of 
an assault rifle. It's about being bitten by a kitten. It 
wants the one it can't have.” 

His most recent work takes a gander at pride and 
country and the resulting global power and influence 
of those nations. “Icons of the Cold War or national 
pride are painted onto maps that represent a world 
long changed, shaped by the ambitions that would 
eventually hurl living creatures into space and create 
ever more formidable fighting machines.” Jones 
uses quirky pop culture images to reflect these 
global changes, which “are then sometimes used as 
weapons in the parallel cultural wars themselves”. 
This means that something like Hello Kitty, a cute 
robot or funny monkey can be used as symbols 
of propaganda that could lighten the severity of a 
serious matter. 

Overall, Jones uses robots, monkeys, space dogs and 
fighter jets to meet what he considers perhaps one 
of art's key goals:  “that it’ll be visually appealing, 
whatever that may mean to you or me.”

www.lemurpatrol.com
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Origins of Port Wine
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Samantha Morgan reveals what you can do on a long 
weekend in Porto including tasting tours of fine port 
and taking in the historic city.
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When you’re looking for 
somewhere relaxed, peaceful 
and absolutely beautiful to 

go for a long weekend break, Porto is 
so ideal. This gorgeous and artful city in 
Portugal, the second largest after Lisbon 
is only a two-hour flight from London 
with some great restaurants, interesting 
sights and great wine! One of the oldest 
cities in Europe, there are beautiful plazas, 
churches and houses with colourful tiled 
façades to explore. In Porto, there are 
several brilliant hotels, both modern and 
architecturally intriguing, to spend your 
nights including Hotel Teatro Porto which 
is deliciously hi-tech with its theatrical 
inheritance. It stands on the land that 
was once the Baquet Theatre, and greets 
visitors through its doors with the poem 
of the great Porto romantic Almeida 
Garrett while the reception represents a 
ticket office, where each guest gets a ticket 
to access their room.  Another 
hotel, Pestana Porto is quite 
interesting as it’s located on the 
Praça da Ribeira, a designated 
UNESCO World Heritage site 
and consists of a number of 
16th to 18th century buildings 
joined together with many of 
the rooms overlooking the 
Douro River. From here, you 
can cruise down the river 
Douro to the area where the 
grapes for the ports are grown, 
departing from the bank right 
in front of the hotel, or take 
the historic tram to Foz do 

Douro or even visit one of the Port wine 
cellars by foot.

To see fantastic views of Porto in all its  
glory, a walk along the Ponte Luís I bridge 
will gladly grant you this privilege. The 
bridge was designed by Gustave Eiffel 
before he built the Eiffel Tower in Paris 
and named after King Luis I’s wife. It spans 
across the Douro River which separates 
the cities of Porto and Vila Nova de Gaia. 
Famously known for its port, Vila Nova 
de Gaia has several port lodges that offer 
tours and port tasting such as Churchill’s 
Port Lodge which is relatively new. It is 
said after selling his interest in Grahams, 
the family business until it was sold in 
1970, Johnny Graham wanted to continue 
his family’s port-making tradition and 
therefore set up a company in 1981 to 
produce his own style; the name Churchill 
derives from his wife’s maiden name. 

Further up the hill you’ll find Graham’s 
Port Lodge which overlooks the Douro 
River toward the Ponte Luís I bridge. In 
the cellars, during the tours, alongside 
massively huge barrels, you’ll find dimly-lit 
gated side-cellars storing vintage bottles 
of port going as far back as the 1800s. 
For your journey back to Porto, if you do 
not wish to walk back, you could take the 
Teleférico de Gaia (tram) which is found 
on the higher level of the Ponte Luis I 
bridge and enjoy the fantastic views from 
there. 

Porto has many riverside cafés and 
wonderful restaurants to dine at; ensure 
you try out ‘Francesinha’, a local dish based 
on sliced bread, meat, cheese and a spicy 
sauce – a bit like a lasagne. For that evening 
meal, Paparico is a highly recommended 
restaurant deemed one of the top reasons 
for visiting Porto. Located in the suburbs, 

it’s advisable to get a taxi 
there and when you arrive, 
you’ll see a very plain-looking 
building, identified only by a 
dimly-lit menu board but don’t 
be put off. To get into this 
restaurant, you have to knock, 
a bit like waiting to enter into 
someone’s home. Once inside, 
you’ll be pleasantly surprised 
by its homely setting; with the 
bar area featuring an open fire, 
sofas and even chess set.  The 
name Paparico means ‘caress, 
cuddle, present to a loved one, 
as well as delicacy, titbit’. You 
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may have to wait a short while in the bar area before being shown to your 
table but you’ll have realised why when you see some cold starters already 
set out. This is done so that everything is ready for the diner as soon as 
they sit down, as it would be in someone’s home. The good thing about this 
restaurant is that you are given the option to choose other starters if you 
don’t like the ones on offer. Delightful starters, mains and desserts include 
local creamy cheese and cod ceviche and cod salad; veal terrine with port 
sauce and roasted black pork tenderloin with mashed apples; and delicious 
deconstructed lemon meringue with lime sorbet and hazelnut tart with 
lemon sorbet.

Another recommended restaurant is ODE, a family-run eatery that offers 
a cosy and intimate atmosphere, with tables that looks out to the river. 
The menu consists of locally-sourced food to ensure an organic, delicious 
and fresh dining experience. There are a selection of shared starters, mains 
and desserts to choose from including smoked pork tenderloin and sheep’s 
cheese served with two varieties of bread and fresh vegetable soup; pork 
tenderloin with beans; and molten chocolate fondant with tangerine sorbet, 
which is absolutely to die for. This homely restaurant found in a small rustic 
side street, alongside the Douro River, also has a distinctively impressive wine 
list and a décor featuring wine barrels and crates dotted around it, as well 
as slate tabletops. Other places where food can be bought and consumed 
include the Mercado do Bolhão, a colourful market that has the usual fruit 
and vegetables as well as meat and fish – both fresh and salted. In the centre 
and around the market, there are several cafés and restaurants such as the 
Cafeteria Pintinho, Café Majestic, Restaurante Abadia do Porto, Guarany and 
La Ricotta. 

For interesting sights in the city, the entrance hall of the railway station, 
Estacao de São Bento features amazing glazed tiles in which the panels 
(azulejos) shows scenes from rural Portuguese life as well as various battles 
and Avenida dos Aliados, the monument heart of Porto, is a wide boulevard 
lined with grand buildings and a central promenade with statues. If you’re 
into the history and beauty of churches, Igreja de Santo Ildefonso (Church 
of Saint Ildefonso) located near Batalha Square has a very ornate tiled 
frontage and highly decorated interior while Igreja de São Francisco (Church 
of Saint Francis) is said to be the most prominent Gothic monument in 
Porto. It’s noted for its outstanding Baroque inner decoration and located in 
the historic centre of the city, is declared World Heritage Site by UNESCO. 
Other historical churches include Antiga Casa da Câmara, Church of São 
Martinho de Cedofeita, Igreja de São Bento da Vitória, Igreja dos Grilos and 
Porto Cathedral. 

On Sundays, when there isn’t much to do and the shops are shut, why not 
take a day-long tour to Santiago de Compostela, one of the major Christian 
pilgrimage destinations? The cathedral holds regular Pilgrim Masses and 
if you arrive in time, you may witness the point during the service where 
everyone turns to their neighbour and shake or kiss as a ‘sign of peace’ 
which can be quite beautiful and moving to see. The cathedral is where the 
bones of St James is said to be ‘buried’. He was charged with spreading the 
gospel to the ends of the earth and therefore travelled west from Jerusalem 
until he could go no further, hence the name Finisterre meaning the end of 
the land (world). His bones became a point of pilgrimage and those who 
made the pilgrimage used to collect a scallop-type shell from the shoreline 
to demonstrate this. Through this, the shell became a Christian symbol, and 
St James’ ‘bones’ are said to be contained in a silver casket in a crypt below 
the high altar in the cathedral. Next to the cathedral is the Parador Hostal 
Dos Reis Catolicos, a very grand looking hotel that was built over 500 years 
ago as a hospital monastery to provide shelter and tend to the pilgrims after 
their arduous journey. 

Travelling to Porto from London can be made either through London 
Gatwick on TAP (Transportes Aéreos Portugueses), Portugal’s national airline 
and easyJet or London Heathrow via British Airways and TAP airline; London 
Stansted via Ryanair; Luton airport via easyJet or by river via Viking Cruises.
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Mandarin Oriental

Jada Brookes looks at some of the latest worldwide news 
and development from the Mandarin Oriental Hotel Group.

The Mandarin Oriental hotels in the Americas are inviting guests this season to 
celebrate the festivities in grand style by offering an array of holiday getaway packages, 
gourmet feasts and special events.
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Mandarin Oriental Atlanta

At Mandarin Oriental Atlanta, guests can delight in the 
wonderful world of dancing dolls, mischievous mice and 

sparkling snowflakes with Atlanta Ballet’s Nutcracker while 
basking in luxurious accommodations. The Magical Nutcracker 
Package include luxury accommodation with daily American 
breakfast, up to four tickets to the Atlanta Ballet performance 
of The Nutcracker, welcome cocktail for adults and Nutcracker-
themed cookies with milk for children, special ‘meet and greet’ 
with the Nutcracker ballerinas and behind-the-scenes theatre 
tour, and special souvenir from the Atlanta Ballet. The Magical 
Nutcracker Package starts from $350 per night and is valid from 
10th December to 29th December 2014. 

Mandarin Oriental Atlanta is also offering a Festive Celebrations 
Package which allows guests to shop in style at the city’s top 
boutiques and enjoy an array of holiday sites and window displays, 
all within walking distance of the hotel. Luxurious amenities 

include a bottle of Veuve Clicquot champagne, a $50 spa credit and 
complimentary valet parking as well as luxurious accommodations 
with daily American breakfast and welcome gift of holiday cookies. 
The Festive Celebrations Package starts at $395 per night and is 
valid from 15th November to 31st December 2014. Staying with 
the festive theme, it will be a Christmas to remember for guests 
that take advantage of the special prixe fixe menus offered in 
The Café & Bar. The delectable dishes available on Christmas Eve, 
Christmas Day and New Year’s Eve include pomegranate-honey 
glazed maple leaf duck, roasted beef tenderloin and sundried 
tomato herb crusted venison loin.  Also from 28th November to 
31st December 2014, a life-size, pagoda-style gingerbread house 
will be decorated with an array of sweet treats prepared by the 
hotel’s talented pastry team along with Atlanta’s top pastry chefs 
from Sprinkles, Macaron Queen and The Pie Shop. 

www.mandarinoriental.com/atlanta

Mandarin Oriental Boston
Mandarin Oriental Boston is celebrating the 

festive season with a new holiday treatment 
from their five-star Spa at Mandarin Oriental, 
Boston until 21st December 2014. Entitled Time to 
Release, this warming hands-on full body massage 
uses volcanic hot stones and Mandarin Oriental’s 
signature Release body oil to help focus the mind, 
recharge the body and release muscle tension. The 
body oil contains a blend of cypress, eucalyptus, 
clary sage, juniper berry, frankincense, pine and 
jasmine which allows you to relax and let go of all 
that tension. The Time to Release session is available 
as an hour and 20 minute treatment. Or why not 
treat your friends, colleagues or family to a Time 
Ritual treatment, available as an hour and 50 minute 
or two hours and 50 minute sessions designed to 
restore a natural state of equilibrium and attend to 
the body’s needs on a given day. 

For ice skating fans, the Hoppin’ Holidays Package 
available from 15th November 2014 to 31st March 
2015 is a real family treat that offers luxurious 
overnight accommodations, guestroom amenities 
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Why not step out of the norm and do something 
different this year by celebrating Christmas Day and 

New Year’s Day with a brunch at MOzen Bistro located on 
the 3rd floor of Mandarin Oriental Las Vegas? Far from your 
typical traditional Christmas luncheon, the holiday brunch 
served from 12pm to 3pm includes delectable sushi, fresh 
salads, a roast station and festive desserts. Or toast 2015 in 
with an unforgettable New Year’s Eve three-course dinner 
menu. For those wishing to prolong the holiday festivities 
a little longer, Mandarin Oriental Las Vegas is offering the 
Extra Fun Day Away package, available from 26th November 
to 26th December 2014. This extraordinary package allows 
guests to stay in a spacious guestroom with spectacular 
views of the Strip and receive a complimentary third 
night when booking a minimum of two consecutive paid 
nights. The Lovers Toast package is designed for couples to 
experience a passionate escape that includes champagne and 
aphrodisiac delights in the Kiki de Montpamasse boutique at 
Crystals, entry for two into the New Year’s Eve Gala on 
the 23rd floor with live music, and floor-to-ceiling windows 
that will provide an awesome view of fireworks across the 
city skyline. Available from 30th December 2014 to 2nd 
January 2015 for a minimum two night stay, the package also 
includes unlimited access passes to the Tian Quan Thermal 
Spa experience and breakfast daily in MOzen Bistro. 

Want to welcome the New Year in a totally different city? 
Mandarin Oriental Las Vegas is giving guests the opportunity 

to enjoy a front row seat to the world-famous Las Vegas 
Strip fireworks on New Year’s Eve. Taking place on the 
23rd floor of the hotel, the festivities will span across three 
venues: Mandarin Bar,  Tea Lounge and Sky Lobby, who are all  
hosting the spectacular event. The New Year’s Eve Gala 
promises to be an enjoyable evening filled with holiday 
décor, live music by the Shaun DeGraff band, a spacious 
dance floor, plus a fantastic display of fireworks that can be 
watched through the floor-to-ceiling windows. Guests can 
also indulge in an exclusive New Year’s Eve dinner at Chef 
Pierre Gagnaire’s three-star Michelin restaurant, Twist by 
Pierre Gagnaire, available in two seatings. The first seating 
will consist of four courses while the second will consist of 
six courses with complimentary and general admission into 
the 23rd floor New Year’s Eve Gala and prime seating to 
view The Strip’s fantastic fireworks show. 

www.mandarinoriental.com/lasvegas
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and arrangements for a child including a mini 
bathrobe, slippers and an Xbox game console and 
admission to Frog Pond and ice skate rentals as 
well as a frog-themed packed snack for the family 
to enjoy while skating.  The package is based on 
two adults and one child. Or celebrate the start 
of the hockey season with the Beer, Burgers and 
the B’s package where fans can enjoy a beer and a 
burger at Bar Boulud, Boston before heading to The 
Garden to watch the game live. The Beer, Burgers 
and the B’s package is available until 4th April 2015 
and include luxurious overnight accommodations, 
a beer and burger at Bar Boulud, Boston for two 
people and two loge-section tickets to watch the 
B’s. 

www.mandarinoriental.com/boston

Images courtesy of Mandarin Oriental Hotel Group
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Starwood Hotels & Resorts 
Starwood Hotels & Resorts updates Jada Brookes with some of  their latest worldwide news 
and developments. 

Starwood Hotels & Resorts Opens Stylish New 
Aloft Hotel in Liverpool

The city of Liverpool will soon have a 
stylish new addition to its surroundings 

with the opening of Aloft Liverpool, the 
second of its kind in the UK. Transforming 
the once derelict, historic 110-year-old 
Royal Insurance Building, Aloft Liverpool 
will feature 116 loft-like guest rooms as 
well as their signature W XYZ bar, which 
will provide a buzzing social space where 
guests can mix and mingle, work or even 
grab a drink with friends. The sleek new 
Aloft hotel located in central Liverpool 
on the corner of Dean Street and North 
John Street is within easy reach of popular 
shops, buzzing nightlife and world-class 
galleries and museums. With urban- 
inspired spacious rooms, signature loft-like 
ceilings of three metres high, oversized 
windows and ultra-comfortable plush 
platform beds, the only problem will be 
remembering to check out. Guests will 

be delighted with the large 
walk-in showers that boast 
rainfall showerheads and 
complimentary Bliss Spa bath 
amenities. 

For savvy global travellers,  
Aloft Liverpool is equipped 
with fast and free Wi-Fi 
throughout the hotel and 
in the lobby, while those interested in 
recreational activities can make use of 
the hotel’s Re:charge fitness centre, which 
is open 24/7 for guests to keep up their 
fitness regime or for a late night snack, 
there is Re:fuel by Aloft, a one-stop, 24-
hour grab-and-go food and beverage 
area. If the thought of leaving your pet 
behind is too much to bear, the hotel 
also offers Arf, an exclusive pet-friendly 
programme where pets can enjoy a stay 

with complimentary treats and toys. For 
purposes of meetings, a suite of five Tactic 
meeting rooms are available, equipped 
with state-of-the-art audio, visual, plasma 
TV and complimentary Wi-Fi.

From now until 31st March 2015, Aloft 
Liverpool is offering an early booking 
discount of up to 20% off for hotel stays. 

www.aloftliverpool.com

The Luxury Collection Celebrates the 140th 
Anniversary of Hotel Imperial in Vienna

One of Europe’s most iconic 
hotels, Hotel Imperial in Vienna is 

undergoing a one-year restoration as 
part of a multi-million dollar investment 
programme. The Luxury Collection hotel 
will see improvements to the ground 
floor, including the landmark lobby as well 
as a signature restaurant, destination bar, 
Imperial Café and Imperial Torte shop, and 
private event venues. The restoration is 

being led by esteemed British interior 
designer Alex Kravetz who is working 
in close collaboration with the 
Bundesdenkmalamt (Austrian Federal 
Office for the Care of Monuments). 

This magnificent building with its 
palatial splendour and Italian neo-
Renaissance façade has been the 
residence of choice for royalty 

and high society for the past 140 years. 
It was originally built in 1863 as a 
private residence for Prince Philipp of 
Württemberg and then converted into 
Hotel Imperial in preparation for the 1873 
Universal Exhibition. Nicely located on 
the iconic Ringstrasse (Ring Boulevard), 
in close proximity to the legendary 
Musikverein, Hotel Imperial is within a 
short distance of popular attractions 

such as the Vienna State Opera, 
Kunsthistorisches Museum and 
Secession Building. The original 
passage that connects the 
hotel to the Musikverein has 
been completely re-modelled 
and enlarged and the historic 
Composers Entrance provides 
guests with a stately departure 
experience while en route to 
a performance at the world 

renowned concert hall, home to the 
Vienna Philharmonic Orchestra. 

On the way to this grand entryway is 
the Path of History lined with archival 
photographs of the hotel and its illustrious 
guests, including the world’s finest  
maestros and musicians as well as 
aristocrats and celebrities. Guests will 
be enchanted by 1873 – HalleNsalon, an 
elegant lobby bar reminiscent of a private 
library, with a magnificent high-ceilinged  
bar that features sparkling crystal 
chandeliers and restored angel friezes.  Café 
Imperial Wien, a place where philosophers, 
literati, artists and businessmen once met 
for decades, provides the perfect setting 
for people to experience the iconic 
Viennese coffee house culture, including 
the hotel‘s famous Imperial Torte. The new 
OPUS Restaurant combines architect Josef 
Hoffman’s distinctive Viennese style from 
the 1930s with modern aesthetics, where 
guests can marvel at exquisite features 
such as the original burr walnut panelling, 
crystal chandeliers and red candle wall 
lights. The menu features premium regional 
produce such as wild trout, Alpine beef 
and heirloom vegetables. 

www.luxurycollection.com/imperial
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Celebrate the Game Season 
with an Autumn Game Menu 
and Whisky Pairings at The 
Park Tower Knightsbridge

The Park Tower Knightsbridge is 
celebrating the hunting season with 

a mouth-watering Game Menu in its cosy 
Hyde Bar from this autumn. With a variety 
of British game on offer, dishes on the menu 
will be paired with a range of Dalmore 
whiskies, enriching the flavours of the meat 
with the intense aromatic spices of the 
spirits. The Game Menu has been devised 
by the hotel’s acclaimed Executive Head 
Chef, Pascal Proyart who is best known 
for his sublime fish and seafood creations. 
He is also a keen hunter with a passionate 
belief in the benefits of following food from 
its origins on the land or in the water, to 
enjoying it on the plate. 

The menu will be refreshed weekly or 
monthly to reflect the changing seasons and 
the availability of different types of game. It 
will also run alongside the existing brasserie-
style menu in The Hyde Bar with three or 
four dishes always available. Exquisite game 
dishes will include Roasted Mallard Duck 
Breast with Confit Leg, Parsnips, Green 
Peppercorn and Lime Sauce; Wild Rabbit 
Carbonara with Smoked Bacon Lardons, 

Mushrooms and Parmesan; Roasted Venison 
Fillet with Poached Pear in Red Wine, Sauce 
Harlequin, Darphin Potatoes, Braised Red 
Cabbage and Walnut; and Braised Hare 
Gyoza Dumplings with Pear and Oak Leaf 
Salad, Grand Veneur Chocolate Sauce and 
Roasted Hazelnuts. 

To accompany the dishes, there is a selection 
of Dalmore whiskies hand-selected by Hyde 
Bar Manager Victor Durbaca to choose 
from such as the Dalmore 12 year old, The 
Dalmore Cigar Malt Reserve and the King 
Alexander III. The whiskies are selected 
for their rich flavour and aroma with hints 
of autumnal fruits, such as red berries and 
plums, and aromatic winter spices to provide 
the perfect balance to the rich, meaty game 
dishes. The Game Menu at the Hyde Bar 
will be available from Tuesday 14th October 
2014 until Friday 30th January 2015 on an à 
la carte basis. For more information or to 
reserve a table in The Hyde Bar, call 0207 
235 8050 or visit 
www.thehydebar.co.uk

Starwood Hotels & Resorts Opens New Westin Turtle 
Bay Resort & Spa

Amongst lush tropical gardens and a 
pristine beachfront in the historic 

Turtle Bay of Balaclava, The Westin Turtle 
Bay Resort & Spa is set to be opened by 
Starwood Hotels & Resorts in partnership 
with Blue Ocean Park Ltd. The resort and 
spa located in Mauritius offers a variety of 
food and beverage outlets including the all-
day dining restaurant Seasonal Tastes and 
the beach club Mystique, both featuring  
the Westin brand’s signature SuperfoodsRx 
menu. The hotel also boasts three à la 
carte restaurants: Kangan, serving exciting 
and authentic Indian flare; Fusion, an ‘east 
meets west’ style restaurant with strong 
local culinary influences, and the relaxed 
and fun Beach Grill found on the ocean’s 
edge serving a variety of fresh seafood and 
succulent meats cooked on an opened 
barbeque. The hotel also produces local 

honey from its own beehives and sources 
fresh herbs from its garden, providing a 
healthy and home-grown option to guests. 

Set over 10 hectares of land, the resort 
has 190 guest rooms, including 38 suites 
designed to exalt the natural beauty of 
the island’s unique scenery. Inside these 
rooms, guests will find the latest in-room 
technology as well as the renowned Westin 
Heavenly Bed, Heavenly Bath equipped with 
rainforest shower and exclusive White Tea 
Aloe bath amenities and Heavenly Robe. 
For total relaxation, the Heavenly Spa 
offers an array of indulgent treatments 
dedicated to well-being, while 
those looking to keep active can 
swim in one of two swimming 
pools, play tennis or exercise 
at the WestinWORKOUT 
fitness studio. There is also a 
RunWESTIN experience and 
Westin Gear Lending programme 
with New Balance or activities 
such as sailing, snorkelling, diving,  
kayaking, water-skiing and day 

adventure cruises on offer. For those with 
children, the Westin Kids Club enable 
families to indulge in services, amenities 
and meals customised to the needs of 
their little ones with fun activities like 
island storytelling and nature walks. 

The resort also offers the signature Westin 
Executive Club Lounge for exclusive 
access to the Westin Club along with 
complimentary breakfast, evening snacks 
and beverages. 

www.westinturtlebaymauritius.com
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Shining in the City   of Light and Love

Whether you call it the City of Light or the City of Love, there’s so 
much to see and do in Paris as Samantha Morgan discovered.
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Paris

Shining in the City   of Light and Love



When visiting Paris, or ‘La Ville-
Lumiére’ meaning ‘City of 
Lights’ as it is often called, 

you’re unlikely to leave disappointed. Paris 
can be experienced in a variety of different 
and unexpected ways so everyone will 
have their own story to tell about this City 
of Love, with its famous historic landmarks, 
namely the Eiffel Tower and Louvre, the 
most visited art museum in the world. 
Paris is one of those cities that have so 
much going on, you can easily drift along 
the city’s grand boulevards, turn down the 
occasional side street or simply stop for a 
drink in one of the small remarkable cafés. 
You may even see a very spectacular Fire 
and Emergency Rescue exercise going on 
where a free-standing turntable ladder is 
fully extended in the air with a fireman right 
at the top which could be seen as a very 
brave thing to do. But generally just about 
everyone who visits the French capital will 
have the Eiffel Tower on their list to visit. 
Interestedly and historically, the name is 
actually in the region of Germany (the Eifel 
in the Rhineland), from whence the famous 
architect Gustave Eiffel’s grandfather came 
to settle down in France. This monstrous 
yet compelling edifice built by Gustave 
Eiffel opened the 1889 World Exhibition 
and was only intended to stand for twenty 
years but thanks to numerous tourists 
loving it and paying good money to climb 
it, it has remained as one of Europe’s first 
long-distance radio towers. 

Walking along the banks of the Seine is 
a lovely way to spend your afternoons 

especially on a Sunday. The road alongside 
the north bank of the river is very busy 
during the week, but on Sundays it’s closed 
to vehicles, so you will see lots of people 
out walking with their dogs, jogging, cycling, 
roller-blading or even photo shoots. You 
may even see a few street artists roller-
blading past on your walk with some of 
them quite interesting to watch. If you’re 
taking a stroll from the eastern end of 
Ile St Louis, you’ll pass Pont des Arts, a 
romantic bridge that crosses the River 
Seine where lovers have been attaching 
padlocks (love locks) with their first names 
written or engraved onto the railing or the 
grate on the side of the bridge since 2008. 
It’s supposed to be a romantic gesture 
that represents a couple’s committed 
love. During the summer months in July 
and August, some of the pathways are 
closed off to make room for Paris Plage 
(Paris Beaches) where they import a lot of 
sand and create a ‘beach’ for the Parisians 
staying in the city. I suppose you could 
call it a ‘Seine-side’ holiday as you can sit 
on deckchairs, eat ice-cream and even sit 
in on a few concerts. If you’re holidaying 
at the Bassin de la Villette you can also 
borrow books free of charge, play beach 
volley, participate in an aqua gym class in 
a mini pool, kayak around the lake or just 
simply chill and enjoy. 

Further up is the Musée d’Orsay where 
you’ll find a selection of 19th and 20th 
century European art housed in a 
monumental, former railway station. The 
Orsay station was described as “superb 
and resembles a Palace of Fine Arts” 
by Édouard Detaille, a French academic 
painter and military artist, and designed 
by renowned architect Victor Laloux, 
complete with a luxury hotel on the left 
bank of the Seine. Unfortunately, it was 
later deemed obsolete as the platforms 
were too short for the new, longer 
electric trains. After 1939, it solely served 
the suburbs but was used for a variety of 
occasions such as a reception centre for 
repatriated prisoners and deportees in 
1945 by General de Gaulle to announce 
his return to politics in 1958, and a film 
set for Orson Welles and Bernardo 
Bertolucci in the 1960s. In the 1970s it was 
decided that the railway station would be 
turned into a museum and in the 1980s 
the famous Italian architect and interior 
designer Gae Aulenti was commissioned 
to covert the interior. Gae was  
responsible for designing the two towers 
at the end of the central aisle, a most 
definite strong feature that without 
a doubt imposes its presence in the 
immense volume of the nave. A hugely 
major project; the décor was restored 
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to its former glory and also adapted 
to meet new requirements such as the 
ceiling rosettes in the arched bays being 
restored to their original state, as well as 
housing air-conditioning vents to reduce 
sound reverberation. What you will see 
when you visit this amazing museum are 
collections of Impressionists paintings, 
sculpture, decorative arts, architecture, 
and photography, definitely one to visit. 

One of the most interesting sights is the 
Pantheon which used to be a church on-
and-off (it was changed to a mausoleum 
at the start of the French Revolution and 
then reverted back into a church twice 
before becoming a temple again) and is 
now a national monument where key 
French people are buried. Both inside 
and out, it’s very grand and demonstrates 
early Neoclassicism, with a Greek-cross 
plan and a massive portico of Corinthian 
columns, plus a very vast crypt. The façade 
is modelled on that of the Pantheon in 
Rome and its small dome resembles that 
of St Paul’s Cathedral in London. Located 
in the 5th arrondissement on the top of 
Montagne Sainte-Geneviève, the Pantheon 
looks out over all of Paris. Before you 
enter the crypt, you will notice the 
striking frescoes depicting scenes from 
St. Geneviève’s life. There are also murals 
depicting the life of Joan of Arc as well as 
statues in the crypt under the main church 
where the ‘famous’ French people such 
as Voltaire Rousseau, Marat, Victor Hugo,  
Jean Moulin, Marie Curie (the only woman 
to be honoured), Louis Braille and Soufflot, 
its architect are buried. Interestedly, just 
outside the Pantheon is the Sorbonne 
University where one of their graduates 
donated one of his sculptures called the 
‘Big Nab on Campus’ as a ‘thank you’. Well, 
you can imagine that there has been some 
debate as to whether they will keep the 
statue. 

If you’re looking for a wonderful hotel to 
stay at, Hôtel Saint-Louis Marais is such 
one and described as combining ‘the quaint, 
old-world charm of an ancient dwelling 
with all the comforts and conveniences 
of a modern hotel’. It is in close proximity 
to such places as the Place des Vosges, the 
Ile Saint-Louis and the Village Saint-Paul 
and has very lovely rooms and a hot and 
forceful shower that will make you want 
to stay under it all day.  Another hotel, the 
3-star Hotel Caron is for those who are 
not too fussed about grandeur and is close 
to the Hotel de Sully which is not a ‘normal’ 
hotel but a large museum. Some find Hotel 
Sully a wonder to walk through and in the 
right-hand corner there is a passageway 
that leads to the Place des Vosges. This 

historical area has several small art galleries 
including a glass sculpture of John Lennon 
which is one of the four featuring the 
Beatles in their famous walk across Abbey 
Road. Food-wise, Le Temps des Cerises is 
a delightful restaurant frequented by the 
locals. The restaurant is quite small with a 
modest street front and only seats 20 or 
so but the French onion soup is said to 
be absolutely delicious and the duck to die 
for, as well as the crème brulee. 

If you haven’t been to Paris before, make 
sure you don’t miss out on the usual 
tourist attractions such as the Eiffel 
Tower, La Sainte Chapelle, the Louvre, the 
Sorbonne and Notre-Dame Cathedral; the 
location where Victor Hugo’s fictional bell-
ringer, Quasimodo fought for the favour 
and love of the beautiful Esmeralda. 

Travel to Paris from London can be 
made either by Eurostar or direct from 
London Heathrow, Gatwick City and 
Luton airports via Air France, British 
Airways, easyJet and Cityjet. Connecting 
flights via Amsterdam, Luxembourg City, 
Düsseldorf and Manchester are available 
through British Airways/Air France, Luxair, 
Germanwings, KLM, Cityjet/Air France and 
Virgin Atlantic/Air France. 

bitetravel
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Italian Cuisine in the City
For somewhere simple and away from 
it all, La Tagliata restaurant is ideal for 
authentic Italian cuisine. Jada Brookes 
finds out what the new restaurant on 
the block has to offer city workers and 
discerning diners.
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If you’re looking for somewhere simple, 
intimate and fuss-free to dine, away 
from the hustle and bustle of the city, 

you may just find this in Sandy’s Row. This 
narrow and quietly tucked away street 
is the home of La Tagliata, a brand new 
Italian restaurant located near Liverpool 
Street that offers authentic and traditional 
Italian dishes from the region of Tuscan. 
La Tagliata opened in July this year with a 
concept born out of an Italian passion for 
food, hospitality and life. The restaurant 
is managed by Carlo Palumbo, an ex-city 
banker who discovered his real passion 
while studying to be a Cordon Bleu chef. 
He explains, “It has always been my dream 
to create a restaurant where you are not 
confronted by endless menu choices. We 
focus on a few dishes with the aim to 
deliver consistently the highest quality.” 
Executive chef, Antonio Tonelli said to be 
inspired by working in kitchens in southern 
Italy from the age of 13, trained at the Villa 
Santa Maria chef school. He has over 25 
years’ experience of cooking all over the 
world, exploring various cuisines, culinary 
techniques and ingredients. However, his 
true passion lies in simple and elegant, 
fresh Italian cuisine. He says, “Nothing is 
more important to Italians than good food. 
La Tagliata for me represents home, a place 
you go back for good, honest cooking and 
a convivial family atmosphere…”

There is no doubt at all that La Tagliata 

gives off a sense of homeliness as soon as 
you walk through the door. You’ll notice 
immediately that the restaurant is well 
lit, minimalistic and comfortably plush 
with a laid back ambience mixed with 
contemporary design that nods to an 
Italian villa.  At first glance, it appears very 
small but once you discover the number 
of rooms it holds, you’ll be very pleasantly 
surprised. Diners have the choice of being 
seated in any of the several rooms: from 
the Dispensa (pantry), Salotto (drawing 
room) or Studio (study), to the Sala da 
Pranzo (dining room), Biblioteca (library), 
Cantina (wine cellar) and Salla della 
Musica (music room), all seating up to 10 
people each. One of the first things that 
caught my eye were the violins hanging 
on the wall, having not realised at first 
that we were standing in the music room. 
Looking around, you’ll notice quirky 
touches such as bespoke Modigliani-style 
paintings and bottle-lined walls, as well as 
bookshelves laden with classic tomes and 
cubbyholes with vintage pasta machines. 
The restaurant also offers some exciting 
discoveries including the Library with its 
wardrobe-style door, the Drawing Room 
with a secret bookshelf entrance and the 
Wine Cellar with an open doorway which 
is ideal for those wanting a secluded space 
for private events. 

When we arrived, we were greeted by 
manager Carlo Palumbo who seated us 

in the Dining Room where we could see 
a handful of people walking by. La Tagliata 
offers a very simple but interesting set 
menu consisting of a two-course or three-
course meal or if you just want something 
small, you can choose to have a main 
instead. Before our starter, we enjoyed 
an assortment of bread: white loaf, Italian 
focaccia and five cereal roll served with 
olive oil and balsamic vinegar dip and a glass 
of Ortonese Malvasia-Chardonnay 2012, 
a medium bodied terapia (white) wine. 
Currently, there is only one starter on the 
menu: Tagliatelle, long, flat ribbons of pasta 
made fresh daily with a choice of seasonal 
sauces: pomodoro (tomato), pesto or 
limone (lemon). We decided to try the 
Tagliatelle with pesto and lemon in a bid to 
introduce our palate to new flavours. The 
pesto added an interesting and distinctive 
taste to the pasta that played nicely on the 
palate while the lemon gave it a refreshing 
and tangy twist. The main course consists 
of a meat or vegetarian option but we 
decided to try both. La Tagliata isn’t just the 
name of the restaurant but also the name 
of their signature dish, a traditional Tuscan 
dish. The British beef sirloin sourced from 
a family-run Smithfield butcher, is cooked 
and sliced in the Italian way, and then 
served on a bed of rocket, parmesan and 
cherry tomatoes with balsamic reduction. 
We had ours medium rare which was 
quite nice and tender, with distinctive 
flavours shining through. For vegetarians, 
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there is Oven Baked 
Scamorza, Italian cow’s 
milk cheese similar to 
mozzarella, stuffed with 
porcini mushrooms, 
sun dried tomatoes and 
truffle paté. The cheese 
topping was very tasty 
and delicious with the 
sun dried tomatoes, 
however at times, I found it slightly salty. 
Both main meals are served with a choice 
of roast or shepherd’s potatoes; the roast 
potatoes were nicely cooked while the 
shepherd’s potatoes were delicious and 
creamy. 

When turning over to the dessert menu, 
a lot of diners will find themselves smiling 
immediately, especially those watching their 
waistline. “BRAVO! Your Tagliatelle and La 
Tagliata come in at under 650 calories…’ 
screams La Tagliata. They also suggest that 
the starter and main course is ideal for 
‘a lunch that won’t end up on the hips 
or have you sleeping at your desk’. There 
are three choices of dessert: Formaggi, a 
selection of three Italian cheeses served 
with their own five-seed rolls; Tiramisú 

or Panna Cotta, with seasonal topping of 
strawberry or caramel sauce. We decided 
to have both the Tiramisú and Panna 
Cotta. The Tiramisú was delicious with its 
creamy bottom and nice cocoa topping; I 
also found that it wasn’t overly sweet, as 
Tiramisú often tends to be and was just 
right. The Panna Cotta with strawberry 
was utterly divine; dreamy, creamy and just 
simply to die for. I would definitely order 
these desserts over and over again at this 
restaurant; albeit on different occasions. To 
finish off your dining experience, if you so 
wish, you can enjoy a choice of  liqueur 
and wine beverages such as Liquore di 
Limone, Passito di Pantelleria and Grappa 
di Amarone or simply opt for the usual 
hot beverages of espresso, cappuccino or 
a selection of teas. We tried the Liquore 

di Limone and “Boy, 
did it knock our socks 
off!” The lemon is the 
most notable taste and 
then the alcohol kicks 
in immediately. 

Since it opened, La 
Tagliata has proved 
popular with city 

workers, especially around lunch time. So 
whether you’re looking for a great place 
for a working lunch, a fuss-free event or 
a discerning diner who knows what they 
want, La Tagliata is the ideal restaurant 
that offers ‘simple food, wine and Italian 
hospitality at its best’. 

La Tagliata is opened Monday to Friday for 
lunch from midday to 3pm and for dinner 
from 6pm to 11pm. 

La Tagliata, 
11 Sandy’s Row, 
London E1 7HW 
Tel: 020 7247 2818

www.la-tagliata.com
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Harrods
at The Georgian

Opened since the early 20th century, the long-standing and elegant 
The Georgian restaurant recently had a make-over to offer guests a 
more grandeur dining experience with their exquisite champagne 
afternoon tea. Jada Brookes reveals the details.

Afternoon Tea
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at The Georgian

When it first opened in 1911 to commemorate the 
coronation of King George V, The Georgian was 
deemed the largest and grandest restaurant of its 
time. Since Edwardian times, it has been one of the 

most refined places in London to take afternoon tea and 
was intended to be ‘a rendezvous of fashion and luxury’. The 
aristocracy would dine under the splendour of the original 
1929 Art Nouveau skylight and elegant carved plaster ceilings, 
while Victor Silvester and his orchestra played. Today, having 
afternoon tea or high tea at The Georgian should be seen 
as a well-deserved treat after your shopping experience at 
Harrods. As one of the last remaining historic sections of 
Harrods, luxury interior designer Christopher Guy Harrison 
was commissioned to give the inherently iconic and elegant 
restaurant a fresh new look. To pay his tribute, Christopher 
Guy designed over 500 original furnishings including wall art 
and mirrors to achieve a stunning, yet functional interior that 
would last for many years to come. Christopher himself has his 
own memories of The Georgian, “I remember first visiting The 
Georgian restaurant as a 15-year-old and when rushing into the 
lift, two Americans stopped me to say, ‘age before beauty son’. 
Thereafter, there have been many occasions when I dreamt of 
refurnishing the space while having lunch there.”

In keeping with the elegance of the 1920s and 1930s, you’ll 
find highlight pieces such as the hand-beaten copper ‘Georgian 
Lady’, mosaic features that houses over 130,000 individual 
pieces, carved wood silver leafed panels reproducing the 
Harrods façade, the Chris-Cross back legs for chairs and silk 
cut back rests. Many of the furnishings are reminiscent of the 
work of French furniture designer Jacques Ruhlmann and glass 
artist René Lalique whom Christopher Guy takes inspiration 
from. He said, “Elegance transcends beauty, and so I look at 
what they achieved as the perfect balance between modernism 
and classicism, which today remains central to my own design 
philosophy.” As London’s finest destination for afternoon tea, 
guests can now experience the epitome of elegant dining and 
classic English flair with The Champagne Afternoon Tea. This 
wonderful afternoon pastime offers guests a refreshing glass of 
Harrods Rosé Champagne and a selection of dainty sandwiches 
and savouries, with a colourful array of freshly prepared tea 
pastries. There are also traditional baked scones served with 
clotted cream, strawberry jam and homemade lemon curd  
with the added luxury of fresh strawberries served with a 
Pimm’s syrup. Or, if you prefer the High Tea menu, this consists 
of a variety of dishes such as a smoked haddock and Somerset 
brie tart, a lobster club sandwich, scrambled eggs with spinach 
and caviar in puff pastry and a Rosper roasted steak sandwich. 
To accompany your dining experience, there is a live piano 
performance every Friday, Saturday and Sunday.

The Georgian is located on the Fourth Floor of Harrods and 
opened Monday to Saturday from 12pm to 8pm and Sunday 
from 12pm to 6pm. Diners are required to wear smart casual 
attire; sports shoes and trainers, high-cut, Bermuda or beach 
shorts, swimwear, athletic singlets, cycling shorts, flip flops or 
thong sandals, with a bare midriff or bare feet, or wearing dirty 
or unkempt clothing are strictly not permitted. 

www.harrods.com
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Coravin has devised a way where wine connoisseurs can 
pour a single glass of their favourite wine without pulling 
the cord. Jada Brookes discovers how this works.

Coravin
Wine Access System 

Christmas Special

http://vimeo.com/106974163
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Coravin
Wine Access System 

There will be times when you’ll want to buy or even 
select a bottle from your collection of wines, whether 
it’s red, white or a lovely rosé but won’t necessary 

want to consume the whole bottle. Now you won’t have 
to! Coravin has come up with an excellent and savvy gadget 
that will allow you to enjoy your wine by the glass without 
having to actually pull the cork. Using their ground-breaking 
technology, the Coravin Wine Access System cleverly opens 
the bottle yet leaves the cork in place, thus protecting the 
wine against oxidation and allowing it to evolve naturally. 
This enables wine connoisseurs to enjoy their glass on 
multiple occasions, over periods of weeks, months or even 
longer, without wasting a single drop. Also without having  
to worry about oxidation and wastage, wine enthusiasts can 
be more adventurous when pairing food and wine, and when 
comparing vintages and grapes. 

So how does it actually work? Well, a thin, hollow needle is 
inserted through the cork to access the wine. Then, as the 
bottle is pressurised with argon, an inert gas that has no  
effect on the taste profile, the wine then flows through the 
needle and pours into the glass. Once done, the needle is 
removed from the cork and the cork reseals, protecting the 
wine from oxidation, and enabling you to enjoy your wine 
glass by glass, weeks or months later. The Coravin Wine 
Access System has already had rave reviews from the likes 
of Robert Parker, Jr., wine writer and critic who declared, 
“Coravin is the most transformational and exciting new 

product for wine lovers that has been developed/invented in 
the last 30+ years, this is a killer device” while Jancis Robinson 
from The Times says, “Nothing I know of preserves wine in an 
opened or ‘accessed’ bottle for years as this system does.” 
David from the Remedy Wine Bar and Restaurant said, “The 
one dream I have is spreading the passion I have about wine 
to our customers and with Coravin it makes that possibility 
so much more real.” 

Nick Lazaris, Coravin CEO explained the thinking behind this 
amazing and revolutionary invention, “The Coravin System  
will transform the experience of pouring and enjoying wine for 
everyone from the casual wine lover to the serious collector. 
We are proud to be launching in the UK with Harrods, whose 
Wine Rooms are a global destination for wine enthusiasts 
– the perfect partner for Coravin” while Edwards Gerard, 
Wine & Spirits Buyer at Harrods said, “The Coravin System 
is a game-changer for the wine world. I’ve tested it over the 
past 12 months and have been astonished by the consistently 
brilliant results. We are honoured to be launching the device 
in the UK and soon hope to have one in the home of every 
wine enthusiast.”

The Coravin System is available exclusively from The Wine 
Rooms on the Lower Ground Floor at Harrods.

www.harrods.com and www.coravin.co.uk
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From delicious aperitif and varieties of wine to scrumptious duck and 
chicken dishes, Le Restaurant de PAUL has so much to offer. Jada 
Brookes indulges in PAUL’s delightful French cuisine. 
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The French Revolution of Cuisine
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In an area famous for its street  
performers, boutiques, bars and 
restaurants lies a well-known eatery 

famous for its delicacy. Its scrumptious 
range of mouth-watering patisseries, 
cakes and tarts never fail to draw huge 
saucer-eyed individuals to indulge in its 
heavenly richness. And now there’s even 
more reason to get excited because PAUL, 
the luxury French artisan and patisserie 
have opened their very first restaurant. 
Le Restaurant de PAUL which opened 
in July this year is nicely located within 
the vibrant surroundings of Covent 
Garden. There are the usual delights in 
the bakery and patisserie shop in the 
front but stepping through to the back 
(if you can tear yourself away from the 
delightful goodies first) you’ll find yourself 
in traditional surroundings reminiscent 
of a French pantry. On the walls you’ll be 
mesmerised by three large 19th century 
murals inspired by the French Revolution, 
complemented by soft grey coloured 
banquettes and plush teal seating. The 
restaurant retains much of its original 
architectural features such as the wooden 
ceilings, wainscoting and parquet flooring 
while modern furniture such as black-
stained chairs, bench and bar stool seating, 
industrial style wall lamps and chandeliers 
create a nice intimate yet stylish French 
dining experience. 

The menu is quite extensive with a 
selection of hot and cold starters, platters 
to share, snacks and salads, main meals 
with side orders, and of course bread and 
aperitif to start.  There is also an assortment 
of red, white, rosé and sparkling wines 
specially selected from different regions of 
France and made by artisan winemakers 
to complement PAUL’s French traditional 
dishes. If you were expecting the usual 
cuisine of escargot (snails) or grenouilles 
jambe (frog’s legs) you won’t find any of 
these at Le Restaurant de PAUL. For our 
‘before dinner appetiser’ we had Kir au 
Crémant de Bourgogne, a sparkling wine 
mixed with peach and blackcurrant liquor 
which were both delicious and refreshing 
with champagne-like bubbles. Interestedly, 
we were told by Luis, our host for the 
evening, that the wine is made in much the 
same way as champagne but uses natural 
gas.  Also, on the same menu, you’ll find Kir 
au Vin Blanc, white wine with a choice of 
peach, blackcurrant or blackberry liquor, 
Pastis Picard, Bellerose Bière Blonde Extra 
and Kronenbourg 1664. The French are 
known for their love of bread and PAUL 
is no exception. Banneton de Pain, an 
assortment of PAUL bread served with 
butter was a great start to the evening, as 
was the Banneton de Gougère au Fromage, 
a basket of PAUL Emmental cheese 
gougère which reminded us of savoury 
profiteroles with a nice cheese filling.  

For our main starter, we decided to try 
Charcuterie; a selection of cured sausage, 
salami and pâté made up of saucisson, 
jambon cru, coppa, rosette, terrine and 
smoked duck breast. The meat platter 
garnished with baby pickled onions and 
cornichons (baby gherkins), and served 
with butter and assorted PAUL bread 
was absolutely lovely. If you happen to 
be vegetarian or rather not have meat, 
don’t worry, because there are two 
vegetarian options available: Végétarienne; 
a selection of grilled and marinated 
vegetables with tapenade, aioli, humus, 
sauce vierge and PAUL Emmental cheese 
gougère or Petit Camembert au Four; 
oven-baked Camembert with toasted 
PAUL Campagne bread, mixed leaf salad 
and balsamic dressing that may tickle your 
fancy. The Petit Camembert au Four was 
creamy and delicious with the rich melted 
cheese dissolving in our mouths. Other 
starter options include cold small plates 
to share such as Selection de Crudités; 
an assortment of raw vegetables, carrots, 
cucumber, cherry tomatoes, radish, humus 
and aioli, and Rosette; French salami with 
cornichons and pickled baby onions. The 
hot starters include Soupe à L’Oignon; a 
classic French onion soup with Emmental 
cheese and PAUL Flûte and Omelette 
Nature; traditional omelette with 
Provençale tomato and toasted Campage 
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bread. Or you could just indulge in snacks 
and salads such as Tarte Feuilletée à la 
Tomate; tomato tart topped with rocket 
salad and balsamic dressing or Campagne 
Saumon; toasted PAUL Campagne bread 
topped with smoked salmon, chives and 
warm cream cheese served with cucumber 
salad.

We decided on two dishes for our main 
course: Confit de Canard aux Olives;  
slow-cooked duck leg served with crushed 
buttery potato mash, black olive and red 
wine sauce, and Coq au Vin; free range 
corn-fed chicken marinated and braised 
in red wine and also served with crushed 
buttery potato mash. The duck was 
deliciously light, cooked to perfection and 
fell of the bone easily, while the buttery 
potato mash which was also very tasty had 
the right consistency and complemented 
the duck well. With the corn fed chicken, 
you could really taste the red wine; it 
was also enjoyable, very nicely cooked 
and went well with the buttery potato 
mash too. Other regional dishes to feast 
your eyes on include Blanquette de Veau 
à L’Ancienne; free range calves flank with 
potatoes, carrots, celery and grilled field 
mushrooms and Andouillette; French 
chitterling sausage with crushed buttery 
potato mash and Bordelaise sauce. To 

complement your meal even further, there 
is also a selection of sides such as French 
crispy fries, traditional French potato gratin 
and green mixed salad. For those who just 
want to sit back and watch the world go by 
in the afternoon, Le Restaurant de PAUL 
serve Afternoon Tea between 2.30pm 
to 5.30pm with a delicious selection of 
PAUL’s teatime treats with sandwiches, 
cakes and brioches served with PAUL jam 
and butter. Or in the evening, before going 
out to the theatre, the restaurant has a 
two-course and three-course Pre-Theatre 
menu, available from 2.30pm to 7.00pm. 

When dining at Le Restaurant de PAUL, 
make sure you leave enough room for 
the desserts as they have an awesome 
selection that will do more than make your 
eyes as round as big saucers. We managed 
to fit in Pomme au Four; baked apple with 
sultanas, cassonade sugar, cinnamon and 
honey with a scoop of vanilla ice cream, 
and Brioche Perdue; sweet French toast 
with a choice of crème anglaise (light 
custard), apricot coulis warm chocolate 
sauce. The apple was cooked thoroughly 
leaving a nice and soft texture while the 
sultanas gave it that added sweetness and 
the ice cream did justice to the hot and 
cold combination. The Brioche Perdue 
was totally delicious; out of the three 

sauces, the warm chocolate sauce was my 
absolute favourite. Other desserts include 
Tartelettes with a choice of lemon cream, 
dark chocolate or strawberry and custard 
cream tarts, Mœlleux Chocolat; slice of 
soft dark chocolate cake,  Millefeuille;  
layers of thin puff pastry with vanilla 
custard, and Cheese Plates with either 
Chèvre (goat cheese) or Camembert, 
both served with sliced apple and PAUL 
Campagne bread. 

Le Restaurant de PAUL is located in 
close proximity to Covent Garden Piazza 
and opened from 7.00am to 11.00pm 
for breakfast, lunch and dinner. With 30 
PAUL shops presently in London and two 
more opening in Oxford and Newbury in 
November, it probably won’t be too long 
before there’s another Le Restaurant de 
PAUL in town.

Le Restaurant de PAUL, 
29 Bedford Street, 
London 
WC2E 9ED
Tel: 020 7836 3304

www.paul-uk.com
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HarrodsLand of 
   Make Believe

London’s most famous department store gets ready for 
Christmas with its ‘Land of Make Believe’ theme and a 
host of enchanting surprises and goodies to make this 
Christmas one of your most memorable. Jada Brookes 
finds out what is on the Christmas menu. 

With its enchantingly lit poise  
brightening up many evenings 
in London’s Knightsbridge, this 

proud building represents one of the most 
famous and long-standing edifice in the 
history of London. Harrods founded by 
Charles Henry Harrod in 1834 and once 
owned by Mohamed Al-Fayed, has been 
welcoming guests through its doors from 
all walks of life for nearly two centuries. 
There is undoubtedly some kind of magic 
that keeps drawing us back, whether it’s  
the beauty counters with its host of 
renowned beauty brands such as Clarins, 
Estée Lauder, Crème de la Mar and 
Decléor, or designer bags by the likes 
of Dior, Valentino, Alexander McQueen 
and Dolce & Gabbana, or even the food 
court with its range of delicious food 
from different continents of the world. 
There is just something so intriguing  
about Harrods! And this coming 
Christmas is no different, because the 
luxury department store is celebrating 
the magic of the festive season with a fairy  
tale theme of ‘Land of Make Believe’. 
Harrods has collaborated with a host 

of the world’s most iconic brands to 
bring delighted visitors a contemporary 
wonderland theme. With beautiful 
oversized displays, exclusive products, 
limited edition collections and one-off 
pieces inspired by traditional vintage toys, 
the luxury department store is set to 
enchant us into the spirit of Christmas. 

From early November, visitors to the store 
will see the Brompton Road windows 
glowing with an exclusive collection of 
retro-inspired, oversized toys, especially 
created by designers including Stella 
McCartney,  Amy Somerville and Matthew 
Williamson. Not too far from the big day, 
one final scene will be added to complete 
the Land of Make Believe story showing 
Father Christmas taking to the skies led 
by his trusty reindeer. The limited edition 
and unique pieces presented throughout 
the store will span across fashion, home, 
beauty and toys, while exclusive collections 
include miniature Squint rocking horses 
and super-luxurious teddy bears from 
Merrythought. There is also a one-of-a-
kind gown designed by Stella McCartney 

which mirrors the piece adorned by the 
glittering fairy in the snow globe window 
scene. For children, it will be a truly 
unforgettable experience as the Harrods’ 
Christmas Grotto will take them on a 
journey through the Land of Make Believe 
with enchanted woodland creatures, 
magic mirrors and snowball games. With 
exclusive packages available, families will 
also have the opportunity to meet Father 
Christmas in his log cabin and enjoy a mini 
afternoon tea in The Georgian Terrace or 
add a sparkle to their experience with a 
glass of champagne. 

Harrods is celebrating ‘Christmas at 
Home’ on the Second Floor from the 
end of August covering five themes: 
Hideaway, Hyper-Luxe, Balmoral, Magical 
Forest and Ice Princess. Hideaway has 
a Scandinavian feel featuring soft silvers 
and cashmere accessories, while Hyper-
Luxe is super-glamorous and decadent, 
drawing on the opulent grandeur of 
Imperial Russia. Balmoral combines the 
traditional and contemporary with pale 
blue tones of Wedgwood; while Magical 
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Forest draws inspiration from wildlife with 
sequin adorned butterfly decorations and 
embellished baubles strung with luxurious 
velvet ribbon. The final theme,  Ice Princess, 
presents a whimsical and magical story of 
beaded snowflakes, diamond-drop baubles 
and crystal-adorned stockings. To help 
ease the woes of your Christmas shopping, 
Harrods is offering a ‘Dear Santa’ service 
whereby they’ll help your partner find 
your dream gift. By simply emailing your 
wish list to Santa@harrods.com along 
with your partner’s email address, Santa 
(or perhaps, one of his helpers) will send 
the list to your partner. The recipient will 
receive an email from Santa explaining that 
he’s giving them a helping hand in selecting 
the perfect present, gift-wrapping and 
even delivering it to an office or home 
while they sit back and let Harrods do the 
rest. The Gift Wrapping service in Land 
of Make Believe has over 60 presentation 
ideas and a vast choice of embellishments 
from candy canes and cinnamon sticks 
to ceramic stars and snowflakes so your 
gifts will be perfectly wrapped in time for 
Christmas. If you wish to seek out your 
own gift but still need a little help, the 
Gift Concierge will be on hand to assist. 
Whether it’s a rare blend from the Spirits 
Room, a personalised notebook or the 
latest gadget, Harrods’ experts will know 
how to select the gift of a lifetime. For 
those really pushed for time, the team will 
also take your order over the phone and 
deliver the gifts directly to your office or 
home.

Harrods knows that Christmas is a time 
where many families and individuals will 
purchase additional food in preparation 
for the festive season.  To cater for these 
moments, Harrods has unveiled a deluxe 
edit of its Christmas collection from its 
world-renowned Food Halls. Within this 
edit, there is a selection of both own-
label products and exclusives from leading 
international brands that will also make 
perfect gifts. Included in the range are 
exceptional products such as the Tree of 
Wonder from La Maison du Chocolat, 
the UK exclusive of the Coravin Wine 
Access System, Hermes Olive Oil and 
cured Wagyu beef. Harrods also present a 
collection of limited edition and traditional 
hampers full of seasonal treats such as 
The Archive, which marries collectible 
retro-styled packaging taken from across 
Harrods Food Halls’ 180-year history with 
some of their all-time classic products. 
The seasonal goods in this hamper 
include wines and spirits, tea and coffee, 
pantry items with an assortment of sweet 
biscuits, jars of marmalade and jam, and 
Christmas Pudding in ceramic bowl, and 
a confectionary selection of Chocolate 
Assortment, Chocolate Bars, English 
Barley Sugar, Berry and Fruit Mix Drops, 
presented in tins and jars based on original 
designs. The Eaton hamper is a family 
favourite with everything from champagne 
and fine wines to mince pies, Christmas 
pudding, biscuits and traditional fruit-
and-nut chocolate mendiants. This sweet 

Yuletide feast also includes six festive 
crackers and a decorative Christmas cake. 

Chocolate lovers will be in their element 
with the Celebration of Chocolate hamper 
that has an assortment of dark, milk and 
white chocolates. The sweet delights 
include coated shortbread biscuits with 
a satisfying crunch, sophisticated whisky 
truffles, a pistachio-flecked bar and a hot 
chocolate drink. There shouldn’t be any 
fighting over this hamper this Christmas 
as it has everything to cater for every 
taste. The Belgravia hamper is the perfect 
addition to your wine cellar and pantry, 
containing six select wines ranging from 
zesty whites to rich reds from Italy, Spain, 
France and Argentina as well as tea & 
coffee, olive oils, chutneys, preserves and 
biscuits. The Christmas Box meanwhile is 
a taster from the Food Halls presented 
in a neat signature gift box, containing 
Christmas spice, loose leaf tea which is 
rich in fragrance and a lovely way to warm 
up on a chilly night while tucking into the 
milk chocolate bar or Christmas pudding 
biscuits, or Champagne-infused strawberry 
jam. Harrods have many varieties of 
hampers with diverse themes to suit every 
taste and preference that will be sure to 
grab your attention this festive season.

www.harrods.com
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Jada Brookes enjoys the exquisite 
and very filling Mediterranean cuisine 
at Tad Restaurant and speaks to 
restaurant owner Huseyin Ulus about 
his background.

Afiyet Olsun!
Tad Restaurant

bitecuisine

Not too far from Hackney Empire in the heart of east 
London is a restaurant critically acclaimed by regulars 
as one of the top ten authentic Turkish restaurants in 

the UK. The award-winning Tad Restaurant is truly passionate 
about ‘great food and wine served in a vibrant, warm and 
friendly atmosphere’. Only the finest ingredients are used, with 
cured meats and meze sourced direct from producers in the 
Mediterranean region of Turkey. Tad Restaurant also use extra 
virgin olive oil exclusively produced for them in a remote 
mountain village in Izmir. In Anatolia, the word ‘Tad’ means 
‘taste’ and as a result of this, the restaurant offers a combination  
of traditional Middle Eastern and Mediterranean ‘soul’ food. 

Arriving at the restaurant on a Monday evening, it wasn’t long 
before Tad Restaurant was packed with customers eager to 
enjoy their award-winning cuisine. The décor was beautifully 
designed with dark pink walls, semi-circle wall uplighters,  
framed pictures, two flat screens on either side of the room, and 
soft music playing in the background. The atmosphere was light, 
relaxing and vibrant, so I knew we were in for a treat. Starting 
with cocktails, which you can order while you wait for your 
meal, we decided to try the Long Island Iced Tea, Tequila Sunrise, 
Sex on the Beach and Banana Daquiri. The Long Island Iced  
Tea wasn’t a personal favourite of mine, but the Tequila Sunrise 
was delicious with a grenadine aftertaste which was slightly 
sweet. The Sex on the Beach with vodka, Archers, crème de 
cassis and fruit juice, was also sweet and although you could 
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Long Island Ice Tea

Tequila Sunrise

Banana Daquiri

Mojito

Tad Special

B52
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taste the alcohol, it wasn’t overpowering. 
Finally, the Banana Daquiri, infused with 
Bacardi, dark rum & lime juice, crème de 
banana and fresh banana was my absolute 
favourite. I could drink this cocktail all night. 
And when we thought we had finished, 
three more drinks landed on our table: Tad 
Special, creamy and delicious with the rich 
taste of Baileys; B52, with a liquorice taste 
that reminded me of the strong anise taste 
of black Sambuca, and Mojito, a clear lime 
coloured concoction. 

Tad Restaurant has a very extensive menu 
with a huge variety of dishes to choose 
from. We didn’t know this at the time, but 
we were in for a real treat that evening. 
Restaurant owner, Huseyin Ulus, helped 
us choose our dishes, and even ordered 
some he thought we would like. The array 
of dishes that we had was a menu in itself. 
For starters, we had a mixed meze for two, 
a variety of hot and cold starters including 
halloumi, calamari, falafel and feta cheese 
filled pastry and hummus, and Albanian 
fried liver, sautéed strips of lamb liver in 
butter, caramelised onions, mixed herbs 
and chilli with lemon juice, both served 
with Turkish bread. I thoroughly enjoyed 
the mixed meze but as a non-lover of 

liver, the Albanian dish didn’t personally 
appeal to me. For the main meal, we had 
several dishes, including Lamb and Chicken 
Shish, Lamb and Chicken Beyti, Lamb 
and Chicken Iskender, Lamb and Chicken 
Lahmacun, and Tad Special Mix Grill,  
served with rice, red onion salad and 
grilled onions. Many may recognise Shish as 
large cubes of lamb or chicken marinated 
in olive oil, mixed spices and herbs,  
skewered and charcoal grilled and 
Lahmacun, oval shaped thin pastry topped 
with minced lamb, onion and mixed spices 
or finely diced chicken, red and green 
peppers with mixed spices. However, 
dishes like Beyti, spicy minced lamb or 
chicken seasoned with garlic, parsley,  
olive oil and yoghurt may be relatively 
unknown. We also had two additional 
drinks: Raki, the unofficial ‘national drink’ 
in Turkey and Efes, Turkish beer.  To say we 
were stuffed at the end of our meal would 
be an understatement but the food was 
thoroughly enjoyable with rich flavours 
and well cooked meat. This is thanks to 
the Ocakbasi Grill, a special design for 
grilling kebabs and meat with natural 
coal. Believe it or not, we still managed to  
have room for dessert: Baklava, filo pastry 
with pistachios, walnut, seasonal berry  

and honey syrup served with ice-cream or 
yoghurt – absolutely delicious!

At the end of our wonderful and very 
filling dining experience, we sat down 
with Huseyin to find out more about 
his background and the success of his 
restaurant. His story begins in 1989 when 
Huseyin and his family came to the UK. His 
father, a chef, had previously cooked for a 
variety of people, ranging from ministers 
to hundreds of employees in electricity 
plants since he was a teenager. Huseyin 
said, “I come from a very humble family. 
After settling in the UK in early 1989, my 
father and mother worked 16-18 hours 
a day and sometimes they would work 
round the clock as the garment industry 
was very busy in the late ‘80s and early 
‘90s. My mother sewed clothes and my 
father cooked for numerous factories with 
hundreds of workers in Hackney.” Being 
the eldest in the family, Huseyin had the 
responsibility of helping his mother at 
the weekend and after school, until “after 
sewing my fingers a couple of time, it was 
unanimously decided that cooking was a 
much safer job for me and I should help 
dad instead.” 

Cold Meze

Albanian Fried Liver

Lamb Iskender

Lamb Shish



Huseyin was born in a village called Yenikoy, on the borders of 
Kahramanmaras and Malayta towns in the south central east of Turkey. 
After finishing secondary school, he came to the UK at the age of 
16, where he was given an opportunity to finish a BTEC National at 
Hackney College. He then went onto Middlesex University, “the only 
known university amongst the community at the time”, to study a BSc 
in Engineering. “For the first couple of years, it was difficult adopting a 
new life, financial difficulty, language barriers, helping mum and dad, and 
trying to keep a social life at the same time. I ended up dropping out 
of university and was forced to work for dad at his new fish and chip 
shop.” This takeaway fish and chip shop happened to be called ‘Diane 
Fish Bar’. “Yes, named after the late Princess Diane! My father had a soft 
side for the Royal Family. I guess because back home, his business was 
shut down by the fascist local regime in Elbistan and he saw no future 
for us Kurdish Alevis in Turkey. So when the UK opened their arms out 
to the Ulus family, providing us with opportunity and accepting us for 
who we are; without questioning our background and faith, not only my 
father but we all were and still are grateful to the Queen.”

After selling the fish and chip shop a year later, Huseyin’s father then 
opened a barbeque style Anatolia Grill House that seated 45 people 
on Mare Street. Anatolia is the ancient name for Turkey meaning a  
‘mother’s fullness’. Sadly, in 2001, the restaurant stopped trading when 
a large construction company forced them out, but, thankfully the 
story didn’t end there! Moving next door to the famous Hackney pub 
Maddigan, the newly located Anatolia restaurant now had 120 seats. Two 
years later, Anatolia was sold and this ended the partnership between 
Huseyin and his father in the restaurant business. The following year, 
Huseyin set up his own restaurant next to Hackney Central station with 
100 seats and a year later, sold this to restaurant chain Cirrik. Amazingly, 
that same year the construction of their first restaurant finished and 
the landlord decided to give the site back to them. It is here that Tad 
Restaurant, a 120 seated restaurant, still stands. 

Taking inspiration from different parts of Anatolia, the dishes served 
at Tad Restaurant are traditionally part of people’s everyday life in the 
village culture. The concept of the restaurant is simply “choose the meat 
and the food you want and it’s cooked in front of you”, along with the 
passion and touch of Huseyin’s hands that go into every kebab cooked. 
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Chicken Shish
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Their daily fresh produce is sourced from Spitalfields in 
Leyton and the meat from Smithfields in Barbican. “They 
always keep the best stuff for me because I have been 
trading with them since 1990.” A lot of Huseyin’s cuisine 
expertise comes from his father but added, “A lot of self-
initiative has been instilled in me and we also have a saying 
back home, ‘the horn has overgrown the ears’ meaning 
the trainee outperforms the master.” Huseyin’s speciality 
is the grill, and proudly declared, “I make that kebab taste 
so tasty that they keep coming back for more! But really 
a good restaurateur must know his restaurant alphabet 
from A-Z. There is one you can count on and that’s the 
taste of my kebab.” When asked what his favourite dish was, 
Huseyin surprised us with, “It’s funny you asked that. It’s  
not actually the kebab, but the ‘Tava’ meaning stir fried 
meat and vegetables with ‘Salca’ village tomato puree.”

In Huseyin’s opinion, the secret to a successful business is, 
“Patience! Believe me, it’s not the cooking or the ingredients.” He 
then added, “I have seen so much in my 25 years of restaurant  
life, you would not be able to fit it into a book. Nothing is 
prepared without my touch of patience because by the time each 
order is prepared, it takes the life out of me. From the customer  
coming in to the restaurant, the waiter showing their seat, taking 
their order, cooking their order, serving it, waiting more and time 
for the bill. When I see a tip and thumbs up, I know we have 
done a good job. What do they say; it’s not over until the fat lady 
sings! Well with me, it’s not over until that last order with a smile 
and thumbs up shows. Because believe me, every order is like a 
small battle, so as the General, I have to stand my ground and be 
patient. If I lose it, then the rest crumble after me.” Although he 
would say that all restaurants have their own special touch due to 
their preparation and being established through the owner’s hard 
work and effort, Tad Restaurant is different because, “I have seen 
families with children in the early 1990s continuing to come back 
now with their grandchildren.”

Funny enough, their busiest time of the year is, “Summer time, 
would you believe it. It’s funny that you would think people 

eat less when it’s hot.” The restaurant being an award-winning 
establishment recently won the Best Turkish Kebab award and 
in the past, Hackney Best Restaurant of the Year award. “I have 
been quoted in numerous articles, papers and websites, but my 
best award would be to keep the restaurant going as long as I 
can.” Finally his goal for the future is, “I always wanted to open 
a restaurant by the Thames over the city and Tower Bridge, so if  
you know of any good spots, please let me know.”

Tad Restaurant offers a unique and comprehensive wine list that 
spans across most regions of the Mediterranean, along with ‘a 
little company from our friends in the New World’, as well as an 
extensive vegetarian option unlike any other restaurants. 

Well, as Tad Restaurant says ‘Afiyet Olsun!’ – Enjoy! And that we 
certainly did.

Tad Restaurant, 261 Mare Street, Hackney, London, E8 3NS 
0208 986 2612

www.tadrestaurant.co.uk
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Tad Salad Grilled Red Onions

Turkish Coffee
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The Passion of Soho
From Soho beginnings to countrywide, Patisserie Valerie has provided 
scrumptious delights since 1926. Fiona James tries hard to resist their 
range of delicious goodies.

While Virginia Woolf was making what 
she called her ‘usual round’ in Soho 
during the 1920s, from Gordon Square 
and Charing Cross Road, straight down 
to Shaftesbury Avenue and Gerard Street, 
there was another lady making her mark 
in Frith Street. Madam Valerie, a Belgian-
born pastry chef who had decided to 
come to London in a bid to introduce 
fine continental patisserie to the English, 
opened her first shop in 1926. Customers 
attracted by her reputation would flock 
from far and wide to the shop and choose 
from an array of cakes placed on a stand 
on each table, paying for the number 
consumed. During the Second World 
War, the premises were bombed by the 
Luftwaffe, but Madam Valerie refusing to 
allow this unfortunate incident to put an 
end to her dreams, subsequently set up 
shop around the corner in Old Compton 
Street where her legacy continues to this 
very day. The unique café atmosphere at 
the Soho shop includes the décor left over 
from the 1950s epitomised by the now 
famous Toulouse-Lautrec style cartoons 
by Terron.

Up to 1987, Patisserie Valerie had 
operated as a single shop until 
the three Scalzo brothers 
– Enzo, Robert 

and Victor – acquired the business and 
grew it to eight in central London. In May 
1993, Sagne in Marylebone established in 
1921 by a famous chocolatier and pâtissier, 
M. Sagne from Verlay, Switzerland joined 
the group, bringing its delectable expertise. 
This famous patisserie, with its Palladian 
style murals was carefully restored to its 
former 1920’s glory. The eight Patisserie 
Valerie openings included the Kensington 
shop which opened in October 2002 and 
took over the site of the former Patisserie 
Français owned by the Pechon family for 
over three generations. The Belgravia 
store opened its doors in Motcomb Street 
in March 2003 and despite being smaller 
and more intimate than the others, it 
proved popular with local residents and 
many of the visitors staying at the hotels 
close by. The Belgravia shop also offers 
a pleasant and calming garden area that 
has been christened a ‘haven’ by Valerie 
regulars. Other branches include Duke of 
York’s Square in Chelsea which was one of 
the first businesses to open in the square, 
Piccadilly, Spitalfields and Queensway. In 

early 2007, Patisserie Valerie joined 
forces with Druckers Vienna 
Patisserie which shared the same 

belief and pride in the quality 
of hand-made authentic 
continental pastries and 
confectionary. 

Today, Patisserie Valerie 
still provides a haven of 

self-indulgence at each of their locations, 
displaying delicious and sumptuous cakes 
that are too good to walk past. During 
your visit, you’ll discover the unique 
quality of their cakes and patisserie as well 
as their continental breakfasts, lunches, the 
finest teas and coffees and an atmosphere 
that is unique to each location. Patisserie 
Valerie has worked hard to achieve an 
international reputation built on the quality 
of their products, where their cakes and 
patisserie are hand-made using 
artisan craft bakery skills, fresh 
ingredients and traditional 
baking methods resulting in 
award-winning croissants 
and viennoiserie. They have 
a selection of popular and 
bespoke special occasion 
cakes and celebration 
cake service that offers 
outstanding 
quality and 
value. All of 
their products 
are made in-
house at one 
of their seven 
bakeries 
a n d 
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are delivered fresh to the shops daily. For 
those preparing for their wedding day, 
you’ll be pleased to know that Patisserie 
Valerie has been creating sumptuous 
chocolate wedding cakes for years and 
with a delicious collection of designs 
including the impressive and statuesque 
Croque en bouche, you’ll be spoiled for 
choice. 

Choosing one of Patisserie Valerie’s s 
delicious and eye-saucer cakes and gateau 
is a hard enough task. Special occasion 
cakes such as Angelica Gateau with thin 
chocolate roulade sponge layers, chocolate 
cream, fresh cream and strawberries; Black 
Forest Gateau with chocolate sponge 
layered with fresh cream and sweet black 
cherries, and laced with kirsch liqueur; 
Exotic Fruit Gateau with vanilla sponge 
layers filled with fresh cream and fresh 
fruits, and finished with charlotte sponge; 
or even White Cigarette Celebration 
Cake  with layers of chocolate sponge 
and Belgian chocolate cream finished with 
white chocolates ‘cigarettes’ will have you 
in scrumptious dessert heaven. For that 

special day, their selection of creative 
wedding cakes include Carrot Cake, 

made with ‘Irish Cream’ flour, 
fresh carrots, walnuts, nutmeg, 

cinnamon and cloves, 
iced with rich cream 

cheese coating and 
finally decorated 
with hand piped 
swirls of cream 
cheese frosting; 
Marshmal low 

M e r i n g u e 
Obsession, 
a light fluffy 

marshmallow meringue covering a dark, 
rich chocolate obsession cake, made 
with bittersweet dark chocolate, almonds 
and a tea spoon of cognac; Profiteroles 
Valerie Style, a creative alternative to a 
traditional tiered wedding cake, where 
the profiteroles can be filled with either 
Chantilly (sweetened fresh cream), St. 
Honoré, Dark Chocolate or Sabayon 
flavoured cream. The profiteroles are then 
enrobed in a rich dark Belgian chocolate 
cream and finally decorated with swirls 
of white chocolate, dark chocolate or a 
combination of the two; or even White 
Chocolate Box, a ‘Gift Box’ style cake that 
can be made in a wide choice of fillings 
such as dark chocolate roulade sponge 
layers filled with dark Belgian chocolate 
cream, or vanilla genoise sponge layers 
laced with a cherry maraschino liqueur 
and filled with Crème St. Honoré and 
fresh strawberries. 

Patisserie Valerie has an extensive 
breakfast, lunch and dinner selection, 
with the menu varying slightly from café 
to café. On a typical menu, you’ll find 
Continental Breakfast delights such as 
Brioche and Butter, Pain au Chocolat 
and Organic Porridge; All Day Breakfast 
and Brunch like Eggs Benedict Royal, two 
poached eggs on toasted brioche with 
smoked salmon and hollandaise sauce or 
Scrambled Eggs with bacon on granary 
toast; Speciality Sandwiches such as Valerie 
Club with grilled chicken breast, gammon 
ham, tomato and mayonnaise on toasted 
granary bread or Mozzarella Cheese with 
avocado, tomato with fresh basil and pesto 
dressing on toasted ciabatta; Grilled Snacks 
such as Croque Italienne; grilled granary 
bread sandwich filled with prosciutto 
ham, mozzarella and topped with sundried 
tomato, black olives and gruyere béchamel 
or Grilled Croissant with cheddar 
cheese and tomato; and Lunch through 
to Evening meals like Traditional Lasagne 
with minced beef,  basil and tomato sauce 
and mozzarella cheese, served with garlic 
bread or Greek Salad with marinated 
feta cheese, hummus, cherry tomatoes, 
black olives on mixed leaf lettuce and 
warm pitta bread. There are also real fruit 
smoothies, scrumptious patisserie, hot and 
cold drinks, and ice cream milkshakes to 
complement your meal.

Patisserie Valerie currently have over 
110 shops across the UK including 

station cafes, brasseries, concessions 
within Next and Selfridges alongside their 

traditional café offerings and the business 
is growing exponentially with new stores 
opening all the time. 

www.patisserie-valerie.co.uk 
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With almost 300 years of producing fine cognac, Martell Cellar Master Benoît 
Fil creates a masterpiece ahead of their Tricentenary celebrations next year. 
Jada Brookes finds out how he did it and the journey he took to achieve his goal.

When you desire to create something unique that will 
capture the qualities of the past, and be remembered 
for years to come, trying to trace someone’s 

footsteps yesterday let alone 300 years ago can be a very hard task. 
But thanks to founder Jean Martell’s original letters, Cellar Master 
Benoît Fil was able to piece together the story of the exceptional 
and visionary spirit, Martell Cognac. Using this information, Fil 
constructed a map of Jean Martell’s key suppliers from 1735 to 
1742, visiting the winegrowers of that era just as Jean Martell 
had generations before him. It was here that the Cellar Master 

sampled eaux-de-vie and met the winegrowing families whose 
ancestors had originally supplied the brand’s founder. From this 
experience, Fil was able to set to work crafting the blend, leaving 
it to age in barrels made from the oak of a 300-year-old tree, 
and thus creating Martell Premier Voyage, an exceptional and 

distinctive new blend containing 18 eaux-de-vie from Martell’s 
cellars, in homage to Jean Martell. This limited edition blend will 
also be instrumental in celebrating the brand’s 300th anniversary 
next year. 

It was in 1715 that Jean Martell, a native and young merchant 
from Jersey,  off the coast of Normandy, founded his namesake on 
the banks of the Charente River, making Martell the oldest of the 
great cognac houses. King Louis XIV had recently passed away in 
Versailles, leaving behind a magnificent flowering of artistry and 
craftsmanship that he had overseen during his reign. The original 
family coat of arms found on the Martell cognac bottles dates back 
to the Middle Ages and depicts three Golden mallets beneath a 
bird perching on a braid; the swift soon become the symbol of 
Martell. When Jean Martell suddenly died in 1753, it was left to 
his widow Rachel to successfully run the family business. It grew 
tremendously and with constraints of eaux-de-vie production, the 
family were encouraged to move to a typical Charentais estate 
called ‘Gatebourse’ with vineyards and cellars in 1833. Passing 
the reigns to her two sons Jean and Frédéric-Gabriel in 1775, 
the brothers continued their father’s work and when business 
flourished overseas, the first shipment of cognac in barrels were 
sent to the United States. England also got a taste of the cognac 
in 1814 when Jean Martell’s grandson, Auguste set up business 
there between 1806 and 1815, making Martell number one on 
the cognac market, through looking after house interests and 
outwitting the continental blockade to retain the English market. 
King George III then granted Martell an import licence in spite 
of the blockade. In 1990, the symbolic swift took flight and the 
coat of arms was redesigned with modernity, but still featuring 
the three hammers.

300 Years of  Fine Cognac

bitedrinks



Benoît Fil, Martell’s Cellar Master commented on his creation 
of Martell Premier Voyage, “The desire was to create a blend 
that reflected the journey and history of Jean Martell. We had 
access in our archives to the exact geographical locations that 
he went to. Therefore, we were able to visit the descendants 
of these winegrowers who today create the best quality 
eaux-de-vie. Martell Premier Voyage takes the best things 
from the past of Cognac and Jean Martell’s vision, and makes 
them something that we can enjoy together. This new blend 
truly captures three centuries of Martell turning cognac into 
art.” The very generous notes that makes this unique blend 
the perfect celebratory tribute include candied orange peel, 
blackcurrant, honey and gingerbread. Whilst swirling brings 
out its full elegance, there are subtle notes of old walnuts 
combined with generous notes of dried fruit, apricots and 
raisins. The attack on the palate is both full and delicate, with 
generous aromas of candied fruit still discernible. The hint of 
blackcurrant provides a perfect complement to a very rich 
and elegant aromatic range while notes of spice and beeswax 
comes to the forefront. 
 

bitedrinks

To help celebrate the House’s Tricentenary, world-
renowned French conceptual artist Bernar Venet was 
called upon to lend his distinctive, minimalist style by 
creating a stunning artwork in which to house the precious 
cognac. The artist’s timeless design is comprised of COR-
TEN® steel arcs which are divided into three clusters, 
evoking the 300 year anniversary, and shelters a simple 
and elegant teardrop-shaped Sèvres crystal decanter.  
This celebratory blend can only be drawn from the 
sculpture with a fusil; a special pipette used by the Cellar 

Master to extract and taste eaux-de-vie from the barrels. Bernar 
Venet said of the collaboration, “It was a pleasure to work with a 
house with such history, such passion and such vision. I am proud 
to be associated with a brand with a heritage as strong as Martell’s. 
I was inspired by the date 1715, as the year that Louis XIV died 
and this great cognac house was born. I have in the past created 
a sculpture around a statue of Louis XIV, and I wanted a sense of 
continuity with my work. The arches in the work represent this 
continuity, and a sense of time.  The three arc clusters represent the 
three centuries that we are celebrating. There are so many parallels 
between Versailles, the birthplace of Art De Vivre, and Martell and 
with what I do.” Bernar Venet, one of France’s most prolific artists 
has been exhibiting his work since 1965 and his sculptures have 
toured the world over. 

In keeping with the number of years that Martell has been  
established, there will only be 300 pieces of the exceptionally 
limited edition available worldwide. Each one will be individually 
signed, numbered and produced to order, encapsulating the 
excellence and creatively for which the House of Martell stands. 
The Martell Premier Voyage is priced at €10,000 EUR; simply go to 
their website to register or submit any enquiries. 
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London Gin
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Jada Brookes discovers the story 
behind D.J. Limbrey Distilling Co. 
Ltd’s new artistic smooth gin that’s 
hitting the clubs.



W
ith a combination of 
soft, smooth botanical 
flavours and the daring 
kick of nettle, D1 

London Gin is the new ultra-smooth 
gin from D.J. Limbrey Distilling Co. 
Ltd. The artistic beverage which made 
its exclusive debut at Harvey Nichols’ 
stores and online shop earlier this year 
is now available in selective bars and 
clubs including those within the Ignite 
Group.  Along with its contemporary 
art branding, this distinctive ultra-
smooth and versatile gin is sure to be a 
winner with gin lovers and other spirit 
drinkers, especially vodka drinkers. 

There is no doubt that D1 London Gin 
will stand apart from its competitors, 
not just because of its eye-catching 
artistic labelling but also because of 
its unique distillation methodology 
and blend of enriched ingredients. 
To create this dynamic new gin, D.J. 
Limbrey Distilling Co. Ltd uses a very 
narrow cut of triple-distilled spirit in 
a single batch copper pot, combined 
with ingredients such as juniper berries, 
orange and lemon peel, angelica root, 
cassia bark, and nettles. The result 
of this diverse combination is a 40% 
ABV London Dry Gin that embraces 
a mix of quintessential British flavours 
and aromas of orange, fruit tea with 
a juniper backbone, and a distinctive 
blackcurrant nose that works perfectly 
with mint as a signature garnish. 

Its eye-catching design is thanks to 
international contemporary artist 
Jacky Tsai whose ‘Floral Skull’ featured 
on the bottle, was made famous by 
the late Alexander McQueen. The 
Shanghai-born artist based in London is 
acclaimed for his fusion of Eastern craft 
and Western pop art, and extended 
work including giant leather skull, 
screen prints and other skull themed 
sculptures. Jacky’s background inspires 
a broad range of imagery, techniques 
and media including lacquer carving, silk 
embroidery, hand-painted porcelain and 
cloisonné. Through combining intricate 
images from nature with western 
cultural references, the artist’s unique 
‘fusion art’ is increasingly sought after 
in galleries and premium retail stores 
around the world, including Harvey 
Nichols. 

It may have taken over two years to 
perfect D1 London Gin but this has 
enabled the contemporary luxury 
British spirits company, who has 
been crafting spirits for centuries, to  
produce a superbly smooth and 
versatile super-premium gin. D1 
London Gin is D.J. Limbrey Distilling Co. 
Ltd’s first spirit to combine traditional 
distilling craft with contemporary 
branding to create a distinctive, smooth 
and versatile super-premium gin 
designed for a broad palate of taste. 
For those creative mixology serves, 
D1 London Gin is the perfect beverage 
to combine with fresh fruits, teas and 
classic ingredients. Examples of these 
refreshing concoctions include Perfect 
Serve: D1 London Gin with premium 
tonic and fresh mint served on the 
rocks; D1 and Pink: D1 London Gin 
with mint infused vermouth, nettle 
and peppermint cordial;  and ClouD1 
– Jacky Tsai: Pink foam of vanilla, 
cardamom and champagne with blue 
foam of blueberry, blackcurrant and 
nettle. 

Dominic Limbrey, founder of D.J. 
Limbrey Distilling Co. Ltd has a passion 
for premium gin and a background in 
design and production for international 
markets. He said, “We are re-defining 
super-premium gin by combining 
traditional British distilling craft with 

branding based on London couture for 
people who love gin and those who 
wouldn’t consider a traditionally or 
heavily botanical-led gin. Our innovative 
design and smooth versatility will  
enable people around the world to 
enjoy D1 London Gin in a way that 
reflects their individual taste and style.” 
D1 London Gin has already been 
awarded two Masters medals for the 
Super Premium and Contemporary 
categories of the global Gin Masters 
2014 based on blind tastings by industry 
experts.

At the UK launch hosted by the Ignite 
Group at Boujis London in May, guests 
were treated to an exclusive art 
exhibition and performance by Jacky 
Tsai and were given the opportunity 
to taste D1 London Gin as well as its 
signature serves. At Harvey Nichols, 
during the six week listing, customers 
were invited to attend tastings at the 
Knightsbridge, Edinburgh, Manchester, 
Leeds, Bristol and Birmingham stores. 
As well as being available at bars within 
the Ignite Group, D1 London Gin 
can also be found at Boujis, Eclipse 
and W Hotel, and will start its global 
domination with its first launch in Hong 
Kong later this year.

www.d1londongin.com
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The Whisky ShopChri  tmas
  

The Whisky Shop has it all wrapped up for Christmas 
with their festive selection of unique and luxurious 
whisky gifts. Samantha Morgan reveals what’s on offer 
from the crowned 2014 Best Specialist Drinks Retailer 
of the Year.

With Christmas not too far away, it’s time 
to start thinking about that special gift 
for a loved one or replenishing the 

good old whisky cabinet. Luxury drinks retailer, 
The Whisky Shop has an unrivalled collection 
of whisky gifts this Christmas at their 22 stores 
nationwide and online. With a selection of whiskies 
from across the globe, there is a malt or blend 
to suit everybody, from those setting off on their 
whisky journey of discovery for the first time to 
connoisseurs and collectors of the spirit.

Haig Club in its eye-catching royal blue bottle 
is the new single grain Scotch whisky from the 
Cameronbridge distillery in Scotland.  The three cask 
type whisky developed by Diageo in partnership 
with global sporting icon David Beckham and British 
entrepreneur Simon Fuller, exudes a fresh, clean 
style and an ultra-smooth taste, with delicious notes 
of butterscotch and toffee. It can be enjoyed either 
neat, over ice or in a long, refreshing cocktail. One 
of the world favourites, Jack Daniel’s arrives with a 
difference and as the ultimate personalised gift this  
Christmas. Jack Daniel’s Single Barrel 
engraved bottles proves a truly unique whiskey 
with a robust and colourful character highlighting 
toasted oak, vanilla and caramel. Only one in every 
100 barrels is hand selected to make Single Barrel 
and because no two barrels are exactly the same, 
whiskey enthusiasts and adventurers will have the 
chance to experience the flavour and style that 
the Master Distiller deems extra special. Not only 
that, but The Whisky Shop can exclusively help to 
create an exceptionally individual gift by adding a 
personalised message engraved into the side of the 
bottle. 
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For a truly exclusive limited edition this Christmas, the 
2014 release Bowmore Laimrig 15 year old finished 
in the finest Spanish sherry butts is available at The Whisky 
Shop. This cask strength, non-chill filtered Bowmore has 
a rich, dark character and colour with notes of fig, cocoa 
and raisins wrapped around the customary oily smokiness 
of Bowmore. The name ‘Laimrig’, Scottish Gaelic for 
‘pier’ celebrates Bowmore’s ancient stone pier where 
the distillery’s barley would have once been unloaded 
and from where this renowned single malt would have 
first set sail for the four corners of the world. It takes 
16 years to initially mature the cask strength BenRiach 
1995 17 year old in ex-bourdon barrels and then an 
additional year to complete the ‘finishing’ period in virgin 
American Oak barrels. This double maturation method 
creates intense vanilla and coconut notes layered on 
top of flavours such as barley sugars, honey, apricots and  
toffee apples with a crisp, dry finish. The limited edition 
single malt Scotch whisky is crafted from hand-selected 
casks which combined to produce this exclusive bottling 
for The Whisky Shop.  

Straight from the Highland distillery, Aberfeldy 16 
Years Old Single Cask is a mellow whisky with herbal 
notes and a trace of orange peel that was distilled in 1996. 
It is then selected for individual bottling from a single refill 
American oak ex-sherry hogshead cask in 2013 at natural 
cask strength. With a smooth texture and sweet taste,  
light acidity and beeswax, and a long warming finishing, this 
whisky is sure to make a lasting impression this Christmas. It 
is surprisingly easy to drink even at cask strength, but adding 
some water creates a creamier texture and releases more 
fruit and fudge notes. The enchanting Glenlivet Gallow 
Hill 16 Year Old is a whisky bottled at natural cask 
strength. Its burst of concentrated fruit flavours includes 
sweet clementine, pear and pineapple along with toasted 
almonds and moist gingerbread. It coats the mouth with 
orange-chocolate and a hint of treacle toffee, leaving a 
long and refreshing finish. The story behind the bottle 
derives from a ban on private distilling in 1781, but 
the area was rife with illicit stills for many years. 
To dissuade transgressors, a public gibbet was 
erected on the hillside above the site where the 
Glenlivet Distillery now sits and the hillside has 
become forever known as ‘Gallow Hill’. 

With 22 stores nationwide and an online 
store, The Whisky Shop is the largest specialist 
whisky retailer in the UK. Their premium 
London Piccadilly flagship opened in 2012 and 
the following year, they won the 2013 National 
Association of Shopfitters (NAS) Design 
Partnership Award for Retail. This year, The 
Whisky Shop was crowned the Best Specialist 
Drinks Retailer of the Year at the 2014 Harpers 
Awards. 

www.whiskyshop.com
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Dayle Best attends the French Tuesdays 
‘Pan Am’ party at Nozomi in Knights-
bridge and gives us an account of what 
happened on the night.

French Tuesdays

Pan Am Party 
              

bitenightout

NOZOMI
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As the cool evening falls over Knightsbridge, 
even the pigeons seem to be in a slumber, 
perched on the window ledge of the stores. 

People seated at coffee tables are seemingly engaged 
in mild conversation, while passersby waffle in chiffon, 
with sunglasses serving as hair grips, holding their 
hair in its rightful place, on an evening where the 
breeze, if any, is but a whisper. For some, this evening 
is an excuse to socialise and party the evening away 
as we get picture perfect for another one of French 
Tuesdays’ exciting extravaganzas. We make our way 
towards Beauchamp Place to Nozomi, a restaurant 
pleasing to the eye and equally a landmark for this 
evening’s dynamic hosts. Greeted by both new and 
familiar faces, cocktails as usual are within arms’ 
reach of making an entrance while meeting some 
wonderfully turned out people in the process.

All aboard the flagship as we take off into an evening 
hosted by Nicoccino for their official launch party. 
The theme of the night is ‘Pan Am’ as Nicoccino 
gives you the ‘Freedom to Travel’ by providing an 
ultimate nicotine experience. Yes, this is an evening 
where smokers are enticed, feeling care-free and 
acceptable around social circles and not having to 

escape to the fire exits to have a pleasure seeking 
pull of a cigarette. Here, is where Nicoccino offers 
a completely new solution for adult smokers. It’s 
discreet, orally disposable and serves well when 
smoking isn’t always an option.  As usual, there were 
delicious canapés, courtesy of Nozomi, going around 
the room while a delightful flight crew entertain the 
guests with fun photo shoots and playing captain with 
attendants checking in flight cards for this evening’s 
surprise raffle. Moving swiftly into the early hours 
of the evening with music by DJ Tony, the French 
Tuesdays team have chosen the newly transformed 
and revamped Nozomi well, who were incidentally 
voted London’s Best Restaurant Bar in 2013.

There are also goody bags for all in attendance 
and yet another wonderful crowd opened to the 
festivities of both hosts and sponsors. The raffle is 
drawn and the winner is Henri Leow who managed 
to answer all four questions correctly. He’s won a 
private Michelin Star Cooking experience for two 
at Hibiscus Mayfair, following a pleasant night in 
Knightsbridge. 

www.frenchtuesdays.com

French Tuesdays

Photographer: Anna Martensson

NOZOMI
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At a well hidden venue in St Martins Lane, Dayle Best attends French 
Tuesdays’ Pink Party at the Library and reveals what happened on the 
night. Shhh, remember, it’s a library. 

In an elongated space with floor-to-ceiling walled bookcases, 
Library is a new prestigious venue desired by those in the 
know and hidden away within central London’s St Martins 

Lane. This new private members’ club for the eclectic literary 
community was the colourful venue for French Tuesdays’ ‘Pink 
Party’ event. The evening started with a sparkle, fluorescent 
tubes and Taittinger Champagne, and a strong party flare in 
the air as this evening’s crowd showed early signs of getting 
into the party mood. Thanks to French Tuesdays, members 
and guests could enjoy and explore this literary hub while 
creative people and entrepreneurs could network whilst still 
having a party. Now, if that isn’t having your cake and eating 
it, then the French Tuesdays team could be held guilty for 
arranging such an eventful clash of interests. 

A very chic event with a touch of pink, the canapés made their 
way around the room whilst the evenings’ entertainment 
included a special appearance from up-and-coming artist 
Samantha, who looked equally stunning in the chosen colour 
scheme. There are no birthday celebrations this evening, 
but yet those who have reserved tables turn the flame up 
a blaze with discussion and party poppers aided by the 
electric sounds of DJ Tony. Ever warm and welcoming, Alla 
Furmanova, event manager for French Tuesdays takes a bow 
in her gratitude to both guests and team. And not forgetting 
the champagne provided by Taittinger who brought the liquid 

sparkle to the evening. One of the few remaining Champagne 
Houses, Taittinger is owned and actively managed by the 
family name on the label, whose origins dates back to 1734, 
when the original house was founded by Jacques Fourneaux. 

The party ravels on as bartenders are kept busy whizzing 
up fizzy concoctions in couture waistcoats, while the dance 
friendly crowd meet and greet each other. But hey, who’s 
watching the clock anyway? No one by far, after all it’s Tuesday, 
French Tuesdays.

www.frenchtuesdays.com
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French Tuesdays’
       Pretty in Pink
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Fiona James discovers the mysterious Japanese 
performer Ayumi LaNoire who has a few interesting 
and intriguing talents up her sleeves. 

biteperformanceprofile



Ayumi 

While growing up, from infancy to probably pre-
teens, you were probably more likely to have 
been warned not to play with fire, and if you 

did, you would get hurt bad… real bad! But performer 
Ayumi LaNoire seems to have mastered the art of playing 
with fire and has no fear of getting burnt.  After all, there 
is a special technique to the art and not just anyone could 
do it.  Also, she has another pastime, one that really gets 
the crowd going and is often performed with very little 
light. She starts with her back to the crowd, donning a 
Japanese Kimono gown and starts teasing the crowd a 
bit by exposing a shoulder or two with a little dance here 
and there as though she’s about to perform a strip tease. 
Then suddenly the gown is off to reveal a rather sexy 
number showing off her slim and toned body, which gets 
the crowd cheering their approval.  Ayumi then grabs 
the pole while keeping in with the beat of electro music 
and does some rather aerobic positions that I couldn’t 
really imagine myself doing.  Yet, Ayumi does this with 
poise and the expertise of a trained dancer.  Yes, you’ve 
guessed it; Ayumi LaNoire is a pole performer as well as a  
fire-eating babe. 

Starting out as a trained stage actress in her late teens, 
Ayumi chose performance as her vocation because she 
loved entertaining people and has been doing so for 
almost ten years. Her first stint in acting was in a school 
play. “I think I was five years old and I did a bread roll 
(yes, a bread roll). I was not even a main character so got 
jealous of other kids playing nice bread. It was a story 
about bread.” Her influences derive from her cultural 
background, having been born in Japan and Japanese 
subculture. She also cites arts and comedies, which she 
says she used to love. When performing, the message she 
aims to bring across is one where the audience feels that 
they have a good night and that will make their following 
day a little better. Throwing out smiles and energy 
toward the audience often gets their attention too. “I 
do not get attracted only by a spectacular performance 
but also by the connectivity between the performer and 
the audience. What we all search for is an emotional 
exchange I believe.” Her most enjoyable and rewarding 
moment when performing is, “when I get to see people 
who watched my performance or video footage in a 

LaNoire
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second, not knowing how much of painful 
creative time is involved.” The other side 
of the coin is “changing time for sure! I 
have never enjoyed changing costumes. My 
personality even changes.” To date, Ayumi 
has never explored a ‘big group show’ 
but would love to do this one day and 
ensuring that a cutting edge and successful 
performance is met takes “a mixture of 
familiarity and pure madness. I believe 
every single individual have some madness 
inside. If I were an audience, I would like 
to experience it through someone else’s 
energy but it always has to be pleasurable.”

Since starting her career as a performer, 
Ayumi has discovered she has more 
zest for life. “I have become hungrier for 
what I love in my daily life since I started 
performing. Needless to say, there are so 
many great shows in town all the time, 
but I am more focused on what I believe 
in rather than caring about the market 
demand.” Her favourite pole performance 
is to the song ‘Fever’ because “it is one 
of my oldest numbers that I have been 
performing for a while but still feel happy 
whenever I dance to it.” When she’s not 
stretched out on a pole or eating fire, 
Ayumi likes to relax playing with her 
favourite fashion items that are too normal 
for the show. “Otherwise, it’s watching old 
cooking shows. The ‘80s were great.” She 
cites Puerto Rican actor Benicio del Toro 
as ‘an unbelievable actor’ and has a long 
list of other performers (too many to tell) 
that she admires. In terms of the industry, 
Ayumi says, “speaking of the entertainment 

scene in London, many people say we 
had a blast over the last ten years. Then 
we got used to it. I can see plenty of new 
venues which have got a similar concept 
nowadays and somehow feels there is 
a lack of interaction. We all need more 
communication and that would be the key 
so we can get the vibes back to the scene, 
and that is exactly what performers can 
bring.”

As part of a fire group called ‘The Burning 
Belles’, Ayumi reveals their future plans, 
“We are all fire performers and our 
show is about synchronised fire dance 
to classical music. I am excited that we 
could be the ones who will deliver this 
new type of performing arts for the scene 
as it is indeed original. I am also directing 
shows for clubs in London. I hope that the 
creative team will expand and make more 
unique shows all over the town.” What 
about the future? “As mentioned earlier, I 
just want people to be happy and say, ‘I had 
a good time’. That is always the motivation 
for me which will never let me give up on 
the entertaining business. There is a pile 
of challenges, but I see a bright hope in 
there as long as people come and enjoy 
with me.”

Videos of Ayumi’s pole and fire 
performances can be viewed on her 
website. 

www.ayumilanoire.com

https://vimeo.com/103363311

Image courtesy of Ayumi La Noir
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Zigfrid Von Underbelly
11 Hoxton Square
London N1 6NU
020 7613 1988
www.zigfrid.com
office@zigfrid.com

The Box Soho
11-12 Walker’s Court
London W1F 0SD
020 7434 4374
www.theboxsoho.com
info@theboxsoho.com

Looking Glass Cocktail Club
49 Hackney Road
London E2 7NX

020 7613 3936
www.lookingglasslondon.co.uk
info@lookingglasslondon.co.uk

93 Feet East
150 Brick Lane
London E1 6QL
020 7770 6006
www.93feeteast.co.uk
manager@93feeteast.co.uk

Aquum
68-70 Clapham High Street
London SW4 7UL
020 7627 2726
www.aquum.co.uk
info@aquum.co.uk
http://youtu.be/kWfcUezM6xY#

Be@one Monument
28 King William Street
London EC4R 9AT
020 7621 0400
www.beatone.co.uk
ryanbishell@beatone.co.uk

The Redchurch Bar
107 Redchurch Street
London E2 7DL
020 7739 3440
www.theredchurch.co.uk
info@theredchurch.co.uk

BITE NITE OUT VENUE LISTINGS
Whether you fancy a few cheeky drinks or a big night out,  The Bite has 
provided a list of great places to go out in London town for you. Go ahead and 
take your pick from the selected bars and clubs below…
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mailto:office@zigfrid.com
http://www.theboxsoho.com
mailto:info@theboxsoho.com
http://www.lookingglasslondon.co.uk
mailto:info%40lookingglasslondon.co.uk?subject=
http://www.93feeteast.co.uk
mailto:manager%4093feeteast.co.uk?subject=
http://www.aquum.co.uk
mailto:info@aquum.co.uk
http://www.youtube.com/watch?feature=player_embedded&v=kWfcUezM6xY#
http://www.beatone.co.uk
mailto:ryanbishell@beatone.co.uk
http://www.theredchurch.co.uk
mailto:info@theredchurch.co.uk
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McQueen
55-60 Tabernacle Street
London EC2A 4AA
020 7036 9229
www.mcqueen-shoreditch.co.uk
reservations@mcqueen-shoreditch.co.uk

Roadtrip and the Workshop
243 Old Street
London EC1V 9EY
020 7253 6787
www.roadtripbar.com
office@roadtripbar.com

The Silver Bullet
5 Station Place
London N4 2DH
020 7619 3639
www.thesilverbullet.co.uk
hello@thesilverbullet.co.uk

Drunken Monkey
221-222 Shoreditch High Street
London E1 6PJ
020 7392 9606
www.thedrunkenmonkey.co.uk
events@thedrunkenmonkey.co.uk

The Shoreditch
145 Shoreditch High Street
London E1 6JE
020 7033 0085
www.theshoreditch-london.com
cristina@cargo-london.com

London Cocktail Club
Shaftesbury Avenue Rum
Parlour
224 Shaftesbury Avenue  
London WC2H 8EB
 
Goodge Street Gin Palace
61 Goodge Street
London W1T 1TL 

Tel: 020 7580 1960   
www.londoncocktailclub.co.uk

BITE NITE OUT VENUE LISTINGS
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Cirque Le Soir
15-21 Ganton Street
London W1F 9BN

020 7287 8001 
www.cirquelesoir.com

tables@cirquelesoir.com

Libertine
4 Winsley Street
London W1W 8HF
020 7291 1480
www.libertineclublondon.com

Maddox Club
3-5 Mill Street
London W1S 2AU
020 7629 8877
www.maddoxclub.com
emma@maddoxclub.com

The Brompton Club
92B Old Brompton Road

London SW7 SLR
020 7268 5906

www.thebromptonclub.com
info@thebromptonclub.com

http://www.cirquelesoir.com
mailto:tables@cirquelesoir.com
http://www.libertineclublondon.com
http://www.maddoxclub.com
mailto:emma@maddoxclub.com
http://www.thebromptonclub.com/contact
mailto:info@thebromptonclub.com
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Icon Balcony Bar
The Casino at the Empire
5-6 Leicester Square
London WC2H 7NA
020 3627 0813
www.thecasinolsq.com

Radio Rooftop Bar
ME Hotel
336–337 The Strand
London WC2R 1HA
020 7395 3400

www.melia.com/hotels/united-kingdom/london/me-london
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Sky Lounge London
Double Tree by Hilton Hotel London
7 Pepys Street
London EC3N 4AF
020 7709 1043
http://doubletree3.hilton.com

Paramount
Centre Point
101-103 New Oxford Street
London WC1A 1DD
020 7420 2900
www.paramount.uk.net
reception@paramout.uk.net

Yager Bar
2 Old Change Court,  
Peters Hill
London EC4M 8EN
020 7236 5318
www.yager-bar.com
info@yager-bar.com

Aura Mayfair
48-49 St James’s Street
London SW1A 1JT
020 7499 9999
www.auramayfair.com
info@auramayfair.com

http://www.thecasinolsq.com
http://www.melia.com/hotels/united-kingdom/london/me-london
http://doubletree3.hilton.com
http://www.paramount.uk.net
mailto:reception@paramout.uk.net
http://www.yager-bar.com
mailto:info@yager-bar.com
http://www.auramayfair.com
mailto:info@auramayfair.com
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